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T&PS.. .Uihere  It  Counts/ 


UBNALISM 
lUCATORS 
OPT  PEACE 


(Here  are  twin  leaderships  of  vital  si^tnificance  to 
publishers  who  seek  to  sell  the  Chicago  market.) 

1,  Early  this  year,  1,228  agency  executives  (all  the  Presidents,  Owners.  Partners, 
Vice-Presidents,  Account  Executives  and  Media  Directors  liste<l  in  Chicago  hy  the  McKittriok 
Advertising  Agency  Directory)  were  asked  this  question: 


ORMULA 


“What  daily  Chicago  newspaper  do  you  read  regularly,  that  is,  .3  or  more  times  a  week? 


Results  were  tabulated  as  follows: 


★ 


UNDOLPH 
EEKS  GAG 
H  CRITICS 
ITHIN  ITU 


★ 


b  E  PUIUSHER 
TOWHt 
TfklTS  SQUARE 
mu,  H.  Y. 


i 


Tbis  independent  survey  establishes  the  Daily  News  as  first  in  readership 
among  Chicago’s  advertising  agency  executives. 


2  Here  is  the  total  magazine  advertis¬ 
ing  linaget  carried  by  Chicago 
newspapers  for  the  first  seven  months 
of  1%3: 


These  figures  show  that,  with  magazine 
piihlishers,  the  Daily  News  is  the  fir.>it 
newspaper  choice  in  Chicago  when  a 
selling  job  is  to  be  done. 


tSourre: 
Media  Records 


CHICAGO  DAILY  NEWS 


Chicago's  HOME  Newspaper 


JOHN  S.  KNIGHT.  Editor  and  Publisher 


s. 


"Our  weekly  pictorial  section  idea  could  not  have  been 
possible  without  Scan-a-gravings,”  says  Mr.  Payne.  “We 
like  their  economy,  versatilit\',  and  convenience  for  both 
news  and  advertising  work.” 


SCAN-A-GRAYINGS 

help  us  get 
30,000  extra  inches 
of  business  per  year!"' 

soys  Wausau  (Wis.)  Daily  Record-Herald 
Advertising  Director 


Photo-journalism  has  opened  up  a  whole  new  source  of  revenue  for 
the  Wausau  Daily  Record-Herald.  And  Scan-a-gravings  make  it  pos¬ 
sible  to  tap  this  gold  mine. 

Everv'  Saturday  the  Record-Herald  (circ.  17,000)  publishes  a 
weekly  16-page  tabloid  picture  section  called  “The  C^amera’s  Eye.” 
Since  this  feature  started  last  September  “it  has  been  exceptionally 
well  received  by  both  readers  and  advertisers,”  according  to  Adver¬ 
tising  Director  William  E.  Payne.  “It  will  produce  about  30,000  extra 
inches  of  business  for  us  in  its  first  year. 

“While  this  picture  section  may  not  be  impressive  when  compared 
with  those  of  metropolitan  papers,  we  think  it  is  a  workmanlike  job 
for  our  city  of  31,000  In  fact,  we  know  of  no  other  such  sections  in 
cities  of  our  si/e.” 


Scan-a-gravings  are  mostly  used  for  local  pictures,  and  mats 
for  other  illustrations  in  the  Record-Herald  pictorial  section.  Ad¬ 
vertisers  use  Scan-a-gravings  when  they  want  to  get  local  atnios- 


#  Scan-a-gravings  are  made  right  in  your  own  plant  on  the 
Fairchild  Scon-a-graver— on  electronic  machine  for  making  low- 
cost,  easy-to-use  plastic  halftones.  For  complete  information  on  the 
Scon-a-graver  and  a  copy  of  "Photo-Advertising"  that  shows  you 
how  to  sell  more  space  by  using  pictures,  write  today  to  Fairchild 
Camera  and  Instrument  Corporation,  Robbins  Lone,  Syosset,  Long 
Island,  New  York,  Department  I00-62A. 


phere  in  their  ads.  Ratio  of  advertising  to  editorial  is  about  50-5(' 
Special  events,  like  a  county  fair  featured  in  this  typical  issue, 
afford  advertisers  the  opportunity  to  put  on  special  promotions 


SCAN-A-GRAVER 


What  has 
corn-on-the-coh 
to  do 
with  a 
newspaper 

? 


Plenty! 

And  not  only  corn-on-thc-cob,  but  sauerkraut,  ap¬ 
ples.  beans  and  even  “kolackies”  play  mighty  important 
roles  in  making  the  St.  Paul  Dispatch-Pioneer  Press  “The 
Big  City  Newspaper  ith  Home  Town  Appeal.” 

Don  Spavin,  a  fast-moving,  imaginative  roving  re¬ 
porter-photographer,  nibbles  eorn-on-the-cob  at  Sweet 
Corn  Days  in  Fairmont,  Minnesota  .  .  .  devours  wieners 
and  kraut  at  Sauerkraut  Days  in  Springfield  .  .  munches 
Jonathans  during  Apple  Days  in  LaCrescent  and  attends 
over  30  other  festivals  and  community  celebrations  in 
outstate  Minnesota  every  year  as.  part  of  his  job  for  the 
Dispatch-Pioneer  Press. 


Spavin’s  lively  stories  and  pictures  of  these  home¬ 
town  fun  days  appear  regularly  on  the  pages  of  the  Dis¬ 
patch-Pioneer  Press.  Small  wonder  subscribers  read  the 
Dispatch-Pioneer  Press  so  thoroughly  , . .  just  like  a  home 
town  newspaper  .  .  .  for  many  of  the  stories  come  right 
from  their  local  scene. 

National  advertisers  benefit  from  this  front-to-back 
reading.  Their  ads  pay  handsome  dividends  because  .  .  . 
like  a  home  town  newspaper  . . .  they  are  THOROUGHLY 
read.  Yet  advertisers  enjoy  SAVINGS  as  well,  for  they 
receive  this  type  of  local  readership  through  the  coverage 
and  advantages  of  a  metropolitan  daily  newspaper. 

Let  us  tell  you  more.  Write  Department  “.A.” 


DISPATCH 


PIONEER  PRESS 

Represeniaiives  i 

RIDDER-JOHNS,  INC. 

NEW  YORK— DETROIT— CHICAGO— LOS  ANGELES  ' 
SAN  FRANCISCO— MINNEAPOLIS— ST.  PAUL 
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is  like  trying  to 
keep  dry  in  a 
swimming  pool 

When  looking  for  best  results,  specify 
the  Erie  Dispatch  to  do  your  selling 
job.  It’s  the  newspaper  more  and 
more  Erie  people  are  reading.  Its 
food  lineage  leads. 


Erie  County  hot  the  largest  retail  sales  per  family  of  any 
county  in  Pennsylvania  where  cities  of  over  100,000 
population  are  located.  $283,000,000  plus. 


in  common  ownership 
with  WICU-TV 


3-D  Color  in  1931 

To  THE  Editor:  In  your  edition 
of  Juiy  25th  we  read  your  com¬ 
mentary  on  the  first  3-D  adver¬ 
tisements  in  U.  S.  newspapers.  In 
this  respect  it  might  interest  you 
to  know  that  our  paper,  the 
Algemeen  Handelshlad,  printed  3- 
D  color  pictures  in  1931. 

At  that  time  we  were  not  sure 
that  advertisers  would  be  inter¬ 
ested  and  for  that  reason  we  asked 
two  of  the  leading  advertising 
agencies  to  give  Hheir  opinion. 
Both  answered  in  the  negative. 
They  considered  that  an  adver¬ 
tisement  in  the  daily  paper  should 
draw  attention  immediately  and 
that  it  would  be  wrong  to  ask  the 
reader  to  take  the  extra  trouble 
of  putting  on  the  special  3-D  spec¬ 
tacles  first. 

Furthermore,  they  were  sure 
that  the  readers  would  not  realize 
the  considerable  technical  achieve¬ 
ment  of  printing  3-D  advertise¬ 
ments.  They  were  sure  that  the 
added  appeal  would  not  warrant 
the  considerable  costs. 

Your  article  has  decided  us  to 
investigate  what  leading  people  in 
present  day  advertising  in  Holland 
think  of  it  now. 

Dr.  N.  Drost 
Algemeen  Handelsbad, 

Amsterdam,  The  Netherlands 

We  Like  Gritsl 

To  THE  Editor:  A  copy  of 
Editor  &  Publisher,  sent  us  from 
our  home  towns  in  North  Caro¬ 
lina,  almost  but  not  quite  upset 
our  first  real  holiday  since  V-E 
Day.  We  were  jarred  by  your 
slightly  satirical  comment  upon 
Mr.  Virginius  Dabney’s  latest  de¬ 
veloped  allergy — ^“grits.”  It  ap¬ 
pears  as  if  some  damyankees  never 
will  understand  folks  south  of  the 
M.  &  D.  line. 

Mr.  Dabney  is  a  VIP  of  the 
FFV  hegemony.  He  is  one  of  the 
most  able  moulders  of  public 
opinion  in  the  Old  Dominion.  He 
can  throw  around  the  most  beau¬ 
tiful  English  with  the  greatest  of 
ease  for  a  column  or  so  editorial 
(broken  only  by  rules  for  easier 
reading  by  the  other  FFV’s) 
where  some  of  us  lesser  lights 
would  be  limited  to  a  stifck  or 
two. 

Back  in  the  ’30’s  when  “that 
man,  Roosevelt”  made  it  possible 
for  the  poor  white  trash  of  the 
South,  and  elsewhere,  to  eat  high 
up  on  the  hawg,  the  keen  editorial 
vision  of  Mr.  Dabney  spotted  the 
seeds  of  revolution  being  sown. 

We  ask  you  and  other  critics  of 
Mr.  Dabney  to  be  patient  with 
his  tempermental  explosions.  He 
lives  in  a  state  where  they  still 


have  a  poll  tax;  where  only  V 
per  cent  of  the  electorate  vote  ■ 
off  years  and  where  bureaucra:, 
census  takers  record  the  state 
still  40th  from  the  top — in  ed. 
cation.  . 

Three  Tarheelers,  out  for  ; 
spree:  dammed  from  Normandy ; 
gay  Paree;  but  Dabney  we  do  nc 
take  so  seriously. 

Tige  Anderson  5th  | 
Roger  Taylor  | 

Robt.  deCourcey  Blae! 
Atlantic  City,  N.  J.  ' 

Circulation  Plan 

To  THE  Editor:  It  has  bee 
suggested  to  me  by  some  pur 
lishers  that  a  leading  paper 
each  city  should  have  sponsor 
for  its  editions  in  different  sectior 
of  the  state. 

It  was  suggested  that  one  c 
the  publications  could  issue  a: 
edilfion  each  night  or  mornin: 
and  furnish  at  least  four  pagt 
to  the  local  publications,  lliu 
would  develop  into  a  circulatior 
of  tremendous  importance,  li 
other  words,  the  News  publishe: 
in  Jonesville  with  a  circulation  oi 
6,000  could  have  the  paper  froir. 
the  leading  city  furnish  6,00(' 
copies  of  each  publication  eacH 
day.  If  this  were  done  all  ow 
the  state,  the  circulation  of  tlx 
large  paper  would  represent  prob¬ 
ably  a  million  copies. 

I  have  consulted  several  of  tlx 
country  newspapers,  and  the; 

(Continued  on  page  51) 


Photo  caption  in  the  Wichits 
(Kan.)  Eagle:  “Susan,  a  cat  witi 
big  feet  belonging  to  Mrs.  Rose 
Blank,  displays  her  oversized 
paws.”  ■ 

Sports  lead  in  the  Hilo  (T.H.l 
Tribune-Herald:  “Can  Minnie 
Minoso  of  the  Chicago  White  Son 
thank  a  shoulder  injury  for  im¬ 
proving  his  sitting?” 

■ 

Feature  story  in  the  Los  An¬ 
geles  (Calif.)  Times:  “Mrs.  Blank 
.  .  .  related  that  before  they  goi 
the  set  she  hadn’t  been  too  inter 
ested  in  TV.  She  wanted  a  wash¬ 
ing  instead.” 

■ 

Associated  Press  dispatch  on 
Iran  rioting:  “Mobs  shouting 
‘Long  Live  the  Shah’  swept  into 
Mossadegh’s  house  and  even  into 
the  room  containing  the  littk 
white  bed  in  which  he  received 
foreign  diplomats.” 


Vol.  86,  No.  .36.  AuK-ust  29.  195.3.  Editor  4  Publisher.  The  Fourth  Estate  I* 
publiahed  every  Saturday  with  an  additional  isaue  in  January,  by  Tlie  Ediw 
4  Publisher  Co..  Inc..  1475  Broadway,  Times  Tower.  Times  i^iiare.  New  Tort 
.‘16,  N.  Y.  Enter^  as  Second  Class  Matter  at  the  Post  OIBoe  at  New  York,  N.  » 
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RIDDER  -  JOHNS,  INC. 

Effective  September  1st,  1953 


LONG  BEACH  t 


LONG  BEACH,  CALIF. 

morning  INDEPENDENT 
evening  PRESS-TELEGRAM 
Sunday  INDEPENDENT- 

PRESS-TELEGRAM 

Market  facts  about  Long  Beach 

City  zone  population . 349,512 

Daily  Independent,  Press-Telegram 

family  coverage . 81.2®/» 

Sunday  Independent-Press-Telegram 

family  coverage . 70.3®/® 

Per  capita  income . $1,968.00 

(4th  highest  in  the  U.  S.  among  cities  over 
200,000  population.) 

No  ‘'outside”  daily  newspaper  covers  more 
than  6.5®/®  of  Long  Beach  families  .  .  .  nor 
more  than  13.7®/®  on  Sunday. 


SAN  JOSE,  CALIF. 

morning  MERCURY 
evening  NEWS 
Sunday  MERCURY-NEWS 
Market  facts  about  San  Jose 


Metropolitan  area  population .  347,000 

Daily  Mercury-News 

family  coverage .  73.0®/® 

Sunday  Mercury-News 

family  coverage .  55.5®/® 


I  Rich  Metropolitan  San  Jose's  tremendous 
rate  of  growth  is  the  talk  of  the  West  Coast 
.  .  .  growing  by  over  1,000  families  per 
month. 

No  ‘‘outside"  daily  newspaper  covers  more 
than  8.2®/®  ol  San  Jose  families  .  .  .  nor 
more  than  22.8®/®  on  Sunday. 


No  Pacific  Coast  "A”  schedule  is  complete  without  these  two  leading  CaUfonda  maskets. 

Sources  upon  request 

RIDDER- JOHNS,  INC. 

Newspaper  Representatives 


Los  Angeles  •  San  Francisco  •  New  York  •  Chicago  •  St.  Paul  •  Minneapolis  •  Detroit 


editor  &  PUBLISHER  for  August  29,  1953 


THE  BRANDS 
CANADIANS  PREFER 


The  1953  Canadian  Consumer  Survey  of  Brand 
Preference  of  over  225  products,  including 
groceries,  drugs,  appliances,  automotive  (gas, 
oil),  clothing,  etc.,  will  be  published  Sept.  30th 

This  survey  covers  62  cities  from  Newfound¬ 
land  to  British  Columbia,  and  includes  City, 
Provincial  and  Dominion  breakdowns. 

Ail  Brands  with  at  least  an  indicated  of 
National  Preference  will  be  listed. 


For  your  copy  write  to  Canadian  Daily  Newspapers  Association, 
55  University  Avenue,  Toronto,  Canada,  enclosing  $5.00  in 
cheque  or  money  order. 


a 


Ray  Erwin's 


ippuig^ 


L^otumn 


Colombian  Days  (Daze) 


EMORIES  of  fellow  travelers  across  a  foreign  and  friendly  land:  ^ 
Frank  Ahlgren,  Memphis  Commercial  Appeal,  chatting  about, 
his  interest  in  the  forthcoming  “The  South  Today”  issue  of  E  &  P.  ...  I 
Herbert  Black,  Boston  Globe,  fleeing  with  me  from  tne  bloody  bru-  [ 
tality  of  the  bullfight.  .  .  .  Norman  Carignan,  .AP,  W'asnington,  inter¬ 
preting  on  a  hectic  shopping  jaunt.  ...  A.  Vernon  Croop,  Rochester  [ 
(N.  Y.)  Times  Union,  telling  about  the  photography  museum  in  the  I 
old  Eastman  home.  .  .  .  Robert  Dietsch,  Cleveland  Press,  bringing  | 
news  of  Julian  Krawcheck,  a  former  associate  of  the  Clipper  in  the 
newsroom  of  the  Charlotte  (N.  C.)  Observer.  .  .  .  Alvand  C.  Dunkle- 
berger,  Nashville  Banner,  bless  him,  more  interested  in  getting  off  a 
wedding  anniversary  message  to  his  wife  than  in  the  politico-journal¬ 
istic  machinations  of  a  foreign  nation.  .  .  .  Charles  Fernandez,  Miami 
Herald,  greeting  old  friends  all  over  Colombia.  .  .  .  Sam  Pope  Brewer, 
New  York  Times,  flying  up  from  Rio  to  join  us  for  our  Bogota  stay. 


— .Mild-mannered  Harry  Frantz,  U.  P.,  listening  with  kindly 
I  patience  as  scores  of  Colombians  poured  their  stores  into  his  alert 
I  ears.  .  .  .  Quinton  Griffith,  Kansas  City  Star,  winning  friends  and  in- 
I  fluencing  people  hy  reason  of  his  possessions — and  willingness  to  lend- 
I  lease — a  portable  typewriter.  .  .  .  John  P.  Harris,  Hutchinson  (Kan.) 

I  News-Herald,  one  of  the  best  of  ’em,  chatting  about  the  Kansas  breed 
I  of  newspaper  paragrapher.  .  .  .  Roland  T.  Huson,  Jonesville  (La.) 

Booster  and  president  of  the  Louisiana  Press  Association,  wearing  his 
I  inevitable  string  tie  of  the  Old-and-Deep  South,  suh.  Incidentallyt 
i  Mr.  Huson  impressed  and  pleased  a  palace  full  of  diplomats  and  func¬ 
tionaries  when  he  replied— in  perfect  Spanish,  yet — to  a  speech  by 
Dr.  Evaristo  Sourdis,  Minister  of  Foreign  Relations.  (Later,  at  Bar- 
ranquilla,  I  met  the  Foreign  Minister’s  nephew,  who  is  going  to  New 
{  York  as  Vice  Consul  next  month,  and  arranged  for  him  to  meet  the 
I  New  York  newsmen.) 


— Jenkin  Lloyd  Jones,  Tulsa  Tribune,  a  wit  of  the  party,  and  the 
Clipper  arriving  at  the  National  Museum  before  opening  hour,  so 
great  was  our  hunger  for  culture!  .  .  .  Justin  Kerr,  New  York  photog¬ 
rapher,  assiduously  snapping  pix  of  Colombian  scenes  and  celebrities. 

.  .  .  Lyn  Landrum,  Dallas  Morning  News,  quietly  making  note  of  all 
the  swirling  scenes.  .  .  .  William  R.  Mathews,  Tucson  Arizona  Daily 
Star,  accepting  with  resignation  loss  of  300  Americano  dollars  (900 
pesos)  to  a  pickpocket  as  he  emerged  from  the  bullfight  on  Medellin’s 
fiesta  day  for  El  Presidente.  .  .  .  Ralph  McGill,  Atlanta  Constitution, 
accepting  gift  of  a  machete  in  Manizales  and  shopping  for  heavy  old 
Spanish  shoe-like  brass  stirrups  in  Bogota.  .  .  .  C.  E.  Palmer,  Te.\ar- 
kana  Gazette  and  News,  proud  of  his  purchase  of  a  hand.some  emerald 
in  this  land  which  controls  the  world  market  for  the  green  gems. 

— Virgil  Pinkley,  Los  Angeles  Mirror,  suave,  affable,  with  world¬ 
wide  news  experience  to  back  his  judgment  in  evaluating  conditions 
here — or  anywhere.  .  .  .  Clifford  U.  Simak,  Minneapolis  ^r-Tribunc, 
a  humane  man  who  dislikes  lavish  living  in  palaces  with  the  hungry  at  I 
,  the  gates,  telling  about  giving  a  peso  to  an  Indian  urchin  outside  a  I 
;  swank  perfume  shop  in  Bogota.  The  overjoyed  kid  grabbed  his  hand  and 
kissed  it  .  .  .  Oscar  S.  Stauffer,  Stauffer  Publications,  Topeka,  the 
picture  of  a  sold  citizen — and  a  thoughtful  one.  .  .  .  Joseph  Kelley 
Vodrey,  Brush-Moore  Newspapers,  Canton,  Ohio,  whose  sartorial  cc- 
j  centricities  touched  off  an  ill-tempered  editorial  in  a  Columbian  news- 
I  paper.  .  .  .  Tom  Wallace,  Louisville  Times,  dean  and  Nestor  of  inter- 
American  work  for  press  freedom,  respected  and  admired,  cussed 
and  discussed,  loved  and  feared,  (the  latter  hy  politicians  who  fight 
for  the  people’s  right  to  know  ony  what  they  want  them  to  know.) 
William  L.  Waters,  Miami  Daily  News,  reserved — and  knowledgeable. 

I  .  .  .  Herbert  Weinstock,  Los  Angeles  Daily  News,  explaining  the 
intricate  newspaper  situation  in  his  fabulous  city. 


Canadian  Daily  Newspapers  Assckiation 

I.  H.  MACDONALD,  General  Manager 
55  UNIVERSITY  AVE.,  TORONTO 

C1019 


j  — Dwight  Young,  Dayton  Journal-Herald,  recounting  how  Gov. 

I  James  M.  Cox  asked  him  to  take  over  the  dual  duties  of  editor  and 
I  publisher  of  the  papers.  At  the  Baranquilla  Country  Club,  a  Colom- 
j  bian  showed  up  espwially  to  meet  Mr.  Young.  He  lived  in  Dayton 
back  in  1920.  .  .  .  Girls  of  the  group  wore  orchids  as  casually  as  they 
would  roses  at  home.  They  included  Anita  Von  Kahler,  France 
I  Presse;  Dorothy  Warren,  St.  Paul  Pioneer  Press  and  Dispatch.  .  .  • 
E.  E.  Gaylord,  Daily  Oklahoman  and  Oklahoma  City  Times,  dis¬ 
cussing  his  other  trips  to  South  America.  .  .  .  Kenneth  McArdle,  San 
i  Francisco  Chronicle,  recalling  his  voyage  to  an  atomic  bomb  test  on 
a  Pacific  atoll. 
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The  General  who  interviews  PFC’s  ... 
a  Detroit  News  writer  for  26  years 


General  S.  L.  A.  Marshall's  military  background 
of  accomplishments,  decorations,  experiences,  and 
advancements  from  the  ranks  extends  through  two 
World  Wars  and  Korea. 

Advisor,  analyst,  critic  ...  he  knows  the  military 
as  few  men  do,  and  draws  upon  this  knowledge  to 
write  about  it  as  perhaps  nobody  else  can. 

Author  of  many  military  studies,  articles  and 
books.  General  Marshall’s  “The  River  and  The 
Gauntlet"  is  a  current  best-seller,  and  the  subject  of 
highly-complimentary  book  reviews  throughout  the 


country.  It  is  in  this  and  other  of  his  works  that  the 
General  interviews  PFC^s  to  widen  the  scope  of  his 
story  beyond  the  Big  Brass’  viewpoint. 

Since  1927 — with  time  out  for  active  military 
duties — General  Marshall  has  been  editorial  writer 
and  military  critic  of  The  Detroit  News.  He  is  typical 
of  the  quality  and  ability  of  the  writers  who  com¬ 
prise  the  staff  of  The  News,  and  who  have  made  it 
one  of  the  foremost  newspapers  in  the  nation  .  .  . 
first  in  circulation  and  advertising  in  its  own  great 
city  of  Detroit. 
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There  is  a  legend  that  when  the  late  Salvatore  Cortesi 
was  appointed  Associated  Press  correspondent  in  Rome, 
before  the  turn  of  the  century,  he  was  required  to  post 
two  character  references.  He  did.  One  was  from  the  Pope. 

The  other  was  from  the  King. 

His  son,  Arnaldo,  faced  no  such  requirement  when  he 
was  named  The  New  York  Times  correspondent  in  Rome 
in  1921.  The  Cortesi  name  and  reputation  were  sufficient. 
Arnaldo’s  mother  was  the  first  Times  correspondent 
in  Rome.  When  she  died,  in  1916,  his  sister  succeeded  her. 

Arnaldo’s  father  did  not  want  him  to  become  a  newspaper 
man.  Instead,  after  education  and  training  in  England, 
he  became  an  electrical  engineer.  But  the  pull  of  the 
family  tradition  was  strong.  Today,  after  30  years, 

Arnaldo  Cortesi  is  dean  of  Times  bureau  chiefs.  All  but 
seven  of  these  years  were  spent  reporting  and  interpreting 
the  news  from  Rome. 

For  17  years,  until  1938,  Cortesi  reported,  with 
penetrating  analysis  and  keen  political  intuition,  the 
rise  of  Mussolini  and  the  growth  of  Fascism.  When 
Mussolini  decided  to  join  Hitler,  Cortesi  exposed  the  true 
import  of  his  plans.  It  proved  embarrassing  for  the 
20th  Century  Caesar.  Cortesi  was  forced  to  leave  Italy. 

He  served  for  a  time  in  Geneva,  for  two  years  in  Mexico 
City.  In  1941  he  was  assigned  to  Buenos  Aires.  His 
intimate  knowledge  of  the  ways  of  dictatorship  made  him 
an  especially  astute  reporter  of  the  Peron  regime.  It  did 
not  make  him  especially  popular  with  Peron. 

In  1945,  using  “channels  other  than  the  normal  ones”  to 
get  his  story  out  of  the  country,  Cortesi  told  how  Peron 
was  depriving  the  people  of  their  freedom,  turning 
Argentina  into  a  dictatorship  very  like  the  Italian.  The 
story  won  the  Pulitzer  Prize,  highest  distinction  in 
American  journalism. 

But  it  also  won  arrest  for  Cortesi,  and  expulsion  from 
Argentina.  Back  in  Rome  since  1946,  he  has  reported  the 
mopping  up  after  Mussolini,  the  fall  of  the  Savoy  dynasty, 
the  beginnings  and  growings  of  the  Italian  republic. 

Arnaldo  Cortesi  is  one  of  many  men  and  women  on 
The  Times  staff  who  are  experts  in  getting  the  news  and 
getting  behind  the  news.  They  join  their  knowledge 
and  their  talents  each  day  to  produce  a  newspaper  that 
is  vital  and  alive,  informative  and  interesting,  different 
from  any  other.  The  Times  has  the  biggest  staff.  It 
gives  readers  the  most  news. 

♦**And  when  readers  get  more,  advertisers  get  more 
out  of  a  newspaper.  Any  wonder,  then,  that  The  Times 
has  been  New  York’s  advertising  leader  for  34  consecutive 
years?  Let  us  tell  you  all  about  it. 

Nelh  Hork  tinted 

•"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 
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Journalism  Educators 
Agree  on  ‘Peace  Formula’ 


New  ACEJ  Membership  Plan 
Includes  All  School  Groups 
By  George  A.  Brandenburg 

E\st  Lansing,  Mich.  —  Disput-  Jose  College,  and  Alfred  Crowell, 
mg  journalism  school  organiza-  University  of  Maryland, 
lions  settled  their  differences  and  Reelected  as  AASDJ  representa- 
agreed  upon  a  reconstituted  edu-  fives  were  Ralph  D.  Casey,  Uni- 
■  cator  membership  in  the  American  versify  of  Minnesota,  and  Fred  S. 


Council  on  Education  for  Jour¬ 
nalism  to  represent  all  groups  in 
accrediting  procedures.  Agree¬ 
ment  was  reached  here  this  week 
at  the  third  annual  convention  of 
the  Association  for  Education  in 
Journalism. 

As  a  result,  ACEJ  will  include 
in  its  membership  two  representa¬ 
tives  from  the  Association  of  Ac¬ 
credited  Schools  and  Departments 


Siebert,  University  of  Illinois. 

Under  the  new  “peace  program” 
worked  out  here  this  week,  NCA, 
it  is  understood,  will  again  recog¬ 
nize  the  American  Council  on 
Education  for  Journalism  as  the 
unified,  central  agency  represent¬ 
ing  journalism  schools  in  accredi¬ 
tation.  NCA  will  recommend  that 
regional  a.ssociations  deal  with 
ACEJ  in  the  matter  of  obtaining 


of  Journalism;  two  representatives  competent  journalism  members 


from  the  American  Society  of 
Journalism  School  Administrators; 
and  two  representatives  of  AEJ, 
the  umbrella  organization  com¬ 
posed  of  the  two  coordinate 
groups  that  have  been  at  odds  on 
the  matter  of  accreditation  and 
those  schools  not  affiliated  with 
either  AASDJ  or  ASJSA.  ACEJ 
will  also  include,  as  in  the  past, 
six  industry  members. 

To  Work  with  NCA 

The  newly  -  constituted  .ACEJ 
will  work  closely  with  the  Na¬ 
tional  Commission  on  .Accrediting 
which  is  developing  new  proce¬ 
dures  of  accrediting  under  an  in¬ 
stitution  evaluation  program  in 
cooperation  with  regional  accredit¬ 
ing  associations.  NCA  early  this 
year  had  invited  the  American  So¬ 
ciety  of  Journalism  School  Ad¬ 
ministrators  to  undertake  the  re¬ 
sponsibility  of  evaluating  and  ac¬ 
crediting  schools  and  departments 
of  journalism. 

Prof.  Earl  English,  in  his  report 
as  AEJ  president,  stated  that  while 
accrediting  will  be  an  important 
activity,  “we  should  not  let  it  ob¬ 
scure  the  basic  purpose  of  this  or¬ 
ganization,  which  is  to  assist  each 
other  in  teaching  journalism.”  He 
wid  AEJ  will  continue  to  stress 
research.  AEJ  approved  the  new 
Council  .setup  and  named  A. 
Gayle  Waldrop,  University  of 
Colorado,  and  Keen  Rafferty,  Uni¬ 
versity  of  New  Mexico,  as  its  rep¬ 
resentatives. 

ASJSA  representatives  on  the 
Council  are  Dwight  Bentel,  San 


for  the  over-all  visitation  team. 

Dr.  Fred  O.  Pinkham,  execu¬ 
tive  secretary  of  NCA,  was  pres¬ 
ent  at  the  journalism  educators’ 
convention  and  voiced  Jiis  ap¬ 
proval  of  the  solution  to  the  ac¬ 
crediting  problem  as  worked  out 
here  this  week.  He  told  E&P 
there  has  been  some  apparent  mis¬ 
understanding  of  NCA’s  position 
relative  to  industry  member  par- 


ism  schools.  He  emphasized  that 
NCA  does  not  want  “industry 
control”  in  any  field  of  accredit¬ 
ing.  “But,”  he  said,  “we  have 
always  maintained  that  channels 
must  be  kept  open  so  that  advice 
and  counsel  of  industry  can  con¬ 
tinually  reach  the  colleges.” 

ASJSA  came  to  the  convention 
ready  to  assume  accrediting  re- 
spon.sibility  without  the  help  of 
■AASDJ,  if  necessary.  It  was  rec¬ 
ognized,  however,  that  the  latter 
group  had  more  experience  and 
“know  how”  in  accrediting,  but 
there  were  those  in  ASJSA  who 
felt  that  AASDJ  had  exercised  a 
“holier  than  thou”  attitude  in 
drawing  an  arbitrary  line  between 
“superior”  and  “inferior”  journal¬ 
ism  schools. 

A  panel  discussion  on  the  ac¬ 
crediting  problem  at  the  opening 
AEJ  .session  on  Monday  served  to 
clarify  the  positions  of  the  respec¬ 
tive  groups.  AASDJ,  largely 
through  the  efforts  of  Dean  Ken¬ 
neth  E.  Olson,  Medill  School  of 
Journalism,  Northwestern  Univer¬ 
sity,  presented  a  proposal  to  re¬ 
constitute  ACEJ  in  such  a  manner 
that  would  be  acceptable  to 
ASJSA. 

When  such  a  proposal  was 
made  to  ASJSA,  Dwight  Bentel, 


ticipation  in  accrediting  journal-  San  Jose  State  College  journalism 


PANEL  MEMBERS  who  participated  in  accreditation:  left  to  right — 
Dr.  P.  I.  Reed,  West  Virginia  University,  representing  American 
Society  of  Journalism  School  Administrators;  Edward  Lindsay,  Decatur 
Herald  &  Review  editor  and  presiflent,  American  Council  on  Educa¬ 
tion  for  Journalism;  Prof.  E.  A.  McIntyre,  Michigan  State  College, 
moderator;  and  Burton  W.  .Marvin,  University  of  Kansas,  president 
of  Association  of  Accredited  Schools  and  Departments  of  Journalism. 


director  and  a  past  president  of 
ASJSA,  exercised  his  leadership  in 
getting  his  group  to  accept  the 
“equal  repre^ntation”  proposal. 
Mr.  Bentel,  who  is  education  edi¬ 
tor  of  Editor  &  Publisher,  had 
previously  outlined  a  suggested  re¬ 
vision  of  ACEJ  that  paralleled  the 
so-called  compromise  proposal. 

Lindsay  Sounds  Warning 

Speaking  as  the  industry  mem¬ 
ber  at  the  opening  session  on  how 
the  newspaper  industry  looks  at 
accreditation,  Edward  Lindsay, 
Decatur  (Ill.)  Herald  &  Review 
editor  and  ACEJ  president,  stated 
bluntly: 

“It  is  not  news  to  you  that  the 
status  of  your  profession  —  the 
teaching  of  journalism — is  some¬ 
what  dubious  at  the  moment  in 
the  eyes  of  the  presidents  of 
Ame'^ican  colleges  and  univer¬ 
sities.  .  .  . 

“Those  engaged  in  the  teaching 
of  journalism  have  further  added 
to  the  confusion  by  fratricidal 
conflict.  This  is  your  problem — 
you  who  are  members  of  the  As- 
■sociation  of  Accredited  Schools 
and  Departments  of  Journalism 
who  are  represented  in  39  colleges 
and  universities,  and  you  who  are 
members  of  the  American  Society 
of  Journalism  School  Adminis¬ 
trators  who  are  repre.sented  in  33 
colleges  and  universities,  with 
some  duplication.” 

Tells  Industry's  Doubts 

Mr.  Lindsay  then  pointed  out 
that  the  .status  of  journalism  edu¬ 
cation  in  the  communications  in¬ 
dustry  has  been  dubious  for  a  long 
time,  largely  because  of  the  6(K) 
colleges  and  universities  which  ad¬ 
vertise  in  their  catalogs  that  they 
teach  courses  in  journalism.  “They 
have  convinced  a  great  many 
young  people  that  they  were  quali¬ 
fied  for  positions,  particularly  in 
the  editorial  offices  of  American 
newspapers,”  .said  Mr.  Lindsay. 

“Most  of  the  old-time  editors 
and  managing  editors  of  American 
newspapers  had  a  healthy  suspicion 
of  job  applicants  who  say  they 
have  studied  journalism,”  he  con¬ 
tinued.  “In  recent  years,  this 
situation  has  changed  to  a  con¬ 
siderable  degree.” 

Mr.  Lindsay  credited  this  change 
in  attitude  on  the  part  of  industry 
to  the  visitations  that  have  pro¬ 
duced  an  accredited  list  of  schools 
that  has  been  relied  upon  by  in¬ 
dustry  members,  both  press  and 
radio. 

Directing  his  remarks  to  the  cur¬ 
rent  “fratricidal  conflict,”  the 
ACEJ  president  said: 

(Continued  on  page  8) 
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“I  think  I  can  say  with  confi¬ 
dence  that  no  industry  association 
or  group  of  industry  associations 
has  any  quarrel  with  the  National 
Commission,  with  any  of  the  jour¬ 
nalism  educator  organizations,  or 
with  any  college  or  university  ad¬ 
ministration. 

“No  industry  group  that  I  know 
of  has  any  desire  to  inject  itself  in 
any  way  into  the  decisions  that 
you  must  make  as  journalism  edu¬ 
cators,  or  the  decisions  that  the 
chief  administrators  of  American 
colleges  must  make  individually, 
through  their  associations  or 
through  the  Commission. 

“My  own  view  is  that  industry 
interest  in  journalism  accrediting 
originated  by  invitation  and  will 
wither  and  die  if  neglected.  This 
may  be  a  good  thing.  Perhaps 
you  do  not  want  or  need  formal 
participation  by  the  communica¬ 
tions  industry  in  your  plans  for 
teaching  journalism.” 

Stresses  3  Points 

Mr.  Lindsay  suggested  three 
points  to  be  considered  by  the 
educators  if  they  still  want  indus¬ 
try  cooperation  in  a  subordinate 
role  in  journalism  education, 
namely: 

“1.  That  you  settle  your  fra¬ 
tricidal  conflict  among  journalism 
educators  promptly  and  thor¬ 
oughly. 

2.  That  in  the  accrediting  proc¬ 
ess  you  and  the  National  Commis¬ 
sion  finally  adopt  you  show  to 
the  communications  organizations 
some  continuity  with  the  ideas 
that  the  industry  groups  have  be- 
heved  in  and  with  which  they 
have  cooperated  with  in  the  past. 

3.  That  whatever  pattern  you 
adopt  offers  to  the  communica¬ 
tions  industry  an  understandable 
index  to  the  specific  sources  for 
the  most  promising  college  gradu¬ 
ates  who  can  offer  job  oppor¬ 
tunities  in  American  newspapers 
and  radio  stations.” 

Reed  Gives  His  Position 

Dr.  Perley  I.  Reed.  West  Vir- 


“1.  Actual  accrediting;  that  > 
the  approval  of  adequate  progtir  IkT 
and  the  non-approval  of  inai  j 

quate  programs  in  journalism  €d-,»  * 
cation.  ITT 

“2.  The  listing  of  approve;! 
schools  and  departments  of  jou  l  w  1 
nalism  for  the  information  ar.:g 
guidance  of  educators  and  tSf 
communications  industries.”  { 

Sounds  Conciliatory  Note 
“Wa  also  suggest,”  said  M: 

Marvin,  “that  whatever  is  done 
only  makes  good  sen.se  for  i 
journalism  educators  ( 1 )  to  recot 
nize  the  fact  that  journalism  edt-  !  Dei 
cation  has  come  a  long  way  in  it  ■  95th 
cent  years;  (2)  to  give  a  goa^  tional 
share  of  credit  where  credit  is  d«t  Aug. 
(to  ACEJ);  (3)  to  utilize  Mj  on  ol 


AEJ  OFFICERS  at  East  Lansing  convention;  left  to  right —  George  (to  ACEJ);  (3)  to  utilize  Mj  on  < 
E.  Simmons,  Tulanc  University,  newly-elected  president;  Earl  English,  know-how  within  AASDJ  aii|;  w>th 
University  of  Missouri,  retiring  president;  and  Elmer  Beth,  University  ACEJ;  (4)  to  grasp  all  that  ws  ■  claim 
of  Kansas  re-elected  secretary-treasurer.  have  in  common  (which  is  considj  Pros 


university  ot  .viissouri,  retiring  presiueni;  ana  r.imer  Deiii,  c,'mversiij  .‘xi.-c.j;  lo  grasp  an  uiai 

of  Kansas  re-elected  secretary-treasurer.  have  in  common  (which  is  consid  Progr 

......  ••  •...  erably  more  than  we  don’t  havj  positi 

ginia  University,  one  of  the  form-  associations,  were  convinced  that  common)  and  put  it  togethrl  Wc 

ders  of  ASJS.A  and  a  member  of  one  to  three  persons  are  “entirely  constructively  to  preserve  thl  ty  as 
that  organization  s  accrediting  adequate”  to  evaluate  the  offer-  .  ^ 

committee,  presented  his  views  on  mgs  of  a  journalism  department  continued  progress  ”  in  thi 

the  accrediting  situation  as  it  ex-  or  school.  It  was  on  this  note  of  concilia  tied 

isted  up  to  the  time  of  the  AEJ  ‘Moreover  he  continued  members  of  AASDi  of  p 

convention.  He  stressed  the  lib-  since  only  10  to  25  per  cent  of  ^^ubmitted  their  proposal  to  ASJS4  publi 
eral  philosophy  of  ASJSA,  stat-  journalism  curricula  consists  of  ,,  jbe  membership  c  fcebl 

ing;  technical  courses  and  75  to  90  per  ACEJ  so  as  to  make  th  In 

“It  recognized  the  fact  that  un-  cent  consists  of  liberal  studies  and  more  representative  d  will 

der  the  First  Amendment  of  the  the  humanities,  it  is  illogical  that  journalism  schools.  The  nei!  May' 

United  States  Constitution,  jour-  a  visitation  team  made  up  entirely  ^g^p  was  viewed  with  optimisn'  he  w 
nalism  may  never  become  a  li-  of  journalism  educators  and  news-  ^\\  interested  parties  includim!  Mr. 

censed  profession.  It  believes  that  papermen  should  have,  or  even  j^hools  and  departments  not  ref  bersl 

there  would  be  some  measure  of  ask,  exclusive  right  to  evaluate  and  resented  by  either  of  the  forme  aboi 

abridgment  of  the  right  of  a  free  accredit  a  school  of  journalism.”  disputing  groups  It  was  fet  doul 

press  if  the  time  ever  came  that  Mr.  Reed  outlmed  the  then  oflfi-  j^at  definite  steps  have  been  take;  cont 

a  person  to  be  permitted  to  write  cial  policy  of  ASJSA  with  respect  present  a  “united  front”  both  to  for 

and  publish,  or  even  to  be  respect-  to  nominating  persons  to  represent  jpjustry  and  to  NCA.  loya 

ed  as  a  publisher  or  writer,  would  education  for  journalism  on  teams  officers  of  the  AEJ  aril  lips 

find  it  necessary  to  hold  a  degree  to  evaluate  as  a  whole  a  college  Qeorge  E  Simmons,  Tulane  Uni| 
or  diploma  from  an  institution  or  university  applying  for  accredi-  ^grsity  who  automatically  b«  1  t 
that  had  been  officially  accredited  tation.  It  was  his  proposal,  which  nresident  succeedine  Drl 

by  some  public  agency.  has  since  been  sidetracked  under  STLS  of  ihe  of 

“The  Society  maintains  that  de-  the  reconstituted  ACEJ,  that  one  ^js^opri;  Roscoe  Ellard,  Colum  ' 

partments  and  schools  of  journal-  man  be  nominated  to  represent  ^ia  University  elected  first  vice  !  wh 

ism.  by  and  large,  have  come  into  ASJSA;  one  man  to  represent  -resident,  who’  will  become  prtsi  j  J 

existence  because  of  local  student  schools  not  connected  with  ASJSA  1955;  EJeWitt  Reddick •  i.  1 

demand  and  regional  financial  sup-  (“this  man  normally  will  be  from  University  of  Texas,  elected  see  l 


two  disputing  groups.  It  was  fet 
that  definite  steps  have  been  taketl 
to  present  a  “united  front”  both  to 
industry  and  to  NCA. 

New  officers  of  the  AEJ  an 


port,  and  so  are  seldom  fantastic  the  faculty  of  school  or  depart-  vicepresident,  and  Elmer  F 


departments  foisted  upon  the  pub-  ment  belonging  to  AASDJ  .  .  .  ex-  University  ’  of  Kansas,  re- 


cept  that  any  institution  which  secretary-treasurer. 


Opposed  to  Regimentation  prefers  a  man  from  outside  this  Tuesday  luncheon,  Dr 


The  Society  believes  that  the  Reed  presented  the  annual  ASJSA  j 

,.,i  that  consideration  )  and  a  news-  magazine.  Frank! 


board  of  trustees,  the  president.  .  t,  u  •  _  ........  ...-e.-- —  - . 

and  the  journalism  administrator  chairman  assistant  to  the  publisher  of , 

and  faculty  have  a  better  idea  of  the  ASJSA  accrediting  relations  -j..  ^^^epted  the  award.  , 
what  kind  of  department  should  committee  in  consultation  with  the  Wednesday,  the  AEJ  dele- 

be  maintained  in  a  good  institii-  JO“''"^hsm  educator  nomi-  gygsts  of  Booth  News-  j 
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tion  than  does  a  board  of  visitors, 
mostly  foreign,  and  that  the  intelli¬ 
gence  and  the  personal  integrity 


of  the  institution’s  staff  are  likely  versity  of  Kansas,  president  of 
to  be  as  great  as  that  of  any  com-  .AASDJ,  closed  the  panel  discus- 


mmittee  in  consultation  with  the  Wednesday,  the  AEJ  dele- 

ler  journalism  educator  nomi-  of  Boojh  News-  j 

papers  at  a  luncheon  at  which  Tony  ■ 
Gives  AASDJ  Position  Vaccaro,  White  House  correspond- 1 

Dean  Burton  W.  Marvin,  Uni-  ent  for  Associated  Press,  spoke,  i 
rsity  of  Kansas,  president  of  (.Additional  ACEJ  story  j 
ASDJ,  closed  the  panel  discus-  on  page  51.)  ] 


mittee  of  technical  visiting  ap-  sion  with  a  plea  for  retaining  ac-  ■  I 

praisers.  The  Society  believes  that  crediting  procedures  at  the  profes-  |{0Q(jerS  S©l©Ct  Tvp©  j 
mass  instruction  is  invariably  in-  sional  level.  He  pointed  out  that  «  p  t  1  > 

ferior,  and  that  bigness  is  never  until  ACEJ’s  accrediting  program  fOI  D©aCOn  jOUmai 

a  proof  of  higher  quality.  was  established,  all  journalism  Akron,  O. — The  Akron  j 

“The  Society  is  opposed  to  any  schools  were  “once  suspect  in  the  Journal  has  lifted  its  face.  Tn«  ^ 

form  of  censorship  or  bureaucracy  minds  of  editors  who  had  bought  newspaper  is  now  printed  in  8  on  j 

or  regimentation,  not  only  in  the  goods  fraudulently  labeled  Jour-  9  Intertype  Regal  in  IIV^  j 

publication  of  newspapers  and  nalist.”  He  pointed  out  that  columns.  | 

magazines,  but  also  in  the  admin-  .-AASDJ  and  ACEJ  were  out  of  the  The  Beacon  Journal  earlier 
istration  and  control  of  depart-  NCA  picture  as  things  then  stood,  printed  three  samples  of  type  and  ^ 
ments  and  schools  of  journalism.”  “But  we  of  AASDJ  must  insist  asked  readers  their  preference-  j 
Mr.  Reed  said  that  many  mem-  on  acceptance  and  maintenance  of  More  than  2,000  telephone  calls.  | 
bers  of  the  Society,  and  most  of-  these  principles  of  accrediting,”  he  in  addition  to  many  postcards,  ^ 
fleers  of  the  regional  accrediting  said,  stating:  were  received  from  readers. 


magazines,  but  also  in  the  admin¬ 
istration  and  control  of  depart¬ 
ments  and  schools  of  journalism.” 


The  Beacon  Journal  earlier  j 
printed  three  samples  of  type  and  I 
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New  ITU  Loyalty  Oath 
Would  Gag  Policy  Critics 


Randolph's  Star  Rises;  Delegates 
Ignore  Minority  Protest  of  Tyrony' 

By  Jerry  Walker 
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Detroit — What  began  as  the 
95th  convention  of  the  Interna¬ 
tional  Typographical  Union  here 
Aug.  15  wound  up  Aug.  21  like 
on  old-fashioned  revival  meeting 
with  some  delegates  publicly  pro¬ 
claiming  their  conversion  to  the 
Progressive  Party’s  philosophy  of  a 
positive  defense  program. 

Woodruff  Randolph’s  populari¬ 
ty  as  leader  of  the  printers  and 
mailers  zoomed  to  new  heights 
in  the  closing  hours  of  an  embat¬ 
tled  convention  when  the  voices 
of  protest  against  his  Unitypo 
publishing  venture  became  very 
feeble  indeed. 

In  two  referenda  this  Fall  which 
will  be  a  clearcut  prelude  to  next 
May’s  election  campaign  in  which 
he  will  doubtless  seek  a  fifth  term, 
Mr.  Randolph  will  ask  the  mem¬ 
bership  not  only  for  the  funds — 
about  $5,000,000  a  year  under  a 
doubled  defense  assessment  —  to 
continue  Unitypo  newspapers,  but 
for  ratification  of  a  revised  union 
loyalty  oath  which  could  seal  the 
lips  of  his  opposition. 

Data  Must  Be  Cleared 
The  proposed  obligation  of 
membership  declares  it  is  the  duty 
of  each  member  to  refrain  from 
revealing  any  business  of  the  union 
which  is  not  cleared  for  publica¬ 
tion  by  the  union  officers.  It  is 
held  also  to  be  the  duty  of  mem¬ 
bers  not  to  divulge  business  de¬ 
clared  confidential  by  the  em¬ 
ployer. 

An  amendment  to  the  ITU  by¬ 
laws,  which  becomes  effective 
Jan.  1  by  convention  action,  will 
impose  a  whole  new  election  code 
on  union  members  comparable  to 
the  Hatch  Act  in  federal  govern¬ 
ment.  This  will  make  candidates 
for  office  responsible  for  any  pro¬ 
paganda  issued  by  their  support¬ 
ers  and  will  require  that  a  com¬ 
plete  list  of  campaign  donations 
he  kept  and  made  available  in  the 
event  of  a  union  trial.  Total 
amounts  of  political  funds  must 
he  filed  with  the  Secretary-Treas¬ 
urer. 

Spokesmen  for  the  Independent 
Party,  including  former  Interna¬ 
tional  Vicepresident  John  J.  Con¬ 
ley  of  Dallas,  found  little  support 
for  their  protest  against  this  “in¬ 
strument  of  tyranny.”  They  re- 
sent^  the  present  administration’s 
implication  that  opposition  candi¬ 
dates  were  mere  “stooges  of  the 
publishers.” 

An  appeal  by  Oliver  Walton  of 
Spokane  that  Mr.  Randolph  sub¬ 


ject  himself  to  the  prohibitions  of 
the  new  corrupt  practices  act  and 
tone  down  some  of  the  language 
he  uses  in  the  Typographical  Jour¬ 
nal  was  booed  and  shouted  down. 
The  overwhelming  majority  of 
the  delegates  were  plainly  of  a 
mood  to  punish  the  authors  of 
anti-Unitypo  literature  which  Mr. 
Randolph  had  branded  as  being 
“scurrilous”  and  “abject  lies.” 

FeU  in  With  Strategy 

Meeting  in  this  city  where  Clif¬ 
ford  G.  Sparkman,  twice-defeated 
Independent  candidate  for  presi¬ 
dent,  heads  the  typographical 
union,  Mr.  Randolph  farsightedly 
selected  three  of  the  most  out¬ 
spoken  critics  of  his  policies  to 
serve  on  the  Defense  Committee 
and  they  did  precisely  what  he  had 
anticipated.  They  brought  in  a 
minority  report  which  provided 
the  direct  test  of  his  strength  on 
the  chief  issue  of  this  pre-election 
convention. 

The  character  of  the  debate 
over  a  period  of  seven  hours  and 
the  tumultuous  voice  vote  which 
endorsed  the  Randolph  defense 
strategy  in  the  six-year-old  battle 
to  sidestep  the  Taft-Hartley  law 
left  no  doubt  that  the  Independ¬ 
ent  nominee  for  president  next 
year — whoever  he  may  be — will 
be  dubbed  “lover  boy”  in  scornful 
regard  for  the  minority’s  criticism 
of  an  ITU  “attitude  of  force,  hate 
and  bitterness.” 

The  anti-Randolph  forces,  out¬ 
numbered  at  the  convention  by 
three  to  one  in  an  early  test  and 
probably  five  to  one  in  the  major 
contest,  departed  after  announc¬ 
ing  a  plan  to  seek  support  from 
150  locals  to  submit  to  a  referen¬ 
dum  the  question  whether  the  Ex¬ 
ecutive  Council  should  continue 
to  have  unrestricted  liberty  in  set¬ 
ting  the  union’s  defense  policy. 
Chances  of  success  in  this  ma¬ 
neuver  appeared  dim  in  view  of 
the  enthusiasm  for  Unitypo  and 
legal  strategy  which  most  of  the 
delegates  will  take  home  to  their 
locals. 

{An  error  in  transmission  re¬ 
versed  the  meaning  of  a  sentence 
in  E  &  P’s  report  of  the  meeting 
last  week.  (Col.  1,  Page  7).  In¬ 
stead  of  saying  many  of  the  non¬ 
partisan  delegates  had  not  been 
convinced  that  newspaper  publish¬ 
ing  was  "their”  business,  it  should 
have  read  that  they  were  not  con¬ 
vinced  it  was  “bad"  business  for 
their  union.) 


An  open  invitation  by  Mr.  Con¬ 
ley  to  Mr.  Randolph  to  start  suit 
for  libel  on  the  basis  of  the  pro¬ 
paganda  which  questioned  the  fi¬ 
nancial  accounting  given  by  Uni¬ 
typo,  Inc.  was  spurned  by  the 
union  president.  He  wouldn’t  be 
“so  foolish”,  he  said,  because  he 
knows  well  that  it  would  provide 
the  opportunity  his  enemies  seek 
to  subpoena  all  of  the  union’s 
confidential  records. 

Union  law  forbids  a  member 
from  resorting  to  the  civil  courts 
to  settle  any  internal  dispute  until 
after  all  of  the  union’s  own  appeal 
procedures  have  been  exhausted. 

The  immediate  campaign  will 
center  around  the  proposed  con¬ 
stitutional  amendment  which 
would  countermand  the  Fresno 
Proposition  adopted  by  the  mem¬ 
bership  only  last  March.  Asser¬ 
tions  were  made  that  the  members 
didn't  understand  that  the  propo¬ 
sition  would  curtail  the  offeers’ 
power  to  transfer  money  from  the 
pension  and  mortuary  funds  to 
the  defense  fund.  The  convention- 
sponsored  proposition  would  leave 
the  officers  free  to  transfer  any 
amounts  any  time  they  deem  it 
necessary  to  maintain  the  integ¬ 
rity  of  the  organization. 

Anti-administration  leaders 
charged  that  pro-Randolph  dele¬ 
gates  were  saying  the  majority  of 
members  were  stupid.  (It  was  the 
opposition,  not  Mr.  Randolph,  as 
a  garbled  wire  made  it  read  here 
last  issue,  who  argued  that  the 
3()0-odd  delegates  had  no  right  to 
upset  the  will  of  the  majority  of 
members.) 

Coming  before  the  members  on 
Sept.  16  is  their  third  opportunity 
in  a  year  to  vote  higher  levies  for 
defense  purposes.  In  two  previous 
referenda  the  officers’  pleas  for  a 
4Vk  per  cent  and  then  a  2*/i  per 
cent  assessment  were  rejected.  The 
new  proposition  is  for  a  one  per 
cent  levy,  or  twice  what  is  now 
collected. 

Saving  in  Assistance 

Because  of  the  diminution  in 
receipts  since  the  expiration  of  a 
special  4  per  cent  levy  in  early 
Taft-Hartley  days  the  officers  have 
borrowed  $2,500,000  from  the 
mortuary  fund  and  used  it  to  help 
pay  strike  benefits.  Delegates  were 
advised  that  deficits  in  the 
operation  of  Unitypo  newspapers 
are  covered  under  the  “assistance 
benefits”  payments  to  local  unions 
and  that  Unitypo  has  been  respon¬ 
sible  for  greatly  reducing  the 
amount  of  these  payments  as 
compared  with  the  payments  made 
to  strikers  when  there  were  no 
union-published  newspapers. 

“The  only  thing  that  Unitypo 
has  proved  is  that  publishers  can 
get  along  without  union  printers,” 
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Mr.  Conley  retorted. 

First  Vicepresident  Charles  M. 
Lyon  declared  that  Unitypo  had 
prevented  newspaper  strikes  in 
Connecticut  and  a  resolution  of¬ 
fered  by  .Atlantic  City  delegates  in 
support  of  Unitypo  stated  that  the 
threat  of  starting  a  union  news¬ 
paper  broke  down  the  local  pub¬ 
lisher’s  resistance  to  a  typographi¬ 
cal  union  contract  recently. 

The  resolution  was  withdrawn, 
following  Unitypo  endorsement  in 
adoption  of  the  defense  commit¬ 
tee  report,  but  Delegate  Dominick 
Ciccia  of  .Atlantic  City  related  that 
Mr.  Randolph  had  made  a  very 
favorable  impression  upon  the 
publisher  there.  A  management 
spokesman,  he  said,  told  him  he 
had  never  had  such  a  thorough 
education  in  unionism  as  that  ex¬ 
pounded  by  the  ITU  chief. 

Move  to  Sell  Out  Vetoed 

.An  anti-climactic  blow  to  the 
enemies  of  Unitypo  was  saved  by 
Mr.  Randolph  for  the  closing  mo¬ 
ments  of  the  convention  when  he 
called  up  a  Baltimore  proposition 
to  stop  spending  any  money  on 
the  defense  newspapers  and  sell 
the  1 1  such  projects  now  in 
e.xistence  either  to  locals,  at  cost, 
or  to  any  other  purchaser. 

.Again  a  booming  voice  vote 
downed  the  proposition.  In  a  dis¬ 
cussion  of  sales  already  made  by 
Unitypo.  opponents  alleged  that 
the  new  publisher  of  the  Las  Ve¬ 
gas  paj>er  is  unfriendly  to  unions. 

Unitypo's  backers  called  atten¬ 
tion  to  the  fact  that  newspaper 
publishing  isn’t  its  only  current  in¬ 
terest.  They  mentioned  the  de¬ 
velopment  of  the  Brewer  Keyboard 
by  the  president  of  the  Huntington 
(W.  Va.)  local.  This  device  makes 
it  unnecessary  for  a  printer  to  take 
typing  instruction  so  as  to  adapt 
himself  to  the  operation  of  a  Tele¬ 
typesetter  perforator.  The  Brewer 
board,  utilizing  solenoid  connec¬ 
tions,  may  be  placed  over  the 
standard  perforator  keyboard.  Its 
key  arrangement  is  identical  with 
that  of  conventional  linecasting 
machines. 

Use  of  the  Brewer  keyboard 
was  suggested  by  Mr.  Randolph 
as  one  means  of  solution  to  the 
jurisdiction  problem  where  pub¬ 
lishers  are  desirous  of  using  TTS 
without  disturbing  friendly  rela¬ 
tions  with  the  typographical  union. 

No  ANPA  Spokesman 

Absence  of  a  representative 
from  the  American  Newspaper 
Publishers  Association  was  again 
noted,  while  Mr.  Randolph  ac¬ 
knowledged  the  proposal  made  by 
a  spokesman  for  the  Printing  In¬ 
dustry  of  .America  (commercial) 
that  a  series  of  conferences  be 
instituted  to  effect  better  industry- 
union  relations.  It  was  a  good 
thought,  Mr.  Randolph  comment¬ 
ed,  but  he  saw  no  improvement 
in  relationships  unless  the  indus¬ 
try  effected  a  genuine  cessation  of 
hostilities  under  cover  of  the 
T-H  law. 

{Continued  on  page  36) 
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Sell  Both  Publishers 


And  Public, 

By  Ccanpbell  Watson 

Reno,  Nev. — Publishers  as  well 
as  public  need  to  be  “sold  news¬ 
papers,”  sessions  of  the  Western 
Clinic,  National  Newspaper  Pro¬ 
motion  Association,  were  told 
here  this  week. 

The  appeal  was  voiced  by  John 
B.  Long,  general  manager,  Cali¬ 
fornia  Newspaper  Publishers  As- 
.>ociation,  in  concduding  a  dis^ 
closure  of  why  Newspaper  Week 
was  founded  and  how  publishers 
of  a  depression  era  braved  a 
President’s  wrath  to  safeguard  a 
free  press  in  this  country. 

Publisher-leadership  in  promo¬ 
tion  is  needed  because  this  is  an 
era  in  which  everybody  is  prone 
to  think  that  “we  color  the  news, 
that  we  are  in  business  only  to 
make  money,  that  we  are  utterly 
selfish,”  Mr.  Long  declared. 

"You  have  a  responsibility,  and 
it  is  not  just  to  the  people,”  Mr. 
Long  said.  “It  is  a  responsibility 
also  to  sell  your  own  publishers 
on  their  own  paper.”  One  of  to¬ 
day's  problems  is  that  of  the  so- 
called  monopoly  press,  he  ob¬ 
served.  adding:  “^If-competition 
is  the  hardest  competition  of  all.” 

“Know  your  own  newspaper” 
was  the  fundamental  idea  that 
resulted  in  Newspaper  Day,  now 
Newspaper  Week,  declared  Mr. 
Long.  He  is  accredited  by  the 
Founders  Society  of  America  with 
originating  the  okservance. 

Blue  Eagle  Stand 

Bespeaking  firm  publisher 
stands  for  newspapers  such  as 
marked  the  trying  depression  era, 
Mr.  Long  recalled  that  the  late 
President  Franklin  D.  Roosevelt 
then  “had  the  temerity  to  attempt 
to  control  the  press”  through  the 
National  Recovery  Act.  In  the 
Summer  of  1933,  when  the  Presi¬ 
dent  demanded  dailies  sign  the 
Blue  Eagle  codes,  publishers  re¬ 
fused.  he  recalled.  Mr.  Long 
credited  the  late  James  G.  Stahl- 
man  of  Nashville  with  being  the 
Democratic  publisher  who  per¬ 
sonally  told  Mr.  Roosevelt  of  the 
newspaper  stand  against  signing 
unless  the  First  Amendment  to 
the  Constitution  was  included. 

Newspapers  did  not  wish  to 
jeopardize  anything  which  might 
peril  the  fight  to  stave  off  eco¬ 
nomic  disaster  and  did  not  publish 
their  stand,  Mr.  Long  said.  In¬ 
stead.  they  took  a  charge  of  domi¬ 
nation  and  “counting  room  con¬ 
trol”  without  rebuttal,  he  de¬ 
clared. 

Mr.  Long’s  belief  that  publish¬ 
ers  should  now  betake  themselves 
to  the  field  in  leadership  of  pro¬ 
motion  on  behalf  of  their  own 
product  echoed  through  the  Aug. 
23-25  sessions  here.  John  Calla¬ 
han,  conference  chairman,  San 
F rancisco  Call-Bulletin,  suggested 
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the  newspaper  promotion  should 
develop  basically  from  within  the 
paper  itself  and  should  first  be 
plant-wide.  Dan  Stern,  San  Jose 
(Calif.)  Mercury-News,  urged 
that  publishers  personally  take  to 
speaking  platforms  in  the  News¬ 
paper  Week  observance. 

NNPA  Head’s  Message 

Leading  with  weakne.s.ses  in  his 
presentation  of  the  promotion 
picture,  Otto  Silha,  promotion  di¬ 
rector,  Minneapolis  Star  and  Trib¬ 
une  and  NNPA  president,  pointed 
to  the  small  number  of  trade 
magazine  advertisements  spon¬ 
sored  on  behalf  of  the  Bureau  of 
Adverti.'ling.  ANPA.  These  lastt 
year  totaled  39  pages  contributed 
by  20  newspapers.  In  contrast. 
Life  magazine  alone  used  263 
pages  in  18  publications,  he  re¬ 
ported. 

Reviewing  other  cooperative 
ventures  with  newspaper  organiza¬ 
tions.  Mr.  Silha  reported  that  an 
unusual  ceremony  with  the  Alex¬ 
andria  (Va.)  Gazette,  oldest  U.  S. 
newspaper  of  continuous  publica¬ 
tion,  will  be  staged  as  a  News¬ 
paper  Week  feature.  This  is  being 
arranged  by  Barry  Urdang,  Phil¬ 
adelphia  (Pa.)  Bulletin. 

NNPA  is  considering  coopera¬ 
tion  with  the  Newspaper  Adver¬ 
tising  Executives  Association  by 
developing  a  casebook  of  news¬ 
paper  research.  Harry  Rosten  is 
compiling  this. 

Organization’s  Growth 

“NNPA  is  gaining  in  stature  and 
strength  daily,”  Mr.  Silha  reported. 
“That’s  happening  because  more 
and  more  publishers  are  recogniz¬ 
ing  that  the  promotion  function 
must  be  performed  by  someone 
on  the  paper,  whether  or  not  that 
person  is  a  full-time  promotion 
manager.  More  and  more,  espe¬ 
cially  on  the  smaller  newspapers, 
the  advertising  or  circulation  di¬ 
rector  or  the  general  manager  is 
being  formally  charged  with  pro¬ 
motion  responsibility  for  his 
paper.” 

There  are  now  more  than  350 
newspaper  members  of  NNPA 
working  under  the  slogan  “News¬ 
papers  need  promotion  action,” 
Mr.  Silha  reported.  He  forecast  a 
membership  of  more  than  400  by 
May  9  next,  when  the  national 
convention  opens  in  Nashville. 

Clinic  Decisions 

Six  clinic  sessions  were  devoted 
to  development  of  selling  strategy 
for  the  forthcoming  Newspaper 
Week.  “Freedom’s  guarantee — 
YOUR  Newspaper”  was  adopted 
as  an  abbreviated  slogan  suitable 
for  rack  card  and  truck  display. 
It  was  proposed  by  Walter  Brown, 
Oakland  (Calif.)  Tribune. 

Decision  also  was  made  to  send 


AT  RENO  for  the  Western  Clinic,  National  Newspaper  Promotioi 
Association:  left  to  right  —  John  Callahan,  San  Francisco  Call- 
Bulletin,  chairman;  Otto  Silha,  president,  NNPA,  of  Minneapolis  Star 
and  Tribune;  Merrill  Inch,  general  manager  of  the  Reno  newspaper 
and  John  B.  Long,  general  manager,  California  Newspaper  Publishers 
Association. 


copies  of  the  Brawley  (Calif.) 
News’  promotion  providing  a  yard¬ 
stick  of  public  service  stories  in 
that  newspaper.  This  was  described 
by  Forrest  Douchette,  News’  ad¬ 
vertising  director,  along  the  lines 
previously  reported  in  E&P. 

Development  of  art  and  stories 
to  show  the  importance  of  the 
newspaper  to  Iron  Curtain  fugi¬ 
tives  and  former  prisoners  of  war 
also  was  agreed  upon.  Mr.  Calla¬ 
han  named  Ralph  Taylor,  Long 
Beach  (Calif.)  Independent-Press- 
Telegram,  and  Carl  Hammons, 
Los  Angeles  Herald  and  Express, 
to  handle  that  project. 

Special  promotion  techniques 
are  to  be  developed  by  Robert 
Baxter,  San  Francisco  Call-Bulle¬ 
tin,  from  the  mass  motivation 
research  findings  of  Dr.  Ernest 
Dichter,  the  conference  also  de¬ 
cided. 

■ 

New  Sunday  Paper 
For  Lewiston,  Me. 

Lewiston.  Me. — Organizational 
plans  are  nearly  complete  for  Lew¬ 
iston’s  new  Sunday  newspaper,  the 
Androscoggin  Sunday  News, 
scheduled  for  initial  publication 
Sept.  13. 

Tabloid  format,  the  Sunday 
News  tentatively  will  carry  a  32- 
page  news  and  feature  section,  16 
pages  of  color  comics,  a  magazine. 
Family  Weekly,  United  Press  wire 
service  and  several  national  and 
local  columnists. 

President  Edward  J.  Beauchamp 
said  Howard  C.  Jordan,  Jr.  has 
been  named  editor,  and  William  S. 
Rogers,  advertising  manager. 

■ 

Bihler  to  J  of  C 

The  Journal  of  Commerce  has 
announced  the  appointment  of 
T.  V.  Bihler  as  circulation  director 
for  all  its  publications.  He  was 
with  the  McGraw-Hill  Publishing 
Company  for  many  years. 


Gamblers  Base 
Pool  Payoffs 
On  Headlines 

By  Sidney  E.  Eisner 

Cleveland — A  new  use  for 
newspapers  has  just  come  to  light, 
much  to  the  astonishment  of 
Cleveland  Plain  Dealer  copyread- 
ers,  who  unknowingly  had  a  big 
hand  in  it. 

Banner  lines,  it  developed  in 
court  testimony  in  a  gambling 
case,  were  used  to  determine  base¬ 
ball  pool  ticket  winners,  in  the 
months  when  the  teams  are  idle. 

The  case  concerned  the  arrest 
of  Louis  H.  Lehman,  a  Canton 
operator.  Patrolman  cielmar  Win¬ 
ters,  an  expert  witness  on  gam¬ 
bling  equipment  and  operations, 
testified  that  letters  in  headlines 
were  given  run  values.  A  com-  J 
bination  of  the  two  teams  used,  of  ' 
the  16  major  league  teams,  with  , 
the  most  headline-run-value-letters  ' 
was  the  daily  winner. 

Only  the  first  16  letters  in  the 
top  eight-column  banner  were 
used  each  day. 

Say,  for  example,  that  the  first 
word  of  the  banner  line  was 
“Communist.”  C,  the  first  letter, 
was  worth  three  runs  because  it 
was  the  third  letters  of  the  alpha¬ 
bet.  And  so  on  down  the  line. 
The  daily  line-up  of  team  positions 
always  was  the  same,  with  (as  of 
last  Winter)  the  Boston  Braves 
leading  off.  Therefore  the  Braves 
started  with  three  runs  because 
of  that  “C.” 

Probably  nobody  in  the  Canton 
gambling  fraternity  has  appreci¬ 
ated  it.  but  the  Plain  Dealer  men 
in  the  last  couple  of  months  have 
been  putting  in  greater  and  gre^ef 
effort  in  writing  terser  banner  lines 
— the  style  has  been  changed  from 
a  72-point  line  to  84  point. 
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Colombia  Promised  Press 
Censorship  Lifting— Manana 


Periodistas  Norteamericemos  Find 
Censorship  Confused — and  Latin! 
By  Roy  Erwin 


B.srranquilla,  Colombia — Will 
the  Colombian  press  regain  its  tra- 
dKional  freedom  from  censorship 
enjoyed  and  exercised  through  the 
years  until  the  current  state  of 
siege  went  into  effect  in  1948? 

That  was  the  64-peso  question 
that  excited  some  hope  and  agi¬ 
tated  some  fear  in  the  slightly 
bewildered  and  confused  minds 
of  48  journalists  from  all  sections 
of  the  United  States  who  departed 
from  this  sub-tropical  port  city 
after  an  intensive  and  exten-sive 
10-day.  6-city  tour  of  a  rapidly 
developing  nation. 

Divided  Feeling 

Some  of  our  group  are  frankly 
and  deeply  disappointed  that  cen¬ 
sorship  of  the  local  press  was  not 
lifted  in  keeping  with  the  invita¬ 
tion’s  proclamation.  Others  were 
converted  to  the  government’s 
claim  that,  with  possibly  10.000 
armed  guerrillas  still  hiding  out 
in  the  wilderness  of  the  .\nde.s 
and  with  some  segments  of  the 
press  so  bitterly  partisan,  censor¬ 
ship  relaxation  might  inflame  easily 
ignitable  Latin  temperaments  into 
riot  and  rebellion  again. 

But  those  of  both  schools  of 
thought  agreed  that  the  visit  was 
useful  and  worthwhile  and  that  it 
stimulated  renewed  discussion 
among  local  officials  and  journal¬ 
ists  of  the  need  for  nearly-as- 
possiblc  lifting  of  press  censor¬ 
ship.  .A  concrete  achievement  of 
the  tour  was  removal  of  all  cen¬ 
sorship  of  press  dispatches  from 
this  country.  There  was  some  evi¬ 
dence,  too,  that  censorship  is  re¬ 
laxing  in  economic  and  inter¬ 
national  affairs  and  other  fields, 
remaining  strict  only  in  political 
matters. 

President  Gustavo  Rojas  Pinilla, 
the  army  general  who  took  over 
the  government  two  months  ago 
when  the  Gomez  regime  had  de¬ 
generated  into  what  amounted  to 
civil  war  in  which  thousands  were 
I’eing  killed,  received  us  at  the 
great  industrial  city  of  Medellin 
the  day  after  our  arrival. 

Period  of  Peace 
We  stood  with  him  on  the  bal¬ 
cony  of  the  railway  station  as  he 
addressed  2(X),000  wildly  cheer- 
mg  Colombians.  Both  Conserva¬ 
tives  and  Liberals  appeared  thank¬ 
ful  for  the  period  of  peace  he  has 
brought  to  the  country.  Political 
opponents  and  adherents  alike  said 
they  were  perfectly  willing  to 
adopt  a  wait-and-see  policy  and 
8've  him  ample  time  and  encour¬ 


agement  in  carrying  out  his  pro¬ 
posed  reforms. 

In  that  major  address.  Pre.sident 
Rojas  declared: 

“The  North  .American  journal¬ 
ists  .  .  .  have  arrived  here  at  a 
moment  when  the  press  censorship 
is  beginning  to  disappear,  in  order 
to  restore  re.sponsible  freedom 
which  will  protect  and  guarantee 
the  prestige  of  the  country  and 
the  honor  of  its  citizen-s. 

“The  government  wants  the 
press  to  criticize,  constructively, 
anything  which  is  bad  for  the 
country  or  which  may  be  injurious 
to  the  material,  spiritual  or  moral 
welfare  of  the  Colombians,  and 
the  newspaperman,  when  the 
case  requires  it,  should  be  gov¬ 
erned  by  the  laws,  in  the  same 
way  and  with  the  same  rigor,  as 
any  harmful  person  who  attacks 
the  life,  honor  or  possessions  of 
oeople,  because  charges,  which 
because  of  lack  of  proof  may  con¬ 
stitute  calumny,  can  produce  more 
tragedy  in  the  lives  of  citizens 
than  a  knife  stuck  in  the  back  of 
an  innocent  bystander.  We  will 
make  the  Colombian  press  as  free 
and  representative  as  it  is  in  the 
United  States.” 

Censor’s  Claims 

Upon  returning  to  our  rooms 
in  the  beautiful  Ho’el  Nutibara, 
of  which  an  American  Negro  was 
the  architect,  we  found  awaiting 
us  a  statement  of  welcome  from 
Felipe  Antonio  Molina,  Coordi¬ 
nator  of  the  Press  and  Radio  Cen¬ 
sorship,  in  which  he  expressed  the 
official  wish  that  the  visit  of  the 
■American  delegation  be  carried 
out  in  an  atmasphere  of  complete 
freedom,  in  order  to  perfectly 
accomplish  the  task  of  observa¬ 
tion  and  criticism  of  conditions 
prevailing  today  in  the  Republic. 

In  reference  specifically  to  cen¬ 
sorship  he  said  the  Government 
“feels  necessary  to  make  clear  that 
steps  are  rapidly  being  taken  that 
will  lead  to  its  complete  elimi¬ 
nation,  so  that  we  will  realize  the 
ideal  of  a  free  but  responsible 
press.” 

A  few  days  later,  under  great 
golden  chandeliers  driping  with 
crystal  in  Palacio  Presidencial  in 
Bogota,  the  nation’s  capital  on  a 
plateau  8,660  feet  above  sea  level, 
rhe  President  granted  a  free-and- 
easy  question-and-answer  press  in¬ 
terview.  Nearly  100  newsmen  were 
seated  along  a  block-long  mahog¬ 
any  table. 

Ralph  McGill,  Atlanta  Consti¬ 
tution,  asked  if  censorship  of  the 


local  press  is  to  be  temporary  or 
permanent. 

“Press  censorship  is  not  perma¬ 
nent,"  replied  President  Rojas  with 
finality  and  emphasis.  “We  do  not 
mind  for  the  press  to  examine  all 
acts  of  the  government.  Censor¬ 
ship  is  almost  disappearing  and  is 
needed  only  by  the  government 
to  promote  harmony. 

“Our  first  recommendation  to 
Dr.  Eduardo  Zuleta  Angel,  our 
Ambassador  in  Washington,  was 
for  him  to  study  the  pre.ss  in  the 
U.  S.  so  we  can  apply  its  pre¬ 
cepts  here.” 

Tom  Wallace,  editor  emeritus, 
Louisville  Times,  and  a  former 
president  of  the  Inter-American 
Press  Association,  asked  if  the 
Colombian  constitution  and  laws 
hold  the  press  responsible  legally. 

Libel  Laws 

“I  believe  there  is  difference 
in  the  application  of  libel  laws  in 
our  countries — our  laws  of  libdl 
are  not  so  drastic  as  those  in  the 
United  States,”  answered  the  Pres¬ 
ident. 

Mr.  Wallace  remarked  that  he 
had  written  a  statement  for 
Relator  in  Cali  expressing  disap¬ 
pointment  that  censorship  was  not 
lifted  during  our  visit,  a  statement 
objected  to  by  some  of  our  group 
as  premature  and  possibly  dLscour- 
teous  as  we  had  not  at  the  time 
reached  the  capital  city  or  inter¬ 
viewed  the  President,  and  asked  if 
His  Excellency  felt  he  had  been 
wrong. 

“There  was  a  mistake  and  mis¬ 
understanding  because  the  free  Co¬ 
lombian  pre.ss  is  free  and  publishes 
what  it  pleases  in  general,”  re¬ 
plied  President  Rojas  with  a  pleas¬ 
ant  smile.  “For  instance,  only  to¬ 
day  there  was  a  manifesto  against 
the  government  by  a  former  Presi¬ 
dent  (Gomez  in  exile  in  New  York, 
whose  son  is  publisher  of  El  Siglo 
in  Bogota,  violent  in  opposition  to 
the  present  government).  All  of 
our  plans  are  directed  at  raising 
the  living  standard  of  the  masses 
of  people.” 

Richard  Massock,  Associated 
Press,  wanted  to  know  if  dis¬ 
patches  of  correspondents  were 
now  subject  to  censorship,  know¬ 
ing  very  well  they  were. 

Point  Established 

“On  June  13,  I  ordered  that  all 
dispatches  abroad  were  not  to  be 
subject  to  censorship,”  declared 
the  President.  “You  have  com¬ 
plete  assurance  that  you  may  send 
freely  to  your  newspapers.” 

Mr.  Massock  then  delicately 
suggested  that  it  was  necessary  to 
submit  each  dispatch  for  the  cen¬ 
sor’s  stamp. 

President  Rojas  wheeled  in  his 
chair  and  told  Sr.  Molina:  “It 


is  my  order  that  there  is  to  be  no 
censorship  of  dispatches.” 

Sr.  .Molina  managed  to  look 
discomfited  and  to  blush  as  the 
newsmen  grinned  with  high  ela¬ 
tion  at  their  small  victory  over 
the  autocratic  and  the  bureau¬ 
cratic.  The  interview  ended  with 
assurance  that  the  order  was  not 
meant  alone  for  the  visiting  fire- 
men-joumalists  but  for  the  reg¬ 
ular  routine  service  of  all  the  other 
news  correspondents  in  Colombia, 

As  we  filed  out  past  the  Buck¬ 
ingham-like  palace  guards,  U.P.’s 
knowing  Mr.  Frantz  rumpled  his 
gray  mane  and  remarked:  “Well, 
half  a  loaf  is  better  than  no  bread 
at  all.” 

Prominent  Play 

For  10  days  and  nights  all  the 
newspapers  of  Colombia  promi¬ 
nently  played  stories  about  los 
periodistas  de  los  EE.  UU.  or 
los  periodistatas  norteamericanos. 
It  was  not  unusual  to  pick  up  a 
paper  and  see  your  mugg  plastered 
as  many  as  three  times  in  the 
single  issue. 

Most  of  the  newspapers  are  well 
printed  and  made  up  in  a  modern 
manner.  A  few  are  beginning  to 
break  away  from  the  old  -  style 
literary  essays  and  super  -  heated 
political  tirades  and  to  turn  their 
journalists  into  reporters.  News 
still  is  sublimated,  however,  to 
political  promotion  of  either  the 
Con.servative  or  Liberal  party  or 
one  of  the  extreme  factions  of 
each. 

Modem  Plant 

We  went  through  a  modern 
new  plant  of  La  Patria  at  Mani- 
zales  high  in  the  coffee-crowned 
mountains  and  visited  many  news¬ 
paper  shops.  Invariably  editors 
appeared  willing  to  give  the  man 
in  the  Presidential  Palace  time  to 
make  good  on  his  promises  and 
even  his  opponents  conceded  that 
a  large  measure  of  tranquility  has 
been  brought  to  the  troubled 
Latin-.American  country. 

North  .American  influence  on 
the  press  was  found  everywhere. 
For  in^ta^ce.  Alvaro  Franco  Mari- 
nez  -  .Aparicio,  Wisconsin  Univer¬ 
sity-trained  reporter  for  La  Prensa, 
Barra:iquilla,  told  me  he  first 
learned  English  by  translating 
stories  in  Editor  &  Pi'BLisher  in¬ 
to  Spanish  for  the  staff’s  use. 

There  was  no  real  rift  in  our 
group.  The  only  misunderstanding 
apparently  occurred  between  Co¬ 
lombian  government  officials  and 
International  House.  Somewhere 
in  the  communications,  we  were 
led  to  expect  more  in  censorship 
lifting  than  the  government  was 
prepared  to  produce  at  the  present 
time. 

As  for  a  fully  free  press,  our 
good  neighbors  to  the  South  must, 
at  least  for  the  time  being,  fall 
back  on  that  old  Spanish  cyn¬ 
icism:  "Manana!”  Tomorrow 

— maybe!  If  many  Colombian 
periodicals  are  willing  to  wait  and 
.see,  then  North  American  jour¬ 
nalists  can  do  no  less. 
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$2mooo 

Plant  Begun 
In  Columbia 

Columbia.  S.  C. — Work  began 
here  .\ug.  25  on  a  large  new  su¬ 
burban  home  for  the  State  and 
Columbia  Record. 

J.  M.  Blalock,  president  of  the 
State  Company,  speaking  for  the 
board  of  directors,  announced  that 
the  contract  was  for  $1,484,905. 

Building  is  to  be  completed 
within  300  days.  The  new.spapers 
will  move  their  entire  operation 
next  Summer  to  the  new  five-acre 
site,  where  the  two-story  plant 
will  be  located  adjacent  to  Uni¬ 
versity  of  South  Carolina  Stadium 
and  facing  the  State  Fair  Grounds. 
The  plant  will  be  two  miles  from 
the  center  of  the  city. 

The  State  and  Record  now  oc¬ 
cupy  a  three-story  building  half  a 
block  from  the  State  House.  It 
was  built  in  1898,  and  expanded 
in  1905  to  its  present  size,  excep¬ 
tion  for  additions  in  the  rear. 

Ground  for  the  new  building 
was  broken  by  Miss  H.  R.  E.  Gon¬ 
zales,  vicepresident  of  the  State 
Company  and  sister  of  the  Gon¬ 
zales  brothers,  who  founded  the 
State  in  1891. 

The  Record,  now  56  years  old, 
has  been  published  in  the  State 
Company  building  since  1945. 

The  new  building  will  have  an 
exterior  of  Indiana  limestone  with 
a  base  of  Georgia  marble.  Plate 
glass  windows  will  extend  around 
both  floors. 

Every  department  will  have  air 
conditioning  or  forced  ventilation. 

More  than  $500,000  has  been 
spent  on  new  machinery,  including 
an  eight-unit  Goss  Headliner 
press.  The  press  will  have  a 
double  pair  of  folders,  automatic 
pasters,  automatic  tension  lockup 
and  will  be  capable  of  printing 
four  colors  and  black. 

■ 

118-Page  Edition 

Longview,  Wash. — ^The  Daily 
News  set  a  new  record  for  itself 
with  a  11 8-page  edition  Aug.  19 
marking  the  Washington  Terri¬ 
torial  Centennial  observance. 


Court  Picture 
Provides  Test 
In  Cleveland 


Ci.EVELAND — Because  a  picture 
was  .snapped  in  his  courtroom. 
Common  Pleas  Judge  Joseph  H. 
Silbert  of  Cuyahoga  County 
has  cited  three  employes  of 
the  Cleveland  Press  for  contempt 
of  court. 

Facing  the  charge  are  Louis 
Clifford,  city  editor;  Sam  Giaimo, 
reporter,  and  James  Thomas,  pho¬ 
tographer.  The  case  comes  up 
Albert  H.  “Doc"  Cook,  left,  re-  Sept.  3. 

ceives  silver-plated  and  engraved  Judge  Silbert  had  told  reporters 


shears  from  Harold  Shugard.  asso-  a  day  before  that  no  pictures  were 
date  publisher.  to  be  taken  of  the  proceedings  in 

his  court.  The  picture  taken  by  the 
'Doc*  Cook  RotilOS  Press  was  of  Nelson  J.  Brewer, 

As  Sunday  Editor 


resigned  Probate  Court  judge.  The 
picture  was  taken  as  Judge 


St  Paul  Minn.-A  newspaper  on  arraignment,  pleaded 

career  of  46  years,  38  of  which 
were  spent  in  the  continuous  em- 

ployment  of  the  Reporter  Giaimo  was  called  to  the 
St.  Paul  Pioneer  courtroom  pic- 

Press  and  Vis-  superiors  on 

patch,  ended  with  newspaper  had  asked  for  the 
Alt  P'ctu'-e  to  make  a  “test  case.” 

Albm  H.  L)oc  Press  said  Judge  Silbert  had 


C^k  as  Sunday  promised  defense  attorney  Law- 
e  d  1 1  o  r  of  t  h  e  l.  Towell,  that  no  pictures 

newspaper.  allowed  in  the  court- 

.  During  35  ot  p^g^  jj  jg,j 


^  38  years  here,  bound  by  this  promise. 


Doc  Cook  was 


In  an  editorial  the  Press  argued 


Larsen  ^  V  °  ^  V  editor,  pictures  had  been  taken  by 
His  successor  IS  other  Cleveland  newspapers 

Ernest  Larsen,  who  started  his  tj^^g  ^jibgrt’s 

newspaper  career  with  the  St.  Paul  g^u^t  and  in  other  courts. 


papers  25  years  ago  as  an  office 
boy. 


The  paper  published  several 
pictures  from  other  cities  showing 


Born  in  Oberlin,  Ohio,  Mr.  C^k  trials  and  arraignment  scenes.  It 
began  his  newspaper  work  m  1907  maintained  the  public  has  a  right 
in  Elyria  Before  joining  the  staff  ^  i  ^j,g 

of  the  St.  Paul  paper  in  1915,  courts 


he  had  gained  experience  on 
newspapers  in  South  Bend,  In¬ 
dianapolis  and  Cleveland. 

Feted  by  his  editorial  associates 


Joins  Stauiier  Group 

Newton,  Kan. — The  Newton 


and  representatives  of  manage-  Kansan  now  is  part  of  the  Stauf- 
ment,  Mr.  Cook  was  presented  fer  newspaper  group.  Jack  Lander, 
with  a  purse  of  $100.  What  ac-  advertising  manager  when  the 
tually  overwhelmed  him,  how-  paper  was  operated  by  the  Kan- 
ever,  was  the  presentation  of  a  san  Printing  Company,  headed  by 
pair  of  office  shears  he  had  used  J.  L.  Napier,  is  manager.  Mr. 
since  serving  in  the  slot  on  the  Napier’s  retirement  was  an- 
copy  desk  30-odd  years  ago.  nounced. 


A  front  and  side  view  of  the  building  which  is  bein  g  erected  for  the  State  and  the  Columbia  Record,  cn 
a  suburban  site  in  Columbia,  S.  C.  Including  (he  w  arehouse  at  the  rear,  which  was  built  in  1949,  there 
will  be  125,000  feet  of  floor  space.  The  picture  was  made  from  a  scale  model. 


.Mrs.  Waller  E.  Clark  , 

Clark  Slaying 
Baffles  Police 

Charleston,  W.  Va.  —  Mn. 
Juliet  Staunton  Clark,  principal 
owner  of  the  Charleston  Daij 
Mail  and  social  leader,  was  found 
beaten  to  death  in  her  South  Hills 
home  Aug.  22.  She  was  59.  : 

Mrs.  Clark  was  the  widow  of 
Walter  E.  Clark,  who  took  over 
ownership  of  the  Daily  Mail  in 
1914,  when  it  was  in  a  virtual 
bankrupt  status,  building  it  up  to 
be  the  biggest  West  Virginia  after-  ; 
noon  newspaper.  I 

Mrs.  Clark  was  twice  married.  ' 
Her  first  husband  was  the  late 
Buckner  C.  Clay,  an  attorney.  She 
lived  alone  since  the  death  of  Mr.  | 
Clark  in  1950. 

Mrs.  Clark  died  of  multiple  1 
skull  fractures  and  resultant  hem-  I 
orrhages  caused  by  blows  on  the 
head.  Her  body  was  discovered  by  | 
a  caretaker  and  house  servants.  ! 

The  slaying  was  one  of  the  most 
sensational  in  Charleston’s  history, 
and  police  were  unable  to  find  a 
motive  for  the  crime.  The  Daily 
Mail  offered  a  reward  of  $2,500 
for  the  arrest  and  conviction  of 
the  slayer  (or  slayers). 

It  was  the  second  violent  death 
in  Mrs.  Clark's  family.  Mrs.  Juli¬ 
ette  Enslow,  a  cousin,  was  stabbed 
to  death  in  her  home  in  Hunting- 
ton,  W.  Va..  in  1936. 

Mrs.  Clark  was  descended  from 
families  who  had  a  large  part  in 
the  founding  of  Charleston  and 
Huntington,  W.  Va.  Her  late  hus¬ 
band  was  a  Washington  corre¬ 
spondent  and  Governor  of  Alaska. 

Fred  M.  Staunton,  brother  of 
Mrs.  Clark,  is  the  present  pub¬ 
lisher  of  the  Mail. 

■ 

Mrs.  McDowell  Dies 

Akron,  O. — Mrs.  C.  Blake  Mc¬ 
Dowell,  wife  of  the  secretary  and 
general  counsel  for  Knight  News- 

I  papers.  Inc.,  died  here  Aug.  21. 

.  She  had  been  in  failing  health  fof 
a  year. 
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NO  WAY  TO  TREAT  A  LADY 


Talburt,  \'cw  York  W orld-Tetegram  and  Sun 


Loring,  Providence  (R.I.)  Bulletin 


Ray,  Kansas  City  (Mo.)  Star 


Food  Editors 
Meet  in  Chicago 


chairman 


Manufacturers  of  America,  Inc., 


ter  committee  as  chairman  is  Manufacturers  of  America,  Inc.,  T  JJ  T 

Helen  Robertson,  Cleveland  Junket  Brand  Foods,  Kraft  Foods  A  1X11“5  liiUj  S 

(Ohio)  Plain  Dealer.  Other  mem-  Co. 

bers  of  the  advisory  committee  Kretschmer  Corp.,  Lever  Bros.  DOyCOII  lO 
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October  4-9 

Chicago — More  time  for  the 
“working  press”  is  beiig  provided 
for  the  1 50  newspaper  food  editors 
who  wilt  meet  here  at  the  Drake 
Hotel,  Oct.  4-9. 

The  10th  annual  Newspaper 
Food  Editors  Conference,  spon¬ 
sored  by  the  American  Associ¬ 
ation  of  Newspaper  Representa¬ 
tives,  will  not  only  attract  a  record 
attendance,  but  will  afford  plenty 
of  news  material  for  the  visiting 
editors,  according  to  AANR  com¬ 
mittee’s  program  plans. 

Big  Advance  Registration 
An  advance  registration  of 
nearly  90  food  editors  has  already 
been  recorded,  with  a  number  of 
larger  dailies  sending  their  food 
editors  to  the  conference  for  the 
first  time.  The  participating  food 
companies  are  planning  another 
“gala  session”  of  meetings  that 
have,  in  the  past,  made  the  con¬ 
ference  an  outstanding  event  in 
the  food  field. 

This  year,  food  editors  will  be 
allotted  “filing  time”  for  stories  to 
their  papers  both  morning  and 
afternoon  at  each  day’s  session. 
In  addition,  the  food  editors  will 
bold  their  own  “shop  talk”  ses¬ 
sion  on  Friday  afternoon  of  the 
conference  week. 

Registration  will  begin  on  Sun¬ 
day  afternoon  at  the  Drake,  with 
Chicago  newspaper  food  editors 
serving  as  hostesses  to  the  visiting 
editors  at  a  reception  Sunday  eve¬ 
ning.  Working  closely  with  the 
committee  on  arrange- 
s^nts  is  an  advisory  committee 
of  food  editors.  Heading  the  lat- 


are: 

List  Committee  Members 

Eve  Jolly,  San  Francisco 
(Calif.)  Examiner;  Ruth  Ellen 
Church,  Chicago  Tribune;  Har¬ 
riett  Jean  Anderson,  New  York 
Herald  Tribune;  Hattie  Llewellyn, 
San  Antonio  (Tex.)  Express- 
News;  Dorothea  Hake,  Cincinnati 
(Ohio)  Enquirer;  Jane  Allen, 
Boston  (Mass.)  Herald;  Dorothy 
Cooley  Thompson,  Chicago  Amer¬ 
ican;  Jane  Nickerson,  New  York 
Times;  and  Dorothy  Sinz,  Dallas 
(Tex.)  Times-Herald. 

The  AANR  conference  commit¬ 
tee  is  headed  by  C.  D.  Buddie, 
J.  P.  McKinney  &  Son,  and  J. 
Donald  Scott,  ^olaro.  Meeker  & 
Scott,  co<hairmen.  Other  mem¬ 
bers  of  the  committee  are  Ken¬ 
neth  Dennett,  O’Mara  &  Ormsbee, 
Inc.;  W.  A.  Daniels,  Scripps- 
Howard  Newspapers;  Joseph  B. 
Guenther,  Branham  Co.;  A.  J. 
Marucchi,  Branham  Co.;  Vincent 
J.  Kelley,  Jann  &  Kelley,  Inc.; 
and  Miss  Agnes  M.  Beck,  confer¬ 
ence  secretary.  Miss  Beck  is  sec¬ 
retary  of  the  Chicago  AANR 
chapter  with  headquarters  at  360 
N.  Michigan  Ave. 

Participating  companies  and  or¬ 
ganizations  which  will  provide  the 
major  share  of  the  conference  pro¬ 
gram  include  the  following: 

Admiral  Corp.,  American  Dairy 
Association,  American  Institute  of 
Baking,  American  Meat  Institute, 
Angostura  -  Wuppermann  Corp., 
Armour  &  Co.,  Borden  Co.,  Cali¬ 
fornia  Wine  Industry,  Corn  Prod¬ 
ucts  Sales  Co.,  Duncan  Hines 
Mixes,  Florida  Citrus  Commmis- 
sion,  Frito  Co.,  General  Baking 
Co.,  General  Mills,  Inc.,  Grocery 


Co.,  Louisiana  Sweet  Potato  Ad¬ 
vertising  &  Development  Commis¬ 
sion,  Minneapolis-Honeywell  Reg¬ 
ulator  Co.,  National  Association  of 
Food  Chains,  NationI  A.ssociation 
of  Margarine  Manufacturers,  Na¬ 
tional  Pickle  Packers  Assn.,  Pine¬ 
apple  Growers  Assn.,  Quaker  Oats 
Co.,  Standard  Brands,  Inc.,  C.  A. 
Swanson  &  Sons,  Swift  &  Co., 
Tuna  Research  Foundation,  and 
Wilson  &  Co. 

■ 

Denver  Post  Has 
First  Style  Book 

Denver — A  37-page  style  book, 
the  first  in  the  paper’s  m^ern  his¬ 
tory,  was  published  Aug.  23  by 
the  Denver  Post. 

A  committee  composed  of  Palm¬ 
er  Hoyt,  editor  and  publisher; 
Lawrence  A.  Martin,  associate  edi¬ 
tor;  Robert  W.  Lucas,  editor  of  the 
editorial  page,  and  the  managing, 
city  and  news  editors  worked  more 
than  a  year  on  the  style  book. 

Much  preliminary  work  was 
done  by  Floyd  Baskette,  professor 
of  journalism  at  the  University  of 
Colorado. 

E.  Ray  Campbell,  president  of 
the  Post  Printing  &  Publishing 
Company  and  a  prominent  attor¬ 
ney,  has  written  a  section  on  libel 
laws. 


New  Kensington  Sole 

Sale  of  the  New  Kensington 
(Pa.)  Dispatch  by  Aldon  Publish- 
.  ing  Co.  (Alfred  G.  Hill,  presi¬ 
dent)  to  Dear  Publications  and 
Radio,  Inc.,  was  announced  Aug. 
27  by  Allen  Kander,  broker. 


Union  Bosses 

Los  Angeles — ^The  Los  An¬ 
geles  Times,  in  an  Aug.  14  edi¬ 
torial.  said  the  51-year  union  boy¬ 
cott  against  it  is  the  work  of  labor 
bosses,  not  of  the  rank  and  file. 

The  editorial,  accompanied  by  a 
Bruce  Russell  cartoon  depicting 
the  union  boss  without  any  follow¬ 
ers,  declared  it  was  not  news  that 
the  State  AFL  Convention  had 
renewed  its  boycott  of  the  Times 
and  of  the  Mirror. 

Reiterating  that  it  opposes  com¬ 
pulsory  unionism,  the  Times  de¬ 
clared  it  is  not  “anti-labor”  and 
not  “anti-union.” 

“Many  members  of  labor  unions 
have  worked  for  the  Times  and 
many  still  do,”  the  editorial 
stated.  “The  pay  and  other  em¬ 
ploye  benefits  of  Times  -  Mirror 
Company  are  better,  and  the 
working  conditions  are  superior, 
to  those  on  any  other  papers  in 
Southern  California. 

“The  Times  has  been  on  the 
union  blacklist  for  51  years.  But 
this  is  not  a  penalty  imposed  by 
union  members  but  by  union  offi¬ 
cials  and  bosses.  It  Is  a  testimonial 
to  the  Times  that  despite  this 
blacklist  it  leads  its  competitors 
in  circulation  and  advertising  by 
far. 

“The  average  union  man  resents 
the  attempts  of  union  officials  to 
dictate  how  he  shall  vote  or  what 
paper  he  shall  read.  The  Times 
numbers  thousands  of  union  mem¬ 
bers  among  its  subscribers  and  be¬ 
lieves  that  they  will  pay  no  more 
attention  to  this  boycott  than  they 
have  to  those  of  the  past.” 
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Only  Part  of  POW 
Story  Interests  Reds 


By  Lee  Ferrero 

International  News  Service  Stall  Correspondent 


pwise,  but  offered  no  comment 
when  told  that  UN  pictures  were 
going  to  Tokyo  by  jet  courier  and 
that  also  we  had  radiophoto  trans¬ 
mission  out  of  Seoul. 

A  Caucasian  Communist  pho¬ 
tographer  persisted  in  taking  news- 


Engrovers  Talk! 
Of  Jurisdiction 
On  Phototype 


Toronto — In 


reel  shots  of  the  nearly  endle&s  negotiations  with  the  Internationa! 
American  helicopter  sky  Jtain  photo-Engravers  Union,  publisi- 


(Special  to  Editor  &  Publisher) 

The  Communist  coverage  of 
“Operation  Big  Switch”  ran  true 
to  form  established  by  the  Red 
newsmen  and 
photographers  at 
the  truce  signing 
a  few  days 
earlier. 

It  was  defi¬ 
nitely  guided  by 
t  h  e  propaganda 
line  that  every¬ 
thing  Communist 
was  humane  and 
democratic,  and 
everything  by  the  Ferrero 
United  Nations  > 
was  obviously  warmongering  and 
typically  imperialist. 

To  this  end,  on  the  first  day  of 
“Big  Switch,”  the  Communist 
news  media  representatives  from 


carrying  patients  to  the  1  Ith  Evac-  expect  requests  for  moRl 


welfare  provisions,  higher  wapi 


(The  writer  has  just  returned  to  Hospital,  des^te  admom-  ^^ifare  provisions,  higher  wap  pul 

the  United  States  from  Korea  \  wanted  ^3,^^  jurisdiction  over  son*  adver 

where  he  was  a  member  of  the  superiority  in  new  photographic  meth-  York 

International  News  Service  staff  ods  of  printing.  third 

covering  the  truce  signing  and  thp TlTLd  Com  recommen-  chine 

A  Parent  among  the  UN  and  Com-  .i.itinns  m.-ule  diirine  the  52nd  a^ 


covering  the  truce  signing  and 
“Operation  Big  Switch”) 


ods  of  printing. 

These  were  among  recommnt 
dations  made  during  the  52nd  an- 


munist  photographers.  Ji^t  like  convention  of  the  Union  hen 


made  any  effort  to  question  the 


prisoners  on  the  site,  even  when  ,  ,  »  ■  u.  _  . . . — .  -  ■ 

Inhere  were  United  Nations  cor-  f"ywhere  can  always  get  righ  up  negotiations  by  Woodruff  Ran 


UN  counterparts,  the  Commie 
picture  boys  can  get  an  elbow  in 


this  week. 

Following  an  appeal  for  uniti 


respondents  in  the  area. 

It  was  obvious  that  the  grist 
for  the  Communist  propaganda 
mill  was  being  ground  out  to  the 
North,  probably  around  Kae.song 
where  there  were  communications 
to  Pyongyang.  There  was  none  of 
the  elaborate  telephone  and  tele¬ 
type  connections  such  as  the  UN 
newsmen  had. 

Handshakes — Then  a  Shove 

It  was  also  very  obvious  that 


there  in  front  and  scream  just  as  joipj.  International  Typograph 
loudly  for  one  more.  iTniz-^n  \/nrir\iic 


juiy  lor  one  more.  Union  president,  various  dek- 

"  w  1  gates  reported  experiences  on  a: 

ZIqI^q  tempted  unity  negotiations  and 

1  lliy  disadvantages  in  dealing  with  ITl' 

Union  President  Edward  Vdi 

01  OUlJblCiy  reported  on  the  success  of  w\- 
Q  IDmmawo  fare  provisions  in  recent  contract' 

*  XT QOClo  at  Cincinnati,  New  York  and  Bos 

W.ssHiNGTON  —  Senator  Jo.seph  ton.  and  urged  locals  to  .secure 


R.  McCarthy’s  latest  suggestion  is  more  such  provisions.  He  urged 
that  Nccond-class  mailing  rights  be  locals  to  bring  proposals  to  pul 


the  Iron  Curtain  satellites  the  Red  photographers  and  news- 


showed  up  to  photograph  and  de¬ 
scribe  the  first  American  and  Brit- 


men  were  not  interested  in  the 
entire  story  of  their  returning 


denied  to  publications  printing  lishers  as  early  as  possible  be 
what  he  calls  “deliberate  false-  fore  termination  of  contracts, 
hoods.”  He  also  stated  that  an  employer- 1 


ish  returnees.  They  took  tremend-  prisoners.  For  instance,  each  freed 


The  Senator’s  letter  to  Post-  union  research  program  will  bt 
master  General  Summerfield  asked  discussed  again  in  future. 


ous  newsreel  footage  of  the  WW  received  eight  separate  hand-  for  an  estimate  of  the  cost  of  Post  Regarding  new  equipment,  Mr 


Britons,  who  were  in  excellent  con-  slakes  from  North  Korean  and  office  siib.sidization  in  the  distribu-  Volz  ^aid  no  policy  has  been  cv 


Qiinese  party  rnembers  includ-  Journal,  tablished  as  yet  on  membership 


And  then  they  made  tracks  to  ing  a  two-handed  greeting  and  a  Washington  Post,  and  the  Daily  of  Fairchild  Scan-a-graver  opera 


the  Red  reception  center  to  record  wide  smile  from  Chinese  glamor 


for  the  folks  in  Poland,  Czecho-  girls  in  bulky  brown  uniforms — 
Slovakia,  China,  Russia  and  North  before  he  entered  a  medical  proc¬ 


tors  but  a  jurisdictional  problem  Bj 


He  chose  the  Post,  he  said,  as  arising  on  photo-composing  ma-j 


illustrative  of  the  kind  of  news-  chines,  between  engravers  and  ty  j 


Korea  how  the  brutal  Americans”  e.ssing  tent.  And  then  the  honey-  paper  which  feels  “that  freedom  of  pographical  unions.  The  Toronto 


returned  the  Communist  prisoners  moon  was  over.  The  r^rnee  was  press  means  freedom  to  delib-  local  is  negotiating  with  the  typo- 
clad  only  in  shorts.  uncer^oniously  through  jj^  jq  graphical  union  in  connection  with 

False  Front  ^  tort  facts.”  The  Wall  Street  Jour-  a  Fotosetter  machine  being  it- 

The  Communist  reception  cen-  Pushed  throng  the  talse-lront  ci  y  j^gj  gj^j  Daily  Worker  were  stalled  by  the  Toronto  Daily  Star 
ter  was  an  imposing  false-front  trucks.  Not  once  did  included,  he  added,  becau.se  they  at  its  new  gravure  plant.  Tht 

structure  which  would  have  done  ^  Commie  photographer  or  represent  readership  at  opposite  Toronto  plan  is  for  the  typograph- 
credit  to  a  Hollywood  set.  There  nfw.sman  follow  a  prisoner  s  prog-  economic  poles.  ical  union  to  have  jurisdictioc 

was  a  tremendous  “Gate  to  Free-  Philip  L.  Graham,  publisher  of  with  the  exception  of  developiflf 

dom”  in  Oriental  pagoda  style,  ^  c";cu.s,  the  big  show  was  on  he  struck  back  with  the  photographic  film  and  photogra 

painted  bright  red  and  bearing  the  °  ,  ...  ■  charge  that  the  Senator’s  real  pur-  phic  plates. 

_ _  _ _ _  _ The  Communists  did  have  more 


painted  bright  red  and  bearing  the 
pennants  of  North  Korea  and 
China. 


charge  that  the  Senator’s  real  pur¬ 
pose  “is  to  deny  the  right  of  an 


phic  plates. 

John  Hazel,  executive  secretar; 


On 'this  side  of  the  facade  stood  UN  correspondents  at  our  own  re  _  _  . .  ^  ^  - 

the  Communist  newsmen,  who  cen  er.  even  ^  t  e  suggested  that  the  Senator  “close  lish  scholarships  to  enable  colkpl 

joined  in  cheering  the  returned  ^  Communist  mouth  long  enough  to  read  a  training  for  apprentices  in  graphic? 

North  Koreans  and  Chinese.  There  P’’® had  an  unfair  ad-  American  history”  and  learn  arts  cour.ses.  g 

was  little  questioning  of  the  pris-  wandering  around  jj^gj  of  jhe  press  is  not  a  .A  proposal  to  increase  the  dep 


run  of  their  ground  than  did  the  independent  newspaper  to  express  of  the  Gravure  Technical  Associa 


its  own  editorial  opinion.” 


tion,  suggested  the  union  estab] 


suggested  that  the  Senator  “close  lish  scholarships  to  enable  colkp 


oners  on  the  site.  freely  inside  the  roped-off  area,  ppop^rtv  of  newspapermen  but  a 

Mos,  of  ,ho  action  concerned  ““L  S  right  of  the  public  to  be  infornntd. 

■he  still  and  newsreel  photogra-  pierre  Gilorie  of  Ag^ce  France  "'Jc™' ha’I^^r^n 

phers  who  scurried  from  truck  to  Presse  that  they  took  their  film  to  Senator  McCarthy  has  given 

truck  on  a  signal  and  recorded  Kaesong,  whe?e  its  distribution  k?  ":;!e'7hi2'Vensor‘’"o 

such  sights  as  barefooted,  nearly-  was  taken  out  of  their  hands.  •• 


property  of  newspapermen  but  a  fense  fund  from  a  minimum  o' 
right  of  the  public  to  be  informed,  $75,000  to  $150,000  with  a  specia 


lOUt  governmental  interference,  levy  to  raise  it  to  $250,000,  w» 
Senator  McCarthy  has  given  adopted. 


Speaking  for  Secretary  of  U 


nude  Red  prisriners  dismounting  There  was  one  apparent  fact, 
from  the  American  trucks  —  and  fhe  people  behind  the  Bamboo 


lesong,  wnere  its  distribuiion  Chief  Censor  of  what  bor  Martin  Durkin,  Assistant  Sk 

IS  taken  out  of  their  hands  mail,”  retarv  Spencer  Miller  said  the  Ad- 

There  was  one  apparent  fact,  ^gjj  Graham.  ministration  is  committed  to  « 


other  returnees  kissing  the  ground,  and  Iron  Curtains  will  get  only 


In  the  first  few  days  of  the  swap,  what  the  Red  bosses  decree.  There 
the  Chinese  appeared  fully  uni-  was  great  jockeying  and  a  great 


formed  and  in  military  fashion,  whirring  of  cameras  at  the  UN  that  the  Fargo  Forum  would  re- 
But  the  more  flamboyant  North  recention  site  when  healthy  prison-  ceive  contributions  to  a  fund  to 
Koreans  came  into  the  compounds  ers  jumped  from  Commie  trucks,  help  a  widowed  mother  of  three, 
yelling,  singing,  shouting  and  com-  But  at  the  southern  end  of  the  whose  husband  perished  in  a  vain 
pletely  nude  except  for  skivvies,  compound  where  the  pitifully  rescue  effort,  resulted  in  cash  do- 
The  newsmen  failed  to  record  that  emaciated,  brutally  untended  South  nations  of  $15,000  within  three 
they  had  thrown  away  their  shoes  Koreans  were  returned,  not  a  cam-  weeks.  The  fjmd  will  be  admin- 


d  Mr.  Graham.  ministration  is  committed  to  et 

■  actment  of  “amendments  to  Ik 

Fund  for  Widotv  Taft-Hartley  Law  which  will  n« 

F.srgo.  N.  D.-Mere  mention 

fi,»  ‘‘"d  'vomen,  but  may  strengths 


that  the  Fargo  Forum  would  re- 
_ _ _ _  _  f..-j  them. 


The  newsmen  failed  to  record  that 
they  had  thrown  away  their  shoes 


rescue  effort,  resulted  in  cash  do¬ 
nations  of  $15,000  within  three 


Qualifies  As  Expert 

.Akron.  Ohio  —  Lynn  “Pindy 
Wagner,  53-year-old  golf  wriK' 


weeks.  The  fjmd  will  be  admin-  for  the  Beacon  Journal,  scored 


and  uniforms;  they  just  filmed  the  era  clicked  and  the  Red  newsmen  istered  by  a  trust  committee  which  first  hole-in-one  on  the  Loyal 


prisoners  in  the  torn  shorts. 

Very  few  of  the  Red  newsmen 


only  glanced  uneasily. 


includes  Norman  D.  Black,  Jr.,  Course  recently.  The  ball  saik-l 


The  Communists  -evinced  sur-  Forum  publisher. 


200  yards  to  the  pin. 
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•  The  Advertiser  and  The  newspaper 


Pubhaty  Mustn't /nsuranceCo/s  Win  *piease  Omit  Flowcrs* 


Replace  Ads.  Ruling  on 'Jury  Ad'  A  ^ 

PR  Man  Says  criticized  an  insurance  advertis-  Puts  Papers  on  Spot 

Publicity  should  never  replace  to^in'fluJJf(||"jyrorr^^o*^rdect*^dam^  Chicago — Newspapers  are  being  comes  to  an  established  policy  on 


Puts  Papers  on  Spot 


j  ..  •  n«.-*  VT^...  iiinuvjiis.^  juiuid  lu  icjcwi  uaiii*  - -  * - - - - « 

^orpTblicia  Si,  w^rtoU  the  ''“i"”-  >>"•  »<'>  '«'*  “I*'."-'  S^tetng  buga 


permitting  the  phrase  “Please 
Omit  Flowers”  in  editorial  obit- 


1-1  constitute  contempt  of  court,  boo— "Please  Omit  Howers.’  umii  riowers  m  euuona.  uo 

third  annual  Necchi  &wmg  Ma-  ^  ^  Sedewick  The  florists  are  seeking  the  help  uaries  and  paid  death  notices. 


chines  Sales  Corporation  di^rib-  (State)  District  Court,  of  newspapers  to  correct  what  me  riorisis  iniormaiion  coun- 

utors  conference  in  New  York  ^  ^ig-  cil  has  surveyed  the  newspaper 


of  newspapers  to  correct  what  The  Florists  Information  Coun- 


Mr.  Nevins.  who  is  president  .mvc.iis.ni 

of  Bert  Nevins,  Inc.,  asserted  that  u 


ing  the  backers  of  the  advertising  gest  negative  in  .Arnerican  busi 
of  contempt  charees  “with  re-  ness”  —  “Please  Omit  Flowers.’ 


gest  negative  in  .American  busi-  situation  as  it  is  reflected  in  large 

ness” _ “Please  Omit  Flowers.”  ^lod  small  cities  and  has  classified 

Florists  point  out  that  between  40  newspaper  policies  on  publicizing 


kTv  V  3  .  WrilTno  luctance.”  He  stressed  also  his  be-  Florists  point  out  that  between  40  newspaper  policies  on  pupiicizing 

t,,„eZ  oL  !■''  i"  of  fair  plh,  in-  and  60  per  cen,  of  .hair  b„,inn„  *0  om„,»n  of  flowgn.  nndn, 


IlTonlH  '‘nH  J  of  0“^  jiTors.”  in  his  writ-  results  from  the  sale  of  flowers  three  general  categories: 

neithe  should  take  the  place  of  for  funerals.  1-  An  increasing  group  of 

the  other.  .Advertising,  he  ex-  u/hti  .-r.nf.nmnf  ..c  t  a  r<  newspapers  is  refusing  to  publish 

plainrf.  “i,  a  tool  of  public  rcla-  The  ad^Sg  cri.i  -  •  ’  "  •  "Pfca,c  Omil  Flowed"  in^ithc, 

tions  with  which  you  sell  your  Tf.  advertising  criti 

nv.r.-hf.n.iUp  And  nnhiinitv  i/  thp  ^al  of  the  large  number  of  dam- 


for  funerals. 

•PO’  Tendency  Grows 


newspapers  is  refusing  to  publish 
“Please  Omit  Flowers”  in  either 


‘  Please  Omit  Flowers" 


merchandise.  And  publicity  is  the  .in;  la.gv  iiuiiiui.i  u.  ua...-  ^  growing  tendency  on  the 

tool  with  which  you  provide  the  age  .suits  being  brought  into  court  people  to  include  the 

glamour  and  dramatics  to  help  American  Automobile  In-  -piease  Omit  Flowers”  in  death 

sell  the  merchandise.”  ^irance  Co.,  Accident  Indernnity  notices,  or  for  orcanizations  to 

He  told  the  distributors  that  too  >  American  Associated  suggest  that  friends  of  the  de- 

often  businessmen  are  ready  to  C^panies.  ceased  give  charity  donations  “in 

cut  their  advertising  budgets  to  ..  officials  said  Judge  Heu  of  flowers.” 

make  room  for  publicity  appro-  . J*".  *  ac  ion  :s  precc^nt^etting  latter  situation  was  first 

priation.  This,  he  added,  is  one  ',1,  (I^P,  July  the  American  Can- 


Yet,  in  recent  years,  there  has  editorial  obituaries  or  in  paid 
been  a  growing  tendency  on  the  notices. 


2.  Another  group  has  adopted 
the  policy  of  refusing  to  publish 


notices,  or  for  orcanizations  to  “piease  Omit  Flowers”  in  edito- 


suggest  that  friends  of  the  de¬ 
ceased  give  charity  donations  “in 


in  that  suits  elsewhere  (E&P,  July 


The  latter  situation  was  first 
promoted  by  the  American  Can- 


rial  obituaries  but  will  accept  the 
term  in  paid  notices. 

3.  Other  newspapers — chiefly 
in  smaller  cities — publish  “Please 
Omit  Flowers”  in  both  editorial 


.  ...o,  i.v  uv,u,.v..  .a  .„  nape  had  Keen  Viased  nn  P'sjiikjicu  uy  me  /-viiiei  leaii  ^  an-  »^mil  riowcrs  in  ouin  cuiiuiiai 

of  the  worst  mistakes  any  business  .-,,1  cer  Society,  suggesting  donations  obituaries  and  paid  notices. 

mr.n  ..or,  mol...  cditorial  comment  or  news  col-  ,  i..  .  j  ta  _ _ 

W  X,  ■  ,  •  u  X  umns  research  instead  of  flowers.  Cites  Examples 

^ _  Ji”"'  The  Fieri,.,  Information  Coun- 

mar,hi  'A^^ri 0°;  cr,;fe,  sSS 

that  the  American  Lancer  ^wty  ^e  Sim  Francisco  (Calif.) 


imn  can  make.  cui.o.ia.  coii.i.ien,  or  new.  coi- 

Mr.  Nevins  explained  that  the  ^rnns. 
advertising  and  publicity  pro-  ' 

grams  of  a  company  should  sup-  Motley  Named  Head 
plement  one  another  instead  of 

being  executed  at  one  another’s  ,  ® , 

expense;  asserted  that  too  many  Arthur  H.  (  Red  )  Motley, 
businessmen  also  make  the  mis-  president  of  Parade  Publication, 
take  of  appraising  their  publicity  ^"c.,  has  been  named  chairman  of 


results  in  terms  of  agate  lines  re¬ 
ceived  from  various  media. 


of  C.  of  C.  Committee  years  of  promo  f^aminer,  which  sent  the  follow- 

Arthur  H.  (“Red”)  Motley,  the"'gifts^for  cancer*^ research  re-  Po^tcard  notice  to  San  Fran- 

president  of  Parade  Publication  ’u,ted  from  “in  lieu  of  flowers”  T^n  Ten]'  flowers"  to 

Inc.,  has  been  named  chairman  of  .(VQ-t  person  wants  to  send  flowers  to 

the  Public  Relations  Advisory  ^  ,  '  ,  .  »  ^  ^  funeral,  and  turns  to  the  Vital 

Committee  of  the  Chamber  of  As  a  result,  the  American  Can-  Notices  page  of  the  Examiner  for 


He  exolaineT'^ffieTnlv  wav  to  Commerce  of  the  United  States  Society  has  changed  its  liter-  jj^g  jjj„g  pi^gg  j,g’ij  never 

cJtrirpubliS'ytrb’c^'n  ScS-'SILJio'p 


see  that  phrase  (Please  Omit  Flow¬ 
ers)  in  a  funeral  notice  .  .  .  The 


Council  cites  the  Chicago  Tribune, 
which  does  not  use  the  “PO” 
phrase  in  its  editorial  obituaries. 


effective  is  to  ask  vourself  if  dm  1951  the  com-  niip..s.a„on  a.iu  i  as  ...-  g^^)  a  funeral  notice  ...  The 

cneciive  is  to  asK  yourseit  it  peo  •  .  ,  .  .  structed  its  field  workers  to  dis-  Examiner  doesn’t  oermit  its  use” 

pie  are  talking  about  your  com-  'T^'”ee  is  o  study  and  advise  on  •  .  t^xaminer  aoesni  permii  us  use. 

pany,  your  product,  or  anything  Chamber’.s  prograrn  from  the  ^on^^inue  the  suggestion  to  omit  ,he  second  category,  the 

else  you  are  publicizing.  You  standpoint  of  the  public  interest  Council  cites  the  Chicago  Tribune 

don’t  measure  clippings  by  the  committee  consists  of  32  Newspapers  in  Middle  which  does  not  use  the  “PC 

agate  line.  If  people  say  they’ve  iriembers  representing  many  types  Newspapers.  however,  find  phrase  in  its  editorial  obituaries, 
heard  ahoiit  von  if  npnnlF*  rerno  businesses.  themselves  in  the  middle  when  it  but  does  accept  the  phrase  in  paid 

nize  the  name  oMhe  company  or  - — -  ^  death  notices  The  Tribune  has 

of  its  product,  then  your  publicity  ^  ^  mm  ^  m  >  banned  the  phrase  No  agents  in 

;««?h''’aJv^rng-““  IGA  Dubs  Doilies  Best; 

“Publicity  linage  should  never  ^  '  points  out.  adding  that  the  Tribune 

Budgets  $2-MiUion  -v-TSssr: 

Mr.  Nevins  pointed  out  that  Chicago  —  The  Independent  taken  in  the  food  field.  ing  department  has  experimented 

yery  often  business  men  feel  that  Grocers’  Alliance  (IGA)  “has  “Full-page  ads  will  no  longer  florists  want  ad  campaign,  a 

if  they  get  a  big  story  about  a  found  newspaper  advertising  to  be  show  many  items  as  was  the  gen- 

product  or  the  company  or  an  its  most  effective  medium”  and  eral  practice  in  the  past,”  he  said,  *9®  Chicago  Allied  Florists 

idea  in  a  local  paper  they  can  will  spend  more  than  $2,000,000  “Each  IGA  ad  will,  instead.  Association,  adjacent  to  1^®  death 


IGA  Dubs  Doilies  Best; 
Budgets  $2-]y[illion 


idea  in  a  local  paper  they  can 


themselves  in  the  middle  when  it  but  does  accept  the  phrase  in  paid 
^  ^  death  notices.  The  Tribune  has 

banned  the  phrase  “No  agents”  in 
AM  DmmAi*  classified  real  estate  ads  run  by  in- 
dividuals,  the  Florists  Council 
"  points  out,  adding  that  the  Tribune 

*11*  is  now  considering  the  outlawing 

■  IVI  Tin  of  “Please  Omit  Flowers.” 

The  Tribune  classified  advertis- 
taken  in  the  food  field.  ing  department  has  experimented 

“Full-page  ads  will  no  longer  florists  want  ad  campaign,  a 

show  many  items  as  was  the  gen-  year  ago, 

eral  practice  in  the  past,”  he  said.  Chicago  Allied  Florists 

“Each  IGA  ad  will,  instead.  Association  adjacent  to  the  death 

:i  riirrpntlv  nriniilar  fash.  notlCes  and  On  top  of  the  In 


afford  to  cut  down  on  advertising  lor  space  in  U.  S.  and  Canadian  feature  a  currently  popular  fash-  notices  ana  on  top  or  me  in 
appropriations  on  the  same  sub-  n:wspapers  in  1954,  it  was  an-  ion  that  will  be  fully  illustrated  Memoriam  Mlumn.  ine^  aas 


lect.  Mr.  Nevins  explained  that  nounced  this  week.  on  the  page  and  .serve  as  the  focal 

■I  is  a  very  poor  strategy.  Orville  Johler,  IGA  national  point  of  the  ad.  Food  items  to  be 

“On  the  contrary.”  he  said,  “a  advertising  manager,  told  1,500  advertised  will  be  held  to  a  maxi¬ 
business  man  should  do  more  ad-  wholesalers  and  retailers  attend-  mum  of  15  items. 


stressed  that  “Flowers  .Are  Friend- 


iiuiiiiccu  11115  uii  iiic  aiiu  vc  a5  iiiv  .  ..  .  ^  •  c  'r  i.  a  rr 

Orville  Johler,  IGA  national  point  of  the  ad.  Food  items  to  be  Grief  Touches.  Two 


vertising  when  he  is  fortunate 


the  alliance’s  27th  interna-  “In  this  way,”  Mr.  Johler  con- 


ads  were  prepared  to  run  alter¬ 
nately  every  day  during  the  week. 
The  Chicago  Allied  is  now  con- 


enough  to  get  editorial  coverage  tional  convention  that  IGA  has  tinued,  “the  housewife  will  be  able  r 

on  his  product  or  company.  What  found  it  profitable  to  increase  its  to  ‘keep  in  style’ — in  dre.ss  and  in  :.  ''‘'bV''®  tor  tnis  type  o  pu  - 

publicity  has  done  in  such  a  case  newspaper  advertising  budget  each  her  food  purchases.”  relations  advertising  on  e 

«  to  pave  the  way  for  better  re-  year.  For  1954,  he  said  IGA  has 

ception  to  your  advertising  sales  Mr.  Johler  added  that  the  group  scheduled  “some  of  the  greatest  Plan  National  Campaign 

message.  That’s  its  function  and  ilans  a  “new  look”  in  advertising  promotions  ever  planned  by  any  The  Florists  Council  has  pre- 
tbat’.s  all  you  should  exjsect  from  “which  we  consider  to  be  one  of  organization  in  the  history  of  re-  pared  five  display  ads  on  funeral 
publicity.”  the  most  progre.ssive  steps  ever  tail  food  selling.”  [Continued  on  page  16) 


publicity.”  the  most  progre.ss 
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Father's  Day 


The  Advertiser  and  The  Newspaper  Political  Ad  Price  f  ® 

Adman  Claims  Smaller  k,hS 

4  w  •  posed  law  to  prohibit  higher  rates 

n  for  political  advertising  than  Other  Father’s  Day  volum 

Xi^C/vCfC^  vXCcC  kinds  met  sudden  death  in  the  was  the  greatest  in  i 


Father’s  Day  volume  for  1953 


kinds  met  sudden  death  in  the  was  the  greatest  in  all  history, 
Alabama  Legislature  after  oppo-  Alvin  Austin,  director  of  the  Fa- 
nents  charged  it  would  violate  ther’s  Day  Council,  reported  re- 


Clients  where  they,  the  clients,  argued  that  any  move  to  control  crease  in  volume  for  the  week  pre- 
..  the  income  of  a  newspaper  en-  ceding  Father’s  Day,  June  21,! 

“But  small  dailies  and  week-  (]angers  a  free  press.  1953,  as  compared  with  the  corre- 

lies  have  been — and  are  now  in  - : -  sponding  period  in  the  year  195! 

many  instances— reluctant  to  keep  is  off  beam,  that  it  won’t  sell  the  of  3.89  per  cent, 
the  billing  current.  The  paper’s  readers.  This  figure  makes  the  percentage 

answer  to  the  agency’s  complaint  “This  would  be  a  great  help  to  gain  of  Father’s  Day  volume 
is  that  it  doesn’t  have  the  staff,  both  agency  and  national  adver-  796  per  cent  since  1938,  the  ba« 
All  I  can  say  to  that  is  that  niy  tiser.  There  are  now  too  many  of  years,  when  volume  surveys  were 
father  used  to  be  able  to  do  it.  what  I  like  to  call  Madison  Ave.  started  by  the  Father’s  Day  Coun- 
(His  father  published  upstate  New  horizon-ites.  These  are  smooth-  cil. 

York^  weeklies.)  operating  admen  who  can’t  see  the  Mr.  Austin  stated  that  this  was 

“It’s  also  a  fact  that  some  small  proper  view.  They  should  be  told  a  remarkable  record  in  the  light 
newspapers  absolutely  manhandle  by  the  small  paper,  now,  look  of  a  sluggish  Spring  season  gen- 


By  James  L.  Ceilings  nents  charged  it  would  violate  ther’s  Day  Council,  reported  re¬ 
free  enterprise.  cently  in  an  address  to  the  Na- 

Big  men  from  small  dailies  at-  said,  “but  they  are  still  bad,  espe-  Charles  G.  Dobbins,  publisher  tional  Association  of  Men’s  Ap- 

tend  medium-sized  meetings,  dis-  cially  weeklies  of  all  sizes.  After  Montgomery  Examiner,  who  parel  Clubs  convention  in  Boston, 

cuss  their  large  advertising  faults,  all,  the  agency  has  to  show  the  jbe  attack  against  the  bill.  Tabulation  shows  a  weighted  in¬ 
return  to  little  dlients  where  they,  the  clients,  argued  that  any  move  to  control  crease  in  volume  for  the  week  pre- 

offices,  doa  *  ... 

whopping  noth¬ 
ing  about  the 
faults. 

That’s  what 
Ralph  Bennett 
will  tell  you.  An 
advertising  man 
once  associated 
with  Bruce  Bar¬ 
ton,  he  is  now  _ _ _ _ _ _ _ _  _ _  _  _  _ 

executive  vice-  “It’s  also  a  fact  that  some  small  proper  view.  They  should  be  told  a  remarkable  record  in  the  light 

president  of  Fred  Bennett  newspapers  absolutely  manhandle  by  the  small  paper,  now,  look  of  a  sluggish  Spring  season  gen- 
Gardner  Co.,  Inc.,  New  York  ad-  mats  sent  them.  Now,  all  of  these  here,  if  you  want  to  peddle  your  erally.  “Had  business  been  in  ex- 

vertising  agency.  offenders  have^  pretty  good  repro-  client’s  product  around  here,  this  cellent  condition,  this  increase 

Ralph,  a  bachelor  at  45,  has —  ducing  facilities,  but  somehow  js  the  proper  pitch.”  would  have  been  far  more,”  Mr 


in  irreverent  order — a  face  that  they  manage  to  louse  up  the  job 
a  caricaturist  could  love  (chins  anyway. 

are  stacked  like  wheatcakes);  a  “I  believe  the  answer  lies  with 


ducing  facilities,  but  somehow  is  the  proper  pitch.”  would  have  t 

they  manage  to  louse  up  the  job  Ralph  means  every  last  puff  of  Austin  stated, 
anyway.  ^  ^  ^  what  he  says,  too.  “Of  663  r 


would  have  been  far  more,” 


are  stacked  like  wheatcakes);  a  “I  believe  the  answer  lies  with 
collection  of  4,000  records,  a  Phi  the  newspapers  themselves.  They  ■ 

Beta  Kappa  key,  and  several  ideas  should  apply  diligence,  and  if  they  “pjease  Omit" 
on  why  smaller  dailies  are  not  have  bad  reproduction  one  week, 

getting  national  advertising.  they  should  be  darned  sure  it  continued  from  page  15 

Imnose  DifficnMes  doesn’t  happen  again.  It’s  an  error  ^  ; 

^  “  u  -.4  «-  Of  commission  against  the  national  flowers  for  newspaper  insertion 

My  conviction,  he  said,  is  advertiser  under  local  florists’  sponsorship, 

that  the  smaller  newspapers,  o  -  ... 

dailies  and  weeklies,  are  losing  Enough 

out — have  been  for  years,  in  fact,  “You  know,  besides  these  faults 
— on  getting  national  advertising  I  have  the  idea  that  small  news 


Not  Smart  Enough 


what  he  says,  too.  “Of  663  returns  submitted  by 

department  stores,  men’s  clothing 
—  ■  ■'  II  stores  and  retailers  in  other  lines 

"Pl0Qg0  Omit**  business,  376  firms  reported  in¬ 

creases,  252  reported  decreases  and 
continued  from  page  15  35  stated  there  was  no  change," 

flowers  for  newspaper  insertion  firms  who  reported*-, 

under  local  florists  sponsonhip.  creases  explained  that  this  was  due  I 


Also  in  prospect  is  a  national  ad-  confining  of  figures  to 


You  know,  besides  these  faults,  included  one 

ave  the  idea  that  small  news-  [p  &  p  mm  251  or  calculations 

lers  just  haven’t  been  smart  The  Council  in  making  its  re-  would  have  shown  mcreasa. 
luah  and  aggressive  enough  in  _ _  _ _ _  e The  reason  the  one  week  yard- 


campaigns  because  of  the  difficul-  papers  just  haven’t  been  smart  -pfie  Council’  in  making  its  re-  ®  snown  mcreasa. 

ties  they  impose  on  advertising  enough  and  aggressive  enough  in  „rt,  sums  up  the  situation  as  far  reason  the  one  week  y^- 

anrt  selling  their  stories  so  that  thev  ’  ’j  -*1.  stick  was  employed,  however,  was 

agenci^  and  advertisers  region-  rneir  siones  so  mat  iney  as  newspapers  are  concerned,  with  .u.,  .u:.  weelc  measuremeut 

sible  for  these  campaigns.  It  s  will  be  put  on  the  list.  *•--  -  tnis  one  weeK  measuremeui 


their  own  fault.’ 


“Instead  of  being  on  the  de- 


the  statement; 

“Florists  of  America  hope  that 


has  been  employed  every  year  and 
we  wish  to  keep  the  survey  fair 


Ralph  said  this  with  pipe  in  fensive,  they  have  the  opportunity  American  newspaper  publishers  hcvnnd  Hisnnte”  Mr  Austin  toM 
mouth,  if  not  tongue  in  cheek,  of  telling  the  advertiser  what  they  will  re-assay  this  problem  in  the 


mouth.  It  not  tongue  in  cheek,  of  telling  the  advertiser  what  they  will  re-assay  this  problem  in  the 

•These  papers,”  he  continued,  have  to  offer.  Hell’s  bells,  they  light  of  the  research  work  that  camnaign  for 

•have  shown  a  great  indifference  should  say  to  the  advertiser,  you’re  has  been  done  by  the  industry  ,9,4  nLv  which  falls  on 

in  the  past  to  the— well,  just  the  foolish  not  to  use  us.  Why,  we  and  that  editorial  and  advertising  joth  was  officiallv  oMned 

plain  mechanical  placing  of  adver-  can  give  you  local  impact  and  policies  will  be  adopted  that  will  ,rthi/pnnv4.nHnn  hv  thJ  Farter’s 

tising.  Too  often  there  have  been  thoroughness  of  coverage  and  bet-  halt  publication  of  the  damaging  nav  CnTnc^f  thmush  Mr  Austin 

cases  where  an  agency  wanted,  ter  readership  than  the  big-city  and  discriminating  phrase.”  ^  ^  i-ouncii  inrougn  iwr.  /\u 

say,  50-100  newspapers  on  the  list  daily.  Chapin  Collins,  publisher  of  the  t>*J  J  rs  "l*  *  T 

and  had  to  send  almost  that  many  ‘These  papers,  though,  will  Montesano  (Wash.)  Vidette,  how-  Kiaoer  LJaiUeS  tO  tt-J 
inserfion  orders.  have  to  increase  their  efficiency  ever,  hit  the  nail  on  the  head,  from  Effective  Sept.  1,  Ridder-Johns. 


those  assembled. 

The  fund-raising  campaign  for 
1954  Father’s  Day,  which  falls  on 


Bidder  Dailies  to  R-J 

Effective  Sept.  1,  Ridder-Johns. 


“It’s  true  these  conditions  have  pyj  points,  and  they  the  standpoint  of  newspaper  poli-  Inc.,  will  represent  the  San  Jost 


ot  an  aas  appearance.  It  used  to 

they  are  the  salt  of  the  publish-  auverusmg.  jxi  me  same 

It  s  better  today,  but  still  not  good.  -pu  _ and  their  broth-  time  we  are  confronted  with  a 

.As  an  aside  to  this,  do  you  realize  ®  u-  family  in  mourning  and  the  nat- 

some  papers  want  the  agency  to  new^aper^are  V  accede  fo  such 

ci,Ks.-r.K,.  cr.  Ai.  tfe  thc  Only  medium  that  doesn  t  have  ai-v-cuc  lu  sutn 

to  fear  television.  question.” 


been  improved,  but  there  is  still  vvifi  have  to  sell  themselves  to  the  cy  followed  by  many  papers,  when  (Calif.)  Mercury  and  News  ami 
evidence  of  much  slipshod  work  national  adverti.ser  by  promise  and  he  wrote  the  Washington  News-  the  Long  Beach  (Calif.)  Independ- 
—all  of  it,  in  the  long  run,  detri-  performance.  They  will  have  to  Paper  Publishers  Association,  stat-  ent-Press  Telegram. 
mental  to  the  jwpers  involved.  prove  they  are  both  capable  and  ing:  ,  ■ 

Another  thing  is  the  matter  economical.  “I  always  feel  we  are  in  a  dif-  New  Media  Director 

“I  the  small-town  news-  situation  when  a  ‘please  Grey  Advertising  Agency,  Inc-- 

proof,  of  course,  the  agency  has  possibly  because  of  my  in.  The  flor-  kjew  York  City,  has  appointed 

of  an  ads  appearance.  It  used  to  ^hem.  I  think  >sts  must  live,  too,  and  we  solicit  Richard  S.  Bean  as  media  director 

thev  arp  thp  salt  nf  the  niihlUh-  advertising.  At  the  Same  for  the  aeenev.  He  was  formerly 


their  advertising.  At  the  same  for  the  agency.  He  was  formerly 
time  we  are  confronted  with  a  vvith  Dancer-Fitzgerald  &  SampRt 


own  clipping?  You  can  imagine 
how  that  would  cost  and  how  in¬ 
convenient  and  time<onsuming  it 
would  be!” 

Ralph  came  from  behind  an- 


family  in  mourning  and  the  nat 


without  question.” 


and  Pedlar  &  Ryan,  Inc.,  in  a  sim¬ 
ilar  capacity. 


Comes  Utopia  -nxm  «ir  1  .  •  am 

“I  visualize  the  day — a  sort  ot  BNK  ^^OmDGrship  890 
Utopia,  if  you  please — when  these  With  the  election  of  12  firms  at 
faults  will  be  corrected  and  the  'llhe  recent  Board  of  Directors’ 


_  Canadian  Survey 

BNF  Membership  890  Toronto  —  Canadian  Daily 

With  the  election  of  12  firms  at  Newspapers  Association  will  issue 


the  1953  Canadian  Consumer  Sur- 


other  cloud  of  tobacco  smoke  to  smaller  newspaper  will  be  a  po-  meeting.  Brand  Names  Founda-  vey  of  brand  perferences  late  m 

hit  billing  methods.  tent  enough  force  to  inform  the  tion’s  membership  now  exceeds  September.  The  survey  wilt  cover 

“They’re  improving  from  their  national  advertiser  or  the  agency  890  manufacturers,  advertising  more  than  225  products  in  6. 

chaotic  state  of  yesteryear,”  he  that  the  advertising  sent  their  way  agencies  and  media  organizations.  Canadian  cities. 
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!  IN  TEN  YEARS 


S55  MILLION  IN 

capital 

investment 

THE  ALTOONA  MIRROR 
SALUTES  A  DECADE  OF  GROWTH 

■  Big  Investment  means  ,  .  , 

Ndtiondlly>known  flrnns  hdve  concen« 
♦rated  more  than  $55,000,000  in  capital 
investment  in  Altoona,  Pa.,  in  the  past 
10  years  .  .  .  $23,000,000  so  far  this 
year!  More  than  a  *'railroad  town*'  on 
the  main  line  of  the  Pennsylvania  rail¬ 
road  .  .  ,  Altoona  is  a  well-diversified 
community  of  76,900,  with  a  metropol¬ 
itan  area  orf  139,400. 

B  Big  Purchasing  Power  ...  | 

An  abundant  supply  of  skilled  labor  j 
attracts  new  industries  to  Altoona.  , 
Fourteen  thousand  persons  are  em-  ! 
ployed  by  the  Pennsylvania  railroad  ] 
alone.  Wages  of  $11,600,000  are  paid 
each  year  by  62  manufacturers  to  some 
4,800  other  workers.  Labor's  produc¬ 
tivity  in  Altoona  contributed  to  $181,- 
640.000  in  consumer  spendable  income. 

■  adding  up  to  BIG  SALES 

Food  sales  in  Altoona  run  more  than 
$100  over  the  national  per  capita  aver¬ 
age.  Dollarwise,  $355  goes  each  year 
for  food  for  each  person  in  Altoona. 
And  once  again,  Altoona  has  topped 
Pennsylvania  and  the  nation  in  per 
capita  retail  sales! 

■  study  thus*  market  fact* 

on  the  Altoona  city  zone  .  .  .  i 

Population  76,900  ,  .  ,  Retail  Sales  $91,-  ! 
629,000  .  .  .Retail  Sales  Per  Capita  ! 
$1,192  .  .  .  Food  $27,324,000  .  .  .  Drug  i 
$2,140,000  .  .  .  General-Merchandise- 
Apparel  $22,954,000  .  .  .  Automotive 
$11,878,000  .  ,  .  Wholesale  Sales  $66,- 
008,000. 

B  Selling  The  Altoona  Market 

The  Mirror  is  Altoona's  only  evening 
newspaper,  read  in  96%  off  all  homes 
in  the  city  zone.  Advertisers  placed 
almost  13  million  lines  of  advertising 
In  the  Mirror  in  19S2.  miliions  of  lines 
more  than  is  carried  by  many  of  the 
country's  biggest  metropolitan  news¬ 
papers. 

Nothing  Counts  but  Resu/ft 


Eltoona 

flIZirror. 


Altoona,  Pennsylvania 

Richard  E,  Baeiar,  Advartliing  Hanagtr 
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First  3-D  Section  Claimed 
By  Texas  Dept.  Store 


Honors  for  having  run  the  na¬ 
tion’s  first  three-dimentional  news¬ 
paper  advertising  section  were 
claimed  this  week  by  Sanger  Bros, 
department  store,  DallaR*  Tex. 

The  promotion,  appeapivA  in  the 
Dallas  Times  Herald,  tilled  eight 
pages,  seven  of  which  were  in  full- 


RETAIL  AD  SURVEY 


color  and  in  3-D.  Polarized  viewers 
were  inserted  in  envelopes  pasted 
to  the  black  and  white  first  page. 

It  was  printed  on  35-pound  extra 
white  newsprint  with  special  inks. 

Henry  X.  Salzberger,  president 
of  Sanger  Bros.,  originated  the  idea 
as  a  combination  prestige-merchan¬ 
dising  plan,  and  worked  out  details 
with  his  advertising  and  sales  pro¬ 
motion  director,  Fred  T.  Johnson, 
and  Don  L.  Schneider,  advertising 
director  of  the  Times  Herald. 

Sanger  Bros,  originally  consid¬ 
ered  running  a  3-D  page  a  day  for 
a  week,  but  to  secure  maximum 
impact  value  decided  to  splash  with 
the  complete  section  on  August  23. 

All  photographs  were  taken  in 
Sanger  Bros,  store  by  Dallas  pho¬ 
tographer  Squire  Haskins,  who 
used  three  cameras.  Sanger  models 
were  utilized  as  well  as  complete 
settings  from  the  store’s  stocks. 
Fngravings  also  were  locally  pro¬ 
duced  by  Wilson  Engraving  Co. 

Mr.  Johnson  supervised  the  pro¬ 
duction  of  all  photographs,  lay¬ 
outs  and  copy.  Mr.  Schneider  or¬ 
dered  the  viewers  from  a  New 
York  supplier  and  expedited  the 
pasting  and  stuffing  operations  in 
he  newspaper  plant. 

!  Workers  of  Dallas’  Goodwill  In- 
i  dustries  and  Lighthouse  for  the 
1  Blind  were  utilized  to  slip  the 
j  glasses  into  coin  envelopes  which 
were  then  pasted  to  the  sections 
by  a  reinforced  mailing  room 
crew. 

The  viewers  arrived  in  Dallas 
Thursday  morning.  While  the  two 
outside  organizations  were  insert¬ 
ing  them  in  envelopes,  final  stereo¬ 
type  plates  were  made  at  the  Times 
Herald.  Sections  began  to  roll  at 
8  p.m.  Thursday,  and  mailers 
started  attaching  viewers  at  once. 

Advertisers  represented  in  3-D 
were  Revlon,  Phoenix  Hosiery, 
RCA-Victor  Television,  Warner 
Foundation  Garments,  Munsing- 
wear,  Coro  Jewelry  and  Eagle 
Clothes  (for  men). 

The  first  page  of  the  section  was 
half  devoted  to  an  editorial  descrip¬ 
tion  of  steps  necessary  to  produce 
3-D  pictures  in  print.  'The  re¬ 
mainder  contained  a  Sanger  ad 
divided  between  the  David  White 
Stereo-Realist  Camera  and  Attilo 


Savoia’s  replica  of  St.  Peter’s  Ba- 
■ilica,  which  is  to  be  on  display  at 
the  store  this  week. 

“We  are  delighted  to  have  an 
opportunity  to  work  with  Sanger’s 
on  this  unique  method  of  adver¬ 
tising.’’  .said  James  F.  Chambers, 
Jr.,  vicepresident  and  general  man¬ 
ager  of  the  Times  Herald. 

“The  section  is  not  only  novel 
and  interesting  to  the  community, 
but  it  is  a  universally  important 
medium  of  advertising  for  depart¬ 
ment  stores.” 


Sunkist  Growers  Seek 
Better  Retail  Food  Ads 

SuNKisT  Growers.  Inc.,  I.os 
Angeles,  Calif.,  has  directed  some 
pointed  questions  at  the  food  store 
advertising  of  the  country,  which 
suggest  a  need  for  more  impelling 
and  more  imaginative  newspaper 
advertising  of  fresh  produce. 

In  a  feature  in  the  August  issue 
of  “Sunkist  Merchandiser”  the  big 
citrus  cooperative  heads  its  discus¬ 
sion  of  ads  with  “Have  Your 
‘Fresh’  Ads  Gone  Sour?”  and  then 
publishes  a  sample  copy  of  fresh 
produce  advertising,  asking:  “What 
Does  It  Sell?” 

Says  Sunkist,  in  its  tip  to  food 
markets  as  to  how  they  can  “obtain 
better  rewards”  from  their  space 
buys: 

“Pick  up  mast  any  newspaper 


anJ  turn  to  ;he  foo.l  page.  I.ookt! 
the  retail  food  ads  and  eompan 
them.  Chances  are  you  won't  netc 
a  blindfold  to  be  completely  cot 
fused.  “The  ad  shown  was  picket 
at  random  from  newspapers  froit, 
all  parts  of  the  country.  It  repre- 
s'nts  a  typical  example  of  any  at  I 
in  mast  any  paper.  What  does  i:", 
sell?  What  does  it  do  to  draw  cus-lj 
tomers  away  from  comptetitors?  ' 

“It  would  appear,  after  lookitg 
over  several  hundred  grocery  ads, 
that  every  store  was  just  copyini 
every  other  store.  The  opportunm 
for  improvement  in  retail  food  ad¬ 
vertising  is  tremendous.  It  is  wide 
open  for  people  with  imagination 
to  work  wonders  with  the  space 
they  are  buying.  It  doesn’t  make 
sense  somehow,  just  to  say:  ‘Green 
Onions — 2  bunches  9  cents.’  Even 
retailer  has  green  onions  and  prob¬ 
ably  at  about  the  same  price.  The 
housewife  knows  it. 

“Why  not  use  this  space  to  tellj 
her  about  your  store,  about  youij 
policies,  about  how  careful  you  are  j 
in  selecting  the  best  of  every thinj  | 
in  produce? 

"Why  not  experiment  with 
some  fresh  new  ideas?  Throw  away  1 
the  rule  book.” 

The  Sunkist  article  asks:  “If  yos 
already  have  put  imagination  into 
your  advertising,  send  us  a  proof 
or  two.  “We’re  hungry  for  ‘fresh’  | 
ads  that  have  not  gone  sour.”  ? 

■  I 

Daily  Names  M  &  H 

The  Gainesville  (Ga.)  Daily 
Times  has  appointed  Moran  k 
Hedekin,  Inc.,  as  national  adver* 
thing  representatives,  according  to 
Louis  R.  Fockele,  Daily  Times’ 
general  manager. 


BEST  COLOR  PRINTING  AWARD  is  presented  by  Roland  W.  Baird, 
Sr.  (left)  to  C.  E.  Johnson,  press  foreman  for  the  Midland  (Tci.) 
Reporter-Telegram.  Engraved  plaque  was  awarded  for  ‘‘the  consi^ 
tently  best  reproduction  of  Mrs.  Baird’s  bread  color  ads  in  1952. 
Mr.  Baird  is  vicepresident  of  Mrs.  Baird’s  Bakeries,  Inc.  The  Report^ 
Telegram  received  first  place  honor  after  a  study  of  more  than  2M 
bread  color  ads  from  Texas  newspapers. 
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freedom  to  think 


drengih  to  serve 


'Fo  rullill  their  ressponsihilities  to  the  community  they  serve, 
newspaper  men  must  be  free  to  think. ..to  report  all  the  news 
factually... to  express  their  sincere  views  on  current  problems, 
and  tbeir  dreams  lor  the  future.  They  must  be  free  to  set  their 
own  policies,  yet  be  wisely  strengthened  by  their  associates. 


(Mr.  3itrl  C^Jiingadcne, 

Editor  and  Publisher 


iMr. 

Business  Manager  and 
Advertiainp  Direetor 


The  effectiveness  of  this  progressive  policy  is  evidenced  by 
the  growth  of  the  non-metropolitan  COEUR  d’ALENE  PRESS 
from  an  ABC  circulation  of  .3,142  in  1940  to  an  ABC  circu¬ 
lation  of  5,592  in  1952.  In  the  same  period,  retail  sales  in 
Kootenai  County  have  risen  from  $.3,847,000  to  $2.3,479,000. 

Freedom  to  Think  and  Strength  to  Sen’e . on  this  solid 

foundation  the  Coeur  d'Alene  Press  is  building  for  the  better¬ 
ment  of  the  community  and  the  advertisars  it  represents. 

The  Coeur  d’Alene  Press 

COEUR  d'ACENE.  IDAil* 

Represented  Nationally  bv  Cilinan,  Nicoll  ft*  Rutlinian 


NEWSPAPEK  AFFILIA  TES: 

Utah 

The  Daily  Herald  . . .  Provo 
The  Herald-Journal . . .  Logan 

Montana 

The  Daily  Inter  Lake  . . .  Kalisnell 


The  Dalles  Chronicle  .  . .  The  Dalleii 

Idaho 

The  Idaho  State  Journal . .  .  Pocatello 
The  Coeur  d’Alene  Press .. .Coeur  d’Alene 
The  North  Idaho  Press  . .  .  Wallace 
The  Idaho  Free  Press  . . .  Nampa 

RADIO  AFFILIA  TES: 

KNEW. . .  Spokane,  ashington 
Don  Lee  Mutual  Afliliate 

KJRL  .  . .  Pocatello,  Idaho 
Columhia  Broadcasting  System  Affiliate 

KVNI... Coeur  d’Alene,  Idaho 
Don  Lee  Mutual  Affiliate 

TEL  EVISION  A  FFILIA  TE: 

KJRL-'l'V.  .  .  Pocatello,  Idaho 


Scripps  Ijeaque 


Froecloiii  and  Strength 
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ywhatl 

makes  a 


The  St.  Louis  Sunday  Post-Dispatch  not  only  leads  in  circulation, 
but  since  1949  it  has  steadily  increased  its  lead. 


How  come?  Our  analysis  concerns  only  Sunday  magazines— 
a  vital  part  of  any  fine  newspaper.  Both  the  Post-Dispatch 
and  the  competing  Sunday  newspaper  have  their  own  Sunday 
magazines.  In  addition,  the  competing  newspaper  distributes 
two  other  syndicated  Sunday  magazines. 


In  1949  the  Post-Dispatch  began  distributing  Parade. 
You  can  see  what  has  happened  on  the  chart. 
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That’s  all  we  can  say  .  .  .  except  that  any  team  is  only  as  good 
as  its  individual  players. 


ST.  LOUIS  POST-OISPATCH 


V. 


•tK»Vn‘ 

‘Ml-lCfO! 
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SOLID  EDITING  MAKES  SOLID  CIRCULATION 


There’s  another  Porade  every  Sunday 
in  38  important  markets  — 
Reaching  5,634,326  families 


SUNDAY  CIRCULATION 
THE  ST.  LOUIS  POST-DISPATCH 


BEGAN  DISTRIBUTION 
L  OF  PARADE 


BEGAN  DISTRIBUTION 
OF  SECOND  SYNDICATED 
V  SUNDAY  MAGAZINE  J 


COMPETING  NEWSPAPER 


march  31 

'4* 


SEPT.  30 

'49 


MARCH  31 
'SO 


SEPT.  30 
'50 


MARCH  31 
'51 


SEPT.  30 
'SI 


MARCH  31 
'52  . 


SEPT.  30 
'S2 


MARCH  31 
'53 


Hearst  Newspapers  should  hav«: 
national  radio  network  for  th 
two  conventions.  Mr.  Hei- 
leased  nine  stations  of  wE' 
WJJD  was  the  Chicago  outlet. 

Jack  Morrison  was  chosen  ^ 
chief  news  announcer  for  i 
Hearst  Radio  Service.  Althoi, 
he  had  no  previous  radio  expt; 
ence,  he  was  coached  by  “Dadd; 
Clark,  Hearst  radio  editor.  Jao 
went  on  the  air  and  broadcast  r' 
and  18  hours  daily,  covering  coci 
vention  developments.  He  wnj 
beginning  to  demonstrate  that  tra:j 
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Morrison  Is  Ex-Newsman 
With  Ad-Selling  Punch 

By  George  A.  Brandenburg 


Chicago — Peter  John  Morrison,  other  cub  assignments.  Jack  was 
crisp  and  to-the-point  advertising  assigned  to  cover  the  Criminal 
director  of  the  Chicago  American,  Courts  and  City  Hall  politics.  He 
is  a  former  newsman  who  has  de-  was  a  part  of  the  slam-bang  pe- 
veloped  a  solid  sales  punch  in  the  riod  of  Chicago  journalism  dur- 
intervening  years  as  an  ad  sales-  ing  the  gangster  era. 
man.  He  is  an  excellent  example  Having  won  his  reportorial 
of  what  versatility  can  do  for  spurs  and  a  by-line,  he  was  pro- 
a  newspaperman  with  confidence  moted  to  the  city  desk  as  an  as- 
in  himself  and  his  paper.  sistant  city  editor.  His  contempo- 

Jack  Morrison  was  formerly  a  rary  associate  in  those  days  was 
reporter  and  assistant  city  editor  Harry  Reutlinger,  now  managing 
ol  Hearst’s  Evening  American, 
where  he  proved  his  worth  in  the 
department  before  ever 
to  a  agate  ad- 

Became  Promotion-Minded 
He  his  news  career 

to  do  promotional 

work  for  Chicago’s  Century  of  J 

Progress  exposition  1933-34. 

When  the  fair  was  over.  Jack  de- 
cided  to  try  for  more  money  and  ^ 

wider  experience.  He  went  to  w 

work  for  the  Hearst  morning  pa-  . 

per,  the  old  Herald-Examiner,  as  BHHT  ^  ^ 

an  advertising  salesman.  A 

When  the  two  Hearst  papers 


You’re  Buying  MORE  Than 
a  25,000  City  .  .  . 

OSranit  iBltuth 
ittils  IniupBtth^nt 

A  STAUFFER  PUBLICATION 


of  versatility  that  has  charactr 
ized  his  newpaper  career. 

Assigned  to  World’s  Fair  , 
At  about  the  same  time.  Hear?  ] 
Chicago  papers  were  committed] 
along  with  other  Chicago  dailiej 
and  business  firms,  in  underwri: 
ing  the  upcoming  Century  o 
Progress,  which  was  looked  upc 
as  anything  but  a  profitable  verl 
ture  in  the  tough  depression  yes  ! 
of  the  early  ’30’s.  As  part  of  th/ 
fair’s  buildup,  the  Hearst  paper} 
devoted  space  daily  to  the  comir 
exposition.  Jack  Morrison  waj 
named  “world’s  fair  correspond  i 
ent”  of  the  American.  | 

At  the  fair,  he  came  to  kno>j 
the  late  Malcolm  McDowell,  vh 
had  covered  the  1893  Workfv 
Columbian  Exposition  for  thtl 
Chicago  Daily  News  and  was  hired 
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especially  to  report  the 
world’s  fair. 


99.4%  COVERAGE  CITY  MARKET 

8,160  Hoaat, 

Retail  Sale* 

65,281  Per  FaBUy 

FOOD  SALES  $1063  per  Faailj, 
20.5%  Above  Natl.  Avf. 


Jack  and  Mac  be  I 
came  buddies,  despite  the  great  | 
difference  in  their  ages.  Jack,  ho« 
ever,  left  the  American  to  do  pub : 
licity  work  for  the  fair’s  famed 
“Sky  Ride."  He  was  later  assigned  | 
to  “dream  up”  promotions  and 
special  events  to  attract  more  peo^ 
pie  to  the  exposition.  He  did  sud 
a  good  job  that  Major  Lohr,  di 
rector  of  the  fair,  appointed  him 
chief  of  the  press  division  for  the 
second  year. 

Mr.  Morrison  then  decided  to 
the  early  switch  to  the  advertising  side,  re 
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64.4%  COVERAGE  7-CO.  TRADE 
AREA 


Peter  John  Morrison 


Above 

Nat*l. 
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swing  shift  as  assistant  city  edi-  turning  to  the  newspaper  field  i* 
tors.  They  both  learned  their  city  an  ad  salesman  for  the  Herald 
room  ABC’s  from  Harry  Read,  Examiner.  He  recalls  that  he  m 
then  city  editor  and  a  hard  task-  given  the  “usual  cats  and  dogs”  to 
master,  who  would  lay  off  a  re-  call  on  at  the  sart.  He  eventuall) 
porter  or  deskman  for  three  days  'vorked  into  the  department  sW 
or  more,  without  pay,  for  mis-  ’ 
spelling  a  proper  name  or  getting 
an  important  fact  wrong  in  a 
story. 

Meets  Kitty  Breen 
However,  there  was  a  “brighter 
side”  to  the  city  room,  as  Jack 
soon  discovered  and  came  to 
know  Kitty  Breen,  topnotch  gal 
reporter  who  wrote  under  the  by¬ 
line  of  Kate  Storely.  Miss  Breen 
was  a  graduate  of  Rosary  College, 
where  she  had  been  editor  of  the 
Rosary  Eagle.  In  1931,  Miss 
Breen  became  Mrs.  P.  J.  Morri¬ 
son,  now  the  mother  of  two 
daughters,  Tabitha,  16,  and  Kevin, 


41.6%,  COVERAGE  14-CO.  TRADE 
AREA 

46,780  Hornet, 

Retail  Sales 
$3,850  per  Family 


classification,  where  he  earned 
the  respect  of  State  Street  adver 
tisers.  He  was  always  interested 
in  their  selling  problems,  as  well 
as  his  own. 

Research  Minded 

Since  taking  over  the  full  re¬ 
sponsibility  as  advertising  direc 
tor.  Jack  Morrison  has  proved  to 
be  a  worthy  successor  to  Bill  Mo- 
Namee,  veteran  Hearst  advertis¬ 
ing  executive.  Mr.  Morrison  is  !*• 
search-minded  and  has  trained  m* 
staff  to  bring  advertisers  factual 
“reasons  why”  they  should  buy 
space,  rather  than  pleasant  gener¬ 
alities. 

“We  must  be  able  to  walk  ui 
with  factual  material  about  our 
market,”  said  Mr.  Morrison,  “^e 
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Unequalled  Coverage 
in  a  Quality  Market! 


19,145  ABC  Circulation 


Arthur  H.  Hagg  &  Associates 

Natiorud  Representativet 
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.  .  •  and  only  the  Journal-American 
delivers  this  complete  soles  package 
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SALES  CONTROL  OF  THE  NEW  YORK  MARKET 


This  is  New  York  ...  a  hundred  difFerent  markets  in  one, 
a  huge  complex  pattern  of  soles  areas. 

One  basic  requisite  for  the  success  of  any  soles  opera¬ 
tion  in  New  York  is  thorough  knowledge  of  the  morket. 
Block  by  block,  the  Journol-Americon  s  Soles  Control 
Manual  provides  you  with  the  necessary  localized  working 
data  that  lead  to  volume  soles. 

Port  one  .  .  .  desk  top  Soles  Control  is  by  for  the  most 
valuable  guide  to  soles  planning  in  the  New  York  area. 


POINT-OF-PURCHASE  MERCHANDISING 

Today  your  product  must  get  os  much  deoler  cooperotion 
os  possible.  In  the  Journol-Americon,  your  campaign  con 
be  backed  by  o  heavy  barrage  of  P-O-P  merchandising. 

A  fully  trained  staff  of  field  men  will  build  displays 
and  secure  valuable  shelf  positions  for  your  product;  in¬ 
terest  non-stocking  retailers;  report  on  brand  popularity, 
dealer  attitudes  and  other  helpful  information 

Port  two  .  .  .  Journol-Americon  P-O-P  merchandising 
bocks  your  entire  consumer  advertising  effort. 


LARGEST  HOME-GOING  CIRCULATION 

f 

The  trends  to  self-service  and  automatic  shopping  demand 
that  you  pre-sell  more  families  with  consistent  odvertising. 

In  New  York,  the  Journol-Americon  reaches  for  more 
families  than  the  two  other  home-going  papers  . . .  123,000 
more  than  the  second;  265,000  more  than  the  third. 

Take  advantage  of  this  powerful  program  for  soles! 
^  The  combination  of  Journol-Americon  circulation  leadership 

and  o  sound  merchandising  program  gives  you  New  York's 
only  complete,  most  successful  soles  package. 
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:  for  TWA’s  16"'  Annual  Aviation 
Writing  and  Picture  Competition 


for  work  produced  since  September  15, 1952 


This  year,  TWA's  traditional  contest  for  excellence  in 
reporting  the  story  of  commercial  aviation  takes  on 
special  significance  as  the  world  celebrates  the  Golden 
Anniversary  of  powered  flight.  For  TWA’s  Annual 
Aviation  Writing  and  Picture  Competition  honors  the 
editors,  reporters,  columnists,  authors  and  photog¬ 
raphers  who  tell  and  interpret  the  role  of  commercial 
aviation  to  the  public. 

A  total  of  $2,100  in  cash  awards,  16  plaques  and  five 
Grand  Sweepstakes  Trophies  will  be  awarded  to  win¬ 
ners  this  year.  Presentations  are  usually  made  at  a 
prominent  resort  in  the  Southwest  Sun  Country  during 
a  fun-filled  “Quickie  Vacation”  weekend.  And  every 
entrant  is  eligible  for  the  Strebig-Dobben  Memorial 
Award,  presented  to  the  person  or  publication  whose 
story  has  contributed  most  to  the  public  understanding 
of  commercial  aviation. 


WRITING  DIVISIONS 


PHOTOGRAPHIC  DIVISION 


Open  Class:  Open  to  all  newspaper, 
press-association  and  syndicate 
writers  in  the  United  States. 


Open  to  newspaper  or  magazine  pho¬ 
tographers. 


Selective  Class:  Open  only  to  writ¬ 
ers  on  newspapers  of  50,000  circula¬ 
tion  or  less  in  the  United  States. 


Photos  may  be  entered  in  any  one 
of  the  following  categories; 


MagazineTrophy:  Open  to  free-lance 
or  staff  writers  for  magazines  of 
general  interest. 


1,  Newspaper  black  and  white 
published  in  papers  over  50,000 
circulation. 


Technical  Writing  Trophy:  Open  to 
both  free-lance  and  magazine  writ¬ 
ers.  Entries  may  deal  with  operation 
development,  business  and  promo¬ 
tion,  or  similar  technical  phases  of 
the  industry. 


2.  Newspaper  black  and  white  puD- 
lished  in  papers  of  50,000  circulation 
or  under. 


3.  Black  and  white  in  general-inter¬ 
est  magazines  or  Sunday  newspaper 
magazine  sections. 

4.  Color  photographs,  as  in  above. 


Fly  the  finest, , .  FLY 

TRANS  WORLD  AIRLIMSS 


U  S.  A.  •  EUROPE  •  AFRICA  •  ASIA 


The  Advertiser  and  The  Newspaper 


Block,  B-M  Join  Batth 
Of  Anti-Enzyme  Claii 


Battle  of  the  toothpaste  firms 
for  supremacy  in  the  new  anti¬ 
tooth  decay  field  continued  to 
mount  in  intensity  this  week. 

Following  closely  on  the  heels 
of  Lambert  Pharmacal  Co.’s  open- 


CAMPAIGN  ROUNDUP 


ing  blast  for  its  “antizyme”  tooth¬ 
paste  (E&P,  Aug.  22,  page  18) 
was  this  week’s  announcement  by 
Block  Drug  Co.  of  a  $1,000,000 
drive  for  its  new  “Anti-Enzyme” 
toothpaste. 

A  schedule  of  full-page,  2,400, 
1,750  and  1,000-line  ads  appear¬ 
ing  in  256  newspapers  (via  Cecil 
&  Presbrey,  Inc.)  will  feature  the 
theme:  “Anti-Enzyme  Amm-i-dent 
Gives  a  Decay  Barrier  Around 
Each  and  Every  Tooth.”  Radio- 
TV  will  also  be  used. 

Bristol-Myers  Co.  also  an¬ 
nounced  this  week  plans  for  a  ma¬ 
jor  ad  drive  in  newspapers,  maga¬ 
zines.  network  TV  and  local  radio 
to  proclaim  that  Ipana  and  Ipana 
A/C  already  include  anti-enzyme 
ingredients,  giving  the  advantage 
not  only  of  this  latest  discovery 
but  also  of  chlorophyll  and  other 
tested  ingredients.  B-M’s  advertis¬ 
ing  program  will  include  two  Sun¬ 
day  supplements  and  magazines. 


ket  Group  (New  York  News, ! 
cago  Tribune,  Philadelphia 
quirer).  Ten  local  Sunday  n:^ 
paper  supplements  scheduled 
Atlantdi  (Ga.)  Journal-Con 
tion:  Buffalo  (N.  Y.)  Courier'M 
press;  Davenport  (Iowa)  DM 
crat  Times;  Denver  (Colo.)  H 
Oklahoma  City  (Okla.)  OkL 
man;  Omaha  (Neb.)  World  f 
aid;  Seattle  (Wash.)  Times;  1 
coma  (Wash.)  News  Tribune;! 
ledo  (Ohio)  Blade;  and  the  L 
(Okla.)  World. 


Hurry!  Send  tearshcets  of  your  best  commercial 
aviation  stories  or  prints  and  tearshcets  of  your  best 
commercial  aviation  photos  published  between  Sept. 
15,  1952,  and  Sept.  15,  1953.  Entries  must  be  post¬ 
marked  no  later  than  Sept.  15,  1953.  Decisions  of 
judges  will  be  final.  Mail  entries  to  Gordon  Gilmore, 
Vice  President,  Public  Relations,  Trans  World  Air¬ 
lines,  630  Fifth  Ave.,  New  York  20,  N.Y. 


Shulton  Extends  Fall  Push 
On  Broader  Media  Base 

Increased  newspaper  and  mag¬ 
azine  schedules  plus  an  extensive 
program  of  radio-TV  spots  will 
feature  the  Fall  advertising  (via 
Wesley  Associates)  of  Shulton, 
Inc.,  makers  of  Early  American 
Old  Spice,  Friendship's  Garden, 
Desert  Flower  toiletries,  and  Old 
Spice  For  Men  shaving  requisites. 

Newspaper  schedule  for  each 
product  looks  like  this:  Old  Spice 
Stick  Deodorant  and  Smooth 
Shave  (pressurized)  will  be  pro¬ 
moted  by  a  concentrated  barrage 
in  newspaper  ads  across  the  U.  S. 

Old  Spice  Smooth  Shave  will 
get  large-space  black  and  white 
ads  in  99  newspapers  in  81  cities. 
Regular  year-’round  advertising 
for  Old  Spice  men’s  line  will  run 
in  Fall  issues  of  the  Christian  Sci¬ 
ence  Monitor,  Parade,  and  This 
Week. 

Desert  Flower  hand  and  body 
lotion  will  get  a  national  news¬ 
paper  campaign  in  98  dailies  in  81 
markets. 

With  full  expectations  of  the 
best  Christmas  sales  of  Shulton 
merchandise  to  date,  all  four 
toiletry  lines  will  get  full  four- 
media  treatment.  National  Sunday 
newspaper  supplements  scheduled 
I  are:  This  Week  (33  cities),  Pa- 
I  rade  (37  cities),  First  Three  Mar- 


Admiral  to  Use  Record 
Space  in  Newspapers 

Chicago — Admiral  Corpora;44 
will  break  a  $2,000,000  Fall 
vertising  campaign  using  a  rec; 
amount  of  newspaper  and  ma: 
zine  space  for  merchandising  ra;i 
and  television  receiving  sets. 

For  the  first  time  in  n 
years,  according  to  Seym: 
Mintz,  vicepresident  in  charge 
Admiral’s  advertising,  the  rai 
schedule  will  be  independent 
TV  advertising. 

Full-page  dealer  co-op  ads : 
newspapers  will  appear  once 
month  in  about  85  markets,  p'.. 
two-page  color  insertions  in  ms; 
azines,  in  behalf  of  radias. 

Another  series  of  full-page  c? 
op  ads  on  Admiral  TV  sets  » 
appear  in  85  markets  during  Se: 
tember,  October  and  Novembe 


Necchi  Raises  Ad  Budget 
50%  to  $3,000,000 

A  RECORD  $3,000,000  will 
spent  during  1954  in  Sunday  si> 
plements,  magazines  and  radio-T 
(via  Doyle-Dane-Bernbach)  t 
Necchi  ^wing  Machine  Sa's 
Corp.,  according  to  Leon  Jolsc: 
president. 

Mr.  Jolson  said  he  expects  cor 
bined  gross  sales  of  the  Necchi  ai:. 
Elna  companies  to  be  about 
000,000  this  year  and  $50.000.0(* 
in  1954. 


$2-MiUion  Budget  Set 
By  Mogen  David  Wine 

Establishment  of  a  recor^ 
$2,000,000  ad  budget  was  ar\ 
nounced  last  week  by  Mogen  Of  ’ 
vid  Wine  Corp.  for  advertising  ('■■ 
Weiss  &  Geller,  Inc.)  this  Fall  ar; 
Winter, 

Large  space  newspaper  advc 
tising  will  be  used  for  special  ho. 
day  promotions  in  addition  to 
regular  schedule. 


Reo  Expands  Schedule  i 

Expansion  of  its  newspap<| 
schedule  calling  for  more  frequet 
insertions  of  larger  size  ads  in  K’ 
markets  was  announced  this  weci 
by  Reo  Motors'  lawn  mower  u 
vision. 


EDITOR  &  PUBLISHER  for  August  29, 


lower  u  I 

29,  1953  I 


24 


She^s  in  California — Fresno  to  be  exact  —  a 
market  where  women  treat  themselves  to  nearly 
three  times  as  much  beauty  treatment  as  their  equally 
prosperous  sisters  in  another  market  not  far  away. 

How  come  such  a  difference?  The  fact  is:  **All 
Business  is  Local 

People  in  the  United  States  are  un-united  when 
it  comes  to  buying  habits  and  personal  prefer¬ 
ences.  Consumption  varies  —  market  by  market, 
city  by  city  and  product  by  product.  And  when 
you  advertise  in  newspapers  you  get  the  flexibil¬ 
ity  to  match  those  variations. 

Why  fight  local  peculiarities?  Use  the  ad  me¬ 
dium  that  lets  you  pour  on  all  the  pressure  you 


want — when  you  want  it — wherever  it  will  do 
you  the  most  good. 

Sure,  you  can  sell  cosmetics  or  candy  from 
Maine  to  Mexico.  But  in  some  markets  you  can 
sell  more  —  more  often.  And,  after  all,  isn’t  that 
a  major  reason  why  you  advertise? 

We  may  have  some  information  that  will  help 
you  pin-point  your  high  consumption  markets. 
Write  or  phone.  There’s  no  obligation. 

Bureau  of  Advertising — American  Newspaper 
Publishers  Association,  570  Lexington  Ave.,  New 
York  22,  PLaza  9-6262  —  360  N.  Michigan  Ave., 
Chicago  1,  STate  2-8681  —  240  Montgomery  St., 
San  Francisco  4,  EXbrook  2-9530 


Sponsored  by  the  St.  Paul  Dispatch-Pioneer  Press  in  the  interests  of  fuller  understanding  of  newspapers 


i 
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The  Advertiser  and  The  Newspaper 

How  Seagram  Stretched 
7-Crown  Sales  via  Dailies 


Reaching  top  sales  position  in 
the  fiercely  competitive  liquor  field 
demands  exceptional  merchandis¬ 
ing  skill.  Holding  that  spot  year 
after  year — by  an  ever-widening 
margin — is  a  promotional  feat  of 
the  very  first  order. 

Seagram  -  Distillers  Corp.  has 
achieved  this  marketing  mastery 
with  its  Seven  Crown  brand.  How 
the  company  did  it  is  told  graph¬ 
ically  by  the  Bureau  of  Advertis¬ 
ing,  ANPA.  in  its  latest  “Adver¬ 
tising  Facts”  publication,  “How 
•Shock  Troops’  Won  a  Sales  Bat¬ 
tle,”  just  released. 

Competitor  Outsold 

Seven  Crown’s  closest  competi¬ 
tor  in  the  blended  whisky  ^Id, 
says  the  Bureau,  is  now  outsold 
by  more  than  60  per  cent  by  the 
S^gram  brand.  And  sales  of  the 
Number  2  and  3  brands  together 
trail  Seven  Crown  by  nearly  25 
per  cent,  according  to  1952  sales 
figures  reported  by  36  states.  The 
basic  elements  of  this  achievement 
are  stated  in  this  way  by  Victor 
Fischel,  president  of  the  corpo¬ 
ration,  in  the  Bureau’s  folder: 

“If  you  have  a  good  product, 
a  good  message  and  a  well  organ¬ 
ized  distribution  machine,  a  strong 
advertising  budget  will  automat¬ 
ically  create  a  greater  demand.” 

In  Seagram’s  case,  the  “strong 
advertising  budget”  has  been 
placed  predominantly  in  newspa¬ 
pers  in  the  last  several  years. 

Seagram  started  its  big  push  be¬ 
hind  Seven  Crown  in  the  early 
1940’s. 

“It  was  a  time  of  stiff  compe¬ 
tition  throughout  the  liquor  busi¬ 
ness,”  the  Bureau  story  relates. 
“Many  distillers  were  offering  at¬ 
tractive  deals  to  lure  the  retailer 
and  wholesaler  to  their  brands, 
hoping  to  win  more  customers.” 
But  Seagrams,  “standing  pat  on  its 
‘no  deal’  policy,  relied  on  three 
major  factors  in  building  Seven 
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Crown  sales.  As  outlined  by 
Fischel  and  Vicepresident  George 
E.  Mosley,  head  of  advertising 
and  sales  promotion,  the  program 
embodied: 

1.  The  “Seagram  Master  Plan,” 
development  of  a  quality  blended 
whisky  meeting  consumer  taste. 

2.  A  research  program  provid¬ 
ing  sales,  advertising  and  promo¬ 
tion  data  on  256  Seagram  markets. 
The  research  program,  started  in 
1946,  was  placed  in  the  hands  of 
Dr.  Frank  T.  Hypps,  an  acknowl¬ 
edged  expert  in  the  field. 

3.  The  “Seagram  Philosophy,” 
as  expressed  by  Samuel  Bronfman, 
founder  and  president:  a  product 
meeting  highest  standards  of 
“craftsmanship,  tradition,  integ¬ 
rity”;  merchandising  policies  of¬ 
fering  fair  profit  to  the  distributor 
and  retailer  and  a  fair  price  to 
the  consumer. 

With  this  “formula  for  success,” 
Seagram  and  its  advertising 
agency,  Warwick  &  Legler,  Inc. 
of  New  York,  mapped  out  a  pro¬ 
gram  in  1946  to  “reach  the  public 
more  often  and  more  effectively.” 
The  answer  seemed  obvious — “in¬ 
creased  advertising — with  the  em¬ 
phasis  on  newspapers,”  says  the 
Bureau’s  story. 

The  local  approach  became  the 
dominant  factor  in  the  program. 
“.\fter  all,  what  is  more  personal 
than  one’s  choice  of  a  good  whis¬ 
ky?  And  what  is  more  personal 
than  the  local  daily  newspaper 
one  reads?” 

Newspapers  became  Mr.  Mos¬ 
ley’s  “shock  troops” — the  quickest, 
most  efficient  way  to  move  into  a 
market  whenever  a  sales  problem 
or  opportunity  presented  itself.” 

Whenever  Seven  Crown  began 
to  slip  in  a  market,  Seagram 
rushed  more  newspaper  ads  and 
restored  its  leadership.  In  some  in- 
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stances,  color  was  added  to  achieve 
the  extra  impact  needed.  Thus 
newspapers’  flexibility — the  oppor¬ 
tunity  to  change  copy,  schedules 
and  color  in  the  shortest  possible 
time — was  used  repeatedly  and  to 
utmost  advantage  by  Seagram. 

The  outstanding  feature  of  Sea¬ 
gram’s  Seven  Crown  newspaper 
ads — and  of  all  its  promotional  de¬ 
vices  for  the  brand — was  the 
building  of  the  figure  “7”  topped 
by  a  crown  as  a  simple,  adaptable, 
familiar  symbol. 

These  factors  —  heavy  newspa¬ 
per  advertising,  flexible  newspaper 
advertising,  and  a  strong  theme — 
were  the  background  elements  of 
the  Seven  Crown  program.  But 
within  this  program,  Seagram  em¬ 
ployed  many  additional  devices  to 
get  maximum  results. 

One  was  a  “planned  seasonal 
promotion”  technique  involving: 
1.)  Capturing  public  attention 
with  powerful  newspaper  advertis¬ 
ing.  2)  Reminders  to  the  public 
through  a  hard-hitting  sales  pro¬ 
motion  program.  3)  Getting  co¬ 
operation  of  the  retailer. 

Continuing  this  program  during 
the  next  few  years,  and  adding 
“many  original  concepts”  to  the 
public.  Seven  Crown  climbed  a 
steadily  increasing  sales  curve.  Be¬ 
tween  1946  and  1952,  case  sales 
jumped  270  per  cent — “at  a  time 
when  U.  S.  liquor  sales  were 
slumping  seriously.” 

The  story  presents  specific  ex¬ 
amples  of  how  it  was  done.  In 
1951,  Seven  Crown’s  two-week 
Christmas  campaign  hit  516  news¬ 
papers  with  500-,  1,000-  and 

1,400-line  ads,  followed  by  extra 
linage  the  next  week. 

In  1952,  Seagram  started  a  new 
drive  featuring  Seven  Crown  for 
mixed  drinks,  later  promoted  the 
product  as  a  year-round  gift  item. 
Again,  heavy  newspaper  advertis¬ 
ing  was  used — 544  dailies  across 
the  country  carrying  birthday  pro¬ 
motion  ads.  And  during  the  holi¬ 
day  season,  three  large-space  ads 
appeared  in  575  newspapers. 

The  program  clicked.  Seven 
Crown  increased  its  already  long 
lead  over  the  competition. 

Seagram’s  concentration  and 
steady  increase  in  newspaper  ad¬ 
vertising  on  Seven  Crown,  the  Bu¬ 
reau  notes,  continues  in  1953. 
Newspapers  will  get  “the  lion’s 
share”  of  a  $7,000,000  Seven 
Crown  budget.  Mr.  Mosley  says: 

“We  have  always  considered 
and  will  continue  to  consider  news¬ 
papers  as  the  primary  medium  for 
the  advertising  of  our  products. 
We  consider  the  newspapers  our 
shock  troops — which,  because  of 
the  flexibility  offered  to  us  by  their 
use,  can  be  backed  up  market- 
wise  by  consistent  pressures  in 
the  other  media  available  to  us. 

“. . .  We  must  have,  of  necessity, 
blanket  coverage.  Newspapers  tell 
our  story  vividly,  often,  in  the 
local  markets  we  must  reach  .  .  . 
Our  advertising  budget  is  at  a  new 
high  and  newspapers  have  the 
star  role.  .  .  .” 


Morrison 

continued  from  page  21 

and  this  means  we  must  under¬ 
stand  what  our  particular  paper 
has  to  offer  an  advertiser.” 

He  pointed  out  that  the  Ameri¬ 
can  is  “neither  the  low  nor  the 
high  market  in  Chicago,  but  rep¬ 
resents  the  great  middle  mass  mar¬ 
ket,”  Terming  his  paper  a  “mid¬ 
market  newspaper,”  he  asserted 
that  its  percentage  of  “the  center" 
makes  it  a  profitable  medium  for 
many  advertisers. 

Work  as  Partners 
“We  work  closely  with  our  ad¬ 
vertisers,”  he  said,  “and  we  are 
getting  pretty  sharp  about  it.  We 
show  them  how  to  use  our  news¬ 
paper  and  we  don’t  hesitate  to  | 
make  adverse  recommendations, 
if  we  feel  that  it  is  to  their  interest 
to  so  advise  them.  In  other  words, 
we  feel  that  newspaper  advertising 
must  be  sold  on  a  partnership  lev¬ 
el.  This  doesn’t  involve  stultifica¬ 
tion,  nor  the  breaking  of  rate 
cards.” 

Mr,  Morrison  told  E&P  that  i 
newspaper  publishers  generally  I 
need  to  understand  advertising, 
merchandising  and  marketing 
problems  today,  if  their  papen 
are  to  be  of  maximum  service  to 
advertisers.  “We  who  direct  news¬ 
paper  advertising  and  those  wlw 
buy  our  white  space  are  engaged  i 
in  a  common  project,”  he  ex¬ 
plained.  “That  is  to  increase  sal^  ' 
through  the  wise  use  of  newspaper 
advertising.” 

Greater  and  greater  ad  volume  ' 
is  needed,  he  said,  to  help  meet  | 
today’s  high  operating  costs  in  the  i 
newspaper  field.  This  means  tha: 
newspaper  ad  salesmen  must  di¬ 
rect  their  efforts  so  as  to  get  “in-  | 
side”  the  retail  outlet  in  order  to  j 
help  the  advertiser  plan  an  effec¬ 
tive  advertising  program. 

Jack  Morrison  is  equally  versa¬ 
tile  in  fields  outside  the  American. 
When  he  first  came  back  from  the 
Marines,  he  served  as  vicechair¬ 
man  of  Chicago’s  7th  War  Loan 
drive.  Over  the  years,  he  has  been 
active  in  the  Chicago  Federated 
Advertising  Club,  headed  seveii 
of  the  club’s  important  commit¬ 
tees  and  recently  completed  a 
successful  term  as  CFAC  presi¬ 
dent.  He  is  a  director  of  the  (M- 
The-Street  Club,  an  organization 
for  underprivileged  children  that 
is  supported  by  the  CFAC;  and 
also  a  director  of  the  Chicago 
Better  Business  Bureau.  He  holds 
a  commission  as  a  major  in  the 
U.S,  Marine  Corps  Reserves. 

This  Summer,  Jack  took  time 
off  to  go  fishing  in  Canada,  but 
old  man  hard  luck  tagged  him- 
Jack  broke  his  ankle  when  he 
slipped  from  a  rock  while  trout 
fiishing.  At  present,  he  is  bobbing 
around  the  office  on  a  “rocker" 
while  his  ankle  heals.  He’s  busy, 
however,  directing  his  staff  and 
building  new  “sales  ammunition’' 
for  his  salesmen  to  use  in  sellinj 
Chicago’s  great  “mid-market.” 
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Classified  Rates  Well 
As  *Most  UsefuV  Content 


Program  Set 
For  Controllers' 
Louisville  Parley 

Problems  confronting  the  finan¬ 
cial  officers  of  newspapers  will  be 


CLASSIFIED  CLINIC  Pittsburgh  Real  Estate  program  Set 

Q  Q 1  1 1  Buick  dealer  and  a  Chevrolet  deal-  For  Controllers' 

wV  wI'I'  ei  advertising  consultant  will  set  j  ■  an  I 

the  pace  in  an  exploratory  discus-  LiOUlSVllle  IT arley 

As  ^Most  UscfuV  ContBUt  Sing"*;.  ATeT”‘’''Th;'pa^  Prowems  confronting  the  hna^ 

^  ^  members  are:  E.  P.  Blough,  Sr.,  <^1“'  of. 

Bv  Daniel  L.  Lionel  Johnstown  Buick  Dealer;  George  sixth  annual  meeting 

CAM,  Brooklyn  (N.  Y.)  Eagle  f^^et,  Jr.,  account  executive,  of  the  Institute  of  New.sp^r  Con- 

Chevrolet  dealers  advertising,  Ket-  trailers  and  Finance  Officers,  in 
/-hum  Mar-i  fni^  X,  Hrnvp  aHv<t  the  Brown  Hotel,  Louisville,  Oct. 
Of  all  the  material  in  the  news-  sons  interviewed  who  are  in  the  and  W  2.<i-28.  J.  T.  Kelley,  Chicago  (111.) 

paper.  Classified  was  checked  as  highest  income  bracket  (upper  t'smg  Agency,  Harrisburg,  and  .  ^  chairman  of  the  pro- 

“Most  Helpful  and  Useful  in  socioconomic  group)  84  per  cent  A.  Hooi,  car  merchandising  man-  ^/""committee 
everyday  work  and  activities”  by  placed  themselves  in  one  of  the  “g^r,  ^onl  Divism^^  Ford  Motor  ^  Spg„,^grs  will  include  T.  Cole- 
172  persons  of  652  queried  in  a  first  three  categories,  thus  stating  i-'caioom,  mitn.  Andrews,  commissioner  of 

readership  survey  just  completed  that  they  read  classified  with  some  vVestem  Officers  internal  revenue,  whose  topic  is 


By  Daniel  L.  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


by  Raymond  A.  Kamper  &  Asso-  frequency.” 
ciates  for  the  Louisville  (Ky.) 

Courier-Journal  and  Times.  Picture  His  Success 


Western  Officers  internal  revenue,  whose  topic  is 

Ralph  Rosenberg,  Tacoma  News  “Our  New  Tax  Administration 
Tribune,  was  elected  president  of  Program  ;  Lisle  Baker,  Jr.,  vice- 
the  Western  Classified  Advertising  president  and  treasurer,  Couriei 


Commuting  on  the  study,  O.  S.  Proof  that  advertisers  with  small  Association  on  Aug.  25.  He  sue-  Journal  and  Louisville  Times  Co., 
Wespe,  CAM  of  the  Cou^rier,  budgets  can  find  a  bonanza  of  re-  ceeds  Jim  Speedie,  Los  Angeles  "'^’o  will  cover  the  need  for  cost 
pointed  out  that:  In  a  part  of  the  suits  in  classified  advertising  is  af-  Mirror.  determination  and  cost  control; 

survey  dealing  with  i7i/eres/  in  the  forded  in  an  article,  “Successful  Other  officers:  L.  H.  Egbert,  Merryle  Stanley  Rukeyser,  econo- 
different  sections  of  the  Courier-  Small  Space  Advertising”  appearing  Salt  Lake  City  (Utah)  Tribune,  "list  and  columnist.  King  Fea- 
Journal  and  Times,  they  were  Professional  Photographer  Mag-  first  vicepresident;  Carl  Lehman,  fores  Syndicate,  will  outline  “The 
asked  to  answer  which  statement  azjne  and  written  by  Charles  Abel.  Santa  Rosa  (Calif.)  Press  Demo-  J®^  Ahead”;  Robert  Bassett,  labor 
comes  closest  to  describing  how  ^bel  points  out  that  the  av-  crat,  second  vicepresident;  Harry  counsel,  Hearst  Newspapers,  who 

often  yo«  read  that  kind  of  ma-  grage  studio  has  only  about  $10  Whittaker,  San  Luis  Obispo  will  discuss  the  chief  accounting 
ferial.  pgp  week  available  for  advertising.  (Calif.)  Telegram-Tribune,  treas-  officer’s  contribution  to  labor  ne- 

“The  652  respondents  checked  He  cited  the  example  of  Photog-  urer;  Richard  McKenney,  Belling-  gotiations;  Bertram  L.  Crawford, 
their  frequency  of  reading  the  clas-  rapher  Arthur  R.  Steddom  with  a  ham  (Wash.)  HeraW.  Jack  Hatha-  of  Moore,  Case,  Lyman  &  Hub- 
sified  section  as  folows:  31  per  small  studio  in  Xenia,  Ohio,  who  way,  Alhambra  (Calif.)  Po.st-  bard,  Chicago,  who  will  bring  the 
cent  Almost  Always,  20.2  per  cent  bas  been  using  classified  success-  Advocate,  and  Mr.  Speedie,  direc-  niembers  up  to  date  on  pensions. 
Usually,  24.7  per  cent  Sometimes,  fully.  “Classified  ad  commanded  tors.  ^be  members  of  the  Committee 

a  total  of  75.9  per  cent  that  read  rnore  public  attention,”  said  Mr.  Awards  for  exhibits  were  as  fol-  for  Study  and  Development  of 
classified  with  some  frequency.  Steddom,  “than  any  form  of  adver-  lows:  excellence  of  copy,  Walla  Newspaper  Cost  Systems,  will  pre- 


Others  ssicl  Seldom,  Never,  cind  tisin^  I  hsve  ever  tried 
Don't  Know. 


“Of  the  11.9  per  cent  of  per-  Clinical  Topics 


UtutJpdpfJlA  I 

toVl^lrxrd^  AM.  WwA,  M 

K  ^  AiMACnuiMiL 

■  JiatU.  jtfWaad 


rising  I  have  ever  tried.”  Walla  (Wash.)  Bulletin;  promo-  ^rit  their  report  on  establishing 

tion,  .Santa  Monica  (Calif.)  Eve-  uniform  method.s  of  determining 
PNPA  Clinical  Topics  ning  Outlook  and  Spokane  Spokes-  newspaper  costs,  as  previewed  in- 

PAM.  th.  »'««  Review  -  Clironicle;  typog-  formally  at  the  Spring  meeting  in 

CAMS  attending  the  annual  u  t  \t  'tL  MnntreAl 

PMPA  raphy,  Tacoma  News  Tribune.  ivionircdi. 

PNPA  Classified  Clinic  Sept.  13-15  Sphi  sessions  according  to  cir- 

Branch  Office  culation  size  will  be  heFd  again. 

The  Classified  Advertising  De-  There  will  be  four  such  meetings 


schedule  of  serious  work.  Headed 


by  Paul  C.  ShebesL  CAM.  Wil-  pgrtment  of  Memphis  Publishing  —two  each  for  two  groupings— 
luimspoit  Sun  and  Gazette  &  Bui-  Company,  publishers  of  the  Com-  for  newspapers  over  25,000  cir- 
letin,  the  Classified  Advertising  ,„prcial  Appeal  and  Memphis  culation  and  for  those  below  that 
Committee  has  arranged  a  pro-  .  Scimitar,  has  opened  a  figure, 

gram  that  will  cover  nearly  every  jyiemphis, 

"^ITWsrPNPA  ClassX"d^*Clinics  downtown  Respository  SpOMSOrS 

ir  past  LlassiheU  Clinics  Memphis.  Want  ads  are  phoned  _ _ ^ 

are  any  guide  certainly  one  of  the  ^  Newspaperboy  CliniCS 

most  provocative  and  helpful  ses-  ,  Canton,  Ohio— The  Canton 

sions  of  the  meeting  will  be  “ques-  tvi--, Repository  has  just  completed  the 

tions  and  answers”  Speak  Up  IMeWSpOper  S  tjTOr  annual  News- 

Time.  James  G.  Slep,  Altoona  Invalidates  Bonds  paperboy  sales  training  program. 

Mirror,  will  be  assisted  by  Kay  Cleveland — Because  of  legally  Altogether  622  city  and  rural  car- 

Henry,  Pittsburgh  Post-Gazette;  inadequate  advertising  in  the  riers  took  part. 

I and  Cleveland  Press,  a  $3,500,000  Following  the  sales  presentation 
John  Duff,  Uniontown  Herald  and  school  bond  issue  in  suburban  the  city  boys  were  treated  to  ba- 

Standurd.  Parma  has  been  invalidated.  nana  splits,  chocolate  cake  and 

Another  top  drawing  card  on  ybe  technicality,  which  came  milk.  The  rural  carriers  passed 

the  program  is  Charles  D.  Del-  to  light  recently,  will  force  the  up  the  ice  cream  treat  in  favor 
phney,  Jr.,  a  member  of  the  Na-  board  of  education  to  resubmit  the  of  an  afternoon  at  an  amusement 
-^^1  issue.  The  notice  was  published  park. 

U  _  _  _  _  _  in  the  Press  only  three  times  in-  ■ 

REPORTER  stead  of  four  before  the  election  CNPA  Participating 

Young  woman  reporter  The  bond  issue  was  passed  by  _  ,  i.-  /-■ 

now  W?th  recognized  overwhelming  majority.  IVlemDersmpS  UrrOW 

wire  service,  2  years  Wash-  Louis  B.  Seltzer,  editor  of  the  Los  Angeles  —  Participating 

ington  experience  daily  re-  Press,  appeared  before  the  school  memberships  in  the  California 

porting  and  weekly  fea-  board  and  made  formal  acknowl-  Newspaper  Publishers  Association 

tures,  desires  more  varied  edgment  of  the  Press’  error.  He  will  include  Hawaii  as  a  result  of 

intensive  experience  on  a  remarked:  an  application  from  the  Maui 

daily.  College  graduate.  “Quite  obviously,  the  Press  re-  News,  reports  John  B.  Long,  gen- 

early  twenties,  willing  to  grets  this  oversight,  the  first  in  eral  manager, 

work  hard  and  prove  valu-  institutional  history.  In  what-  Out-of-state  memberships  al- 

able  member  of  your  staff.  our  newspaper  may  hon-  ready  include  the  Manila  (P  I  ) 

Box  3540,  Editor  &  Pub-  orably  assist  in  the  repassage  of  Bulletin  and  Anchorage  (Alaska) 

lisher.  the  bond  issue  you  may  be  as-  News  as  well  as  newspapers  in 

- '  sured  we  shall  do.”  Arizona  and  Nevada. 
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Mirror,  will  be  assisted  by  Kay 


REPORTER 

^/OUNG  woman  reporter 
’  now  w?th  recognized 
wire  service,  2  years  Wash¬ 
ington  experience  daily  re¬ 
porting  and  weekly  fea¬ 
tures,  desires  more  varied 
intensive  experience  on  a 
daily.  College  graduate, 
early  twenties,  willing  to 
work  hard  and  prove  valu¬ 
able  member  of  your  staff. 
Box  3540,  Editor  &  Pub¬ 
lisher. 


Newsprint  Use 
Still  Upwards- 
Output  Down 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  340,044 
tons  of  newsprint  in  July,  as  com¬ 
pared  with  329,729  tons  in  July, 
1952,  and  333,440  tons  in  July, 
1951. 

This  was  a  3.1  per  cent  in¬ 
crease  over  July,  1952,  and  a  2 
per  cent  increase  over  July,  1951, 
with  four  Sundays  in  July,  1953, 
and  1952  and  five  Sundays  in 
July,  1951. 

Stocks  on  hand  of  newsprint 
and  in  transit  at  the  end  of  July 
represented  54  days’  supply  for  the 
average  of  all  daily  newspapers 
reporting  to  the  AN  PA.  There 
were  57  days’  supply  at  the  end  of 
July,  1952. 

For  the  first  seven  months  of 
1953  the  reporting  newspapers 
used  2,678,433  tons  of  newsprint 
as  compared  with  2.600,4J6  tons 
in  1952  and  2,589,227  tons  in 
1951. 

This  represents  an  increase  of 
3  per  cent  over  the  first  seven 
months  of  1952  and  a  3.4  per 
cent  increase  over  the  first  .seven 
months  of  1951. 

In  six  months  of  1953  the  total 
advertising  linage  was  5.3  per  cent 
ahead  of  that  in  the  corresponding 
period  of  1952,  as  measured  for 
52  cities. 

North  American  production  in 
July — 1,579.375  tons — was  the  sec¬ 
ond  highest  on  record  for  this 
month  but  0.1  per  cent  below  the 
1952  all-time  July  peak. 

The  Canadian  mills  produced 
2.641  tons  more  in  the  first  seven 
months  of  1953  than  in  the  cor¬ 
responding  period  of  1952.  The 
output  in  the  United  States  was 
55,048  tons  or  8.1  per  cent  below 
that  in  the  first  seven  months  of 
last  year.  The  net  continental  de¬ 
crease  amounted  to  52,407  tons  or 
1.3  per  cent. 

Stocks  of  newsprint  paper  at  the 
end  of  July  were  177,279  tons 
compared  with  152.921  tons  at 
the  end  of  July  1952. 


AGAIN  .  .  .  GREATER  TOPEKA  ON  THE  "UP-AND-UP"! 
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ONE  OF  AMERICA'S  GREAT  TEST  MARKETS 
CONTINUES  ITS  POPULATION  ADVANCE. 

This  chart  is  an  accurate  and  impressive  index  of  the  Topeka  Market.  Considered, 
wholly  apart,  from  an  immense,  surrounding  rural  area  and  continuously  growing  “Drive- 
In”  Counties,  Greater  Topeka’s  own  onward  stride,  must  be  significant  to  the  national  ad¬ 
vertiser,  always  alert  for  dependable  markets.  And  population  growth  is  one  of  the  SURE 
factors  of  merit. 

Both  Topeka  and  Shawnee  County,  it  will  be  seen,  have  gone  steadily  upward  on  the 
population  chart,  speaking,  as  no  other  data  could  properly  express,  the  parallel  growth 
of  industrial  and  farm  integrity,  and  the  attraction  this  area  holds  for  progressive  new 
homesteaders. 

Greater  Topeka  . . .  115,000.  Topeka,  speedily  climbing,  94,961.  Shawnee  County,  123,500. 
These  figures  are  in  accord  with  scientifically  recorded  IXDCAL  estimates. 

In  a  period  of  population  flux,  influenced  by  changing  plants,  labor  shifts,  etc.,  this  is  a 
very  wonderful  showing. 

It  is  characteristic  of  the  people  of  all  the  market  that 
they  are  eager  for  sensible  experiments.  Their  OWN  advance 
|!  A  is  actuated  by  their  hunger  for  new  things,  new  ideas,  new 

^  TOPEKA  experiments. 

Hlji  Perhaps  it  is  not  generally  known,  but  there  is  practically 

NO  outside  newspaper  coverage  of  Shawnee  County  and 
Greater  Topeka.  This  is  doubtless  due  to  a  natural  preference 
local  news,  above  all  else  and — the  fact  that  here  are  two 
newsp>apers  deeply  rooted  in  native  soil. 


Financial  Records 
Sought  in  Lawsuit 

Jackson,  Miss. — Judge  L.  Ar-  j 
nold  Pyle  of  Chancery  Court  has  i 
set  Sept.  8  as  the  date  when  he 
will  decide  whether  several  stock¬ 
holders  of  the  Jackson  Daily  News 
may  have  access  to  financial  rec-  — -  "" 

ords  of  the  Clarion-Ledger.  \ 

The  News  group  is  seeking  to  1  nfiTII 

stop  the  sale  of  20  shares  of  stock  1  VJJ'llv 
by  Mrs.  Ann  Sullens  Lomax  for  I  ~ 

5250,000  to  the  Hederman  interests  1 

which  control  the  Clarion-Ledger.  I 

The  sale  would  give  the  latter  I 
group  control  of  the  joint  publish- 
mg  company  and  the  News  group 
h  fighting  it  on  the  ground  the 
“fantastic”  price  offered  is  an  at- 
tempt  to  create  a  monopoly. 
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imbued  with  realism  and  fast-moving 
the  love  of  the  sea  in  his  blood.  Pr( 
and  development,  George  Shedd  hi 
strip  out  of  his.  deep  knowledge  an 

and  the  people  v 


New  Orleans  Times-PIcayunt 

Dallas  Morning  News 

Saif  Lake  Tribune 

Denver  Post 

Tucson  Daily  Star 

Louisville  Times 

Miami  Daily  News 

Phoenix  Gazette 

Nashville  Tennessean 

Oakland  Tribune 

Tulsa  World 

Tacoma  News-Tribune 

Madison  Wisconsin  State  Jounw 

Columbus  Dispatch 

Birmingham  News 

San  Antonio  News  &  Express 

Syracuse  Herald-Journal 

Hollywood  Citizen-News 

New  York  Post 


Chicago  Daily  News 
Boston  Globe 
Los  Angeles  Daily  News 
Baltimore  Sun 
Detroit  Free  Press 
Philadelphia  Bulletin 
Toronto  Telegram 
Minneapolis  Star  and  Tribune 
Buffalo  Courier-Express 
Portland  Oregonian 
Pittsburgh  Press 
Indianapolis  Star 
Milwaukee  Journal 
Washington  Star 
Cleveland  Plain  Dealer 
San  Diego  Tribune 
Cincinnati  Enquirer 
Atlanta  Journal 

Des  Moines  Register  and  Tribune 
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authentic  saga 
gle  against  the  sea 

by  George  Shedd,  who  was  born  with 
after  one  and  a  half  years  of  research 
t  the  story  of  this  exhilarating  adventure 
uenchable  interest  in  the  sea  around  us 
lives  are  attuned  to  it. 


lOUGHT  ON  SIGHT  BY: 


Muncie  Star  &  Press 

Albany  Knickerbocker  News 

Houston  Chronicle 

Newark  Star-Ledger 

Fort  Wayne  Journal-Gazette 

Long  Island  Press 

Sen  Jose  Mercury  &  News 

Santa  Monica  Outlook 

Huntington  Herald-Press 

Monterey  Peninsula  Herald 

Long  Beach  Independent  Press-Telegram 

Long  Island  Star-Journal 

Glendale  News-Press 

Vancouver  Province 

Winnipeg  Tribune 

Kingston  Whig-Standard 

Windsor  Star 

Victoria  Colonist 

Belleville  Intelligencer 


Hamilton  Spectator 
Brantford  Expositor 
Alhambra  Post-Advocate 
Burbank  Daily  Review 
Culver  City  Star-News 
Monrovia  News-Post 
Redondo  Daily  Breeze 
San  Pedro  News-Pilot 
Venice  Evening  Vanguard 
Hartford  Times 
St.  Petersburg  Times 
Greensboro  News 
Harrisburg  News  &  Patriot 
Pawtucket  Times 
Stamford  Advocate 
Amarillo  Globe-Times 
Charleston  Gazette 
Lynchburg  News  &  Advance 
Beaumont  Journal 
Richmond  News-Leader 
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EMPLOYE  OWNERS 

ANOTHER  daily  newspaper  may  join  the 

distinguished  company  of  the  Milwaukee 
Journal,  Kansas  City  Star  and  the  Cincinnati 
Enquirer  by  becoming  an  employe  -  owned 
and  operated  property. 

For  three  years  the  employes  of  the  Es- 
canahu  (Mich.)  Daily  Press  have  been  try¬ 
ing  to  buy  the  newspaper  from  the  estate  of 
its  late  owner.  Ironically,  before  his  death, 
he  had  expressed  his  desire  to  leave  his  news¬ 
paper  “as  a  sort  of  a  monument,  operated 
by  a  staff  of  employes  as  loyal  and  efficient 
as  will  be  found  in  any  small  town  newspaper 
in  America.”  He  intended  to  install  the 
“Milwaukee  Journal  Plan”  of  employe  owner¬ 
ship,  but  death  overtook  him  before  it  was 
accomplished. 

On  Sept.  15  the  employes  will  have  their 
chance  when  the  executor  of  the  estate  opens 
bids  for  the  property. 

There  may  be  other  bidders  and  it  may 
cost  the  employes  more  than  it  would  have 
three  years  ago  but  we  feel  sure  the  local 
community  will  arise  to  support  continua¬ 
tion  of  the  present  capable  management 
rather  than  have  the  newspaper  sold  to  any 
outsiders. 

We  wish  the  staff  success.  We  hope  they 
get  it. 


FTC  AD  UAISON 

SOME  TIME  ago  the  Federal  Trade  Com¬ 
mission  approached  the  Association  of 
National  Advertisers  and  the  American  As¬ 
sociation  of  Advertising  Agencies  with  sug¬ 
gestion  for  closer  liaison  between  the  adver¬ 
tising  industry  and  FTC  which  polices  that 
advertising. 

Back  in  April  when  it  was  first  revealed 
we  thought  it  was  worth  a  fair  trial.  An¬ 
other  meeting  has  been  held  between  the 
three  organizations  and  we  still  think  it  is 
worth  pursuing. 

This  is  not  an  attempt  to  hang  a  police¬ 
man’s  badge  on  ANA  and  4-A  to  supervise 
the  industry.  Nor  is  it  an  attempt  by  gov¬ 
ernment  to  invade  agency  and  advertiser  cir¬ 
cles. 

It  is  a  fine  endeavor  to  help  advertising 
where  problems  arise  within  the  industry. 
The  benefit  will  be  all  one-way — to  the  ad¬ 
vertising  profession  and  the  public. 

It  will  be  helpful  to  advertising  people  to 
know  what  the  thinking  of  FTC  is  before 
the  announcement  of  orders  and  injunction 
proceedings.  Advertisers  can  still  proceed  to 
skirt  the  law  as  closely  as  they  wish,  if  they 
are  so  inclined.  But  it  is  hoped  the  liaison 
will  bring  about  more  voluntary  compliance. 
,\11  of  which  would  be  good  for  advertising 
and  the  public-at-large. 

AD  CENSORSfflP 

A  SUPERIOR  COURT  decision  in  the  State 
of  Washington  supports  the  newspaper’s 
right  to  censor  advertising  (in  this  case  clas¬ 
sified)  and  acknowledges  the  newspaper’s 
right  to  call  on  an  outside,  impartial  arbiter 
for  such  decisions  (in  this  case  the  local 
Better  Business  Bureau). 

This  will  be  a  boon  to  newspapers  not 
large  enough  to  maintain  an  experienced 
advertising  copy  censor  or  whose  executives 
do  not  feel  qualified  to  make  such  decisions. 

[  Exaggerated  claims  are  a  headache  to  all 


Ye  are  the  light  of  the  world.  A  city  that 
is  set  on  an  hill  cannot  he  hid. — Matthew, 
V;  14. 


publishers.  If  two  advertisers  in  the  same 
business  are  competing  with  outsized  claims, 
it  is  more  so. 

The  Washington  court  says  the  newspaper 
can  call  in  an  outside  organization  to  decide 
who  is  telling  the  truth  or  whether  both 
should  tone  down  their  copy.  That  should 
be  a  life-saver,  and  a  linage-saver,  in  many 
instances. 


IKE'S  CONFERENCES 

PRESIDENT  EISENHOWER  and  the  re¬ 
porters  both  have  a  point  in  their  recent 
requests  to  each  other.  Representatives  of 
morning  newspapers  requested  fhat  .some 
press  conferences  be  held  in  the  afternoon 
to  give  morning  newspapers  an  equal  oppor¬ 
tunity  to  play  the  news  first.  Most  of  them 
have  been  held  in  the  morning.  Akso,  the 
President  urged  the  reporters  to  keep  the 
conferences  on  an  informal  basis  rather  than 
force  him  to  use  written  documents  by  their 
frequent  requests  for  direct  quotes. 

♦  *  ♦ 

It  seems  logical  to  us  that  the  President 
should  alternate  his  press  conferences  be¬ 
tween  morning  and  afternoon  sessions.  Two 
previous  Presidents  did  .so.  It  would  not  only 
promote  harmony  among  the  reporters  who 
always  prefer  to  play  the  important  news 
first  rather  than  follow  up  after  it  has  been 
announced.  But  it  might  work  to  the  Presi¬ 
dent’s  advantage  at  times.  With  more  time 
to  plan,  prepare  and  write,  morning  news¬ 
papers  on  occasion  might  give  more  promi¬ 
nence  to  the  press  conferences  than  their 
afternoon  contemporaries  would  be  able  to.  It 
shouldn’t  work  any  hardships  on  the  Presi¬ 
dent’s  schedule. 

When  President  Eisenhower  commented 
recently  about  his  first  six  months  in  office 
he  was  asked  by  a  radio  repre.sentative  for 
permission  to  quote  directly.  The  President 
was  right,  we  think,  in  declining  and  stating 
that  if  this  were  started  and  became  preva¬ 
lent  he  would  have  to  use  written  documents 
at  his  conferences.  He  didn’t  think  the  re¬ 
porters  would  like  that,  and  we  don’t  think 
so  either. 

♦  ♦  ♦ 

The  great  advantage  of  the  present  press 
conference  system  is  its  informality,  the  give 
and  take  of  question  and  answer.  If  the 
President  were  forced  to  have  prepared  state¬ 
ments  and  documents  so  they  could  be  quoted 
it  would  probably  eliminate  the  opportunity 
to  ask  questions.  Then  he  might  just  as  well 
drop  the  conferences  and  resort  to  a  hand¬ 
out  system. 


ROP  COLOR  I 

WE  WOULD  LIKE  to  endorse  the  remarks  .' 

made  by  an  advertising  agency  e.xecutive  *  5 
before  the  recent  AN  PA  Mechanical  Confer¬ 
ence.  Erwin  Miessler,  vicepresident  of  Need- 
ham,  Louis  &  Brorby,  Inc.,  objected  to  the 
psychology  of  the  words  “run  of  paper- 
color.  R.o.p.  meant  to  him,  he  said,  “run 
of  the  mill,  and  that  is  exactly  what  we  are 
getting  today.” 

Mr.  Miessler  should  have  added  “with  a 
few  notable  exceptions.”  But  he  had  a  good 
point.  Listen! 

“1  think  the  psychology  of  newspaper  color 
printing  must  be  approached  from  a  differ¬ 
ent  angle.  It  is  not  a  run  of  paper  operation 
at  all;  it  is  something  special,  and  unless 
handled  in  a  special  way  we  are  going  to  1 
miss  this  ripe,  red  plum  which  means  a  lot 
of  money  to  newspapers,  advertising  agencies 
and  advertisers. 

“We  cannot  consider  color  printing  in  any 
sense  of  the  word  the  normal  newspaper  pro¬ 
cedure  of  printing.  It  is  a  definite  and  sepa¬ 
rate  operation  of  printing,  jast  as  magazines 
consider  the  difference  between  black-and- 
white  and  four-color  process. 

“If  the  feeling  that  color  printing  is  a  1 
special  process  of  newspaper  printing  seeps 
through  the  plant,  we  will  get  better  news¬ 
paper  printing  and  benefit  all  concerned.” 

That  makes  sen.se  to  us.  R.o.p.  sounds 
too  much  like  r.i.p.  Let’s  just  call  it  “color 
printing,”  make  it  more  widely  available  for 
advertising  and  editorial  reproduction,  and 
sign  up  all  newspapers  to  give  it  special  at¬ 
tention.  After  all,  color  is  here  to  stay  but 
advertisers  don’t  need  it  .so  badly  that  they 
will  tolerate  mediocre  printing. 

HOUSEWIVES'  FAVORITE 

NEWSPAPERS  continue  to  hold  their  own 
as  the  hoiLsewives’  favorite  advertising 
medium.  According  to  the  latest  study  by 
the  Medill  School  of  Journalism  at  North¬ 
western  (E&P,  July  25,  page  18),  newspaper 
advertising  is  found  more  useful  than  other 
types,  is  among  the  least  distasteful,  and  the 
vast  majority  of  housewives  prefer  to  have 
their  newspapers  with  advertising  rather  than 
without. 

Competing  media,  particularly  tclevLsion. 
may  try  to  make  capital  out  of  the  fact  that 
newspapers  declined  slightly  from  48.6rr  to 
45.7%  in  answers  to  the  question:  “What 
kind  of  advertising  is  most  useful  to  you?" 
It  will  be  pointed  out  that  at  the  same  time 
television’s  rating  for  this  question  rose  from 
10.5%  to  16.6%. 

Television’s  proponents  will  not  bother  to 
point  out  that  it  rated  highest  (27.1%)  in 
answer  to  the  question:  “What  kind  of  ad¬ 
vertising  is  most  distasteful  to  you?”  Radio 
was  next  at  18.4%.  While  newspapers  were 
near  the  bottom  of  the  list  at  2.7%. 

Nor  will  they  mention  that  in  respon.se  to 
the  third  question  in  the  survey  95.3%  of 
the  women  said  they  preferred  their  news¬ 
papers  with  advertising  while  58.7%  said 
they  preferred  television  without  advertising. 

In  spite  of  all  the  figures,  and  all  the  jug¬ 
gling  that  can  be  done,  the  fact  remains  that 
more  than  43%  of  the  women  found  new.s- 
paper  advertising  most  useful  to  them  while 
magazines  rated  only  26%,  television  only 
16%,  and  radio  only  4%. 
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Waiter  Vivian,  editor  of  the 
Las  Vef^as  (N.  M.)  Optic,  is  now 
also  publisher  of  the  paper,  suc¬ 
ceeding  James  K.  Green,  who 
has  been  named  publisher  of  the 
Farniinglon  (N.  M.)  Times. 

♦  •  * 

John  S.  Knight,  head  of  the 
Knight  Newspapers,  received  the 
Consul  of  Uruguay  Award  this 

week  at  ceremonies  marking 
Uruguay's  Independence  Day.  He 
was  cited  for  his  work  in  the  Inter 
American  Press  Association,  of 
which  he  is  president. 

*  *  * 

Bill  Collyns,  editor  of  the 
Midland  Reporter  Telegram,  was 
elected  president  of  West  Texas 

Press  Association  at  the  recent 
annual  meeting. 


LONG-TIMER— Joseph  M.  Acuff, 
left,  national  advertising  manager 
of  Springfield  (Mo.)  Newspapers, 
receives  a  watch  from  Publisher 
T.  W.  Duvall  in  recognition  of  his 
78th  birthday  and  53rd  year  with 
the  newspapers.  He  switched 
from  composing  room  to  business 
and  ad  staff  in  1914. 


Wash.  He  was  formerly  associated  | 
with  the  Seattle  (Wash.)  Star  and 
International  News  Photos. 

tCi  4  4t 

Rex  Edmondson,  former  sports 
editor  of  the  Savannah  (Ga.) 
Morning  News  and  more  recently 
on  the  sports  staff  of  the  Atlanta 
(Ga.)  Constitution,  has  moved  to 
the  sports  desk  of  the  Atlanta 
Journal. 

*  «  « 

Joseph  D.  N angle,  Jr.,  of  Dan¬ 
vers,  Mass.,  has  joined  the  staff 
of  the  Woonsocket  (R.  I.)  Call, 
and  has  been  assigned  to  the  bu¬ 
reau  office  in  Uxbridge.  Mass.  He 
was  graduated  from  Northeastern 
University  in  June. 

*  «  * 

Bob  Ingram,  former  state  edi¬ 
tor  of  the  Gadsden  (Ala.)  Times, 
has  joined  the  Montgomery  (Ala.) 
Advertiser  reporting  staff. 

*  *  0 


On  the  Business  Side 

James  R.  Mossman,  formerly  in 
the  advertising  department  of  the 
Vincennes  (Ind.)  Sun-Commercial, 
has  been  named  advertising  man¬ 
ager  of  the  Lebanon  (Ind.)  Re¬ 
porter. 

tCi 

Ro>  \L  M.  Bates  has  been 
named  assistant  treasurer  and 
Cleo  Williams  assistant  comp¬ 
troller  of  Federated  Publications, 
Inc.,  publishers  of  the  Battle 
Creek  (Mich.)  Enquirer  and 
News,  the  Grand  Rapids  (Mich.) 
Ilercdd  and  the  Lansing  (Mich.) 
State  Journal. 

<:  ijt  <s 

Nelson  McCready,  former 
advertising  manager  of  the  Las 
Vegas  tN.  M.)  Optic,  has  been 
promoted  to  national  advertising 
director  of  the  entire  group  of 
New  Mexico  Newspapers,  Inc. 
Duma  Vivian  succeeds  him  at  the 
Optic. 

William  Hancocks,  formerly 
advertising  manager  of  the  Sarnia 
(Ont.)  Observer,  has  been  ap¬ 
pointed  general  manager  of  the 
Moose  Jaw  (Sask.)  Times-Herald, 
replacing  William  Telford,  who 
recently  became  manager  of  the 
Canadian  Weekly  Newspapers 
Association. 

V  *  * 

Albert  E.  Freeman  has  been 
named  assistant  general  manager 
of  Parker  Brothers,  Inc.,  publish¬ 
ers  of  several  weeklies  in  North 
Carolina.  Mr.  Freeman  succeeds 
John  McSweeney,  who  has  be¬ 
come  director  of  the  graphic  arts 
department  of  Chowan  College. 

*  «  V 

Foils  W.  Eidt  left  the  Austin 
(Tex.)  American-Statesman  this 
week  to  become  busine.s.s  manager 
of  the  Columbus  (Ga.)  Ledger- 
Enquirer.  He  will  also  serve  as 
production  manager. 

*  «  « 

Ralph  A.  Olson,  formerly  of 
Stockton  and  Los  Angeles,  Calif., 


has  joined  the  display  advertising 
staff  of  the  Anchorage  (Alaska) 
News. 

«  *  * 

Edward  J.  Murphy,  who  has 
held  business  and  advertising  ex¬ 
ecutive  posts  on  newspapers  in 
Little  Rock.  Ark.,  and  San  An¬ 
tonio.  Tex.,  has  joined  the  Re¬ 
porter  community  papers  in  the 
latter  city  as  busine.ss  manager, 

succeeding  the  late  C.  J.  Goeh- 

RINGER. 

«  ♦  ♦ 

Robert  R.  Buckles,  former  cir¬ 
culation  manager  of  the  Farming- 
ton  (N.  M.)  Times,  now  heads  the 
circulation  department  of  the  Gal¬ 
lup  (N.  M.)  Independent. 

In  the  Editorial  Rooms 

Mary  Lee  Thompson  has  been 
named  women’s  editor  of  the 
Newark  (N.  J.)  Star-Ledger.  She 
will  also  edit  fashion  and  beauty 
features  for  associated  Newhouse 
newspapers.  Miss  Thompson  was 
formerly  fashion  and  beauty  edi¬ 
tor  for  the  Chicago  (Ill.)  Amer¬ 
ican. 

*  *  * 

Howard  Woodworth  has 
joined  the  photo  staff  of  the  Co¬ 
lumbia  Basin  News  at  Pasco, 


Naomi  L.  Wool  ever,  social 
editor  of  the  Wiltianisport  (Pa.) 
Gazette  and  Bulletin,  has  been 
named  to  compete  for  the  title  of 
American  Business  Woman  of  the 
Year  by  the  Williamsport  chapter 
of  the  American  Bu  .mess  Women’s 
Association. 

« 

William  J.  Burke,  former  gen¬ 
eral  beat  reporter  on  the  Troy 
(N.  Y. )  Times-Record.  has  joined 
the  staff  of  the  Springfield  (Mass.) 
Daily  News. 

#  *  ♦ 

Sue  Lichty,  June  graduate  of 
the  University  of  Oregon  school 
of  journalism,  has  joined  the  edi¬ 
torial  staff  of  the  Pendleton  (Ore.) 
East  Oregonian  as  assistant  society 
editor  and  editor  of  correspond¬ 
ents’  news.  She  replaces  Dorys 
Crow,  who  resigned  to  take  a 
teaching  position. 

♦  «  * 

Jim  Spoerhase  has  resigned  as 
news  editor  of  the  Bozeman 

(Mont.)  Daily  Chronicle  to  be¬ 
come  wire  editor  of  the  Columbia 
Basin  News  at  Pasco,  Wash. 

*  *  « 

Thomas  F.  Heffernan,  whose 
grandfather  was  editor-publisher 
from  1916  to  1951  and  who.se  fa¬ 
ther  is  now  publisher,  has  joined 
(Continued  on  page  34) 
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PEANUTS 

are  indispensable! 

Why  just  imagine  from  peanuts 
George  Washington  Graver, 
the  noted  scientists,  derived 
more  than  300  products. 

He  got  everything  from 
PEANUTS 

except  the  one  thing  that  only 
you  can  get:  laughs! 


PEANUTS 

isn’t  a  person.  Peanuts  are 
people,  little  people,  lovable 
people. 

PEANUT*' 

arc  characters,  inclu.  '  Patty 
(the  pusher)  and  Cha.'lie 
Brown  (the  dome  -  headed 
pushee.) 

Even  if  your  readers  are  allergic 
to  other  morsels,  theyTl  love 
PEANUTS 
Samples  available 
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continued  from  page  33 

the  news  staff  of  the  Wilkes-Barre 
(Pa.)  Sunday  Independent. 

#  4c 

John  B.  Weatherman,  city  edi¬ 
tor  of  the  Statesville  (N.  C.) 
Daily  at  the  time  it  was  sold  to  the 
Statesville  Daily  Record  last  June, 
has  been  named  news  editor  of  the 
Catawba  News-Enterprise  at  New¬ 
ton,  N.  C. 

♦  ♦  ♦ 

Marty  Heerwald,  formerly 
with  the  Olympia,  Wash.,  United 
Press  bureau,  has  been  named 
manager  of  the  Seattle,  Wash., 
bureau  for  U.  P.  He  replaces  Bill 
Chapman,  who  has  rejoined  the 
U.  P.  staff  in  Tokyo. 

4c  4c  4c 

Jay  M.  Steinberg  has  been 
named  editor  of  the  weekly  Lum- 
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berton  (N.  C.)  Post.  He  was  for¬ 
merly  news  editor  of  the  Lovington 
(N.  M.)  Leader  and  has  worked 
for  the  Yakima,  Wash.,  dailies 
as  a  photographer  and  feature 
writer.  Also  joining  the  Post  staff 
is  Mrs.  Bonnie  Lamb,  who  will 
report  woman’s  page  news. 

*  4c  e 

Ted  Van  Arsdol,  a  member  of 
the  staff  of  the  Yakima  (Wash.) 
Daily  Herald  for  four  years,  has 
joined  the  reporting  staff  of  the 
Columbia  Basin  News  at  Pasco. 
Wash. 

a  a  a 

Edward  H.  Eulenberg,  night 
city  editor  of  the  City  News  Bu¬ 
reau  of  Chicago,  has  been  named 
educational  advisor  to  Northwest¬ 
ern  University’s  Chicago  division 
of  the  Medill  school  of  journal- 


Wallace  Myers,  for  the  past 
five  years  with  the  Klamath  Falls 
(Ore.)  Herald  and  News,  has 
joined  the  news  staff  of  the  Olym¬ 
pia  (Wash.)  Daily  Olympian. 

*  ♦'  a 

Hillard  Gordon,  acting  city 
editor  of  the  Elmira  (N.  Y.) 
Advertiser,  has  been  appointed 
city  editor.  He  fills  a  vacancy 
created  when  Covey  C.  Hoover 
was  named  managing  editor  in 
January. 

a  a  a 

Ed  Churchill,  former  New 
York  newspaperman  and  Holly¬ 
wood  studio  publicist,  is  now  on 
the  copy  desk  of  the  Pasadena 
(Calif.)  Independent.  Walt  Hos- 
TER,  who  covered  the  police  beat 
for  the  San  Francisco  (Calif.) 
Examiner  for  14  years,  is  now 
covering  police  for  the  Independ- 
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^Down  the  chimney  and  right  into  the  living  room! 


Where  They  Are  Now 

Andrew  W.  Nelson,  area  rep¬ 
resentative  for  the  Manchester 
(N.  H.)  Union  Leader  and  Sun¬ 
day  News,  has  joined  the  public 
relations  staff  of  Ren.s.selaer  Poly¬ 
technic  Institute  in  Troy,  N.  Y., 
as  assistant  head  of  the  news 
bureau. 

4:  4:  4t 

Chester  Cunningham  ha.s  re¬ 
signed  as  city  editor  of  the  La 
Grande  (Ore.)  Evening  Observer 
to  enter  Columbia  University  for 
a  year. 

a  a  a 

Maidif.  .Alexander,  formerly  of 
King  Features  Syndicate,  has 
joined  the  client  .service  staff  of 
the  Ruth  Lundgren  Company, 
New  York  public  relations  firm. 

a  a  a 

Mark  Feinberg,  a  staff  re¬ 
porter  on  the  Springfield  (Mass.) 
Daily  News  since  1949,  has 
joined  the  news  staff  of  WWLP, 
Sprinfield  television  station,  where 
he  presents  a  nightly  newscast. 

*  4c  4t 

Robert  Barton  of  the  public 
relations  promotion  staff,  San 
Jose  (Calif.)  Mercury-News,  has 


resigned  to  start  his  own  adver¬ 
tising  agency  in  San  Jose. 

a  a  a 

Carter  L.  Davidson,  veteran 
Associated  Press  foreign  corre¬ 
spondent  and  more  recently  a 
member  of  the  Chicago  (Ill.)  Sun- 
Times  editorial  staff,  will  bwome 
executive  director  of  the  Chicago 
Council  on  Foreign  Relations 
Sept.  1,  succeeding  Porter  Mc- 
Keever,  who  has  resigned  to  be¬ 
come  director  of  public  informa¬ 
tion  for  the  Ford  Foundation, 
a  a  a 

Bob  Berry,  Longview  (Wash.) 
Daily  News  reporter,  has  left  the 
editorial  staff  to  resume  his  studies 
at  Harvard  Law  School. 

a  a  a 

Lyle  Crist,  former  director  of 
public  relations  for  the  Alliance, 
Ohio,  public  schools,  is  now  pub¬ 
licity  director  and  journalism  in¬ 
structor  at  Mount  Union  College, 
a  a  a 

Helen  Hockett,  Paris  fashion 
correspondent  and  later  news  edi¬ 
tor  for  Eastern  News  Service  in 
New  York,  has  resigned  to  join 
Editorial  Correspondents  in  Bos¬ 
ton,  Mass.,  as  executive  editor, 
a  a  a 

William  E.  Wilkes,  former  edi¬ 
tor  of  the  Troy  (Ala.)  Messenger, 
has  accepted  a  position  to  teach 
in  the  Troy  public  schools. 

In  the  Military  Service 

Sgt.  John  Bowen,  a  reporter 
for  the  Newport  News  (Va.) 
Times-Herald  on  leave  for  a  tour 
of  duty  in  the  Army,  has  received 
the  Bronze  Star  for  meritorious 
service  in  Korea  while  a  member 
of  the  40th  Infantry  Division, 
a  a  a 

Lt.  Col.  Edward  M.  Strode  of 
Tucson,  Ariz.,  a  former  newspaper 
publisher,  is  now  serving  as  a 
staff  officer  with  headquarters  of 
the  U.  S.  forces  in  Austria. 


Winston  Allard,  former  asso¬ 
ciate  professor  of  journalism  at 
the  University  of  Missouri,  who  is 
now  a  major  in  the  Air  Force, 
has  been  appointed  editorial  chief 
of  the  Pacific  edition  of  Stars  & 
Stripes,  published  in  Tokyo. 

a  a  a 

Stuart  Parcher  on  military 
leave  from  the  editorial  depart¬ 
ment  of  the  Glendale  (Calif.) 
News-Press,  has  been  assigned  to 
Pearl  Harbor  in  Honolulu.  He  was 
commissioned  an  ensign. 

■ 

Dana,  Running  Buy 
Kelso,  Wash.,  Paper 

Kelso,  Wash. — Philip  P.  Dana 
and  Hans  Running  have  purchased 
the  Kelsonian-T ribune  from  Wil¬ 
bur  Bishop  and  Albert  Nelson  in 
a  transaction  handled  by  A.  W. 
Stypes  &  Co.,  San  Francisco,  ef¬ 
fective  Aug.  31. 

Mr.  Dana,  formerly  business 
manager  of  Forest  Grove  (Ore.) 
News  Times,  will  become  pub¬ 
lisher.  He  is  a  nephew  of  Mar¬ 
shall  Dana,  former  editor  of  the 
editorial  page,  Portland  (Oregon) 
Journal. 

Mr.  Running,  owner  and  opera¬ 
tor  of  a  Fairchild  engraving  plant 
and  photographic  studio  serving 
the  Pacific  Northwest,  will  be¬ 
come  editor. 

#  ♦  * 

The  sale  of  the  Irving  (Tex.) 
Citizen,  a  weekly,  was  announced 
by  the  .sales  firm  of  William  K- 
Horn  of  Dallas.  William  T. 
(Tommie)  Randolph  of  Glade- 
water  purchased  the  newspaper 
and  plant  from  Fred  T.  Smith  of 
Dallas. 

*  *  * 

Henderson,  Tenn.  —  James  E. 
Bratton,  formerly  of  Tupelo,  Miss., 
has  purchased  an  interest  in  the 
Chester  County  Independent.  T.  D. 
Pace,  principal  owner  and  editor 
of  the  paper,  announced  the  trans¬ 
action. 
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COMMENTARY 


The  neurosis 
of  fear 

He  »;ij  a  psycnolotui 
as  well  ai  a  statesman 
who  said,  at  a  recent 
conference,  that  fear  is 
the  treatest  obsiacte  to 
human  progress. 
Obviously  he  did  not  mean 
the  tempi  r  of 
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TinLE  SPORT" 

MAKES  FRONT  PAGE  HEADLINE  IN 
NEWCASTLE  DAILY  JOURNAL  WITH 
140.000  CIRCULATION 


"LITTLE  SPORT 

HAS  THE  GREATEST 
CIRCULATION 
OF  ANY  NEWSPAPER 
SPORTS  FEATURE 
IN  THE  WORLD  .  .  .  AND 
IS  STILL  GROWING. 


KEMSLEY  NEWSPAPERS  LIMITED 
KEMSLEY  HOUSE 
LONDON,  W.  C.  I 


August  10 th.  1953 

S. George  Little, Esq. ,  terminus  m4 
General  Features  Corporation,  N.Y. 

Dear  Mr.Llttle, 

You  told  me  when  we  were  discussing 
recently  tnat  you  were  Interested  In  our  nandllng  of  strips  in 
British  newspapers. 

In  this  connection  I  tnlnk  tnat  the  Newcastle 
Joumalls  usage  of  the  Rouson  strip  In  conjunction  with  a  page 
one  neadllne  is  worth  bringing  to  your  attention. 

As  you  know,  we  nave  Group  usages  of  LITTLE  SPORT 
In  all  six  of  our  main  provincial  areas.  Tnls  Is, owing  to 
problems  of  circulation  overlap, our  maximum  possible  usage.  The 
exploitation  bv  Newcastle  Is  particularly  Interesting,  as 
LITTLE  SPORT  Is  the  only  strip  carried  by  the  Journal. 

Regards,  Yours  aln^^^ly, 

Conrad  Frost,  Mercury  Features. 
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OFFICE  ADDRESSES  IN  FOREIGN  COUNTRIES 


NEW  YORK  CITY  (17).  N.  Y. 


Via  Crascanxio  19 
Roma,  Italy 

Drottninggatan  10 
Stockholm,  Swadan 
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Paris,  Franc. 
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Barctlona,  Spain 
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Sydnay,  N.S.W.,  Australia 

25  Kolokotroni  Straat 
Athans,  Gratca 


44  Zaanat  Mansion 
Karachi,  Pakistan 

P.  O.  6B2 

Capa  Town,  South  Africa 
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RADIO  AND  TV 


N.  Y.  Times 
Cuts  Radio  Staff 


eight  scheduled  newscasts  was  3.2 
during  the  fourth  quarter  of  1952; 
3.4  in  the  first  quarter  of  1953, 
and  3.6  per  cent  during  the  second 
quarter  of  this  year. 


ITU  Loyalty  Oath 

continued  from  page  9 


From  12  to  4 


The  New  York  Times  is  making 
a  sharp  curtailment  in  its  radio 
newscast  staff — from  12  men  to 
four. 

Beginning  Sept.  6  the  broadcasts 
will  carry  edited  versions  of  syn¬ 
dicated  wire  copy  rather  than  bul¬ 
letins  prepared  by  a  Times  staff. 

The  Times  hourly  newscasts 
first  went  out  over  station  WMCA 
on  Dec.  1,  1941.  They  have  been 
heard  over  WQXR,  Times  subsidi¬ 
ary  outlet,  since  July  1,  1946. 

Mortimer  Kroll,  who  was  in 
charge  of  the  desk  operation,  will 
retire  after  36  years  on  the  Times. 
The  four  who  will  continue  on 
the  radio  desk  are  Max  Seigel, 
Henry  Hoffman,  Herbert  Kesner 
and  Bernard  Kalb.  Others  from 
the  staff  are  being  placed  else¬ 
where  in  the  Times  organization. 


WGN-TV  to  Boost 
Power  100% 

New  television  transmitting 
equipment  capable  of  radiating 
color  television  as  well  as  black 
and  white  programming,  and  de¬ 
signed  to  increase  WGN-TV’s  ef¬ 
fective  radiated  power  more  than 
1,000  per  cent  from  29  to  316 
kilowatts,  has  been  ordered  by 
WGN,  Inc. 

This  order,  which  comprises 
$350,000  worth  of  new  equipment, 
was  placed  with  the  Radio  Cor¬ 
poration  of  America. 


Newscasts  Continue 
Above-Average  Appeal 

An  upswing  in  news  listening 
has  taken  place  since  the  begin¬ 
ning  of  1953,  while  news  pro¬ 
grams  continued  to  maintain  the 
above-average  appeal  to  radio 
listeners  which  they  built  up  years 
ago.  These  are  some  of  the  find¬ 
ings  of  a  special  research  report 
which  studied  news  listening  in 
general  and  WOR  (New  York) 
newscasts  in  particular. 

According  to  Pulse  figures  on 
the  Metropolitan  New  York  area, 
local  newscasts  deliver  41  per  cent 
more  audience  than  local  non¬ 
news  programs.  During  March 
and  April,  the  average  rating  for 
15-minute  news  programs  aired  lo¬ 
cally  by  New  York’s  four  ma¬ 
jor  stations  averaged  3.1,  as  com¬ 
pared  with  a  2.2  average  for  local 
non-news  programs  broadcast  by 
these  same  stations. 

The  average  rating  for  WOR’s 


J^escf/ts 


A  very  vital  word  where  the 
finished  work  is  concerned  .  .  . 
mats  without  a  llaw:  plates 
that  leave  nothing  to  be  de¬ 
sired. 

Satisfactory  results  cannot  be 
had  if  Chases  are  time-con- 
EumincT  in  the  lock-up.  due  to 
warpintr.  worn  screws  and 
screw  slots.  And,  without 
quite  realizing  it.  yon  may  be 
10810?  both  time  and  money. 
Extra-filler  pieces  are  an  ag¬ 
gravation.  l^ere  are  numer¬ 
ous  Chase  faults.  Why  not 
replace  the  xuilty  ones  in 
TOUIt  shopf 

You  have  only  to  write  ns  for 
cooperative  advice.  And  the 
Chases  are  available  at  all 
reputable  Dealers. 
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CHRSE  CO.  FORTY-EIGHTN  AVENUE 

LONG  ISLAND  CIU  t.  NEW  TORN 


S-H  in  NARTB 

With  all  of  its  individual  radio 
and  television  properties  now  en¬ 
rolled  in  active  member  status,  the 
Scripps-Howard  group  has  100  per 
cent  membership  in  the  National 
Association  of  Radio  and  Tele¬ 
vision  Broadcasters. 

The  Scripps-Howard  group  is 
comprised  of  WCPO,  WCPO-FM, 
WCPO-TV,  Cincinnati;  WEWS- 
TV,  Cleveland;  WMC,  WMCF- 
FM,  WMCT,  Memphis;  WNOX, 
Knoxville. 

In  addition,  the  three  television 
stations  —  WCPO-TV,  WEWS-TV 
and  WMCT — are  subscribers  to 
the  Television  Code. 


Madden  in  Movie  Firm 

Edward  D.  Madden,  television 
and  advertising  agency  executive, 
has  been  elected  vicepresident  of 
Motion  Pictures  for  Television, 
Inc. 

Mr.  Madden,  until  recently  vice- 
president  in  charge  of  television 
operations  and  sales  for  the  Na¬ 
tional  Broadcasting  Company  and 
previously  an  officer  of  the  Mc- 
Cann-Erickson  agency,  will  head 
a  new  division  devoted  to  produc¬ 
tion  and  distribution  of  major 
“name”  films  produced  especially 
for  television. 

He  joined  NBC  in  1950  after 
three  years  as  executive  vicepresi¬ 
dent  and  general  manager  of  the 
American  Newspaper  Advertising 
Network. 


type 


LANSTON  MONOTYPE  MACHINE  CO. 
24th  at  Locust  St,  Philo.  3,  Po. 


The  ITU  convention  rules,  it 
was  explained,  provide  a  standing 
invitation  to  spokesmen  for  ANPA 
and  PIA.  In  private  conversation, 
Mr.  Randolph  told  this  reporter 
he  wished  he  had  an  equal  oppor¬ 
tunity  to  appear  before  the  ANPA 
Convention. 

All  members  of  the  ITU  ruling 
body  frequently  waved  the  ANPA 
flag  to  stir  up  delegates’  support 
for  administration  proposals  but 
they  differentiated  between  the 
publishers  who  follow  the  “ANPA 
line”  and  the  publishers  “who 
want  to  get  along  with  the  union 
on  a  reasonable  basis.” 

The  ITU  could  be  much  worse 
off  if  it  weren’t  for  the  fact  that 
many  publishers  follow  the 
‘  ANPA  line”  only  up  to  the  point 
of  a  strike  and  choose  not  to  make 
a  sacrifice  for  others,  Mr.  Hurd 
declared. 

Present  defense  strategy,  speak¬ 
ers  indicated,  is  to  establish  com¬ 
petitive  Unitypo  newspapers  only 
in  those  cities  where  a  publisher 
has  shown  a  determined  resistance 
to  a  printers’  union  in  his  plant. 
Localized  editions  of  Labor's 
Daily,  which  is  published  in  West 
Virginia,  will  be  used  as  strike 
weapons  in  situations  which  ap¬ 
pear  to  be  temporary. 

Can’t  Abandon  Paper 
The  direct  question  of  what 
would  be  done  to  any  of  the  Uni¬ 
typo  papers  if  a  publisher  surren¬ 
dered  to  the  union  did  not  come 
out  in  the  debates  but  Mr.  Hurd 
said  the  abandonment  of  any  one 
union  paper  would  be  an  admis¬ 
sion  that  the  Unitypo  News-Digests 
are  merely  temporary  strikebreak¬ 
ing  publications.  This  would  be 
very  detrimental,  he  went  on,  be¬ 
cause  advertisers  would  shy  away 
from  the  papers. 

Getting  across  the  idea  that  the 
News-Digests  are  permanent  in¬ 
stallations  in  their  communities 
happens  to  be  the  biggest  job  of 
their  publishers,  Mr.  Hurd  said. 
Along  with  this,  he  added,  goes 
the  exercise  of  ANPA  “influence” 
on  national  advertisers  and  their 
agencies  to  withhold  schedules 
from  the  union  newspapers. 

Changes  in  Overtime  Law 
Few  amendments  to  the  Gen¬ 
eral  Laws,  which  become  part  of 
contracts,  won  approval  of  the 
Committee  on  Laws  and  none 
were  passed  over  that  group’s  ob¬ 
jections.  Perhaps  the  most  signifi¬ 
cant  change  was  that  made  in  re¬ 
gard  to  overtime  in  Article  XI,  in 
that  the  matter  of  regulating  distri¬ 
bution  of  overtime  is  left  entirely 
to  the  local  union  without  appeal 
to  the  Executive  Council  or  the 
convention.  This  was  “sold”  to 
the  delegates  as  an  added  measure 
of  local  autonomy. 

By  a  vote  of  265  to  96  a  new 
Section  (13)  was  added  to  Art. 
XI.  It  reads  as  follows: 


“In  offices  where  preferred  situ¬ 
ations  are  added  or  reduced  in 
priority  order,  local  unions  shall 
have  authority  to  make  regula¬ 
tions  to  accomplish  the  following 
purposes  in  the  following  order: 

“1.  To  meet  contract  require¬ 
ments  by  making  substitutes  avail¬ 
able  to  fill  situations  in  the  office 
in  which  they  show  for  work. 

“2.  To  determine  equities  as 
between  members  bearing  the 
burden  of  overtime. 

“3.  To  cancel  the  priority  stand¬ 
ing  of  any  substitute  when  he  re¬ 
fuses  a  situation  he  is  competent 
to  fill  and  to  provide  that  such 
substitute  shall  not  be  allowed  to 
establish  new  priority  in  the  office 
for  a  stated  and  continuous  period 
not  to  exceed  six  months. 

“For  such  time  and  in  such 
shops  as  such  locally-adopted  reg¬ 
ulations  are  in  effect,  overtime 
shall  accumulate  indefinitely. 

“Such  regulations  shall  not  set 
aside  the  obligation  of  members 
to  give  out  overtime,  but  may 
affect  a  substitute’s  availability  for 
cancellation  of  overtime  on  speci¬ 
fied  shifts.” 

Other  Revisions  in  General  Laws 
A  new  Art.  XIV  (Public  Law) 
declares:  “In  circumstances  in 
which  the  enforcement  or  observ¬ 
ance  of  provisions  of  the  General 
Laws  would  be  contrary  to  public 
law,  they  are  suspended  so  long  as 
such  public  law  remains  in  effect.” 

Section  2,  Art.  VII,  was  changed 
to  allow  local  unions  to  permit 
apprentices  to  learn  the  machines 
during  the  last  two  years,  rather 
than  the  last  year,  of  apprentice¬ 
ship. 

Revision  of  the  Art.  Ill  declara¬ 
tion  of  collective  bargaining  policy, 
as  adopted  in  1947,  adds  the  re¬ 
quirement  that  contracts  shall  con¬ 
tain  a  clause  excluding  the  ITU 
as  a  party  thereto. 

The  convention  endorsed  a  gen¬ 
eral  effort  to  effect  joint  collabora¬ 
tion  among  printing  trades  unions, 
particularly  in  establishing  a  uni¬ 
form  expiration  day  for  contracts, 
and  it  also  advocated  a  merger  of 
the  American  Federation  of  Labor 
and  Congress  of  Industrial  Unions. 

(Continued  moral  support  for 
the  Los  Angeles  Allied  Printing 
Trades  Council  in  its  “crusade”  to 
organize  the  Times-Mirror  Pub¬ 
lishing  Company  was  voted  after 
Mr.  Randolph  caused  the  sugges¬ 
tion  of  financial  support  to  be 
withdrawn.  The  resolution  decried 
the  attempt  of  the  Mirror  to  pro¬ 
fess  a  friendly  attitude  toward 
unions  by  installing  a  labor 
column. 


Operation  Reunion 

Irving  Levinson,  president  of 
Stuyvesant  Press,  Inc.,  New  York 
City,  and  former  mechanical  su¬ 
pervisor  of  the  Mediterranean  edi¬ 
tions  of  the  U.  S.  Army  newspaper 
Stars  &.  Stripes,  will  hold  a  re¬ 
union  of  alumni  September 

12  at  his  home,  24  Parkview 
Court,  White  Plains,  N.  Y. 
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ROME  REPORT 

Shah  Reverses 
Press  Relations 
On  Good  News 

By  Syd  Stogel 

Rome  —  If  reporters  learned 
nothing  else  when  the  Shah  of 
Persia  made  his  recent  flight  from 
Iran  to  Rome,  they  did  at  least 
discover  that  there  is  a  great  dif¬ 
ference  —  journalistically  speaking 
— ^between  a  reigning  monarch  and 
a  king  in  exile. 

Meek  and  Mild 

During  the  Shah’s  first  day  here 
he  was  as  meek  and  mild  as  any 
melancholy  monarch  in  exile  can 
become  and  his  tender  treatment 
of  reporters  left  nothing  to  be  de¬ 
sired  as  far  as  cburtesy  and  co¬ 
operation  were  concerned.  He  was, 
indeed,  all  sugar  and  butter  and 
then,  along  came  .\P’s  Rome  cor¬ 
respondent  with  a  dispatch  from 
Teheran  announcing  that  the 
monarchists  had  taken  over  the 
Government.  From  that  time  on, 
the  newshounds  were  to  discover, 
things  were  different. 

No  longer  a  distraught  exile  but 
an  emperor  in  power  again,  the 
Shah  promptly  threw  his  coopera¬ 
tive  press  policy  out  the  window. 
This  time  it  was  he  who  was  run¬ 
ning  the  show  and  there  were  to 
be  no  more  of  the  friendly,  in¬ 


formal  chats  that  marked  his  first 
24  hours  here.  He  would  hold  a 
press  conference  when  he  was 
ready,  and  forgotten  was  his  prom¬ 
ise  to  fly  reporters  down  to  Teh¬ 
eran  for  a  first-hand  look  at  the 
situation. 

Reporters  had  a  dizzy  time  cov¬ 
ering  the  Shah  and  his  beautiful 
emerald-eyed  Queen  Soraya.  Ciam- 
pino  Airport  was  invaded  in  full 
force  by  the  local  and  foreign 
press  corps  on  the  afternoon  of 
Aug.  18,  when  the  royal  couple 
arrived. 

Grateful  for  News 

The  next  morning  at  the  Hotel 
Excelsior  the  Shah  and  Soraya 
descended  from  the  royal  suite  at 
10  o’clock  to  democratically  drink 
coffee-and-cream  at  the  hotel  bar. 
An  aide  suggested  that  they  leave 
through  a  side  door  to  avoid  re¬ 
porters  but  the  tired  Shah  said 
he  saw  no  reason  for  that.  A  bit 
later,  in  fact,  he  joined  the  news¬ 
men  in  the  hotel  lobby  and  grate¬ 
fully  accepted  the  latest  dispatches 
from  Teheran. 

“It’s  not  true,”  he  said.  “I  did 
not  flee.  I  left  to  avoid  bloodshed. 
All  my  people  are  behind  me. 
They  are  all  for  their  Shah  who 
signifies  their  liberty.” 

.\fter  that  the  couple  went  shop¬ 
ping,  returning  to  the  hotel  in  time 
for  lunch.  Before  reaching  the 
dessert,  they  were  handed  an  AP 
dispatuh  telling  of  the  ousting  of 
Mossadegh  by  the  royalists. 
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Breakfast  Briefs 

Diplomacy  is  the  act  of  mak¬ 
ing  a  lie  respectable  by  disguis¬ 
ing  it  in  a  Homburg. 

v  *  * 

o  ^  _ _ 

Scott 

Manufacturers  of 

A  Cornell  University  professor 
warns  that  the  use  of  new  in¬ 
secticides  is  developing  a  house¬ 
fly  too  tough  to  control.  We 
know,  however,  of  an  old-fash¬ 
ioned  poison  weTl  trust  to  do  the 
job — a  small  square  of  wire  net¬ 
ting  on  the  end  of  a  stick. 

NEWSPAPER 

MACHINERY 

WALTER  SCOTT  &  CO.,  Inc 

Plainfield,  New  Jersey 
(5-53-3) 

From  the  Cleveland  Plain  Dealer 

“I  must  know  more,”  the  Shah 
said  nervously,  “I  must  have  con¬ 
firmation  of  this.  I  will  return  im¬ 
mediately  to  my  country.” 

Refusing  to  pose  for  photog¬ 
raphers,  he  said:  “Later,  later  I 
certainly  cannot  smile  for  pictures 
until  this  is  confirmed.” 

He  put  on  his  sun  glasses  to 
hide  his  emotions  and  hastily  re¬ 
tired  with  his  Queen  to  their 
apartment. 

Throughout  the  afternoon  news¬ 
men  laid  siege  at  the  hotel,  and 
only  a  few  American  reporters 
were  able  to  filter  through  the 
heavily-guarded  barricades  at  the 
stairways  and  elevators. 

Favored  Americans 

Finally,  he  received  the  press  in 
the  living  room  of  his  suite  and 
issued  a  statement  in  which  he 
thanked  reporters  for  their  consid¬ 
erate  treatment  of  him  and  Soraya. 
“I  wish  to  express  my  gratitude 


Alfredo  Silva, 
Chilean  Editor, 
Held  for  Trial 

Alfredo  Silva  Carvallo,  editor  of 
La  Union,  Valparaiso,  and  a  recip¬ 
ient  of  a  Maria  Moors  Cabot  Prize 
from  Columbia 
University,  is  be¬ 
ing  held  for  trial 
on  charges  of 
publishing  an  ar¬ 
ticle  considered 
offensive  to  the 
present  govern¬ 
ment  of  Chile. 

Until  recently 
Mr.  Silva  was  a 
member  of  the 
Chilean  Con- 
gre.ss.  His  news¬ 
paper  is  conservative  in  policy  and 
strong  ally  of  the  Catholic 


Dr.  Silva 


to  the  news  agencies,”  he  said,  ..  .  , ,  .  •  , 

“for  the  dispatches  they  brought  The  editor  was  held  m  prison  for 
to  me.  “I  will  tell  my  people  how  24  hours  after  his  arrest.  The 
much  good  the  press  can  do.”  manager  of  La  Union,  Engenio 
Although  he  did  not  mention  it,  Escudero,  was  released  after 
the  Shah  was  particularly  grateful  qu«tioning.  ...... 

to  the  American  correspondents  article  published  Aug.  16 

whom  he  favored  throughout  his  [^produced  at  length  speeches  by 
stay  in  Rome.  Radical  congressmen  opposed  to 

the  Ibanez  regime.  The  speeches 
B  were  made  during  the  celebration 

dinner  of  the  60th  anniversary 

Reporter  Inspires  violently 

Memoricil  Service  attacked  the  President  and  key 

Memphis — Don  C.  Forsythe  of  of  his  Government,  de- 

Chicago,  president  of  Kiwanis  In-  "ouncing  the  Peronist  peiietra- 
ternational,  is  urging  all  Kiwanis  of  the  Govern^nt  and  he 

clubs  to  follow  the  lead  of  Mem-  of  public  officials, 

phis  in  conducting  a  Korean  Me-  Infer  American  Prew  As- 

morial  Service  for  presentation  of  cabled  a  protest  to  the 

gold  star  flags  Chilean  government  against  the 

George  Sisler,  staff  reporter  and  and  Andrew  Heis- 

war  correspondent  of  the  Com-  chairman  of  the  as^iations 
mercial  Appeal,  on  returning  from  execuUve  committee  asked  Presi- 
Korea  last  March,  went  on  a  dent  Carlos  Ibanez  del  Campo  to 
speaking  tour.  He  deplored  the  fact  'ntercede  in  order  to  correct  a 


that  there  were  no  flags  in  the 
windows  of  American  homes  “sig¬ 
nifying  a  man  has  paid  the  su¬ 
preme  sacrifice  for  freedom. 


situation  that  jeopardizes  the 
strictly  democratic  processes  exist¬ 
ing  heretofore  in  Chile.” 

President  Ibanez  rejected  the 


When  Mr.  Sisler  went  back  to  plca  as  “unwarranted  meddling.” 
Korea  for  three  months,  the  busi-  In  his  reply  to  Mr.  Heiskell,  the 
ness  and  professional  men  of  the  President  said:  ‘The  suit  instituted 
East  Memphis  Kiwanis  Club  against  the  journalist  Alfredo 
searched  for  a  firm  which  would  Silva  Carvallo  was  initiated  by  the 
manufacture  these  flags.  They  lo-  proper  judicial  authorities  and 
cated  one  and  on  Mr.  Sisler’s  with  strict  adherence  to  laws  of 
return  needed  only  a  way  to  pre-  the  Republic  enacted  by  previous 
sent  them.  governments.  Consequently,  1  re- 

It  was  then  that  Mr.  Sisler  ar-  ject  the  unwarranted  meddling  of 
ranged  the  first  Korean  Memorial  the  Association  that  you  preside 
Service  in  the  Nation.  It  was  held  in  the  internal  affairs  of  my  coun- 
on  Aug.  13  and  tribute  was  paid  try  and  also  the  statement  that 
to  94  men  from  Memphis  and  Chile’s  democratic  processes  have 
Shelby  County  who  had  died  in  been  jeopardized,  even  to  the 


Korea. 


Newsprint  for  Japan 
From  Canada,  Finland 


slightest  degree.” 

Mr.  Heiskell  replied:  “We  are 
fully  confident  that  Chile’s  tradi¬ 
tional  justice  will  result  in  the  ac¬ 
quittal  of  Silva  Carvallo  and. 


Tokyo — Japanese  Ministry  of  thereby,  a  reaffirmation  of  the 
International  Trade  announced  principle  of  freedom  of  the  press. 
Aug.  18  the  allocation  of  $700,-  We  respectfully  point  out  that  the 
000  for  the  purchase  of  5,000  tons  Association  does  not  represent  any 
of  newsprint  from  Canada,  and  country,  but  rather  an  ideal;  therc- 
$420,000  for  3,000  tons  from  Fin-  fore  our  previous  request  cannot 
land.  be  interpreted  as  meddling.” 
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24th  Annual  I 
Music  Festival 
ThriUs  75.000 

Chicacso— A  night  of  music  at¬ 
tracted  more  than  75,000  specta¬ 
tors  to  Soldier  Field  here  Aug.  22, 
when  the  24th  annual  Chicagoland 
Music  Festival  was  presented  un¬ 
der  the  auspices  of  Chicago  Trib¬ 
une  Charities,  Inc. 

Taking  part  in  the  spectacle  was 
a  cast  of  8,000  men,  women  and 
children  from  35  states  and  Can¬ 
ada.  The  program  of  singing, 
dancing,  symphony,  opera  and 
pageantry  was  staged  under  the 
direction  of  Philip  Maxwell,  direc¬ 
tor  of  the  Festival.  Mr.  Maxwell 
again  demonstrated  bis  ability  to 
assemble  a  smooth-running  per¬ 
formance,  perfectly  timed  and  pre¬ 
sented  with  master  showmanship 
that  thrilled  the  huge  audience 
who  were  both  participants  and 
spectators  in  this  traditional  mu¬ 
sical  extravaganza. 

Boige  and  Chordettes 

“Big  name”  stars  included  Vic¬ 
tor  Borge,  pianist-humorist,  and 
the  lovely  Chordettes,  “beauty 
shop”  quartet  of  radio-'W  fame. 
But  the  amateur  talent  of  the 
choruses,  bands,  soloists  and  i 
dancers  rivaled  that  of  the  pro¬ 
fessionals.  The  spectators,  in  turn,  I 
took  over  and  did  the  entertaining  I 
in  mass  community  singing  and  { 
striking  of  matches  simultaneously  | 
in  the  gigantic  match  lighting  | 
ceremony.  The  ktkefront  show  i 
came  to  a  blazing  conclusion  with 
a  breath-taking  patriotic  display  j 
of  fireworks. 

The  Festival  again  proved  that 
as  a  newspaper  promotion  it  can 
rival  that  of  the  All-Star  football 
game  held  a  week  previous  in  the 
same  outdoor  stadium  and  attract-  | 
ing  more  than  90,000  persons.  ! 
Both  events  are  sponsored  by  the  ' 
Tribune.  The  Festival  will  observe  1 
its  .silver  jubilee  in  1954.  The  All-  j 
Star  game  marked  its  20th  annual  | 
presentation  on  Aug.  15.  Both  I 
events  help  to  swell  the  coffers  of  j 
Tribune  Charities,  Inc. 

Aside  from  the  spectacle  itself,  j 
the  Chicagoland  Music  Festival  j 
offers  fame  to  the  young  woman  | 
and  the  young  man  who  were  | 
chosen  on  the  field  as  “the  best  I 
woman”  and  “the  best  man”  singer  j 
of  1953  by  a  jury  of  expert  mu¬ 
sicians.  Highlights  of  the  Festival  | 
program  were  broadcast  to  the  i 
nation  over  the  MBS  radio  net¬ 
work.  I 

A  massed  band  of  2,500  under 
the  direction  of  Henry  Fillmore, 
bandmaster  and  composer,  who 
was  the  guest  of  honor,  played 
his  popular  selection,  “Americans 
We.”  One  thousand  Chicago 
nurses,  in  their  white  uniforms, 
formed  a  reverent  char  to  sing 
“My  Creed.”  Two  thousand  men, 
women  and  children  from  the 
Chicago  Park  District  staged  a 
colorful,  gypsy  pageant. 


COYSRASi  AiKiUfiD  THB  WORLD 


Newsfeature  Coverage 
of  Americana  by  NEA's 

•  DOUGLAS  LARSEN 

•  WADE  JONES 

•  RICHARD  KLEINER 

•  PATTI  SIMMONS 

•  Other  Staff  Reporters 


Exclusive  Foreign  News 
Coverage  by  NEA's 

•  FRED  SPARKS 

•  LEON  DENNEN 

•  ROSETTE  HARGROVE 

•  Special  Correspondents 


Bloomington,  Albuquerque,  Detroit, 
Baltimore,  Spartanburg,  Washington, 
Pittsburgh,  Augusta,  Mount  Vernon, 
New  York — datelines  of  Americana 
about  life,  politics  and  people  from 
the  highways  and  byways  of  America. 
Exclusive,  illustrated  dispatches  of 
humorous  and  human  interest  fea¬ 
tures  reported  for  you  by  NEA's  big- 
name  by-liners. 

• 

From  Berlin,  Paris,  Belgrade,  Tokyo, 
Korea,  London — wherever  major  news 
events  are  shaping  come  dispatches 
by  NEA's  foreign  staff — reporting,  in¬ 
terpreting,  backgrounding  world 
events.  Pulitzer  Prize  winner,  Fred 
Sparks,  Iron  Curtain  expert,  Leon 
Dennen  and  top  fashion  correspond¬ 
ent,  Rosette  Hargrove,  report  exclu¬ 
sively  to  your  readers. 


On  The  NEA  News  Pogc — 
A  Regulor  Port  of  the 
NEA  FULL  SERVICE 


NEA  SERVICE,  Inc. 


1200  West  Third  Street 
Cleveland  13,  Ohio 
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CIRCULATION 


Redondo  Beach  Carrier 
Program  Pays  Off* 


By  George  A.  Brandenburg 

(Final  of  Four  Articles) 

Bob  Macklin,  circulation  man¬ 
ager  of  the  Redondo  Beach 
(Calif.)  Daily  Breeze,  received 
word  of  his  paper  winning  top 
honors  in  the  under  15,000  circu¬ 
lation  class  while  he  was  in  the 
hospital  recovering  from  an  oper¬ 
ation. 

Recognition  from  International 
Circulation  Managers  Association 
for  the  job  the  Daily  Breeze  has 
done  in  carrier  promotion  cul¬ 
minated  three  years  of  continual 
effort  to  make  such  a  program 
“pay  off.”  Mr.  Macklin  told  E&P 
the  past  six  months  “have  shown 
us  that  all  those  months  were  not 
spent  in  vain.” 

Start  with  Parents 

The  Daily  Breeze  is  a  believer 
in  the  full-page  smash  to  get  over 
its  carrier  program  to  the  public 
and  the  carriers,  judging  from 
samples  received  and  the  exhibit 
entered  in  the  ICMA  contest  at 
Mackinac  Island  last  June. 

“Our  newspaperboy  education 
and  training  program  starts  with 
the  parent  interview,”  said  Mr. 
Macklin  in  outlining  the  Daily 
Breeze’s  promotional  campaign. 

The  district  manager  spends  one 
and  a  half  hours  with  the  parents 
and  the  boy  explaining  all  the 
ramifications  of  a  newspaper 
route. 

The  boy  then  comes  to  the 
newspaper  office  for  his  first  divi¬ 
sion  of  the  carrier  training  pro¬ 
gram  called  “Service.”  This  divi¬ 
sion  takes  an  hour  of  lecture,  in¬ 
cluding  posters  and  illustrations, 
told  in  a  boy’s  language  so  that 
he  can  understand  the  importance 
of  good  delivery  service. 

After  this  first  period  lecture, 
the  boy  is  given  a  written  exam¬ 
ination,  consisting  of  30  ques¬ 
tions.  When  he  leaves  the  office. 


he  knows  every  phase  of  service. 

A  week  later,  he  is  back  for  his 
second  division  lecture,  called 
“Collections.”  The  same  proce- 

dure  is  followed,  including  post-  ‘ 

ers  and  illustrations,  followed  by  Ajrfjjf  , 

a  written  examination.  The  third 

and  final  lecture  is  devoted  to  ^ 

“Salesmanship.” 

After  each  “skull  practice  ses- 

sion”  refreshments  are  served  and  ^  , 

a  drawing  of  a  door  prize  is  con-  Robert  Macklin  (right).  Redondo 
ducted  to  stimulate  carrier  inter- 

est.  When  the  boys  have  complet-  raining  c  as 

ed  the  short  course,  they  are  papers  who  have  completed  their 
brought  back  for  a  graduation  training  course,  the  paper  runs  a 
ceremony  and  awarded  certifi-  two  column,  21  inch  ad  on  news- 
cates  and  their  picture  appears  in  paperboy  promotion  and  educa- 
the  paper.  tion,  and  a  couple  of  news  stories 

The  Breeze  has  a  Service  Merit  every  month. 

System  whereby  every  carrier  who  Boy’s  Letter  Reproduced 

delivers  his  route  three  months  in  this 

succession  is  awarded  a  cup  with  ^  .  ^  ,^tter  from  a 

h.s  name  on  it  If  a  boy  goes  six  greeze  carrier  who  was 

months  without  a  single  customer  ^is  route  to  take  a  posi- 

complaint,  he  IS  awarded  a  bronze  jion  with  a  local  bank.  The  lad 
pin  and  if  he  goes  nine  months  t,  as  follows: 

without  a  complaint,  he  is  award-  .-Through  these  past  five  years, 
e  a  go  pin.  t  h^yg  learned  much  in  meeting 

Hold  Annual  Banquet  people  and  in  handling  my  busi- 

The  carrier  award  banquet,  held  ness  end  of  our  agreement.  With 
each  year  in  April,  is  the  highlight  the  help  of  the  circulation  depart- 
of  the  Daily  Breeze’s  promotion  ment  of  the  newspaper  and  m> 
program,  says  Mr.  Macklin.  One  route  supervisors,  the  route  has 
carrier  from  each  district  is  chos-  built  up  from  the  original  98  sub- 
en  as  the  outstanding  carrier  of  scribers  to  the  present  162.  ] 
the  year.  He  is  selected  by  the  dis-  maintained  a  substantial  savings 
trict  manager,  the  assistant  circu-  account  from  which  I  have  beet 
lation  and  by  Mr.  Macklin  on  able  to  support  myself  through 
the  basis  of  his  past  record  on  my  high  school  career  and  om 
Service,  Collections  and  Sales  year  of  junior  college.  And  las 
Ability.  October  I  bought  myself  a  pre 

The  carrier  and  his  parents  are  war  car. 
invited  to  the  banquet,  plus  local  “I  am  also  very  thankful  foi 
school  officials.  Each  of  the  out-  receiving  the  first  trophy  foi 
standing  carriers  is  given  a  bronze  ‘Newspaperboy  of  the  Year’  ii 
trophy,  suitably  engraved  with  his  1950.  .  .  .  My  parents  and  mysel 
name.  know  how  much  the  newspapei 

In  addition  to  full-page  ads,  route  has  helped  me  through  m; 
congratulating  Daily  Breeze  news-  teens.  At  this  age  a  boy  needs  : 


^  ways  to 
step~up  circulation 

^  HONORBOXES 


1^'  ROUTE  TUBES 


DISPLAY  RACKS 


WHITE  FOR  CATALOG  AND  PHICES 


CHARTEk 


o  division  of  the 

STfElCITY  MANUFACTURING  CO. 


UNITED  PRESS 


Yo»w9stowii,6hio 


Dale  Praises 
IMU  for  Gains 
By  Mailers 

Los  Angeles — Speaking  as  the 
“ANPA  ambassador  of  labor  re-  , 
lations,”  George  N.  Dale  con,-  j 
gratulated  the  International  Mail-  | 
ers  Union  here  Aug.  18  on  its  ! 
“fast-footed  policy  of  more  arbi-  [ 
tration  and  less  strikes.”  ! 

Mr.  Dale,  who  is  chairman  of  I 
the  Special  Standing  Committee  j 
of  the  American  Newspaper  Pub¬ 
lishers  Association,  said  that  a 
165  per  cent  increase  in  mailers’ 
wages  in  12  years  belied  the  claim 
by  Woodruff  Randolph,  president 
of  the  International  Typographi¬ 
cal  Union,  that  the  IMU  was  drag¬ 
ging  its  feet  and  riding  on  the  ITU 
coat-tails. 

The  printers’  wages  have  gone 
up  119  per  cent  in  the  same  pe¬ 
riod,  Mr.  Dale  said,  but  the  ITU 
lost  all  wages  on  75  newspapers 
plus  millions  of  dollars  for  strike 
benefits  and  “other  hopeless  ven¬ 
tures  like  publication  of  those 
newspapers  that  are  called  in  each 
case  a  ‘News  Digesf  without  tell¬ 
ing  the  public  that  each  of  those 
papers  is  an  ITU  strike  project.” 

In  the  same  period,  he  added, 
the  pressmen  had  the  benefits  of 
ANPA  arbitration  and  they  didn’t 
lose  wages  or  jobs. 

More  production  and  more  ar¬ 
bitration  will  help  to  insure  the 
stability  of  newspapers,  Mr.  Dale 
declared.  Of  course,  he  said,  that 
means  more  profits  for  publishers 
but  it  also  means  more  jobs.  No 
newspaper,  he  suggested,  is  mak¬ 
ing  100  per  cent  more  than  it  did 
12  years  ago. 

IMU,  an  independent  union, 
now  has  more  newspaper  mail 
rooms  than  the  ITU  mailers,  Mr. 
Dale  pointed  out. 


To  carry  assault  troops  and  assault 
equipment  on  the  ground  it  was 
necessary  to  develop  a  new  type  of 
truck  .  .  .  the  half-track. 


To  carry  assault  troops  and  assault 
equipment  on  the  sea  it  was  necessary 
to  develop  a  new  type  of  boat  .  .  . 
the  LST. 


One-Man  Strike  Case 
Dismissed  by  NLRB 

Washington — ^A  one-man  strike 
in  a  newspaper  pressroom  has 
failed  to  build  up  a  case  in  which 
NLRB  will  intervene,  the  Board 
has  ruled  in  an  opinion  which 
does  not  identify  the  parties  be¬ 
cause  the  dispute  did  not  reach 
Board  level. 

A  union,  designated  as  the  bar¬ 
gaining  agent  of  two  employes, 
one  of  them  a  part-time  worker, 
charged  that  the  company  refused 
to  bargain  in  good  faith.  It  de¬ 
veloped  that  the  union  was  at¬ 
tempting  to  include  the  pressroom 
foreman  in  the  unit,  although  pre¬ 
viously  specifically  ruled  out  by 
NLRB;  also  demanded  that  an¬ 
other  fulltime  employe  be  added. 

A  strike  was  called  after  six 
months  of  unsiKcessful  negotia¬ 
tions;  one  man  went  on  strike  and 
was  permanently  replaced  by  the 
employer.  Insufficient  evi^nce, 
the  Board’s  general  counsel  ruled. 
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To  carry  assault  troops  and  assault  equipment  by  air  and  land  in  forward  com¬ 
bat  areas,  it  was  necessary  to  develop  a  new  type  of  plane  .  .  .  the  Assault 
Transport. 

The  Assault  Transport  was  de¬ 
signed  and  developed  and  is  now 
being  built  by  Chase  Aircraft. 

/  Writ*  for  press  information  and  photographs. 


W/f  filRCRRFT  CO.,^: 

uiesT  TR€nTon.  neiu  j€Rsev 


41 


Sy  without  being  permitted  to  know  same  stories,  and  he  also  received 

•  i  C.  O  charges  were  or  to  put  the  Page  One  Award  of  the  New 

1^  OT^^^T*T^T*  JJlGS  CLL  wm  defense.  Following  the  publi-  York  Newspaper  Guild.  He  was 

f  cations,  the  system  was  changed;  the  winner  of  the  Raymond  Clap- 

now  formal  charges  and  oppor-  per  Award  for  consistent  distin- 
Denver  —  Bert  Andrews,  chief  able  to  a  Washington  correspond-  tunity  for  defense  are  automatic,  guished  Washington  correspond- 


State  Department  employes,  who 
were  dismissed  on  security  grounds 


gave  him  the  1948  Hey  wood 
Broun  Memorial  Award  for  the 


of  the  Washington  bureau  of  the  ent. 


Sew  York  Herald  Tribune,  died 
here  Aug.  21  at 
the  age  of  52. 

He  passed  away 
in  St.  Joseph’s 
Hospital  after 
suffering  his  sec¬ 
ond  heart  attack 
in  three  days. 

M  r .  Andrews 
had  been  here 
since  Aug.  8, 
covering  the  Col¬ 
orado  vacation  of  Andrews 
President  Eisen¬ 
hower.  Only  an  hour  before  his 


The  American  Newspaper  Guild  ence. 


Bertrand  .Andrews  (he  was  — - - - 

named  for  his  father  but  shortened  1  1  • 

the  name  as  a  boy,  possibly  under  lYlQlCOllH  DUIQQY  L^IGS 

the  urge  of  a  clairvoyance  that  told  9  « 

him  he  was  to  become  a  news-  If  1 1  X  *  i  *  Tiil'  * 

All  Detroit  in  Mourning 

in  the  harness.  Physicians  ^id  it  Detroit  —  With  a  host  of  when  an  urn  of  cafe  diablo  ex- 
was  coronary  occlusion  but  his  col-  friends  paying  their  final  tribute,  ploded.  Doctors  despaired  for  his 
leagues  are  confident  that  over-  Malcolm  W.  Bingay,  editorial  di-  life,  but  Mr.  Bingay  fought  back 


work — his  chosen  way  of  life — 
had  a  part. 

From  the  day  of  his  arrival  in 
the  Capital,  he  was  a  leg-man  bu¬ 
reau  chief;  attended  the  White 
House  press  conferences  and  many 


death,  he  showed  hospital  attend-  others  of  lesser  news  note;  ferreted 
ants  a  letter  from  the  President  out  stories  that  helped  him  build 


wishing  him  a  speedy  recovery. 

President  Eisenhower  expressed 
deep  sorrow  after  learning  of  his 


an  amazing  record  of  exclusives, 
in  a  city  where  the  press  release 
and  the  press  conference  often  are 


death.  He  regarded  Mr.  Andrews  used  to  defeat  that  accomplish- 


as  “a  truly  great  reporter  who  al 


He  worked  a  seven  -  day 


ways  presented  the  tremendous  week  most  of  the  time.  In  addi- 


rector  of  the  De¬ 
troit  Free  Press 
and  one  of  the 
nation’s  outstand- 
i  n  g  newspaper¬ 
men,  was  buried 
Aug.  25  in  the 
family  plot  at 
Parkview  Memo¬ 
rial  cemetery 
here. 

Death  had 
come  to  “Bing,” 
popular  author 


news  developments  of  our  time  tion,  he  conducted  a  radio  news  of  the  “Good  Morning”  column  in 


fairly  and  accurately. 


made  numerous  tele- 


Mr.  Andrews  is  survived  by  his  vision  appearances  to  “meet”  con- 
wife,  the  former  Martha  Nadine  gressmen  and  other  top  officials 


the  Free  Press,  on  Aug,  21,  a  little 
more  than  a  day  after  he  was 
stricken  at  his  typewriter  as  he 
turned  out  his  column.  A  cerc- 


Wright,  and  two  sons,  John  and  and  was  much  in  demand  as  a  turned  out  his  column.  A  cerc- 
Peter.  The  latter  works  in  the  city  speaker  at  symposiums  on  matters  braj  hemorrhage  was  the  cause  of 
room  of  the  Washington  Post,  and  relating  to  the  press  and  dissemi-  death.  Mr.  Bingay,  68,  died  in  his 
the  former  is  on  the  advertising  nation  of  public  information  gen-  sleep  with  members  of  his  family 
staff  of  Boy’s  Life  magazine.  erally.  and  Lee  Hills,  executive  editor  of 

*  *  *  He  found  time,  too,  to  serve  the  Free  Press,  at  his  bedside. 

Hard  Woiter  for  several  years  as  an  officer  of  Mayor  Albert  E.  Cobo  imme- 


to  recovery. 

If  there  is  any  such  thing  as  a 
self-made  man,  such  a  man  was 
Malcolm  Bingay.  Even  his  com¬ 
petitors  admitted  that  “Bing”  was 
the  most  read  and  most  discussed 
newspaperman  in  Michigan.  At 
the  same  time  “Bing”  himself  ad¬ 
mitted  that  he  was  probably  the 
most  cussed  columnist  in  the 
state. 

His  editorial  page,  and  particu¬ 
larly  his  “Good  Morning”  column 
were  highly  provocative.  And  Bing 
himself  knew  that  as  many  read  his 
column  “to  see  what  the  old  coot 
is  crabbing  about  today”  as  those 
who  read  and  applauded.  But 
“Bing”  didn’t  care,  just  as  long  as 
they  continued  to  read  him. 

TTie  “self-made-man”  description 
is  borne  out  by  the  fact  that  Mr. 
Bingay’s  formaJ  education  did  not 
go  beyond  the  eighth  grade.  At 


Hard  Woiter  for  ^veral  y^rs  as  an  0®“^  of  Mayor  Albert  E.  Cobo  imme-  the  age  of  14  he  became  a  printer’s 

Washington  — When  Bert  An-  the  National  Press  Club,  and  was  diately  ordered  the  flags  on  all  devil  on  the  old  MicAigan  Farmer, 
drews  came  here  June  2,  1941  to  active  in  affairs  of  the  Gridiron  city  buildings  at  half  staff.  The  a  year  later  he  was  tmned  down 


head  the  Washington  bureau  of  Club  and  Overseas  Writers. 


the  New  York  Herald  Tribune,  he 
told  friends  of  the  Big  City  repor- 


Mayor  said:  ‘The  death  of  Mal¬ 
colm  Bingay  is  a  tremendous  loss 
to  the  city.  Mr.  Bingay  was  truly 


torial  days  and  Albany  political  of  man,  Bert  always  insisted  that  an  institution  in  Detroit.” 


coverage  that  his  one  instruction  his  health  was  excellent  and  he 


half-century  of  writing. 


he  didn’t  know  exactly  what  that 
meant 

But  he  must  have  caught  on 


Mayor  said:  me  death  ot  Mai-  by  Pat  Baker,  editor  of  the  De- 
Started  in  Sacramento  colm  Bingay  is  a  tremendous  loss  troit  News,  when  he  apjrfied  for  a 

Never  a  rugged  appearing  type  to  the  city,  Mr.  Bingay  ^was  truly  job  as  reporter.  “Bing”  went 

of  man,  Bert  always  insisted  that  an  institution  in  Detroit.”  around  the  comer  to  the  offices  of 

his  health  was  excellent  and  he  In  a  half-century  of  writing,  Today,  forenmner  of  the  Detroit 
seemed  to  bear  out  that  statement  Mr.  Bingay  had  marked  the  prog-  rimes,  and  got  a  job  as  office  boy 
by  the  fact  that  he  was  rarely  ab-  ress  of  Detroit.  In  addition  to  his  55  ^  week, 
sent  from  his  office  due  to  illness,  daily  column  he  had  spread  the  When  he  got  no  pay  the  end  of 

He  talked  always  with  a  soft,  slow  city’s  fame  in  two  books,  “Of  Me  jb®  week,  he  went  back  to 

voice  which  reflected  more  of  his  I  Sing”  and  “Detroit  Is  My  Own  himself  as  an  ex- 


was  to  “give  projection  to  Wash-  seemed  to  bear  out  that  statement  Mr.  Bingay  had  marked  the  prog- 
ington  news,”  and  he  confided  that  by  the  fact  that  he  was  rarely  ab-  ress  of  Detroit.  In  addition  to  his 
he  didn’t  know  exactly  what  that  sent  from  his  office  due  to  illness,  daily  column  he  had  spread  the 


fast.  From  the  start  he  justified  Colorado  Springs  birth  and  up-  Home  Town.” 


Baker  and  sold  himself  as  an  ex¬ 
perienced  young  newspaperman, 


the  confidence  of  management,  bringing  than  of  the  fast  pace  of  Recognized  as  a  master  of  sat-  eettinit  an  office  bov’s  iob  at  S2  50 
soon  was  elected  a  director  of  the  the  metropolitan  centers  he  cov-  ire,  his  sometimes  vitriolic  writing 
paper,  and  he  won  the  esteem  of  ered  here  and  abroad  in  29  years  .  ~.  .  . 


soon  was  elected  a  director  of  the  the  metropolitan  centers  he  cov-  ire,  his  sometimes  vitriolic  writing 
paper,  and  he  won  the  esteem  of  ered  here  and  abroad  in  29  years  tore  the  hides  off  city  officials  and 
his  colleagues  by  walking  away  of  journalism  since  he  left  Leland  other  public  figures  when  he  felt 
with  just  about  every  award  avail-  Stanford  University  to  become  a  they  were  doing  things  contrary 

1  reporter  on  the  Sacramento  Star,  to  the  general  good. 

Switching  to  the  San  Diego  Sun,  As  Mayor  Cobo  said  in  his  eii- 


for  , 

ptftHMtU 


he  became  its  city  editor  while  logy:  “People  may  not  have  al- 
still  in  his  20’s.  Later  he  was  with  ways  agreed  with  his  views,  but 
the  Chicago  Herald-Examiner,  and  they  always  admired  him  for  his 
the  Detroit  Times;  in  European  bu-  frankness.” 


At  17  he  finally  won  his  position 
as  police  reporter  with  the  Detroit 
News.  At  the  age  of  19  he  was 
named  sports  editor,  spending  four 
years  in  the  job,  from  1906  to 
1910,  A  voracious  reader,  he  edu¬ 
cated  himself  with  the  aid  of  a 
remarkable  retentive  memory. 


reaus  of  the  Herald  Tribune;  a  re-  Besides  gaming  attention  with 
porter  and  rewrite  man  on  the  his  daily  column,  he  had  won 


n  . .  ■  -.u  At  the  age  of  23  he  became  city 

Besides  gaming  attentiori  with  ^^or  of  the  News. 


i  laclitlrttf  fha.  Dt 


■  Porier  ana  rewriie  man  on  me  uauy  wiuiuu,  ire  uau  wmi  j  ,0.  .  .  .  .  ,9. 

York  American  until  he  recognition  m  national  magazines  u- J 
I  joined  the  Herald  Tribune  as  a  re-  for  his  recollections  of  the  days  ivlH  that  nndtinn ^until 

1  l5)re  being  assigned  to  Washington.  Cobb,  Sam  Crawford  and  Hughie  p  1’  j  k„ri«n 
1  Vice  Piesid^t  Nixon  credited  Jennings,  based  on  experiences  England,  as  bureau  chief 

Mr.  Andrews  with  a  large  share  in  “Bing”  enjoyed  as  a  sports  re-  Bing  next  went  into  the  adver 
the  Alger  Hiss  disclosures.  The  porter.  He  also  won  acclaim  for  a  tiding  business  for  a  very  wiort 
newsman  had  interviews  with  the  series  of  articles  based  on  his  tour  period.  In  May,  1930,  he  was  cn- 
^  M  principal  witnesses  in  the  presence  of  the  horror  prison  camps  at  gaged  by  E.  D.  Stair,  former  owner 

of  Mr.  Nixon,  then  a  member  of  Buchenwald  and  other  Nazi  atroc-  of  the  Detroit  Free  Press,  to  edit 
ar  M  ^  ^  the  House  un-American  activities  ity  centers  at  the  end  of  World  the  paper’s  centennial  edition. 

committee.  War  11.  Pleased  with  that  job,  Mr.  Stair 

IhS-AJliia  He  won  the  1947  Pulitzer  Prize  Three  years  ago,  Mr.  Bingay  appointed  “Bing”  editorial  director 

for  a  series  of  stories  on  seven  was  critically  burned  at  a  banquet  of  the  Free  Press. 
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Publicity  Code  Urged 
To  Insure  Fair  Trial 


Observance  of  a  Code  on  Fair 
Trial  and  Free  Press  was  urged 
upon  both  news  media  and  lawyers 
this  week  by  Edwin  M.  Otterbourg, 
president  of  the  New  York  Coun¬ 
ty  Lawyers’  Association. 

The  code,  as  drawn  up  by  a 
special  committee  of  New  York 
lawyers  following  an  all-day  “trial 
by  newspaper”  forum  last  May, 
was  recommended  by  Mr.  Otter¬ 
bourg  to  the  National  Conference 
of  Bar  Presidents  during  the  Amer¬ 
ican  Bar  Association  convention  at 
Boston. 

Mr.  Otterbourg  asserted  that  “so 
far  as  the  collection  of  news  and 
its  reporting  in  connection  with 
court  trials  is  concerned,  the  law 
of  the  jungle  still  applies.” 

Restraint  in  Publicity 
The  following  principles  are 
enunciated  in  the  propos^  code: 

1.  The  public  is  entitled  to  a 
complete  and  truthful  factual  state¬ 
ment  of  events  occurring  in  the 
courtroom;  but  factual  statements 
should  not  be  elaborated  with  state¬ 
ments  of  opinion  as  to  the  way  a 
case  should  be  decided,  or  with 
statements  designed  to  persuade 
either  jury  or  judge  to  decide  the 
case  or  frame  a  judgment  in  a 
particular  way. 

2.  In  certain  cases  the  press 
should  refrain  from  giving  factual 
statements  where  to  do  so  would 
impair  public  morals,  or  have  a 
corrupting  effect  upon  young  read¬ 
ers. 

3.  Attorneys  should  not  give  in¬ 
terviews  to  the  press  in  advance 
of,  or  during  a  trial  stating  either 
what  they  expect  to  prove  or  whom 
they  propose  to  call  as  witnesses; 
and  attorneys  for  both  the  prosecu¬ 
tion  and  the  defense  should  not, 
during  the  progress  of  the  trial,  en¬ 
gage  in  public  criticism  of  either 
judge  or  jury,  but  should  be 
•scrupulous  in  conforming  to  Canon 
20  of  the  Canons  of  Professional 
Ethics  of  the  American  Bar  Asso¬ 
ciation. 


.should  be  conscientiously  avoided. 

7.  Where  evidence  has  been  ex¬ 
cluded  by  the  judge,  or  where  ob¬ 
jections  have  been  sustained  to  a 
particular  question  put  to  a  wit¬ 
ness,  or  where  an  answer  has  been 
stricken  out,  the  press  should  not 
make  public  that  which  has  thus 
been  excluded  from  the  jury  by 
the  judge. 

8.  Facts  concerning  the  dis¬ 
creditable  acts  of  a  person  prior  to 
the  commission  of  the  crime  for 
which  he  is  being  put  on  trial 
should  not  be  published  until  the 
trial  is  over;  provided,  however, 
that  judgments  of  convictions 
which  have  actually  been  entered 
and  not  reversed  on  appeal  or  va¬ 
cated  may  be  referred  to.  Never¬ 
theless,  allusions  to  prior  convic¬ 
tions  are  to  be  discouraged  be¬ 
cause  of  their  tendency  to  preju¬ 
dice  a  jury. 

‘ConfessioiH* 

9.  Statements  that  a  prisoner 
has  confessed  to  a  crime  should 
not  be  made  until  proof  of  a  con¬ 
fession  has  been  received  in  evi¬ 
dence  at  the  trial;  and  neither  the 
police  nor  the  district  attorney  or 
other  law  enforcing  officer  should 
give  out  in  advance,  statements 
concerning  confessions. 

10.  After  a  verdict  has  been  ren¬ 
dered,  or  the  jury  has  disagreed, 
the  press  should  not  seek  to  ascer¬ 
tain,  or  publish,  the  attitude  of 
particular  jurors  or  the  factors 
which  influenced  their  decision. 

11.  In  criminal  cases  the  press 
should  not,  either  editorially  or 
otherwise,  attempt  to  influence  the 
judge  as  to  what  sentence  he 
impose. 

12.  These  principles  should  be 
scrupulously  observed  to  the  end 
that  the  verdicts  of  juries  and  the 
judgments  of  courts  shall  not  be 
influenced  by  anything  except  the 
evidence  actually  received  at  the 
trial. 


Bar  Witnesses’  Stories 

4.  The  press  should  not  seek  to 
ascertain  and  publish  in  advance 
the  stories  which  witnesses  expect 
to  tell  upon  the  witness  stand;  nor 
should  they  solicit  from  witnesses 
or  parties  and  publish,  articles  by 
them  giving  what  they  purport  to 
know  about  a  case,  or  what  they 
expect  to  prove  or  disprove;  and 
this  restraint  should  continue  tmtil 
the  final  disposition  of  the  case,  in¬ 
cluding  appeals  if  any. 

5.  The  press  should  not  express 
opinions  on  the  credibility  of  wit¬ 
nesses,  nor  advocate  that  partic¬ 
ular  witnesses  be  believed  or  dis- 
helieved,  nor  advocate  particular 
tulings  on  questions  as  to  the  ad- 
tnissibility  of  evidence. 

6.  Sensational  headlines,  not 
strictly  warranted  by  the  facts. 


Pennsylvania  Libel 
Statute  Is  Changed 

Harrisburg,  Pa. — Gov.  John  S. 
Fine  has  signed  into  law  a  bill 
backed  by  the  Pennsylvania  News¬ 
paper  Publishers  Association  to 
protect  newspapers  from  more 
than  one  libel  suit  based  on  one 
article. 

The  old  law  permitted  a  sepa¬ 
rate  suit  for  each  copy  of  a  paper 
which  contained  the  objectionable 
material.  The  law  takes  effect  im¬ 
mediately  although  it  will  not  af¬ 
fect  libel  suits  now  under  way. 

Another  new  law  exempts  radio 
and  TV  stations  from  libel  suits 
for  broadcasts  of  any  program,  in¬ 
cluding  political  spe^es,  which 
they  are  not  allowed  to  censor 
under  Federal  regulations. 
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(  AHvertisetnent ) 

From  where  I  siv 
Joe  Marsh 


Cream  Whips 
Main  Street  TrafFic 

There  was  a  big  traffic  jam  in  front 
of  the  office  last  week.  I  thought  every¬ 
body  in  the  county  was  coming  in  to 
buy  a  copy  of  The  Clarion,  but  they 
weren’t. 

Seems  a  5-gallon  can  fell  off  Whitey 
Fisher’s  milk  truck,  spilling  cream  all 
over  the  street.  Our  cop  on  duty,  Tiny 
Fields,  halted  traffic  so  Whitey  could 
pick  up  the  can — and  he  was  just 
about  to  wave  the  cars  on  when  all  of  a 
sudden  a  kitten  ran  out  and  started 
lapping  up  the  cream. 

Well,  the  traffic  continued  to  pile  up, 
but  Tiny  paid  no  heed.  Light  changed 
green  three  times.  After  the  kitten  had 
enough  cream  Tiny  waved  the  traffic 
through. 

From  where  I  sit,  this  was  just  a 
**Tiny”  demonstration  of  the  way  peo¬ 
ple  in  our  town  are.  They’re  usually 
pretty  considerate  and  tolerant.  If  one 
of  our  neighbors  prefers  a  good  glass 
of  beer  to  his  friend’s  coffee  at  dinner¬ 
time  it’s  just  each  to  his  own  taste  and 
everything’s  smooth  as  cream”  be¬ 
tween  them. 
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BOOKS  IN  REVIEW 


talk  with  Dick  Jervis  of  the  Secret 


‘Hank,  I'm  afraid  our 


Service  about  a  little  better  break  Dennis  is  a  menace!” 
in  hours.  Hank  lifted  his  face  from  his 

Jarvis  reported  that  the  hands.  There  was  a  reason  for  the 

MCL&CLS  dfCCC  M-^CLTXS^I  president  would  cooperate,  and  youngster!  And  there  started  a  ter- 

when  the  schedule  didn’t  improve  rifically  popular  panel,  now  in  160 

_i-L -f-i-L j-M*  *ji  OO  a  bit,  the  lensmen  went  into  a  newspapers.  This  is  the  second 

Jfl  AmX%JL\JS  S  1  CJClfO  huddle.  Next  time  Mr.  Coolidge  book  of  Dennis  drawings  collect- 

^  rang  for  photographers  at  sun-  ing  the  Menace  for  posterity. 

By  ProL  Roscoe  Ellard  down,  not  a  cameraman,  by  agree-  One  shows  Dennis  arriving  with 

Graduate  School  of  Journalism.  Columbia  University.  N.  Y.  ^^nt,  was  on  the  premises.  The  his 

following  morning  Mr.  Coolidge  He  is  marching  over  the  threshhold 

hands  were  so  badly  frozen  that  quietly  passed  to  each  photogra-  with  expectant  gleam.  The  caption 

'  G^rse  Specialists  battled  in  a  hospital  to  Pher  a  small  white  card  on  which  has  him  ask  their  hosts,  “Got 

H.  HUi.  ^NewVork:  Cowa'rd-McCann,  save  them  from  amputation.  But  i’een  written  “Eastern  Yacht  everything  bolted  down  Another 

Inc.  184  pp.  $3.  he  dictated  the  storv  for  the  Tran-  Club  Dock,  8  a.m.  tomorrow.”  shows  him  actually  within  the  por- 

scriot  which  the  paper  used  with  He  then  posed  for  a  picture  with  tals.  Back  apparently  from  a  re- 


Inc.  184  pp.  $3. 


script  which  the  paper  used  with 


With  the  release  of  Frank  G.  3  layout  of  George  Hill’s  pictures,  h's  distinguished  guest  for  the  day  connaissance  patrol,  he  reports, 
Noel,  Associated  Press  photogra-  *  ♦  *  and  announced  pleasantly  that  “You  must  have  been  wrong.  Pop. 

pher,  from  32  months  in  a  Red  r  u  there  would  be  no  more  pictures  I  couldn’t  find  a  skeleton  in  their 

China  prison  camp  still  fresh  in  There  ^ is  the  story  of  a  pho-  until  tomorrow.  closet!” 

the  news,  recalling  all  wartime  pix-  tographers  being  carried  13  miles,  ♦  ♦  ♦ 


China  prison  camp  still  fresh  in  There  ^  is  the  story  of  a  pho-  until  tomorrow. 

the  news,  recalling  all  wartime  pix-  tographers  being  carried  13  miles,  ^^^y 

chasing  danger,  a  peace-time  lens  a  ^  dress  rehearsal  for  the  cards 

career  might  seem  anticlimatic.  *-°  teii-foot  latex  balloons.  It  had  passed  later  to  correspondents  at 

But  this  quietly  told,  anecdotal  started  as  a  news  stunt  following  lodge  in  Black  Hills,  S.  D. 

reminiscence  of  George  H.  Hill’s  Ifttn  Felix  Picard  s  published  Qj^  those  cards  had  been  written 

28  years  of  camera-reporting  for  speculations  that  small  ballrwns  ^juipiy^  “I  Jq  not  choose 


Bill  O’Malley,  for  his  first 
book  of  golf  cartoons,  concedes 
that  few  of  the  depicted  situations 
actually  happened.  They  are  cari¬ 
catures  of  golfs  basic  tragi- 


the  New  York  T/mej-Wide  World  together  could  take  him  into  «  jj^g  ’gj^gj.  comedies  They  would  have  been 

Photos  bristles  with  adventure  and  stratosphere.  It  wemed  a  go(^  slightly  amplified,  for  under  the  funny  if  they  had  hapnened  thoueh 
soarkles  with  picture  ideas  Picard  to  r.  .  i-  written  “Nn  further  ‘“""y  “  naa  nappenea,  inougn 

sparkles  wiin  picture  laeas.  hundred  feet  A  camera-  '  ®  0  turther  ,he  game  would  be  more  of  a  men- 

Part  of  Mr.  Hills  peace-time  ^ “  Jg"  ro^nd comment.  The  Swampscott  cards  ace  than  Dennis  if  they  had. 

routine  came  when  he  and  Bill  ground  could  snoot  ^ygj.g  amplified  at  all,  and  the  One  shows  a  vrav-haired  little 

_ 1.1  „  the  other  cameraman  being  lifted  _u„r _ u _ 1 _ _ _  snows  a  gray-nairea  iittie 


routine  came  when  he  and  Bill  o"  the  ground  could  ‘shoot  ^ygj.g  amplified  at  all,  and  the  ***^One^ shows"a  eray^hair^  little 

MacDonald,  a  reporter  for  the  the  other  cameraman  being  lifted  mystified  photographers  reported  to  |o4v  at  the  tail  end  of  a  aueue  of 

Jir%cfr%rt  T'r/iw  c/'rint  n^*;>rlv  fr/YTi*  to  intO  thc  uIt  RS  PiCRTCi  DrOpOSCd.  fhA  rlrvr*!’  oc  rx  ^  ^  ^  ^  ^  ^  QUCUC  0 


Boston  Transcript,  nearly  froze  to  'pto  the  air  as  Picard  proposed,  jj^g  jgck  as  directed.  There  a 
death  in  a  blizzard  on  Cannon  guyro^  would  leash  the  bal-  power  launch  picked  them  up  and 
Mountain  in  New  Hampshire.  And  lC|ons  and  pull  them  down  after  (j,em  to  the  Mayflower, 

that  was  in  shooting  a  auiet  Sun-  pictures  from  the  increasing  heights  Soon,  with  President  and 


men  with  golfbags  on  a  bright 
Saturday  morning  by  a  bus  stop. 
Thoughtfully  she  puts  a  hand  to 
her  mouth  and  shouts,  “FORE!” 
When  the  line  unwinds  from  its 


Jat  was  in  shooting  a  quiet  Sun-  E^^J^Jeen  °^en  r  ^1"’  '^‘‘i!’  her  mouth  and  shouts,  “FORE!” 

day  feature  layout.  On  an  unfre-  ^ao  oeen  laxen.  Coolidge,  the  lensmen  who  had  wuen  the  line  unwinds  from  its 

quented  peak  near  the  natural  The  trouble  was  that  the  guy-  walked  out  on  the  President  were  frenzied  head-covering  duck  the 
stone  face  of  the  Old  Man  of  the  rope  broke  and  a  Catholic  priest,  at  sea  for  a  day’s  pleasure  jaunt.  ii,,ie  io4v  ic  at  the  head  of  the  line 

Mountain,  a  sudden  onslaught  of  Father  James  J.  Mullen  of  St.  Mar-  The  President  told  them  the  day  readv  to^sten  first  on  to  the  hns 

gale-driven  snow  and  liquid  ice  garet’s  Church  near  Boston,  liter-  was  theirs,  and  he  posed  with  Another  shows  a  husband  Ino- 


caught  them  head-on. 

Their  guide,  who  knew  the  busi-  at  a  time  with  a  rifle  before  they  m  this  readable  book  of  the  a  drivinVrair^The  VnVrs\an“ding 
ness  end  of  a  sub-zero  mountain  drifted  out  over  the  Atlantic  photographing  of  an  exploding  ship  i  iftie  Woman  is  calling  helnfullv 

blow  and  respected  it,  started  back  Ocean.  But  it  took  13  miles  of  of  nitrates,  of  flood  coverage,  of  a  f^m  the  door  “Yoo^hoo  ^dear 

immediately  warning  Mr.  Hill  and  one-man  ack-ack  from  a  motor  car  naval  officer’s  parachuting  from  a  .li.ln’t  von  forget  this  deck  of 

X/f,.  n.,f  the  ccoctlme  to  bring  an  Qdven.  _ _  _  -.:i _ : _ _  UIUH  I  yOU  lUrgCl  IHIS  UCtk  Ol 


was  theirs,  and  he  posed  with 


ally  had  to  shoot  the  balloons  one  them  and  for  them. 


little  lady  is  at  the  head  of  the  line, 
ready  to  step  first  on  to  the  bus. 

Another  shows  a  husband  lug¬ 
ging  his  golfbags  out  to  his  car  in 


In  this  readable  book  of  the  ^  driving  rain.  The  understanding 
otographing  of  an  exploding  ship  Little  Woman  is  calling  helpfully 
flood  coverage,  of  a  from  the  door,  “Yoo-hoo  dear. 


Mr.  MacDonald  to  follow.  But  up  the  coastline  to  bring  an  adven-  plane  to  a  submarine,  of  man-  cards'!”  Life  is  like  that  if  you’re 

they  wanted  pictures  and  stayed  a  turous  news  photographer  down,  made  lightning  caroming  off  steel  going’ to  make  it  work  ’  ^ 

little.  The  little  proved  almost  too  He  landed  rather  gently  in  a  field,  spheres,  the  floor,  and  the  metal  ^  ^  ' 

much.  They  battled  their  way  unharmed,  Mr.  Hill  relates,  sorry  roof  uncomfortably  close  to  the  n 

from  boulder  to  boulder,  rubbing  only  that  in  his  preoccupation  with  author’s  tripod,  are  play-by-play  .^Kinawa  rapers 

their  eyelids  open  when  they  froze  getting  loose  from  the  vagrant  bal-  accounts  of  men  stalking  news-  To  Honor  American 

together.  Mr.  MacDonald  finally  loons,  he  had  disengaged  himself  shots  and  of  the  way  picture  ideas  An  American  newspaperman 
said  he  had  to  lie  down  and  sleep  from  his  harness  before  a  picture  are  dreamed  up  and  carefully  will  be  honored  alone  with  nresi- 


a  little  before  going  on 


could  be  taken  of  him  still  at-  worked  out,  often  in  high  and 


would  have  been  the  end,  and  his  tached  to  the  hissing,  bullet-punc-  dangerous  adventure,  despite  the 


companion  partly  dragged,  partly  tured  latex. 


carried  him  until  he  got  his  blood  Mr.  Hill  tells  of  shooting  pic- 
to  circulating  again.  tures  of  shark-fishing  off  Cape  2  Comic  Cartoon  Books 

When  they  came  off  the  trail  at  Cod,  of  the  tragic  attempts  at  res-  Chuckle  Awav  the  Ulcers 
the  bottom,  Bill  MacDonald’s  cue  when  the  Robert  E.  Lee  went  - /xway 


most  peaceable  of  times. 


2  Comic  Cartoon  Books 


dents  of  two  Ryukyuan  dailies 
during  the  third  annual  Ryukyuan 
Newspaper  Week,  Oct.  1-8,  accord¬ 
ing  to  announced  plans  of  the 
Okinawa  Publishers  and  Editors 
■Association. 

He  is  Lester  C.  Hardwick,  of 


Quality  typography 
and  reproduction 
start  with  / 


type 


LANSTON  MONOTYPE  MACHINE  CO 
24th  at  Loevst  St.,  Phila.  3,  Pa. 


aground  in  a  bad  storm,  detailing  Skancateles,  N.  Y.,  who  heads  the 

precisely  how  he  operated  as  a  Hou  Company.  63  full-page  cat-  U.  S.  Civil  Administration  Press 
news  photographer  —  and  of  the  toons.  $i.  .,n.t  Pnhlications  Branch.  In  his 


precisely  how  he  operated  as  a 
news  photographer  —  and  of  the 
whole  corps  of  photographers  as¬ 
signed  to  President  Coolidge  walk¬ 
ing  out  on  the  President  as  a  sort 
of  reprisal  for  unreasonable  hours. 
Mr.  Coolidge  gave  them  all  a  day’s 


GOLF  FORE  FUX.  A  Book  of  Golf 
Tartoons.  By  Bill  O’Malley.  San  Mateo, 


U.  S.  Civil  Administration  Press 
and  Publications  Branch.  In  his 
position  he  works  directly  with 
Ryukyuan  newspapers  in  an  ad- 


r.ilif.,;  The  Golfer  Mag.izine.  3rd  and  VISOry  capacity. 


El  Camino.  78  full-page  cartoons.  $1. 

One  doesn’t  need  to  be  shot 


Ryukyuan  newspapermen  to  be 
honored  are  Mayor  Kowa  Ma- 


outing  on  the  Mayflower  as  his  re-  loose  from  runaway  ballons  to  tayoshi,  of  Naha,  president  of  the 
tort  courteous.  make  a  good  cartoon.  But  the  ar-  Ryukyu  Sliimpo,  and  Choko  Taka- 

The  Coolidges  were  early  risers,  tist  has  to  see  life  just  as  sharply  mine,  president  of  the  Okinawa 
so  pictures  at  the  Summer  White  and  catch  its  foibles  just  as  reveal-  Times. 

House  in  Swampscott,  Mass.,  were  ingly  as  a  photographer.  And  life  It  was  Mr.  Hardwick  who  sug- 
apt  to  be  called  for  anywhere  from  with  Dennis,  right  in  one’s  home  gested  to  the  local  newspaper  as- 
7  a.m.  until  6  p.m.  This  meant  for  inspiration,  as  Hank  Ketcham  sociation  that  an  annual  News- 
that  the  photographers,  after  proc-  actually  has  ’im,  must  leave  no  papier  Week  patterned  after  thc 
essing  their  prints  and  getting  them  moment,  night  or  day,  completely  American  event,  be  Inaugurated 
off  to  New  York,  got  to  bed  easy.  In  fact  the  Dennis  syndicated  on  Okinawa,  "niis  year’s  News- 
around  midnight  only  to  be  up  cartoons  started  that  way.  Mrs.  papier  Week  observance  will  mark 
again  at  5  for  another  sixteen-hour  Ketcham  sighed  at  the  close  of  one  the  60th  anniversary  of  newspa- 
day.  Mr.  Hill  was  delegated  to  awful  Menaced  moment  and  con-  pers  in  the  Ryukyus. 
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PHOTOGRAPHY 


Layer  Captures  Beauty 
Of  the  (Zoo)  Beasts 


By  James  L.  Collings 

Ernie  Sisto  of  the  New  York 
Times,  one  of  the  finest  and  most 
versatile  news  photographers  in 
the  city,  has  often  praised  the 
animal  pictures  of  Jack  Layer  of 
the  New  York  Journal-American. 

Since  photographers  are  not 
prone  to  flatter  one  another  except 
for  unusual  attainments,  this  has 
been  doubly  pleasing  to  Jack,  espe¬ 
cially  when  the  compliments  came 
from  one  of  Ernie’s  cut. 

“That’s  the  beauty  of  this  story,” 
Jack  said  in  E&P’s  office  this  week. 


monthly  magazine  about  Dr. 
Eddy.  It  was  naentioned  that  he 
had  an  insect  farm,  as  you  might 
call  it,  and  when  he  took  over  at 
the  Zoo,  succeeding  Dr.  Raymond 
Ditmars,  he  was  going  to  attempt 
to  do  something  with  insects. 

“Well,  Mr.  Day  thought  that 
here  was  a  chance  to  do  a  new 
feature.  Knowing  I  was  a  candid 
cameraman,  he  asked  me  to  see 
what  I  could  do.  Dr.  Eddy  was 
enthusiastic  about  the  idea  of  pic¬ 
tures,  but  he  was  also  skeptical 


“Getting  favorable  comments  from  because  he  understood  the  many 


other  photographers. 


problems  involved,  such  as  the 


Layer  “The  keeper  told  me  not  to  be  afraid,  but  .  . 


(From  his  editors  and  readers,  too,  sizes  of  the  insects,  lighting  and 


he  might  have  added.) 

“So  far  as  my  animal  pictures 
are  concerned,”  he  said,  “Dr. 


the  matter  of  depth  of  focus. 


this  was  more  spectacular — a 
blind  ant  running  along  a  blade 


“At  any  rate,  I  got  a  series  of  without  falling  off. 


are  concerned,”  he  said,  “Dr.  extension  tubes,  special  plate  hold-  “This  work  can  be  trying  ”  Jack 
Brayton  Eddy,  Zoo  curator  who  ers  and  backs  and  a  ^iss  Con-  “Remember,  often  you  arc 

died  about  two  years  ago,  used  to  tax  No.  2,  with  28,  50  and  85  j,^  from  your  sub¬ 
say  he  doubted  others  could  be  as  mm.  lenses,  and  proceeded  to  do  jj^^re  is  no  depth  of  focus 

successful  because  he  never  had  two  or  three  features.  One  of  them  ^nd  you  have  to  have  good  cross- 
known  anyone  with  my  patience.”  showed  a  tarantula  leaping  at  a  lighting  to  bring  out  detail  ” 

Now  Wait  '^°rm;  another  was  on  the  bean  ^f  difficulties. 

Jack  interrupted  himself.  “Now  established  himself  as 


wait,”  he  said.  “I  don’t  want  that 
to  sound  boastful.  I  don’t  want  to  ^ 
give  the  impression  I  have  done 
anything  out  of  the  ordinary.  Any- 


can  hardly  see  it  with  the  naked 


Excellent  Response 


one  of  the  top  animal  and  insect 
photographers.  He  said  everything 
he  makes  is  picked  up  by  INP 


anything  out  of  the  ordinary.  Any-  ‘This  was  in  1941,  and  the  pic-  and  syndicated  throughout  the 
one  with  the  equipment  I  have  tures  were  well  received  and  well  world.  His  pictures  have  also  ap- 
could  do  the  same  work.”  played — for  eight  columns,  in  fact,  peared  in  the  Zoo’s  magazine. 

Now  you  wait.  Jack.  Your  mod-  on  each  feature.  I  mentioned  that  Jack  played  it  modest  again  at 
esty  is  appreciated,  but  the  fact  tlw  beauty  of  this  story  is  appre-  the  closing, 
is  your  work  is  beautiful,  master-  ciation  from  other  photographers.  “j  want  to  give  most  of  the 


ful,  and  most  guys  couldn’t  come  It’s  also  been  nice  to  have  made  credit  for  all  this  to  Sam  Day, 
within  an  elephant’s  trunk  of  thousands  of  pictures  akid  had  William  Curley  and  Bobby 
reaching  your  quality.  them  all  used.  There’s  been  no  Keogh,”  he  said.  It  was  Mr. 


them  all  used.  There’s  been  no 


Such  pictures — a  scorpion  at-  wasted 


brainchild,  Mr.  Curley 


tacking  a  house  fly,  with  the  fly  scratched,  stung  or  mauled,  either,  (editor)  asked  for  more  of  the 
blown  up  to  five  inches;  a  series  “From  these  assignments,  I  features  when  he  first  saw  them 
on  snake  locomotion  (“I  love  went  to  tougher  ones,  all  the  while  and  Mr.  Keogh  (director  of  iffio- 
snakes”);  another  remarkable  shot  experimenting  with  my  equip-  tography)  encouraged  me  and 
of  a  Cook’s  Tree  Boa  spanning  a  ment.  I  finally  developed  tubes  gave  generously  of  his  time  and 
four-foot  space  from  a  bamboo  for  my  Speed  Graphic  that  were  suggestions.” 
pole  to  a  2x4  beam  (it’s  a  rare  quite  an  improvement  over  the  n.  K..  Jack— but  such  uictures. 


pole  to  a  2x4  beam  (it’s  a  rare  quite  an  improvement  over  the 
feat,  capturing  this  stretched-out  old  ones.  I  use  the  S.  G.  on  all 
position);  a  Black  Widow  spider  work  now.” 
with  her  web  and  her  newly-  You  just  can’t  tell  an  insect 


suggestions. 

O.  K.,  Jack — but  such  pictures. 


...  •  .  ,  .  .  .  Fellowship  Winner 

with  her  web  and  her  newly-  You  just  cant  tell  an  insect  Illari,  29-year-old  medi- 

hatched  brood;  and  countless  to  sit  up  and  beg  or  walk  into  free-lance  photographer 

course  so  Jack  has  had  Brooklyn,  N.  Y.,  was  an- 

Such  work  to  get  the  pictures—  to  use  tncks  to  get  what  hes  noUnced  by  International  News 
hour  after  hour  of  waiting  and  'wanted  For  example,  when  he  Graflex,  Inc.,  officials 

placing  animals  and  insects  in  po-  made  the  scorpion-fly  shot,  it  rep-  as  (j,g  ^j^ng^  ^^f  tj,g 


to  sit  up  and  beg  or  walk  into  g^l  and  free-lance  photographer 
focus,  of  course  so  Jack  has  had  Brooklyn,  N.  Y.,  was  an- 

to  use  tncks  to  get  what  he’s  ^^Unced  by  International  News 
warited  For  example,  when  he  ^nd  Graflex,  Inc.,  officials 


sition,  and  goading  them  into  ac-  resented  four  hours  of  waiting, 
tion  or  quieting  them  down,  and  “The  scorpion  is  not  fast  m< 


,  ....  ,  1953  Graflex-INP  Press  Fellow- 

tion  or  quieting  them  down,  and  “The  scorpion  is  not  fast  mov-  shjp. 

wondering  if  the  prodding  stick  of  ing,”  Jack  explained,  “but  when  Established  to  give  young  pho- 
the  curator  is  going  to  be  able  he  lashes  out  with  that  tail,  it’s  tographers  interested  in  press 
to  keep  that  poisonous  snake  away  like  lightning.  To  get  the  picture,  photography  a  chance  to  further 
from  you  while  you  work  only  we  put  a  drop  of  honey  in  front  their  careers,  the  fellowship  pro- 
pignt  inches  from  it,  and  getting  of  the  scorpion  to  draw  a  fly.  The  vides  for  the  winner  to  spend  a 
into  a  cage  with  a  300-lb.  female  size  of  the  fly  was  five  inches  in  week  in  New  York  City  working 
gorilla,  and  balancing  an  insect  the  picture  our  paper  ran.  with  expert  INP  cameramen,  edi- 

catching  a  “Another  time,  we  put  an  um-  tors,  and  specialists  in  every  phase 


on  a  knife  blade  and  catching  a 
butterfly  in  flight. 

He  Loves  It 


with  expert  INP  cameramen,  edi¬ 
tors,  and  specialists  in  every  phase 


brella  ant,  which  is  totally  blind,  of  press  photography. 


He  Loves  It  on  the  blade  of  a  knife.  The  idea  Mr.  Illari  was  selected  on  the 

“It’s  hard  work  at  times,”  Jack  was  to  show  how  this  ant  throws  basis  of  being  the  most  outstand- 
said,  “but  I  love  it,  and  I’ll  tell  a  piece  of  rose  petal  over  its  head  ing  young  photographer  compet- 
you  how  I  got  started.  like  an  umbrella  as  it  travels  ing  in  the  1953  Graflex  Photo 

“Some  time  ago,  Sam  Day,  our  along.  Yes,  we  could  have  used  a  Contest.  All  entrants  in  the  con- 
managing  editor,  read  a  story  in  a  ruler  instead  of  a  knife  blade,  but  test  were  eligible. 

editor  &  PUBLISHER  for  August  29,  1953 


City  Report  Printed 
As  Roto  Section 

Syracuse,  N.  Y. — In  a  prece¬ 
dent-setting  move  here  Sunday, 
Commissioner  of  Public  Works 
Frank  Harmon  circulated  110,000 
copies  of  a  tabloid  rotogravure  an¬ 
nual  report  as  part  of  the  regular 
edition  of  the  Post-Standard  Pic¬ 
torial  Gravure.  Relative  costs  of 
publishing  the  roto  report  were 
cited  by  the  P-S  editorially,  re¬ 
vealing  that  the  price  was  slightly 
more  than  one  cent  per  reader. 

The  cost  of  the  city  report  last 
year  was  $1.38  per  copy;  only 
2,600  copies  were  printed  and  cir¬ 
culated  by  department  officials  at 
a  cost  of  $3,600.  The  price  for 
110,000  was  $6,000  this  year;  the 
contract  was  let  after  bidding. 

Commenting  on  the  report.  Pub¬ 
lisher  Richard  H.  Amberg  pointed 
out  that  the  DPW  is  big  business 
— spending  over  $2,271,000  an¬ 
nually — and  is  justified  in  report¬ 
ing  to  its  “stockholders” — the  city 
taxpayers. 

“In  making  an  audited  report 
to  his  stockholders,  the  citizens 
of  Syracuse,  Commissioner  Har¬ 
mon  lays  all  his  cards  on  the  table. 
He  sets  a  constructive  example 
which  should  be  followed  by  all 
departments  of  city  government 
on  an  annual  basis.” 

■ 

Advertised  Cake  Mix 
Gains  in  Farm  Homes 

Minneapolis — Use  of  prepared 
mixes,  particularly  among  farm 
women,  has  shown  marked  gains 
over  a  span  of  five  years,  accord¬ 
ing  to  the  Continuing  Survey  of 
Minnesota  Living,  conducted  by 
the  Minneapolis  Star  and  Tribune 
Research  department. 

Generally,  branded  products 
with  substantial  backing  of  news¬ 
paper  space  or  special  newspaper 
advertising  promotion  in  1952  and 
the  first  six  months  of  1953,  held 
their  own  or  showed  important 
gains.  The  surveys  were  taken  in 
1949,  1951,  1952  and  1953. 


SYNDICATES 


Mary  Margaret  McBride 
To  Write  AP  Column 


By  Erwin  Knoll 

Mary  Margaret  McBride,  a 
top  radio  personality  for  almost 
20  years,  returns  to  newspapering 
Oct.  5  with  a  daily  column  to  be 
distributed  by  AP  Newsfeatures. 
For  Miss  McBride  it  is  the  first 
newspaper  work  since  she  left  the 
staff  of  the  old  New  York  Mail 
in  1924,  and  the  first  attempt  at 
regular  column-writing.  For  the 
.\P,  it  is  the  first  time  a  “person¬ 
ality”  byline  has  been  offered  on 
a  regular  basis. 

The  column,  to  be  headed 
“Mary  Margaret  McBride  Says,” 
wi;ll  have  a  flexible  format  to 
cover  the  wide  range  of  topics 
which  has  characterized  Miss  Mc¬ 
Bride’s  radio  broadcasts.  Informal 
discussion  of  people  and  places, 
reminiscences  and  appreciations 
will  be  her  daily  stock-in-trade. 

Miss  McBride’s  network  radio 
program  is  heard  daily  on  some 
200  stations  with  an  estirnated 
10,000,000  listeners.  She  is  au¬ 
thor  of  17  books,  including  three 
travel  books,  several  volumes  of 
short  pieces,  including  “How  Dear 
to  My  Heart”  and  “America  for 
Me,”  and  biographies  of  Dwight 
W.  Morrow  and  Paul  Whiteman. 

Her  first  newspaper  work  was 
on  the  Columbia  (Mo.)  Times, 
which  she  joined  to  help  pay  her 
way  through  the  University  of 
Missouri’s  department  of  journal¬ 
ism.  She  later  worked  for  the 
Cleveland  (Ohio)  Press  and  the 
New  York  Mail  as  reporter,  fea¬ 
ture  writer  and  foreign  corre¬ 
spondent.  A  period  of  free-lancing 
for  magazines  preceded  her  entry 
into  the  radio  field  in  1934. 


Reilly 


If.  'I  % 

W 


CT-NYN  Names  Reilly 
Executive  Vicepresident 

Maurice  T.  Reilly,  editor  of 
the  Chicago  Tribune  -  New  York 
News  Syndicate  since  February  of 
this  year,  has 
been  appointed 
executive  vice  - 
president,  Rich¬ 
ard  W.  Clarke, 
president  of  the 
syndicate,  an¬ 
nounced  this 
week.  M  o  1 1  i  e 
S  1  o  1 1  continues 
as  syndicate 
manager. 

Mr.  Reilly,  a 
graduate  of  Co¬ 
lumbia  University,  joined  the  re¬ 
search  and  promotion  department 
of  the  Chicago  Tribune  in  1928. 
In  1947  he  was  made  manager  of 
the  Tribune’s  research  and  presen¬ 
tation  department,  and  continued 
in  that  position  until  he  joined  the 
syndicate. 

General  Features  Launches 
New  Men's  Wear  Column 

“The  Male  Corner,”  a  new 
week-end  column  on  men’s  fash¬ 
ions  and  allied  topics,  will  be 
launched  Sept.  13  by  General 
Features  Corp.  Each  release  will 
run  to  400  words,  accompanied  by 
one  or  two  illustrations. 

The  column  will  be  departmen¬ 
talized  to  cover  such  topics  as 
office,  sports  and  formal  clothes, 
gadgets,  colors  and  fabric  qual¬ 
ities,  etc.  Emphasis  will  be  on 
clothing  suggestions  for  those  with- 


€ags  on  Xags  &  Bags 

. . .  horses  or  home  runs,  hoxing  or  bowling . . .  takes 
a  lot  of  on  the  spot  research  by  a  conscientious 
cartoonist — who  diligently  attends  the  best  games, 
with  fortitude  follows  the  fillies,  sweats  it  out  in  a 
box  seat ...  to  come  up  w’ith  the  zany  nifties  of 

All  in  Sport 

by  Chet  Adams . . .  who’d  rather  see  a  sports  event  than  draw  one, 
and  who  likes  drawing  better  than  eating,  which  is  one  of  his 
favorite  sports!  His  daily  panel  cartoon  and  gag  is  a  clever  classic 
with  howling  hilarity ..  .builds  fans  and  following  of  all  ages 
and  both  sexes ...  is  a  natural  brightener  for  the  Sports  Page! 

F or  proofs  and  prices,  phone,  wire  or  write  Mollie  Slott,  Manager . . . 

Chicago  Trihune^J^ew  Yorh  JVe§cs 

ButMtna,  Xttu>  York 

C3ynaUCaEe  Tribune  Toirer,  Chleaao 


MILTON  CAMFF.  right,  who 
creates  the  ‘Steve  Canyon’  strip, 
receives  the  Air  Force  Associa¬ 
tion’s  Arts  and  Letters  award  from 
former  Gen.  James  H.  Doolittle  as 
Air  Secretary  Harold  E.  Talbott 
looks  on  in  Washington. 

in  limited  budget  requirements. 

Author  is  Edward  Lawrence, 
whose  experience  includes  both 
newspaper  work  and  men’s  mer¬ 
chandising. 

R&T  Syndicate  Offers 
Daily  Football  Quiz 

“You  Be  the  Quarterback,”  a 
brief  football  quiz  for  armchair 
strategists,  is  offered  for  six-a- 
week  release  Sept.  28  through 
Nov.  28  by  the  Register  and 
Tribune  Syndicate.  Author  is 
Warren  Gaer,  head  football  coach 
at  Drake  University. 

Each  release  presents  readers 
with  a  football  situation  and  four 
possible  plays.  Readers  are  asked 
to  pick  the  best  play  and  compare 
it  with  answers  and  explanations 
provided.  Names  of  actual  schools 
are  used  in  the  feature,  and  these 
may  be  changed  to  local  teams. 

News  and  Notes 

“When  the  Quints  Were  Babies,” 
a  six-part  picture  story  on  the 
Dionne  quintuplets,  will  be  in¬ 
cluded  in  the  NEA  Service  pack¬ 
age  for  release  beginning  Sept.  8. 

*  *  * 

King  Features  Syndicate  pro¬ 
vided  originals  of  Ray  Gotto’s 
I  “Ozark  Ike”  strip  to  WAGA-TV, 

I  Atlanta,  Ga.,  for  presentation  to 
Little  League  baseball  champions. 

•  •  * 

Jeff  Hayes,  now  in  Korea  doing 
chalk  talks  and  hospital  tours,  is 
keeping  newspapers  which  use  his 
“Chip”  strip  posted  on  home  town 
boys  he  meets.  To  the  New  Bed¬ 
ford  (Mass.)  Standard-Times  he 
sent  a  sketch  of  a  Standard-Times 
reader  he  met  in  Korea. 

■ 

Sorry,  No  Picnic  Today 

Syracuse,  N.  Y. — ^A  Herald- 
Journal  staff  outing  was  literally 
“burned  out”  Sunday,  when  Col¬ 
umnist  Joe  Beamiah’s  125-year- 
old  retreat  —  Orton  Hollow  — 
burned  to  the  ground.  The  blaze 
was  blamed  on  a  defective  kero¬ 
sene  stove. 

Mr.  Beamish,  known  in  private 
life  as  John  F.  Cook,  and  his  wife, 
Doris,  were  preparing  for  the  ar¬ 
rival  of  25  guests — newspaper 
staffers. 


2  AP  Bureau 
Assignments  Made 

Appointment  of  Kenneth  L. 
Davis  as  chief  of  the  Associated 
Press  in  New  Orleans,  in  charge 
of  operations  in  Louisiana  and 
Mississippi,  was  announced  this 
week  by  Frank  J.  Starzel,  general 
manager.  Mr.  Davis  succeeds 
Harry  Leadingham,  who  is  being 
transferred  to  another  post  soon 
to  be  announced. 

Mr.  Davis’  most  recent  AP  as¬ 
signment  has  been  as  state  editor 
in  the  Columbus,  O.,  bureau.  He 
attended  the  University  of  Mis¬ 
souri  and  gained  general  news  ex¬ 
perience  on  the  Ottumwa  (la.) 
Courier  before  joining  AP  at  Kan¬ 
sas  City  in  1941. 

Mr.  Starzel  also  announced  that 
Olen  W.  Clements,  an  AP  corre¬ 
spondent  in  the  Korean  War  zone 
for  nearly  three  years,  has  been 
assigned  to  take  over  the  bureau 
at  Singapore,  relieving  Robert  B. 
Hewett,  returning  for  home  leave 
and  rea.ssignment. 

■ 

Reporters  on  Hand 
For  POW  Messages 

Decatur,  Ala.  —  Reporters  for 
the  Decatur  Daily  worked  closely 
with  Western  Union  to  keep  right 
up  with  the  news  of  two  local 
boys  being  returned  in  the  Korean 
POW  exchange. 

In  the  first  instance,  a  reporter 
and  photographer  accompanied 
the  WU  messenger  to  the  man’s 
home  and  got  a  feature  on  the 
receipt  of  the  telegram.  Next  day, 
Barrett  C.  Shelton,  Jr.,  son  of  the 
newspaper’s  publisher,  took  over 
the  job  of  being  the  WU  mes¬ 
senger  and  delivered  the  good 
news  to  the  soldier’s  family. 


Bill  Oatis'  Story 
Released  Sept  13 

Re.sted  and  relaxed.  Bill  Oatis 
is  typing  a  30,000-word  account 
of  his  arrest,  trial  and  two-year 
ordeal  in  Communist  Czecho¬ 
slovakia.  After  editing,  about  half 
of  the  report  will  be  moved  by 
the  Associated  Press  for  release 
beginning  Sept.  13. 

As  promised  when  Mr.  Oatis 
returned  home  in  May,  AP  will 
permit  other  wire  services  and 
publications  to  make  liberal  ex¬ 
tracts  from  the  copyrighted  article. 
Mr.  Oatis  is  preparing  a  special 
5, 000- word  story  for  Life  maga¬ 
zine. 

Tex  Carlton  and  Ed  Gundcr,  AP 
staff  artists,  are  completing  a  .se¬ 
ries  of  sketches  to  illustrate  the 
separate  installments  of  the  Oatis 
story. 

Mr.  Oatis,  who  had  been  under 
medical  care  and  recuperation  at 
a  suburban  home  for  several 
weeks,  and  his  wife  have  taken  an 
apartment  in  New  York  City.  He’s 
looking  forward  to  his  new  assign¬ 
ment  with  AP.  He  would  like  to 
go  overseas  again,  he  told  E&P. 
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PROMOTION 

10  Annual  Events  Listed 
On  Newspaper  Calendar 

By  T.  S.  Irvin 


Ten  annual  promotion  events 
sponsoired  by  the  Rochester 
(N.  Y.)  Times-Union  draw  12,000 
participants  and  100,000  specta¬ 
tors.  That  sounds  like  a  pretty 
busy  program  and  a  pretty  good 
program  for  a  newspaper  with  a 
circulation  of  some  113,000.  It 
leaves  Ira  C.  Sapozink,  promo¬ 
tion  director,  little  time  for  thumb- 
twiddling. 

It  did  leave  him  enough  time, 
however,  to  put  together  a  page 
outlining  this  program  for  the  Au¬ 
gust  issue  of  “the  Gannetteer,” 
house  magazine  of  the  Gannett 
Newspapers. 

The  events  Mr.  Sapozink  man¬ 
ages  include: 

All-High  Music  Festival  —  at¬ 
tracts  600  instrumentalists,  1,000 
voices,  draws  30.000  spectators. 

Harvest  Queen  Festival  —  500 
high  school  girls  compete,  attract 
about  10,000  spectators  at  20  town 
and  village  ceremonies,  about  15,- 
000  at  final  coronation  ceremonies. 

High  school  and  college  editors 
news  conference,  and  yearbook 
and  school  newspaper  competition 
— annual  dinner  during  National 
Newspaper  Week  draws  some  300 
student  editors  from  126  high 
schools  and  colleges  in  the  area. 

Soap  Box  Derby  —  about  125 
contestants,  about  15,000  specta¬ 
tors. 

4-H  Club  program  —  attracts 
.several  hundred  boys  and  girls, 
several  thousand  spectators  at  an¬ 
nual  county  fair. 

Model  airplane  competition — 
attracts  more  than  100  entrants, 
about  15,000  spectators. 

Newspaper  forum  for  civic 
group  press  chairmen — provides! 
contacts  with  about  300  indus¬ 
trial,  educational,  religious,  civic, 
fraternal,  and  other  groups  “rep¬ 
resenting  the  greatest  percentage 
of  citizens  of  any  community.” 

Football  and  baseball  clinics — 
bring  in  about  1,800  players  for 
each  sport  from  126  high  schools 
and  colleges  in  area. 

Christmas  carol  concert — stars 
1.000-voice  all-high  choir,  65- 
piece  park  band,  attracts  more 
than  5,000  spectators. 

Water  safety  program — enrolls 
nearly  5,000  non-swimmers  “from 
all  walks  of  life  and  is  probbaly 
the  greatest  of  all  life-saving  pro¬ 
grams  during  the  Summer.” 

“A  number  of  other  promotions 
are  important,”  Mr.  Sapozink  adds, 
“the  needlecraft  competition,  base¬ 
ball  bat  boy  contest,  snapshot  con¬ 
test,  safety  contests.  Passive  recrea¬ 
tion  as  well  as  active  participation 
are  very  important  in  the  sched¬ 
uling  of  highly  constructive  news¬ 
paper  promotion  events.  Consid¬ 


eration  should  be  given  to  any 
promotion’s  appeal  to  the  specta¬ 
tor  group,  who  are  newspaper 
readers  as  much  as  the  participat¬ 
ing  group.” 

People  in  the  News 

One  of  the  smartest  ways  we 
have  seen  to  promote  newspaper 
personalities  to  the  paper’s  readers 
is  currently  being  used  by  Robert 
E.  Baxter,  promotion  manager  of 
the  San  Francisco  (Calif.)  Call- 
Rulletin. 

Mr.  Baxter  uses  one-column 
halftone  pictures  of  .several  of  the 
Call-Bulletin’s  feature  writers, 
spotting  these  through  the  paper 
as  “teasers  to  stories  that  deserve 
notice.”  The  pictures  have  provoc¬ 
ative  overline  captions,  and  iden¬ 
tifying  and  directional  underlines. 

For  instance,  “has  lots  of  pep¬ 
per”  is  the  overline  caption  for 
“Jack  McDonald,  both  barrels, 
page  3G.”  Or  “friendly-stimulat¬ 
ing”  draws  reader  attention  to 
“Marsh  Maslin,  see  page  00.”  Or 
“mends  hearts”  draws  attention  to 
“Faith  Perkins,  problem  clinic,  see 
page  00.” 

In  addition,  Mr.  Baxter  uses 
half  pages  to  present  the  paper’s 
personalities  in  greater  detail. 

The  Lively  Arts 

A  PROBLEM  that  frequently 
causes  promotion  department 
headaches  is  how  effectively  to 
promote  the  paper’s  coverage  of 
the  lively  arts,  music,  books,  art, 
etc.  The  Hartford  (Conn.)  Times 
seems  to  have  hit  on  a  good  way, 
employing  a  full  page  to  detail  the 
paper’s  regular  coverage  of  ‘The 
Pageant  of  the  Arts,”  which  serves 
as  the  page’s  headline. 

The  page  is  neatly  put  together 
of  clippings  and  photographs  il¬ 
lustrating  the  paper’s  coverage  of 
music,  the  theatre,  the  dance,  art, 
and  books.  There  is  a  block  of 
copy  giving  some  detail  about  this 
coverage,  and  about  the  critics  and 
reporters  who  provide  it. 

In  the  Bag 

Weekend,  Montreal  (Can.) 
newspaper  pictorial  magazine  sup¬ 
plement,  out  with  an  attention- 
arresting  promotion  piece  titled 
“Wanted!”  and  featuring,  on  the 
front  cover,  photographs  of  two 
wanted  criminals.  Inside,  folder 
tells  how  articles  in  Weekend 
about  a  wanted  murderer  and  an 
escaped  war  prisoner  resulted  in 
quick  apprehension  of  both. 

Nashville  (Tenn.)  Banner  and 
Tennessean  proud  of  its  ‘Let’s 
have  a  picnic”  section  some  weeks 
ago.  Employed  color  and  some 
good  editorial  material  on  how  to 
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have  a  successful  picnic.  “Using 
.section  as  mailing  piece  to  agen¬ 
cies  and  manufacturers  in  food 
field,”  reports  Charles  L.  An¬ 
drews,  sales  promotion  manager. 

Intriguing  self-mailer  from  the 
Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times  tells  about  the 
“biggest  geology  classroom  in  the 
world,”  the  Arbuckle  mountains 
in  south  central  Oklahoma,  plays 
this  with  the  “biggest  Sunday 
newspaper  in  the  southwest.”  One 
of  an  effective  series  that  makes 
sensible  use  of  the  new  Dayglo 
ink. 

“This  happens  10,159  times 
every  week  in  Newton”  is  the 
caption  of  a  folder  that  really 
perks  up  reader  interest.  What 
happens  is  delivery  to  that  many 
homes  in  Nfewton,  Mass.,  of  the 
weekly  Newton  Graphic.  Sprightly, 
well  illustrated  folder  provides  a 
quick  market  story  well  told. 

Yule  Spirit  in  August 

Norfolk.  Va.  —  Santa  Claus 
made  a  mid-Summer  appearance 
here  on  Saturday  night.  Aug.  15, 
at  the  behest  of  Norfolk  newspa¬ 
pers  and  its  promotion  of  a  ma¬ 
jor  league  professional  football 
game  for  its  Christmas  Joy  Fund. 

It  was  the  first  such  promotion 
to  raise  money  for  the  Joy  Fund 
in  the  21 -year  history  of  this  ac¬ 
tivity.  The  Philadelphia  Eagles 
and  Baltimore  Colts  tangled  in  an 
exhibition  game  before  a  shirt¬ 
sleeved  crowd  of  12,000. 

The  promotion  raised  about  $8,- 
000  net  for  the  Joy  Fund. 

A  two-month  promotion  of  the 
game  was  conducted  by  the  Nor¬ 
folk  Ledger-Dispatch,  the  Norfolk 
Virginian-Pilot,  and  WTAR  radio 
ami  television  station.  Bill  Diehl, 
sports  editor  of  the  Ledger-Dis¬ 
patch,  visited  the  training  camps 
of  both  teams  to  write  advance 
^to^ies. 


Coloring  Contest 

Minneapolis  —  When  the  Min¬ 
neapolis  Sunday  Tribune  an¬ 
nounced  its  Misnesota  State  Fair 
coloring  contest,  more  than  3,000 
Upper  Midwest  boys  and  girls  got 
out  their  crayons  and  paints  and 
submitted  entries  within  the  week. 

Contestants,  all  under  12,  col¬ 
ored  a  talking-animal  cartoon  page 
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amazingly  little!  Let  us 
outline  a  cover  to  fit 
your  publication  exactly! 


WRITE  FOR  details  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


about  the  fair  drawn  by  staff  ar¬ 
tist  Bud  Mathes,  and  including 
text  by  Russ  Asleson,  Tribune 
farm  editor.  Winners  got  a  free 
day  at  the  fair. 

Little  League  Visitors 

Williamsport,  Pa. — The  largest 
attendance  in  history  witnessed 
the  Little  League  Pennsylvania 
Tournament  at  Williamsport  in 
mid-August  sponsored  by  Grit 
Publishing  Co.  Eight  games  at¬ 
tracted  nearly  40,000  fan.s.  The 
champion.s  were  awarded  trophies 
by  George  R.  Lamade.  president 
and  general  manager  of  Grit. 
Throughout  the  tourney  week. 
Little  Leaguers  from  all  parts  of 
Pennsylvania  toured  the  many  de¬ 
partments  of  the  newspaper  plant. 

Summer  Stimulant 

Ken  Moody.  Champaign-Ur- 
hana  (HI.)  News-Gazette,  reports 
the  paper’s  letter  writing  contest 
was  a  dandy  Summer  stimulant. 
Three  readers  won  trips  to  Ber¬ 
muda.  Colorado  Rockies  and  a 
cruise  on  the  Great  Lakes.  They 
told  why  they  liked  the  News- 
Gazette. 

Junior  Olympics 

Miami.  Fla. — More  than  1,200 
youngsters  participated  in  the 
South  Florida  .AAU  Junior  Olym¬ 
pics.  sponsored  by  Miami  Daily 
Neif.v-WlOD  Community  Services, 
Inc.  It  ran  over  a  month  and  in¬ 
cluded  youngsters  from  12  to  16 
years  of  age.  Directing  the  pro¬ 
gram  was  the  Miami  Daily  News 
special  events  director.  Jack 
Houghteling. 

Snakes  in  the  Window 

Warren  F.  Gardner,  managing 
editor  of  the  Meriden  (Conn.) 
Record,  arranged  with  a  local 
snake  fancier  to  display  several 
live  specimens  of  the  only  poison¬ 
ous  snakes  of  New  England 
(rattlesnake  and  copperhead)  in  a 
locked  ca.se  in  the  front  display 
window  which  faces  Crown  Street 
Square,  one  of  the  most  heavily 
traveled  sections  of  the  city. 
Thousands  of  people,  both  young 
and  old.  crowded  around  the  win¬ 
dow  day  and  night  during  the 
week  of  the  display. 
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"We  have  consistently  included  EDITOR  & 
Publisher  in  our  publications  promotion 
with  excellent  results,” 


SAYS 


William  J.  Conners,  III  is  the  third  generation  of  Conners  to  take  over  the  reins 
of  Buffalo’s  distinguished  Courier-Express.  His  leadership  of  this  newspaper 
closely  follows  the  policies  laid  down  and  adhered  to  by  his  Father  and  Grand¬ 
father  who  were  steadfast  in  their  devotion  to  honest  and  good  newspaper  re¬ 
porting.  He,  as  they,  believes  in  the  use  of  the  newspaper  as  an  instrument 
for  education  and  enlightenment. 

The  Buffalo  Courier  was  founded  in  1831  and  The  Buffalo  Express  in  1846. 
The  CouRira  being  acquired  by  the  late  William  J.  Conners,  Sr.,  Grandfather 
of  the  present  Publisher,  in  1897  before  his  acquisition  of  The  Express  in  1926 — 
the  two  papers  were  combined  as  The  Buffalo  Courier-Express.  Establish¬ 
ed  as  completely  independent  politically,  this  newspaper  has  never  changed 
its  policy.  Energetic  in  backing  community  projects.  The  Courier-Express  for 
many  years  has  sponsored  the  Golden  Gloves,  Soap  Box  Derby,  and  Hole-in-One 
golf  tournament. 

The  Courier-Express  serves  a  rich  8-county  market  in  western  New  York  of 
more  than  a  million  people.  In  promoting  this  newspaper  as  an  excellent  adver¬ 
tising  medium,  it  is  not  surprising  that  consistent  use  is  made  of  Editor  & 
Publisher  to  influence  agencies  and  advertisers.  This  feeling  for  E  &  P  extends 
throughout  the  newspaper — but  let  Wm.  J.  Conners,  III  say  it: — 

“We  have  consistently  included  Editor  &  Publisher  in  our  promotion  material 
with  excellent  results,  and  all  our  people  benefit  by  our  long-standing  relationship 
with  Editor  &  Publisher.” 
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SNPA  Group  How  to  Finance 
Asks  Uniformity  Yom  Honeymoon 

j  n  11  IKf*  JiL.  Consult  NEA’s  Washington 

Xn  JtlOll  W  ICitri  staffer,  George  Trainor,  on  how 


Aptitude  Tests 
Developed  for 
Apprentices 


Gen.  Parks  Exits 
From  Pentagon 


1  noil  wiatn  staffer,  George  Trainor,  on  how  rvpprenuces  L.  Parks,  chief  of  Army  Informa- 

,  to  finance  a  honeymoon.  He’s  an  „  n  a  j  since  1946  with  the  exception 

Atlanta.  Ga.-Delegates  at-  ^  Pittsburgh  Pa.— Aptitude  tests  ^ 

tending  the  Southern  Newspaper  George  was  married  to  Miss  specifically  for  compos-  service,  has  been  placed  in  com-l 


[  ,■  Washington — ^Maj.  Gen.  Floyd 

XpprOntlCOS  E.  parks,  chief  of  Army  Informa- 

„  „  tion  since  1946  with  the  exception 

Pittsburgh.  Pa.-Aptitude  tests  ^ 


--  -  cr  ^  ^  vjcviKC  wa5  iiidiiicu  lu  lYiiaa  .  ..  •  •  piuv^u  iit  vv/wr  i 

Mechanical  Conference  (Eastern  Epp,g  Washington  last  appre^ntiCj.ship  candi-  Second  Army  at  Fon 

Division)  wound  up  their  three-  Saturday,  left  for  New  York  dates  have  been  developed  for  the  Meade,  Maryland.  His  successor  at 
day  meeting  by  adopting,  after  ^^oard  a  plane  at  5  p.m.  and  ap-  P'ttsbiirgh  newspapers.  Pentagon  is  Major  General 

considerable  discussion,  a  resolu-  pe^^ed  with  his  bride  on  the  Herb  Gilman  C.  Mudgett,  who  was  with 

tion  urging  uniform  use  of  a  62-  shriner  TV  show,  “Two  for  the  undertaking  of  Pittsburgh  News-  armored  division  in  combat 
inch-wide  roll  with  ll‘/2-p,ca  col-  Money,”  four  hours  later.  ^sociation,  jj  p^j 

umn  width.  ^ane  up  $2,000  in  prize  Typographical  Union  No.  7,  and  Korea. 

It  was  pointed  out  that  many  pioney  '  Pennsylvania  State  Employment  - 

papers  already  have  gone  from  64  - ; — ! -  Service.  Broadley,  Post-Gazette;  S.  G.  Car- 

inches  to  62  or  60.  advertising  and  news  pictures.  He  ,  '^hhough  aptitude  tests  have  niichael  and  Stephen  Flaherty, 

C.  L.  Ray.  Winston-Salem  added  that  “we  are  going  to  have  'u  th&se  pre^s,  and  George  Brenner  and 

(N.  C.)  Journal  and  Sentinel,  was  jq  catching  spot  news  in  full  be  leved  to  the  first  de-  Charles  Pocci,  Sun-Telegraph. 


reelected  conference  chairman,  color' 
I..  H.  Pickens,  Greenville  (S.  C.) 
News-Piedmont,  was  named  vice-  . 
chairman. 


^  velopcv!  exclusively  for  printers. 

,  ,  Their  use  Ls  expected  to  improve 

‘We  are  running  larger  papers  j^e  caliber  of  apprentices  by 


State  Agency  Gives  Tests 
The  state  test  administrators 


airman.  We  eliminating  those  candidates  who  used  the  U.  S.  Employment  Service 

New  executive  committee  mem-  carrying  more  advertising  than  aptitudes  found  General  Aptitude  Test  Battery. 


hers  elected  were:  James  Dorris,  -"’""y 

Kno.xville  (Tenn. ,  .VVus  Sentinel;  Papers  circulation  is  at  its  highest 

Paul  White,  Norfolk  (Va.)  News- 

papers:  Earl  Boyd.  Montgomery  P>-oduce  these  large  papers  and 


in  journeymen  printers. 

Unpleasant  Fact 


This  battery  measures  basic  apti¬ 
tudes  required  in  varying  degrees 
and  combinations  in  more  than 


papers-  Earl  Boyd  Montgom'^X  produce  these  large  papers  and  The  Pittsburgh  project  began  2,000  occupations.  They  are  gen- 
(Ala  )  Advertiser  Journal  and  circulations.  ^ree  years  ago  when  the  late  S.  intelligence,  verbal  aptitude, 

Earl'  Denning.  Atlanta  ’  (Ga.)  “I  "-isM  add  that  i,  does  not  ’  minTedTem-  WUdle,  space  ^pereep- 


Newsoaoers  cost  nearly  as  much  to  run  a  TV  IPf.'"'  tion,  form  perception,  clerical  ap 

Vr  rnHVAn.-n.  -  .  K.  In  ^‘ation,  a  radio  Station,  or  to  pro-  the  Publishers  Association  coordination,  finger 

Air  conditioning  is  a  boon  o  ^  magazine.”  relations  committee  of  an  dexterity  and  manual  dexterity, 

newspa^r  plants,  according  to  Evbers  added  that  he  unpleasant  fact:  Before  any  of  them  were  given 

Jam^s  Dwyer  of  the  Newspaper  Mr  ^  candidate  for  an  apprentice-  jg^,,  j^ey  knew  that  the  results 

Printing  Corporation  of  Nash-  ‘  :Sg'"A"g  sjiip  may  seem  intelligent,  he  may  ^g„,d  be  shown  to  company 

ville.  Tenn.,  who  declared  that  en^^^^^  have  a  pleasing  personality,  he  or  union  officials,  or  even  to  them- 

complete  air  conditioning  of  his  display  intense  interest  in  the  ,g,^g,  -^be  test  booklets  were  sent 

plant  had  worked  wonders  and  trade  he  may  even  come  from  a  to  the  Harrisburg  office  of  the  eiti- 

was  literally  paying  off  for  all  come  a  journeyman  m  one  year,  family  of  printers — and  he  may  pjoyment  service  There  the  sta- 
vacations  and  sick  leaves  through  Officials  of  the  convention  said  never  make  a  competent  printer  analysis  '  and  comparison 


increased  efficiency. 

Errors  Reduced 


the  403  registration  was  the  largest  himself. 


were  performed,  after  which  the 


ever  recorded  for  a  similar  meet-  Mr.  Wright  suggested  that  a  ^g.j  booklets  were  destroyed. 


He  said  it  has  given  general  'ug-  Jack  Tarver,  general  manager  pat  deal  of  the  guess  work  could  ybese  analyses  indicated  the 
morale  of  his  printers  a  “tremen-  Newspapers,  welcomed  1^  taken  from  .selecpn  of  appren-  particular  aptitudes,  and  degree  of 


dous  lift”  and  has  resulted  in  a  delegates, 
marked  decrease  in  typographical 


Thomson  Converting  The  lumbers  of  the  committee  . tanorer”7o'''' demonst7ate 

^eekW  to  Doily  ?■  O  Connor,  whether  the  boys  have  the  same 

Toronto- On, arlo  will  gain  a  wmhm  Forr«?“r!‘pTm  p™?S'ei 


He  compared  the  prpnt  78  to  Weekly  tO  Daily 
80  degrees  with  the  107  degree  „ 


using  test  batteries  stand  each,  of  journeymen  pr.nters. 
ardized  for  that  specific  job.  _  ,  , ,  , 

Tests  for  would-be  apprentices 
‘  ^uibers  of  t^  ^mmittee  were  tailored  to  demonstrate 


temperatures  his  printers  endured  .  u  .u  A  -/V-  d  i  7  j  William  Forrester,  Pre.w  personnel  ,  -„  u 

by  their  hot  tvpecastina  machines  daily  when  the  On//m  PacAe/  ^  j  p^^b,  Sun-Tele-  .  The  appentice  tests  will  be  given 

last  Summer.  '  Times  weekipteps  up  pblptp  ,,  business  manager;  and  of  the  state  agency. 

Ciamplaints  came  from  delegates  •"  early  October  Definite  date  has  ^be  m  f ’’.ht 

who  said  that  the  high  cost  of  "ot  yet  beepet  due  to  uncertainty  pi,b,i,hcrs’  Association.  ishers.  Theyi  wdl  be  told  only  that 

newsprint  has  caused  a  reduction  completion  of  building  con-  ^lext  step  was  obtaining  the  co-  ‘I’c  candidate  has  shown  the  de- 


the  candidate  has  shown  the  de- 


•  •  l*U  1  1a‘  ^11  UCllVJIl  lUi  d.  ilCW  UlC 

rusroT^Jith  H  ^  app^S;;^  Te:  ^ 

creasing  paper  cost.r 

“With  the  high  cost  of  adjusting  ... 


struction  for  a  new^  pressr^m  to  operation  of  the  local.  President  ^*^cd  aptitudes  or  that  he  has 


take  a  Duplex  tubular  16 -page  j^bj,  ^  Feigel,  Secretary  B.  J.  The  tests  worked  out  by  the 
press,  and  an  addition  to  editorial  Schreiber  and  other  officials  liked  Pennsylvania  State  Employment 
u-  u  u  u  the  idea  and  presented  it  to  the  Service  will  be  available  to  pub- 
The  paper,  which  was  bought  by  pyu  support  was  assured.  lishers  generally,  by  sending  boys 


presses  and  the  cost  of  manufac-  The  paper,  which  was  bought  by  union.  Full  support  was  assured.  lishers  generally,  by  sending  boys 
turing  different  widths  of  paper,  ^"cimson  Newspapers  about  three  william  M.  Monro,  placement  to  the  offices  of  the  state  employ- 
it  seems  like  the  cost  of  paper  is  ^ -f,  ^an^ian  specialist,  and  Katherine  M.  Car-  ment  agencies  affiliated  with  the 

c.nvinG  ..c  »  at/ Press  franchisc  and  Will  use  Tclc-  „„„  TAT-T-nn-Rtl^nai  .naivct  U.  S.  Emnlovment  Service. 


.staying  ahead  of  us,”  Mr.  Dwyer  iiain.iii5c  anu  wm  unc  icig-  senior  occupational  analyst,  G.  S.  Employment  Service, 

told  a  forum  of  composing  room  p  ^  service.  he  Orillia  ^bg  Pittsburgh  office  of  the  em-  ■ 

and  mechanical  department  heads.  ^  f  nr  ployment  service,  carried  out  the  World 

“I  wonder  if  this  lend  in  reduc-  with  the  On  ha  WenOtChee  World 

tion  of  the  width  of  papers  is  go-  ^'"1  The  first  step  was  a  thorough  Appears  Sundays 

ing  to  get  us  anything,”  he  added.  anib,  manager  of  the  weekly,  and  sjujy  of  the  trade,  and  job  analy-  Wenatchee,  Wash. — ^Th< 


typesetter  service.  The  Orillia  ^b^'  Pittsburgh  office  of  the  em 


tiTAn  r.f  tiTT  ..  .  iti,  •  '  Times  about  30  years  ago.  Jim 

tion  ot  the  width  of  papers  is  go-  t  u  r .  j 

ing  to  get  us  anvthins  ”  he  addtd.  Lamb,  manager  of  the  weekly,  and 


ing  to  get  us  anything,”  he  added.  -  manager  oi  me  weexiy,  ana  jtudy  of  the  trade,  and  job  analy-  Wenatchee,  Wash. — ^The  Wen- 
Harry  Eybers.  production  man-  ses  of  the  following  branches;  atchee  Daily  World  now  appears 

ager  of  the  Washington  (D.  C.)  ^Hues-Wera/rf,  will  be  bankman,  proofreader,  correction  on  Sundays  and  the  Saturday  issue 

Post,  said  newspaper  mechanical  manager^ot  the  daily.  man,  compositor,  makeup  man,  has  been  dropped,  it  is  announced 

departments  are  facing  their  nnn  j*  layout  man,  head  alley  man,  ma-  by  Wilfred  R.  Wood.s,  publisher. 


“toughest  challenge  in  history”.  He  VVuiS  $2>000  Vsrdict 
attributed  increasing  difficulties  to  Charleston,  W.  Va.  —  Dick 


man,  compositor,  makeup  man,  has  been  dropped,  it  is  announced 
layout  man,  head  alley  man,  ma-  by  Wilfred  R.  Woods,  publisher, 
chine  operators.  Eight  pages  of  NEA  Ready- 

Next  came  te^  of  a  large  print  and  four  pages  of  King  Fea- 


rising  newspaper  costs  and  cheaper  Hud-son,  sports  editor  of  the  group  of  journeymen  printers  em-  tures  Readyprint  have  been  signed 
per  unit  production  cost  of  tele-  Charleston  Daily  Mail,  won  a  ployed  on  the  newspapers.  They  for  the  comic  section  of  the  new 
vision,  magazines  and  other  com-  $2,000  jury  verdict  in  a  suit  were  tested  in  small  groups,  on  edition,  Mr.  Woods  said.  Family 
peting  media.  against  Jack  Zeillmann,  radio  company  time.  The  foremen  and  Weekly  will  be  issued  with  the 

Newspapers,  he  said,  must  keep  sports  announcer.  Mr.  Hudson  was  chapel  chairmen  worked  together  Sunday  paper  when  this  magazine 
pace  with  color  movies  and  color  injured  while  riding  to  a  basket-  in  arranging  the  schedules.  They  supplement  appears,  beginning 
television  by  the  use  of  color  in  ball  game  in  Mr.  Zeillman’s  car.  included  Henry  Garland  and  Tom  Sept.  13. 
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AEI  REPORT 


Walters  Hits  Central 
Press  Authority  Idea 


East  Lansing,  Mich. — The 
manner  in  which  the  American 
Society  of  Newspaper  Editors  han¬ 
dled  the  recent  McCarthy-Wech- 
sler  case — leaving  each  member  to 
decide  for  himself  if  there  had 
been  any  clear  threat  to  press 
freedom — should  serve  as  a  good 
example  of  how  to  avoid  any  Cen¬ 
tral  Press  Authority  in  America, 
Basil  L.  Walters  said  here  this 
week. 

Mr.  Walters,  ASNE  president 
and  executive  editor  of  the  Knight 
Newspapers,  delivered  the  Kappa 
Tau  Alpha  address  here  Aug.  26 
in  connection  with  the  .Association 
for  Education  in  Journalism  con¬ 
vention. 

He  used  the  McCarthy-Wechsler 
case  as  an  example  that  there  is 
a  growing  philosophy  within 
,\SNE  that  there  is  no  central  pri¬ 
vate  press  authority  in  America. 
He  also  told  why,  in  his  opinion, 
he  felt  the  special  Sigma  Delta 
Chi  committee  was  correct  in  de¬ 
ciding  it  was  not  feasible  for  the 
fraternity  to  sponsor  research  to 
explore  the  accuracy  of  a  charge 
made  by  Adlai  Stevenson  thait 
America  has  a  “one  party  press.” 

“While  I  had  nothing  to  do 
with  that  decision.”  said  Mr. 
Walters,  “I  am  fullv  in  accord 
with  it.  This  is  not  becau.se  I 
fear  inquiry.  I  do,  however,  fear 
the  assumption  of  authority  by 
any  group  of  new.spapermen  to 
designate  themselves  as  a  central 
authority  to  try  to  mold  the  whole 
American  press  into  a  pattern  that 
they  decide  is  the  proper  on?." 

Commends  Committee 

Mr.  Walters  commended  the 
Wiggins  Committee  in  its  compro¬ 
mise  and  minority  reports.  (H&P, 
Aug.  15,  page  7).  “I  am  certain 
that  as  a  result  of  the  material 
this  committee  has  placed  in  the 
hands  of  the  members  of  our  So¬ 
ciety,”  he  said,  “and  made  .avail¬ 
able  to  all  others  who  are  inter¬ 
ested,  another  definite  step  for¬ 
ward  has  been  taken  in  the  de¬ 
velopment  of  a  sound  philosophy 
about  the  freedom  of  the  press. 
In  doing  this  the  Society  has  lived 
up  to  its  purpose  of  providing  a 
forum  through  which  mind  meets 
mind.  .  .  . 

“As  a  result  of  the  study  and 
of  the  facts  brought  out,  I  am 
certain  there  has  been  generated 
sufficient  concern  so  that  if  sim¬ 
ilar  incidents  arise  in  the  future 
a  better  informed  press  will  be  on 
the  alert. 

“It  was  for  the  precise  purpose 
of  bringing  this  about  that  I  ap¬ 
pointed  the  special  committee  to 
study  the  transcript  of  the  Weeh- 
sler  hearing.  I  was  pleased  to  note 
that  Member  Wechsler  agrees  with 
this  thinking.” 


Turning  to  the  journalism  teach¬ 
ing  field,  Mr.  Walters  continued: 

'“Some  of  you  will  recall  a 
speech  I  made  to  a  group  of  jour¬ 
nalism  teachers  several  years  ago 
that  led  to  considerable  contro¬ 
versy. 

“I  made  that  speech  with  the 
deliberate  purpase  of  stirring  con¬ 
troversy  because  I  feared  there 
was  developing  in  some  quarters 
an  idea  that  perhaps  newspaper¬ 
men  should  be  licensed  on  a  basis 
of  formal  education  similar  to  the 
licensing  of  doctors  and  lawyers. 

“I  was  convinced  then,  as  I  am 
now,  that  this  must  never  be  be¬ 
cause  to  do  this  would  be  as  dan¬ 
gerous  as  to  attempt  to  license  the 
tongue  or  the  brain. 

“It  seems  to  me  that  the  fact 
we  have  in  America  no  over-all 
newspaper  organization  such  as 
the  American  Medical  Association 
or  the  American  Bar  Association 
is  highly  desirable  and  a  further 
safeguard  in  the  preservation  of 
individuality,  and  a  further  safe¬ 
guard  against  our  slipping  into  the 
perils  that  would  come  with  a 
central  press  authority. 

Standards  Improve 

“It  should  never  be  forgotten 
that  when  the  founding  fathers 
formulated  our  concept  of  free 
speech  and  free  press,  the  stand¬ 
ards  of  fairness  and  accuracy  were 
infinitely  lower  than  today’s. 
The  press  was  violently  partisan, 
intemperate,  and  sometimes,  down 
right  poisonoas.  Nevertheless,  it 
was  recognized  that  it  was  vastly 
better  to  preserve  even  this  abuse 
of  freedom  than  to  submit  to  regi¬ 
mentation  and  censorship. 

“If  that  was  true  under  condi¬ 
tions  when  freedom  was  construed 
as  license,  how  much  more  valid 
it  is  now  when  the  press  is  making 
a  concerted  and  conscientious  ef¬ 
fort  constantly  to  improve  in  ac¬ 
curacy  and  fairness. 

“It  is  always  in  order  to  ex¬ 
amine  the  nature  of  our  freedom 
and  the  use  we  make  of  it.  But 
we  must  take  care  not  to  damage 
its  roots  in  the  process.” 

Talent  Shortage 

The  public  must  become  con¬ 
cerned  about  the  fact  that  the 
number  of  good  quality  young 
people  entering  journalism  schools 
is  now  much  too  small  to  meet  the 
needs  of  the  mass  media.  Prof. 
Leslie  G.  Moeller,  director  of  the 
State  University  of  Iowa  school 
of  journalism,  declared  at  the  AEJ 
meeting. 

“Right  now  the  demand  for 
graduates  is  much  greater  than  the 
number  available,”  Prof.  MoeHer 
said. 

At  Iowa,  he  added,  more  than 
400  offers  of  jobs  have  come  in 


during  the  past  year.  In  that  time,  the  docket  for  recorder’s  court 
degrees  have  been  granted  to  53  showing  disposition  of  misde- 
persons.  Many  new  media  have  meaner  and  minor  civil  cases, 
recently  begun  seeking  journalism  Putnam  took  this  arbitrary  action, 
school  graduates,  he  pointed  out.  he  said,  in  order  to  “punish”  Co- 
The  demand  has  been  so  great  lumbus  reporters  for  reporting  on 
that  very  few  journalism  school  information  contained  in  commis- 
graduates  in  the  Middle  West  are  sion  meeting  minutes  read  in  open 
accepting  jobs  under  $57.50  a  meeting  in  the  presence  of  a  large 
week.  Broun  of  spectators.  The  minutes 


accepting  jobs  under  $57.50  a  meeting  in  the  presence  of  a  large 
week.  group  of  spectators.  The  minutes 

were  of  a  closed  meeting  held 
previously  and  Putnam  had  asked 
What  Readers  Say  some  reporters  not  to  mention 

(Continued  from  page  2)  thdr  contents. 

The  Commission  has  taken  no 
would  be  very  glad  to  undertake  cognizance  of  Putnam  s  action. 


such  a  proposition. 


but,  of  course,  has  given  tacit  ap- 


I  am  thoroughly  in  favor  of  P^val  by  taking  no  action  to  end 


such  an  idea,  and  1  believe  my 
self  that  the  local  papers  through 


the  ban. 

If  the  Advertiser  state  editor  at- 


out  the  state  would  find  it  very  tended  the  commission  meeting  on 
profitable  in  their  advertising  de-  invitation  of  Pumam,  he  sat 
partments  Columbus 


Charles  J.  O’Malley 
President,  O’Malley  Advertising 
&  Selling  Co..  Boston,  Mass. 

Guild  Assessment 

To  THE  Editor:  The  story 


newspaper  reporters  throughout 
the  meeting.  Whase  “breach”  he 
stepped  into  is  a  mystery. 

Putnam’s  action  has  drawn  offi¬ 
cial  protest  from  Sylvan  Meyer, 
editor  of  the  Gainesville  (Ga.) 
Sun  and  chairman  of  the  Georgia 


/r-on  * ^  f/\v  uiiu  c-iraii  mail  vi  iii^  vjwuikiu 

’  ^  -'j  ,•  t  Press  Association’s  Freedom  of  In- 

erence  to  the  Guild  presidential  Committee;  Charles 

election  contains  an  error  ^  ^  editor  of  the  Birm- 

NeV  ’?ork  trZiSg  "set 

iNew  Yorx  local  paying  assess  Alabama  Press  Asso- 

ments  for  all  Its  members  to  insure  Information 

good  standing  in  the  forthcoming  Committee;  and  V.  M.  Newton, 

^  j’  .A-  t  .u  managing  editor  of  the  Tampa 

Gwd  standing  for  the  purposes  chairman  of 

of  the  election  referendum  are  , he  Sigma  Delta  Chi’s  Freedom  of 
based  on  dues  pajd  through  July,  i^fo^^^tion  Committee.  Ledger 
Asses^sm^ts  will  have  no  bearing  ^ 

on  eligibili  y  to  vote  since  they  Governor, 


are  levied  for  the  months  of  Au-  . _ _ _ _ 

gust,  ^ptember  and  Octo^r 

Furthermore,  the  New  York  ac-  City, 

tion  IS  not  unusual  This  is  per-  g  ^ 

mitted  by  our  constitu  ion  and  has  ,i^/that  Ledger  an  I  Enquirer  re- 
^en  done  in  the  pa.st  by  several  been  barred  from  the 

locals.  For  instance,  this  year  the  _ 

,  recorder  s  docket.  Seven  years  ago 
Detroit  local,  where  a  number  of  , 

leaders  are  supj^rting  Mr  Mar- 

m  s  candidacy,  is  paying  the  first  Columbus  reporters 

three  assessments  from  its  treas- 

ury.  as  prov^ed  in  its  bylaws.  forfeiture  fund  was 

William  J.  Farson  ,h,ished  by  the  Ledger.  The  ban 
^cretary-Treasurer,  ^ 

Amer^an  Newspaper  Guild,  Cobb  permitted  reporters 

New  York,  N.  Y.  , 


iMicc  after  an  analysis  of  the  Phenix 

ury.  as  prov^ed  in  its  bylaws.  forfeiture  fund  was 

William  J.  Farson  ,h,ished  by  the  Ledger.  The  ban 
^cretary-Treasurer,  ^ 

Amer^an  Newspaper  Guild,  Cobb  permitted  reporters 

New  York,  N.  Y. 

_  ,  ^  .  John  W.  Bloomer 

Good  Cartoon  Managing  Editor, 

To  THE  Editor:  Trent’s  cartoon  Columbus  (Ga.)  Ledger  & 

(F&P.  Aug.  15,  page  36)  is  one  of  Sunday  Ledger-Enquirer 
the  most  “low  pressure — hard  sell 
humorous  cartoons  I  have  seen. 

I  Y  you  have  international  business 
Promotion-Pub  1C  Relations,  associated  with  publishing. 

Canton  (O.)  Repository  nrlnfina.  Advarflsma  or  commorcUi 


Columbus  Reporters 
Are  Being  ’Punished' 

To  THE  Editor:  Reporters  for 
the  Columbus  (Ga.)  l.edger  and 
Enquirer  have  never,  .so  far  as  is 
known,  been  barred  from  a  Phenix 
City  Commission  meeting.  No  at¬ 
tempt  has  been  made,  as  far  a.s  i.s 
known,  to  bar  them  from  a  com¬ 
mission  meeting.  (E&P,  Aug.  22, 
page  8). 

The  truth  of  the  situation  is: 

Phenix  City  Clerk  Jimmie  Put¬ 
nam,  on  his  own  initiative,  has  de¬ 
nied  to  Columbus,  Ga.,  reporters 


I  f  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 


’iTwiPAPER  NEWS'W 


1 S  HamllfoN  St.,  Sydney  Aettrolie. 
Aanuel  Subeeriptlaa  to  U.  S.  $3.30. 
Writ*  tur  aemple  eep)'. 
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Automotive 
Leads  July 
linage  Goins 

July  newspaper  linage  in  52 
cities  measured  by  Media  Records, 
Inc.,  totaled  187,997,182  lines,  up 
7.2  per  cent  over  July  1952  which 
racked  up  175,446,937  lines. 

.Automotive  advertising  topped 
the  increase  with  a  57.6  per  cent 
gain,  or  a  total  of  11,581,435  over 
last  July’s  7,350,503  lines.  Only 
General  linage  was  off  for  the 
month  with  a  decline  of  4.4  per 
cent,  or  1,142,272  lines. 

Other  July  linage  gains  by  clas¬ 
sifications  were:  Display,  5.6; 
Classified,  11.2;  Retail,  4.4;  De¬ 
partment  Store,  1.5;  Financial,  0.9. 

Linage  totals  for  the  first  seven 
months  were  up  5.5  per  cent. 

AKRON,  OHIO 

1953  1952 

SeacoD  Journal-e. . .  1,998,197  1,838,016 

§  Beacon  Journal-S. .  657,169  614,037 

Grand  Total .  2,655,356  2,452,062 

{  Includes  PARADE,  30,995  lines, 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e .  1,069,866  1,035,396 

Times  t'nion-ra ....  802,632  755,816 

*Times  Union-S _  347,588  318,185 

Grand  Total .  2,219,986  2,109,395 

♦Includes  ,\MERIC.\N  WEEKLY, 

32,542  lines  and  COMIC  WEEKLY’. 

17,822  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  1,115,466  829.462 

Moumal-S .  266,439  247,541 

Tribune-e .  1,089,997  840,653 

Grand  Total .  2,471,892  1,917,656 

I  Includes  PARADE,  30,995  lines. 

ANDERSON,  IND. 

Bulletin-e .  847,248  738,856 

Herald-m .  553,905  455,217 

Herald-S .  152.523  119,732 

Grand  Total .  1,553,676  1,313,805 

ATLANTA,  GA. 

Constitution-m .  1,210,199  1,101,309 

Joumal-e .  1,639,714  1,608,894 

Journal  &  Constitu- 

tion-S .  593,634  587.645 

Grand  Total .  3,443,447  3,297,848 

Note:  1,210,199  includes  19,425  lines 
of  part-™n  advertising;  1,639,714  includes 
13,311  lines  of  part-run  advertising. 
ATLAWriC  CITY,  N.  J. 

Press-m .  766,190  706,106 

Ptess-S .  163,903  129,355 

Grand  Total .  909,093  835,460 

BALTIMORE.  MD. 

♦.American-S .  438,687  423,648 

Xews-Post-e .  1,254,916  1,094,151 

Sun-m .  1,176.460  1,083,040 

5)“-e .  1,760,648  1,680,904 

tSun-S .  850,844  851,141 

Grand  Total .  5,481,455  5,132,884 

•  Includes  AMERICAN  WEEKLY, 
32,642  lines  and  COMIC  WEEKLY, 

17,822  lines. 

t  Includes  THIS  WEEK,  46,992  lines. 

BAYONNE,  N.  J. 

Times-e .  360,669  362,036 

BINGHAMTON,  N.  Y. 

Press-e .  1,011,099  976,107 

Ptes.s-S .  167,849  154,043 

Sun-m .  345,076  343,687 

Grand  Total .  1,514,024  1,473,837 

BOSTON,  MASS. 

■American-e .  558,219  502,601 

Record-m .  605,027  547,329 

*.Advertiser-S .  222,420  217,051 

Globe-e .  901,686  934,797 

Globe-ra .  716,713  705.176 

Globe-S .  681,654  678,543 

Herald-m .  829,683  841,028 

tHerald-S .  643,111  674,834 

Traveler-e .  1,093,261  1,206,940 

Post-m .  502,071  499,268 

*Post-S .  211,243  227,291 

Grand  Total .  6,965,088  7,033,858 

*  Includes  AMERICAN  WEEKLY , 

32,542  Unes  and  COMIC  WEEKLY, 

17,822  Unes. 

t  Includes  THIS  WEEK.  45,992  lines. 
{  Includes  PARADE,  30,995  lines. 


NEWSPAPER  LINAGE  — 52  CITIES 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 


1953 

1952 

E&P 

Linage 

Linage 

1952 

Index 

Total  Advertising 

July . 

187,997,182 

175,446,937 

107.2 

110,2 

June . 

215,964,715 

209,250,571 

103.2 

108.0 

Year  to  date . 

1,482,448,794 

1.404,654,996 

105.5 

Display 

July . 

134,629,142 

127,468,089 

105  6 

106.8 

June . 

159.635,074 

156,506,261 

102.0 

104  1 

Year  to  date . 

1,094,184,113 

1,048,562,947 

104.4 

Classified 

July . 

53,368,040 

47,978,848 

111  2 

119  8 

Tune . 

56,329,641 

52,744.310 

106.8 

120.9 

Year  to  date . 

388.264,681 

356,092,049 

109.0 

Retail 

Tulv . 

95,441,735 

91,397,666 

104  4 

105.4 

Tune . 

112,223,096 

112.204.430 

100.0 

102.0 

Year  to  date . 

785,114,044 

766,843,317 

102.4 

Department  Store 

Tulv . 

32,960,805 

32.478.960 

101.5 

100  6 

Tune . 

41.660,103 

42,060,365 

99  0 

100  8 

Year  to  date . 

294,006,068 

289.475.064 

101  6 

General 

Tulv . 

24.531.497 

25,673.769 

95.6 

99  9 

Tune . 

31.170.614 

31,251.274 

99.7 

100.7 

Year  to  date . 

208,765,1^3 

199.082,777 

104  9 

Automotive 

Tulv . 

1 1  ..5«1 .435 

7.350..5n3 

1.57  6 

140  1 

Tune . 

13.549,917 

10.288,373 

131  .7 

133.9 

Year  to  date . 

79,878,154 

62,311,229 

128  2 

Financial 

Tulv . 

3,074.475 

3.046.151 

100  9 

115  7 

Tune . 

2.691,447 

2,762,1  S4 

97  4 

117  4 

Year  to  date. . . . 

20,426,732 

20,325,624 

100  5 

DETROIT,  MICH. 

I9S3  1»S2 

Free  Press-m .  1,155,483  937^» 

IPreePresa-S .  295,367  281,7« 

News-e .  2,108,849  1.790,«73 

tNews-S .  789,960  717,980 

Times-e .  1,191,717  963.997 

Times-S .  367,480  316,742 

Grand  Total .  5.90K846  6,008.430 

t  Includes  THIS  WEEK,  45,992  Una. 
{ Includes  P.ARADE,  30,995  Unes. 
DULUTH,  MINN. 

Herald-e .  758,855  721,229 

News-Tribune-m.  ..  554,647  472,988 

News-Tribune-S. . . .  331,409  349,217 

Grand  Total .  1,644,911  1,543,434 

EL  PASO,  TEXAS 

Times-m .  1,016,684  916,930 

{Times-S .  398,607  .350,885 

Herald  Post-e .  1.078,914  964,917 

Grand  Total .  2,494,205  2,231,808 

{ Includes  P.AR.ADE,  30,995  Unes. 

ERIE,  PA. 

Times-e .  1,095,006  1,017,687 

Times-S .  201,053  188,454 

Grand  Total .  1,296,059  1,206,141 

EVANSVILLE.  IND. 

Courier-m .  1,321,578  1,132,074 

Press-e .  1,316,996  1,181,427 

Courier  8:  Press-S  422,187  339,944 

Grand  Total .  3,060,761  2,654,045 

FORT  WAYNE,  IND. 
Joumal-Gazette-m . .  893,479  775,293 

{Joumal-Gazette-S  399,,385  364,309 

News-Sentinel-e . . . .  1,355,274  1,255,302 

Grand  Total .  2,648,1.38  2,394,904 

{  Includes  P.AR.ADE,  30,995  Unes. 

FORT  WORTH,  TEXAS 


BUFFALO,  N.  Y. 

1953  1952 

Courier  Express-m . .  789,762  669,60.5 

♦Courier  Express-S .  626,996  .580.291 

News-e .  1,988,923  1,829,954 

Grand  Total .  3,405,681  3,079,850 

♦  Includes  AMERICAN  WEEKLY. 
32,542  Unes. 

CAMDEN,  N.  J. 

Courier-Post-e .  995,148  927,002 

CHARLOTTE,  N.  C. 

News-e .  1,003,337  924,495 

Observer-m .  1,236,085  1,082,713 

tObserver-S .  492,920  481,209 

Grand  Total .  2,732,342  2,488,417 

t  Includes  THIS  WEEK,  45,992  Unes. 

CHICAGO,  ILL. 

Tribune-m .  2,274,807  2,179,761 

Tribune-S .  1,065,713  938,412 

tDaily  News-e .  1,371,378  1,231,841 


CLEVELAND.  OHIO 
1953 


Plain  Dealer-m . 

♦tPIain  Pealer-S .  . . 

News-e . 

Pres,s-e . 


1953  1952 

1,687.379  1,438.603 
1,227,762  1,047,871 
647.274  .597,7.54 

2.179.0.30  1,8.52,527 


American-e .  . . 
•American-S. . 
Sun-Times-d . . 
§Sun-Times-S. 


786,719 

244,093 

1,036,838 

274,732 


Grand  Total .  7,054,280  6,460,947 

Note:  1953  —  2,274,807  includes  709,- 
278  lines  of  part-run  advertising;  1,065,713 
includes  642,222  Unes  of  part-run  advertis¬ 
ing;  244,093  includes  148,346  Unes  of  part- 
run  advertising.  1952  —  2,179,761  includes 
634,760  lines  of  part-run  advertising;  938,- 
412  includes  555,273  Unes  of  part-run  adver¬ 
tising;  225.530  includes  135,719  Unes  of 
part-run  advertising. 

♦  Includes  AMERICAN  WEEKLY, 

32,542  lines  and  COMIC  WEEKLY, 

17,822  lines. 

t  Includes  THIS  WEEK,  45,992  Unes. 

{  Includes  PARADE,  30,995  lines. 

CINCINNATI,  OHIO 

Enquirer-m .  1,166,270  1,016,842 

♦tEnquirer-S .  933,431  858,260 

Post-e .  1.191,261  1,004,269 

Times-Star-e .  1,155,101  1,068,627 

Grand  Total .  4,446,063  3,947,998 

♦  Includes  AMERICAN  WEEKLY, 

32,542  Unes. 

t  Includes  THIS  WEEK,  45,992  lines. 


Star-Telegram-ra.  . . 

Star-T  elegram-e _ 

Star-Telegram-S. . . . 
Press-e . 


730,216  730,OT« 

1,571,726  1,518,969 


Grand  Total .  .5.741,445  4.9.36,7.5.5 

•  Includes  AMERICAN  WEEKLY*. 
32,542  lines. 

t  Includes  THIS  WEEK.  45,992  lines. 

COLUMBUS,  OHIO 

Disnatch-e .  1,44.5,106  1,310,179 

Dispatch-S .  711,479  688.620 

Citizen-e .  6.5.5,585  606.568 

{Citizen-S .  266,970  245,987 

Ohio  State  Jour- 

nal-m .  618,291  494,129 

Star-w .  67,788  65,334 

Grand  Total .  3,76.5,219  3,410,817 

{Includes  PARADE,  .30,995  Unes. 

DALLAS,  TEXAS 

News-m .  1,682,921  1,624..574 

tNews-S .  .576,5.54  626.811 

Times  Herald-e  .  .  2,080,120  2,074,581 

♦Times  Herald-S  .  .  .556,598  501,581 

Grand  Total .  4,896.19.3  4.827.547 

♦  Includes  AMERICAN  WEEKLY*. 
.32,.542  lines 

t  Includes  THIS  WEEK,  45,992  lines. 

DAYTON.  OHIO 

Joumal-m .  1,449,306  1,1,56,153 

News-e .  1,714,.519  1„555.39.3 

News-S .  522,812  466,640 

Grand  Total .  .3,686,637  3,178,186 

DENVER,  COLO. 

Rockv  Mt.  News-m  1,178,814  1,023,271 
{Rocky  Mt.  News-S  226,365  226,737 

Post-e .  1,756,653  1,698,975 

Post-S .  514,694  510,122 

Grand  Total .  3,676,526  3,459,105 

{Includes  P.ARADE.  30,995  lines. 


Grand  Toul .  3,569,128  3,529,300 

FRESNO,  CALIF. 

Bee-e .  1.176,411  1.121,594 

Bee-S .  372.164  344,957 

Grand  Total .  1,548,575  1,466,551 

CARY,  IND. 

Post-Tribune-e .  1,319,369  1,095,278 

GLENS  FALLS,  N.  Y, 
Post-Star  (see  Note)  6M,177  560,705 

Note:  Post-Star  fm)  sold  in  combina¬ 
tion  with  Times  (e) .  Linage  of  one  etlitioo, 
Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH. 

Press-e .  1,622,538  1,490.392 

HARRISBURG,  PA. 

Patriot-m .  1,182,314  1,011,859 

§Patriot-News-S. . . .  236,723  209,313 

Grand  Total .  1,419,037  1,221,172 

Noth  :  News  (e)  carries  same  amount  of 
advertising  as  Patriot  (m). 

{Includes  PARADE,  30.995  Unes. 

HARTFORD,  CONN. 

Courant-m .  748,431  636,127 

(Courant-S .  486,397  447,689 

Times-e .  1,632,096  1,410,359 

Grand  ToUl .  2,866,924  2,494,175 

{  Includes  PARADE,  30,995  Unes. 

HOUSTON,  TEXAS 

Chronicle-e .  2.074.936  1,965,574 

Chronicle-S .  781,877 

Post-m .  1,376,954  1,370,088 

tPost-S .  500,040  522.911 

Press-e .  897,181  857.794 

Grand  ToUl .  5,629,988  5.436.159 

Note:  2,074,9.36  Unes  includes  83,474 
Unes  of  part-run  advertising. 

t  Includes  THIS  WEEK.  45,992  lines. 

INDIANAPOLIS,  IND. 

News-e .  1,588,965  1,446.156 

Star-m .  1,557,023  1,409,851 

tStar-S .  633.325  664,187 

Times-e  .  1,154,8.51  1.028,630 

{Times-S .  307,497  352,454 


Register-m 
Tribune-e.  . 
tRegister-S . 


3,686,637  3,178,186  Grand  Total .  5,241,661  4,901.278 

R  roio  t  Includes  THIS  WEEK.  45,992  lines. 

J  *1  178  814  1  023  271  f  Includes  P.AR.ADE,  30,995  lines. 

)  ’226;365  '226737  JACKSON,  MISS. 

1,756,653  1,698,975  Clarion  Ledger-m .. .  737,819  694,009 

514,694  510,122  Clarion  Ledger-S .. .  199,299  274, IW 

■ '  Daily  .  686,17ft  76»»588 

3,676,526  3,459,105  Daily  News-S .  186:354  231.477 

lDE,  30,995  lines.  - - - 

DES  MOINES,  IOWA  Grand  Total .  1,809,648  1.962,176 

6a3,818  551,471  JACKSONVILLE,  FLA. 

851,141  793,325  Times  L’nion-m  .  .  .  1,248,3.53  1.103.759 

429,899  412,444  fTimes  Union-S ... .  461,634  409,649 

.  1,884,858  1,757,240  Grand  ToUl .  1,709.987  1.513.408 

WEEK,  45,992  lines.  t  Includes  THIS  WEEK.  45,992  Unes. 
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Grand  Total .  1,884,858  1,757,240 

t  Includes  THIS  WEEK,  45,992  lines. 


JERSEY  CITY.  N.  J. 

I»S3  19S2 

••Jersey  Journal — 

Sooth  Knd-e .  796,448  700.919 

••Jersey  Journal — 

North  End-e .  816,065  717,406 

TOTAL  SOUTH  END  7H6.448  700,919 
••  Includes  part -run  ad\  ertising. 
JOHNSTOWN,  PA. 
Tribune-Democrat-d  1.016961  8.39,91.3 

KANSAS  CITY,  MO. 

Star-e .  .  1.354.008  1,231,508 

.Star-S .  713.751  668,190 

Times-in .  1,290,375  1,214,478 


Grand  Total .  3,358,134  3,114,176 

KNOXVILLE,  TENN. 

Journal-m .  518. .316  520,644 

Journal-S .  176.061  161,530 

News-.Sentinel-e . . .  .  757,438  703,836 

News-Sentinel-S. . . .  230,905  207,460 


Grand  Total .  1,682,720  1,593,470 

LITTLE  ROCK.  ARK. 

.\rKansa.s  Gazette-m  893.761  919,162 

{.\rkansasGazette-S  291,867  .356,95.5 


Grand  Total .  1,185,628  1,276,117 

i  Includes  PAR.VDE.  30,995  lines. 

LONG  BEACH,  CALIF, 

Independent-m .  1,236,029  875,856 

lodependent-S .  .  205,500 

Pres,s-Telegram-e.  . .  1,302,152  981,800 

{Independent  Press- 

Telegram-S .  429,110  335,119 


Grand  Total .  3,057.291I|2,398,275 

Note:  Independent  (Si  merged  with 
Pres.s-Telegram  ( 8 1  effective  Aug.  24, 
1952. 

Note:  196.3 - .1.236.029  lines  and 

). 392. 152  lines  include  79.750  lines  Dart- 
run  advertising.  1952 — 875.866  lines  in¬ 
cludes  30.348  lines  part-run  advertising. 

I  Includes  PARADE,  30.993  lines. 

LONG  ISLAND,  N.  Y. 

Newsday — Suffolk-e  1,222,538  1.061,591 
Kewsday — Nassau-e  1.540.530  1,429,922 


MINNEAPOLIS.  MINN. 

1953  1952 


Tribune-m . 

1,204,961 

1,114,113 

Star>« . 

1,749,626 

1,563,292 

tTribune-S . 

685,106 

660,073 

Grand  Total . 

3,639.693 

3,337,478 

t  Includes  THIS 

WEEK,  45.992  Unes. 

MODESTO.  CALIF. 

Bee-e . 

769,363 

728,298 

MONTREAL.  CANADA 

IStar-e . 

1,750,760 

1,715,650 

Gazette-m . 

977,040 

866,555 

La  Pressc-c . 

1,861,855 

1,801,701 

Ia>  Patrie-e  . 

156,827 

212,672 

La  Patrie-S . 

172.844 

188,793 

Grand  Total . 

4.919..326 

4,785,371 

1  Includes  WEEKEND  PICTURE 

M.AGAZINE,  42,951  Unes. 

MUNCIE.  IND. 

Press-e . 

810,692 

738,861 

Star>m . 

786,839 

691,181 

Star-S . 

182,333 

204,701 

Grand  Total . 

1,779,864 

1,634,743 

NASHVILLE,  TENN. 

Banner-e . 

1,129,009 

1,058,577 

Tennessean-m . 

1,143,-344 

1,021,588 

Tennessean-S . 

476.514 

477,425 

Grand  ToUl . 

2,748,867 

2,557,590 

NEW  HAVEN.  CONN 

Journal  Couner-m. . 

357,401 

351,217 

Register-e . 

.  1,293,969 

1,245,698 

Register-S . . 

308,868 

303,638 

Grand  Total .  1,960,238  1,900,553 


NEW  LONDON,  CONN. 

Day-e .  751,694  655,842 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  1,822,393  1,676,848 

tTimes-Picayune  8- 

SUtes-S .  680,583  669,703 

Item-e  .  907,276  897,401 

•Item-S .  295,294  .359,729 

States-e .  1,030,434  966,585 


Grand  Total .  2,763,068  2,491,513 

LOS  ANGELES,  CALIF. 


Examiner-m . 

•Examiner-S . 

Times-m . 

tTimes-S . 

Daily  News-m . 

Herald-Express-e. . . 
Mirror-e . 


1.488.888  1,405,087 
716,651  732,300 

2,457,879  2,203,667 
1.249,886  1,079,946 
679,287  704,309 

1.101,353  1,077,368 
965,713  880,258 


Grand  Total .  8.6.59,657  8,082,935 

Noth:  1953  —  1,249.886  lines  includes 
75,724  lines  part-run  advertising.  1952  — 
1,079,946  lines  includes  83,493  lines  part- 
run  advertising. 

♦  Includes  AMERICAN  WEEKLY, 

40,490  Unes  and  COMIC  WEEKLY, 

17,822  Unes. 

t  Includes  THIS  WEEK,  48,565  Unes. 
LOUISVILLE,  KY. 

Courier  Joumal-m  . .  1,190,978  1,142,709 

Courier  Joumal-S..,  646,344  606,796 

Times-e .  1,341,382  1,282,960 


Grand  Total .  3,178,704  3,032,465 

MEMPHIS,  TENN. 

Commercial  Ap- 

_Peal-m .  1,551,646  1,515,891 

TCommerdal  Ap- 

„Peal-S .  561,995  572,732 

Press-ScimiUr-e. . . .  1,081,181  1,058,507 


Grand  Total .  3,194,822  3,147,130 

t  Includes  THIS  WEEK,  45,992  Unes. 

MERIDEN,  CONN. 

Record  Journal  (see 

Note) .  628,554  467,023 

Noth:  Record  (m)  and  Journal  (e)  are 
®ol<i  only  in  combination .  Linage  of  one 
edition.  Record  (m)  only,  is  given. 


,  MIAMI,  FLA. 

Herald-m .  2,374.400  2,119,764 

yerald-S .  780,401  697,298 

News-e .  1,142,1.30  985,788 

TNews-S .  330,273  284,619 


Grand  Total .  4,627,204  4,087.469 

Note:  780,401  includes  62,022  Unes  of 
part-run  advc^ising. 

•Includes  AMERIC.VN  WEEKLY, 
02,542  Unes. 

t  Includes  THIS  WEEK,  45,992  Unes. 

.  MILWAUKEE,  WIS. 

Sjotinel-m .  844,878  741,977 

^tinel-S .  244,728  222,085 

Jwmal-e .  2,436.920  2.375,881 

TJoutnal-S .  1.036,513  1,015,218 


Grand  Total .  4,735,980  4,570,266 

*  Includes  AMERIC.AN  WEEKLY, 

32,542  lines. 

t  Includes  THIS  WEEK,  45.992  lines. 


NEW  YORK,  N.  Y. 


Times-m . 

1,312,505 

1,286,671 

Times-S . 

1,181,090 

1,117,896 

Herald-T ribune-m . . 

703,028 

660,932 

tHerald-Tribune-S. . 

495,142 

506.839 

MifTor*fn . 

713,278 

641,733 

Miixor-S . 

219,223 

209,654 

JiNews-m . 

1,305,930 

1.287,551 

#News-S . 

885,857 

774,999 

Journal-  .American -e . 

776,035 

779,249 

•Journal- American-S 

243,014 

260,361 

Post-e . 

711,436 

710,424 

Post-S  . 

70,498 

69.981 

World-Telegram  and 

Sun  e . 

733,624 

679,165 

Eagle-e . 

639.774 

583,487 

Eagle-S . 

187,-387 

176,6:11 

Grand  Total . 

10,177.821 

9,745.573 

Note; 

Mirror-m  1953  —  713,278  lines  includes 
108,293  lines  part-run  advertising.  1952  — 
641,733  lines  includes  71,365  lines  part-run 
advertising. 

Mirror -S  1953  —  219,223  Unes  includes 
63,4.36  lines  part-run  advertising.  1952  — 
209,654  Unes  includes  01,jM)3  Unes  part-run 
advertising. 

News-m  1953  —  1 ,305,930  lines  includes 
599,531  lines  part-run  advertising.  1952  — 
1,287,551  Unes  includes  580,648  Unes  part- 
run  advertising. 

News-?  1953  —  885,857  lines  includes 
629,-347  lines  part-run  advertising.  1952  — 
774,999  lines  includes  540,090  Unes  part-run 
advertising. 

Journal-.Vmerican-e  1953  —  776,035  Unes 
includes  50,911  Unes  part-run  advertising. 
1952  —  779,249  lines  includes  64,312  lines 
part-run  advertising. 

Journa!-American-S  1953  —  243,014  lines 
includes  12,324  Unes  part-run  advertising. 
19.52  —  260,,361  Unes  includes  19,168  Unes 
part-run  advertising. 

*  Includes  AMERICAN  WEEKLY, 

32,542  Unes  and  COMIC  WEEKLY, 

17,822  Unes. 

t  Includes  THIS  WEEK,  45.992  lines. 

#  Includes  SPLIT-RUN,  224,607  lines 
in  (m)  and  119,709  Unes  in  (S). 

NIAGARA  FALLS,  N.  Y. 
Gazette-e .  1,090,527  1,044.085 

NORFOLK,  VA. 

Ledger- Dispatch-e  . .  1,157,333  1.150,275 

Virginian- Pilot-m ...  1 ,563,726  1 ,4.31 ,434 

IV'irginian-Pilot-S .  .  537,430  .561,420 


Grand  Total .  4,563.039  4,355.1( 

•Includes  .AMERICAN  WEEK!,) 
4J.542  lines  and  COMIC  WEEKL) 
^*jo22  lines. 

T  Includes  THIS  WEEK.  45,992  line 


Grand  Total .  3,258,489  3.143,129 

Non;  1,157,333  includes  24.023  lines 
of  part-nin  advertising:  1,563,726  includes 
23,195  lines  of  part-run  advertising, 
i  Includes  PARADE.  30,995  Unes. 
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OAKLAND.  CALIF. 

1953  1952 

Tribune-e .  1,504,8.35  1,492,394 

ITribune-S .  522,848  494,466 

Grand  Total .  2,027,683  1,986,860 

I  Includes  P.AR.ADE,  9,641  lines. 

OKLAHOMA  CITY.  OKLA. 


Oklahoman-m . 

872,672 

858,600 

Oklahoman^vS . 

397,516 

374,171 

Times-e . 

887,005 

876,457 

Grand  ToUl . 

2.157,193 

2.109,228 

OMAHA 

,  NEB. 

World  Herald  (see 
Note) . 

1,049,805 

968,971 

World  Herald-S _ 

550,786 

499,944 

Grand  Total . 

1,600,-591 

1,468.915 

Noth  :  World  Herald  is  soltl  in  combina¬ 
tion  (m)  and  (e).  Linage  of  only  one  edition 
(e).  is  given. 


PASADENA,  CALIF. 

Star-News-e .  844,727  758,075 

.Star-News-S . .  293,450  299,070 


Grand  Total .  1,138,177  1,057,145 

PAWTUCKET.  R.  I. 

Times-e .  820,554  744,392 

PEORIA,  ILL. 

Journal  (see  Note) . .  1,136,481  1,114,374 

SJoumal  Star-S  .  .  .  390,282  384,605 

Star-m .  .  1 ,098,650 


Grand  ToUl .  1,526,763  2,597,629 

Note;  1953  —  Journal  (e)  and  Star  (m) 
sold  in  combination.  Linage  of  only  one 
edition.  Journal  (e),  is  given.  1952  —  Ef¬ 
fective  luly  1,  1952,  Journal  (e)  and  Star 
(m),  sold  separately. 

i  Includes  PARADE,  30,995  Unes. 

PHILADELPHIA.  PA. 

BulIeUn-e .  1,592,580  1,6.33,381 

*tBulletin-S .  317,598  318,077 

Inquirer-m .  1,525,244  1,514,956 

Inqtiirer-S .  9.55,913  886,836 

News-e .  379,223  361,584 


Grand  Total .  4,770,558  4,714,834 

*  Includes  AMERICAN  WEEKLY. 

32,542  Unes. 

t  Includes  THIS  WEEK,  45,992  lines. 

PITTSBURGH,  PA. 

Post -Gazette-m ....  795,452  710,358 

Pres.s-e .  1,310,896  1,215,168 

Press-S .  596,459  534,400 

Sun-Telegraph-e. . . .  782,150  887,137 

•Sun-Telegraph-S.  .  408,738  376,681 


Grand  ToUl .  3,893,695  3,523,744 

•Includes  AMERICAN  WEEKLY, 

32,542  lines  and  COMIC  WEEKLY, 

17,822  Unes. 

1  Includes  THIS  WEEK,  45,992  Unes. 

PORTLAND.  ORE. 

Oregonian-m .  1,417,199  1,216,876 

•Oregonian-S .  585,505  522,888 

Joiirnal-e .  1,094,245  1,083,591 

tJournal-S .  316,189  330,146 


Gland  ToUl .  3,413,138  3.153,501 

•Includes  .AMERIC.AN  WEEKLY, 

40,490  Unes. 

t  Includes  THIS  WEEK,  48,565  Unes. 

POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  734,391  650,159 

New  Yorker-S .  142,140  116,743 


Grand  ToUl .  876,531  766,902 

PROVIDENCE,  R.  I. 

Bulletin-e .  1,.396.595  1,310,359 

Journal-m .  609,410  568,096 

t  Joumal-S .  411,994  .340,807 


Grand  ToUl .  2,417,999  2,219,262 

t  Includes  THIS  WEEK,  45,992  lines. 

QUINCY,  MASS. 

Patriot  Le<lger-e. .. .  615,591  533,841 

READING,  PA. 

Eagle  (see  Note) .  .  .  1,047,251  9.31,704 

Eagle-S .  1.56.886  179,-323 


Grand  ToUl .  1.204.137  1,111,027 

Noth:  Eagle  (e)  and  Times  (m)  sold  in 
combination,  l.inage  of  one  edition.  Eagle 
(e)  only,  is  given. 

RICHMOND,  VA. 

News  Leader-e .  1,5(X),614  1,376,586 

Times  Dispatch-m . .  1,102.783  l.(M4.379 

tTimes  Dispatch-S.  595,812  550,998 


Grand  Total .  .3,199,209  2.971,963 

t  Includes  THIS  W  EEK,  45,992  Unes. 

ROANOKE.  VA. 

Times-m .  734,165  644.892 

ITimes-S .  225,486  224,897 

World-News-e .  733,706  678,131 


Grand  ToUl .  1,693,357  1,547,920 

{  Includes  PAR.XDE,  30,995  Unes. 


ROCHESTER.  N.  Y. 

1953 

Democrat  &  Chron- 


icle-m .  1,205,698 

tDemocrat  &  Chron- 

icIe-S .  559,884 

Times-U’nion-e .  1,220,171 


19SZ 

1,177,416 

499,823 

1.137,366 


Grand  Total .  2,985,753  2.814.605 

t  Includes  THIS  WEEK,  45,992  Unes. 


SACRAMENTO.  CALIF. 

Bee-e .  1,662,880  1,604.472 

Union-m .  546.089  472,981 

Union-S .  166,646  164,166 


Grand  Total .  2,375,615 

ST.  LOUIS,  MO. 
GIobe-Demovrat-m .  779,588 

•tGlobe-D4iiiocrat-S  443,966 
Post-Dispatch-e. . . .  1,759,690 

5Post-Dispatch-S. . .  800.408 


2.241,621 

778,178 

418,959 

1,624,171 

783,482 


Grand  Total .  3,783,652  3,604,790 

•Includes  .AMERIC.AN  WEEKLY'. 

32,542  lines, 

J  Includes  THIS  WEEK,  45,992  Unes. 
§  Includes  P.AR.ADE.  29,516  lines. 


ST.  PAUL,  MINN. 

Pioneer  Pre.s-  n  .  . .  1,106,594 

•Pioneer  Press-S  .  .  601,979 

Dispatch-e .  1,387,135 


902,174 

536,088 

1,164,050 


Grand  Total  ...  3,095,708  2,602,312 

•  Includes  AMERIC.AN  WEEKLY , 

32,542  lines 


ST.  PETERSBURG,  FLA. 

Times-m .  1,258,423  1.199,08o 

a.A7  640  423.704 


Grand  Total .  1,696,063  1,622,789 

SAN  ANTONIO,  TEXAS 


Express-m .  1 ,029,586 

tExpress-S .  499,430 

News-e  . . . 

I.ight-e  . . . 

•Light-S.  . 


1.084,927 
484,764 
1,163,667  1.317,068 
1,419,251  1,273.23.3 
526,590  471.657 

Grand  ToUl .  4,638,524  4,831,M9 

•Includes  AMERICAN  WEEKLY. 

32,542  Unes  and  COMIC  W  EEKLY , 

17,822  lines.  „  .. 

t  Includes  THIS  WEEK.  45,992  lines. 
SAN  DIEGO,  CALIF. 

Union-m .  1,293,050  U13,708 

5Union-S .  521,415  489,238 

Tribune-e .  1,626,579  1,535,412 


Grand  Total .  3,441,044  3,238,358 

i  Includes  PARADE,  30,995  lines. 

SAN  FRANCISCO.  CALIF. 


766,314  769.954 

415,162  462.190 

1,246,250  1,225,307 
624,463  612,179 

678,355  718,270 

879,615  827,148 


Chronicle-m . 
tChronicle-S. . . 

Examiner-m .  .  . 

•Examiner-S. . . 

Call-BiiIletin-e . 

News-e . 

Grand  Total .  4,810,159  4,615,048 

Noth:  415,162  lines  includes  13,365 

lines  part-run  advertising.  _ 

•  Includes  .AMERIC.AN  AY  EEKLY, 

40,490  Unes  and  COMIC  WEEKLY, 

17,822  Unes.  „ 

t  Includes  THIS  WEEK.  48,565  hues. 
SAN  JOSE,  CALIF. 

Mercury -m .  1.171,194  . 

News-e .  1,235.444  . 

Mercury-News-S.  .  .  352,695  . 

Grand  ToUl .  2,7-59,33.3  . 

SCHENECTADY.  N.  Y. 

Gazette-m .  959.790  9.56,576 

Union-Star-e .  788,527  770,40( 


Grand  Total .  1,748,317  1,726,983 

SCRANTON,  PA. 

ribune-m .  499..339 

k:rantonian-S .  2.56,227 

imes-e .  950,939 


4.58,229 

2:34,383 

881,791 


Grand  Total .  1,706.505  1,574,403 

i  Includes  PARADE.  30.995  lines. 

SEATTLE,  WASH. 

Post-Intellivencer-m  1,.350,818  851,576 

•Post-Iiitelligencer-S  496,485  346,624 

Times-e.  .. .  738,979  1,4.33  888 

Times-S .  203,459  434,600 

Grand  Total .  2,789,741  3,(^,688 

Non;:  Seattle  Times  cea.sed  puolication 

Julv  15.  1953  due  to  strike. 

•Includes  AMERIC.A.N  WEEKLY, 

40,490  Unes  and  COMIC  WEEKLY, 

17,822  lines. 

SIOUX  CITY,  IOWA 

Joumal-Tribune-e  .  798.804  657,776 

Joumal-S .  228,850  17,. 445- 

Grand  Total .  1,027,654  835  221 

SOUTH  BEND.  IND. 

Tribune-e .  1,261.494  1,137.642 

Trioune-S .  4.38,36.5  393,79:3 

Grand  Total .  1,699,8.59  1.. 531. 435 

(Continued  on  next  page) 
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SPOKANE,  WASH. 

19S3 

Spokesman-Re- 

\iew-m .  754,267 

fSpokesman-Re- 

view-S .  426,257 

Chronicle-e .  951,779 


426,257  411,873 

951,779  888,956 


Grand  Total .  2,132,303  1,990,139 

t  Includes  THIS  W'HUK,  48,565  lines. 
STOCKTON,  CAUK. 

Recoro-e .  1,210,989  1,193,389 

SYRACUSt,  N.  Y. 

Herald-Joiimal-e  .  .  1,425,532  1,440,012 

‘*SHerald-American-S  471, .556  473,335 

Post-Standard-m . . .  841,258  767,930 

Post-Standard-S _  245,837  247,666 

Grand  Total .  2,984,183  2,928,842 

♦Includes  .YMIJRIC.YN  IVKKKLV, 
32,542  lines. 

Hncludes  P.ARYDE,  30,995  lines. 

TACOMA,  WASH. 
Xews-Tribune-e. . . .  1,144,052  *♦ 

Xews-Tribune-S _  340,829  •* 

Grand  Total .  1,484,881  ** 

*♦  Did  not  publish  due  to  strike. 

TOLEDO,  OHIO 

Times-m .  1,045,339  857,966 

Blade-e .  1,575,574  1,352,698 

Blade-S .  647,962  632,296 

Grand  Total .  3,268,876  2,842,960 

TORONTO,  CANADA 
Globe  &  Mail-ra. . . .  1,121,235  916.002 

ITelegram-e .  1,738,086  1,457,325 

•Star-e .  2,20:1,502  1,900,228 

Star-w .  76,441  62,235 

Grand  Total .  5,139,264  4,335,790 

t  Includes  WEEKEND  PlL-TVRE 
MAG.^ZINE,  42,951  lines. 

TRENTON,  N.  J. 

Hraes-e .  1,109,772  993,512 

Times  .4dvertiser-S.  217,227  196,949 


Trentoniaii-m . 


723,981  558,070 


Grand  Total .  2,050,980  1,748,531 

TROY,  N.  Y. 

Record  (see  Note) . .  9:10,930  829,910 

Note;  Record  (m)  sold  in  comuination 
with  Times-Record  (e).  Linage  ol  one 
edition.  Record  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e .  1,435,945  1,403,386 

World-m .  1,384,066  1,363,202 

Worlds .  441,773  472,901 

Grand  Total .  3,261,784  3.239,489 

UNION  CITY,  N.  J. 

Hudson  i.ispatch-m  692,330  593,602 

UTICA,  N.  Y. 

Observer  Dispatch-e  779,356  758,502 

Observer  Dispatch-S  192,066  181,831 

Press-m .  841,433  772,160 

Grand  Total .  1,812,855  1,712,493 

WASHINGTON,  D.  C. 

Tiraes-Herald-d _  1,161,426  1,138,046 

'Times-Herald-S.  .  .  336,293  362,285 

^'ews-e .  845,608  842,762 

Bpst-m .  1,378,279  1,252,467 

8P«st-S .  431,246  4;i5,168 

Stare .  2,:J49.595  2,265,171 

TStar-S .  701,660  725,713 

Grand  Total .... .  7.204,107  7,021,612 
♦Includes  AMERICAN  WEEKLY, 
o2,542  lines. 

t  Includes  THIS  W  EEK,  45,992  lines 
i  Includes  P.ARADE,  30,995  lines. 
WATERBURY,  CONN. 

RepubUcan-m .  778,524  647,691 

Repubhcan-S .  287,438  225.235 

Amencan-e .  1,002,400  819.136 

Grand  Total .  2,068,:i62  1,692,062 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 

Times-e .  .393,273  329,160 

Mt.  Vernon  .\rgus-e  613,214  492,433 

New  Rochelle  Stan- 

d^d-Star-e .  638,002  566,694 

Ossining  Citizen- 

Register-e .  403,709  3.37,246 

Peekskill  Star-e  ...  ,346,0:il  320,113 

Port  Chester  Iteni-e  609,7:13  512,344 

TarrytownNews-e. .  408,114  3.30,590 

Yonkers  Herald 

.Statesinan-e  ...  650,763  559,541 

W  hite  Plains  Re¬ 
porter  Dispatch-e.  775,191  670,919 

Grand  Total .  4,838,030  4,149,040 

WHEELING,  W.  VA. 

Intelligencer-m .  761,381  598,981 

News-Register-e _  742,720  620,904 

Nevrs-Register-S -  275.508  263,713 


WICHITA,  KANS. 

1953  1952 

Beacon-e .  1,238,242  1,046,070 

Beacon-S .  426,269  361,368 

Eagle-m .  1,298,487  1,099,873 

5Eagle-S  .  330,402  342,714 

Eagle-e .  1,089,893  968,425 

Grand  Total .  4,383,293  3,818,450 

§  Includes  P.AR.ADE,  30,995  lines. 
WORCESTER,  MASS. 

Telegram-S .  341,571  287,047 

Telegram-m .  761,242  744,304 

Gazette  &  Post-e  .  .  .  880,914  886,670 

Grand  Total .  1,98,3.727  1,918,021 

YOUNGSTOWN,  OHIO 

Vindicator  Tele-  _ 

gram-e .  1,212,920  961,230 

§  Vindicator  T  ele-  _ 

gram-S .  648,744  448,531 

Grand  Total  ....  1,861,664  1,409,761 

{  Includes  PARADE,  30,995  lines. 

Figures  Supplied  by 
Publishers 

ABERDEEN,  S.  D. 

.American-News-e. . ,  333,060  307,370 

■American-News-S. . .  112,728  122,990 

Grand  Total .  445,788  430,.360 

ALTOONA.  PA. 

Mirror-e .  899,059  857,171 

BATTLE  CREEK,  MICH. 
Enquirer  and  News-e  937,755  797,660 

Enquirer  and  News-S  11W,854  187,898 

Grand  Total .  1,134,609  985,558 

BIRMINGHAM,  ALA. 

Xews-e  .  1,561,488  1,334,651 

News-S .  626,644  615,435 

Post-Herald-m .  1,090,699  967,528 

Grand  Total .  3,278,83  1  2,917,614 

BURLINGTON,  VT. 

Free  Press-m .  75:3,322  689,041 

CANTON,  OHIO 

Repository-e .  I„5:i7,522  1,252,552 

Repository-S .  517,426  420,700 

Grand  Total .  2,0.54,948  1,673,252 

DAVENPORT,  IOWA 

Times-e .  1,024,520  907,5.36 

Democrat-m .  262,080  223,790 

Democrat-S .  738,696  661,948 

Grand  Total .  2.02.5,296  1,793,274 

DAYTONA  BEACH,  FLA. 

News-e .  572,068  510,440 

News-Joumal-S .  .  .  .  1.37,998  136,542 

Joumal-m .  558,474  480,704 

Grand  Total .  1,268,540  1,127,686 

GRAND  FORKS,  N.  D. 

Herald-meS .  528,010  447,916 

GREEN  BAY,  WIS. 

Press-Gazette-e _  1,007,804  963,802 

HYANNIS,  MASS. 

Cape  Cod  Standard-  ’ 

Times-e .  437,066  410,312 

LAFAYETTE.  LA. 

Advertiser  -eS  _  678,356  6.30,238 

MADISON,  WIS. 

Capital-e .  855.547  754,859 

Wisconsin  State 

Jourpal-m .  928,662  742,490 

{Wisconsin  State 

Tonmal-S .  341,670  277,242 

Grand  Total .  2.12.5,879  1,774,591 

§  Includes  PARADE,  30,324  lines. 
MONTGOMERY,  ALA. 

Advertiser-ni .  7.35,714  654,150 

Ydvertiser-S .  270,956  252,854 

Joumal-e .  727.5.38  683,298 


SALISBURY,  N.  C. 

1953  1952 

Post-e .  .550,802  476,868 

Post-S  .  174.510  161,042 

Grand  Total .  725.312  637,910 

SUPERIOR,  WI.<!. 

Telegrani-e .  502,.572  483,602 

Texas  Quality  Newspapers.  Inc. 
ABILENE 

Rei>orter-News-m. . .  65.5.900  624,358 

Reporter-News-e  .  .  648,228  638,428 

Renorter-News-S.  .  .303,590  234,276 

Grand  Total .  1,607,718  1,497,062 

BIG  SPRING 

F'erald-e  :199,224  394,338 

Herald-S .  1.53,017  138,937 

Grand  Total  552.241  533,275 

CORPUS  CHRISTI 

Caller-m  .  1.162.994  1,008,378 

Caller-e .  1,142,988  1,018,724 

Caller-S .  499,086  290,.556 

Grand  Total .  2.805.068  2,317,658 

DENISON 

Herald-e .  .3.32,514  326,886 

Hcrald-S .  107,153  112,784 

Grand  Total .  439,667  439,670 

MARSHALL 

News-Messenger-e  .  297,178  .331, .520 

News  Messenger-S  .  163,489  168,995 


Grand  T  otal . 

1.734,208 

1,. 590,302 

NEW  BEDFORD,  MASS. 

Standard-Times-e  . 

834,722 

787,878 

§Standanl-Time  -S. 

191. .569 

156,604 

Grand  Total . 

1,026,291 

944,482 

{Includes  P.ARADE.  30,849 

lineb. 

OIL  CITY,  PA. 

Derrick-m . 

547 ,3.30 

531,165 

Hlizzard-e . . 

522,639 

533,746 

460,667 

PARIS 

291,648 

130,911 


Grand  Total .  422, .5,59  429,8.56 

SAN  ANGELO 

Standard-m .  748,770  650.104 

Standard-e .  715,078  6.54,010 

Standard-S .  284,766  279,524 

Grand  Total .  1,748,614  l,.5a3,638 

Advertising  Linage  Service 

AUGUSTA,  GA. 

Chronicle-m .  8,39,419  689,4S»0 

Chronicle-S .  200,948  211,737 

Herald-e .  824,151  708,278 

Grand  Total .  1,864,518  1,609,.50,5 

BLUEFIELD,  W.  VA. 

1  elegraph-m  (see 

Note) .  381,452  321,846 

Telegraph-S .  142,997  117,808 

Grand  Total .  524,449  439,654 

NotiJ;  Telegraph  (m)  sold  in  combina¬ 
tion  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 


Grand  Total .  1,069,369  1,064,911 

PAS.SAIC,  N.  J. 

Herald -News-e .  852,7:10  727,784 

POTTSTOWN,  PA. 

Mercury-m .  757,428  700,700 

ROCKFORD,  ILL.  m 

Star-m .  973,224  884,758 

Register-Remiblic-e.  1,278,214  1,172,710 
.Star-S .  284,900  304,136 

Grand  Total .  2,536,338  2.361,604 

RCCK  ISLAND-MOLINE,  ILL. 

Dispatch-e .  950,362  919,674 

Argus-e .  851,158  858,088 


Grand  Total .  1.779.609  1.483.598  Grand  Total .  1,801,520  1,777,762  Grand  Total 


Gazette-m . 

903,056 

844,478 

Gazette-S . 

308,924 

282,610 

Mail>e . 

7.58,710 

766,687 

Mail-S . 

222,465 

213,098 

Grand  Total . 

2,193,155 

2,106,873 

COLUMBIA,  S.  C. 

State-m . 

773,402 

672,646 

State-S . 

.343,924 

334,292 

Record -e . 

7.55,435 

669,890 

Grand  Total . 

1,872,761 

1,676,828 

ERIE 

,  PA. 

Dispatch-d . 

672,606 

613,600 

Disputch-S . 

276,813 

260,564 

Grand  Total . 

949,419 

874.164 

FOND  DU 

LAC.  WIS. 

Comm.-Rep.-e . 

618.535 

567,311 

HAMMOND,  IND. 

Pimes-e . 

982,286 

732,840 

Tiraes-S . 

289,980 

244,113 

Grand  Total . 

1,272,266 

976,953 

HAVERHILL,  MASS. 

Gazette-e . 

485,629 

452,130 

HUNTINGTON.  W.  VA. 

Herald-Pispatch-m 

905, 13S 

Hcrald-Advertber-S 

252,623 

Grand  Total . 

1,157,761 

XoTir  Herald-Pispatch  (tn) 

sold  in 

conioination  with  A<!>ertiser  (e) 

JAMESTOWN,  N.  Y. 

Post- Joumal-e 

926,425 

853,881 

LAWRENCE,  MASS. 

Pribune-c  ^seeXote' 

657,131 

543,154 

Noti;  -.  Triminc  (e)  sold  in  combination 

with  Eagle  (m). 

LOWELL,  MASS. 

Sun-e  . 

5.53,639 

464,010 

Sun-S . 

99,777 

122,451 

Grand  Total . 

65:1,416 

586,481 

LYNN, 

MASS. 

Item-e . 

539,398 

450,902 

releKTam-Ne%%s-e. . . 

430,430 

349,277 

Telci;rani-News-S. . . 

123,667 

80,593 

eVrand  Total . 

1,102,495 

880,772 

PASADENA,  CALIF.  ” 

1953  1952  I 

Independent-m .  958,436  728,794  , 

Independent-S .  224,473  285,706  ' 

Grand  Total .  1,182,909  1,014,500  i 

PATERSON,  N.  J.  I 

Call-m .  765,957  716,770 

News-S .  951,034  829,040 

Grand  Total  1,716,991  1,545,810 

SALEM,  ORE. 

Capital  Journal -m. .  656,135  548,548 

Oregon-Stete-m .  .  . .  570,171  464,340 

Oregon-State-S .  107,472  84,.520 

Grand  Total .  1,. 3.3.3,778  1,097,408 

SHREVEPORT,  LA. 

Joumal-e .  952,616  97.3,941 

Time  -m .  825.435  790,782  i 

Times-S .  316,210  331,278 

Grand  Total .  2,094,261  2,096,001 

WILKES-BARRE,  PA. 

Record-m .  697,436  64.3,644 

Times-Uader-  976,232  870,451 

Independent-S.  ...  280,106  269,008 

Grand  Total .  1,953,774  1,783,103 


Revenues  and  Costs 
Discussed  in  Texas 

Corpus  Christi,  Tex. — ^In  what 
its  president,  Ray  L.  Powers,  said 
was  the  start  of  a  “new  era  of 
.service,”  the  Texas  Daily  News¬ 
paper  Association  devoted  its  en¬ 
tire  Summer  program  here  Aug. 
21-22  to  discussion  of  newspaper 
revenues  and  costs. 

The  meeting  was  attended  by 
75  publishers  and  guests,  largest 
Summer  session  in  TDNA’s  past. 

Highlight  of  the  meeting  was  a 
series  of  reports  covering  the  ma¬ 
jor  revenue  and  cost  phases  of  the 
newspaper  operation.  Amon  G. 
Carter,  Jr.,  of  the  Fort  Worth 
Star-Telegram,  reported  on  general 
advertising;  Jack  Calvin  of  the 
Houston  Post  on  circulation;  B.  N. 
Honea  of  the  Fort  Worth  Star- 
Telegram  on  newsprint;  C.  Afton 
Schultz  of  the  Temple  Telegram  on 
labor;  Palmer  Black  of  the  Ama¬ 
rillo  Glohe-News  on  mechanical 
production;  Charles  Draper  of  the 
Houston  Post  on  the  business  of¬ 
fice. 

A  graphic  advertising  sales  story 
for  newspapers  was  presented  by 
the  Dallas  Chapter,  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives.  and  narrated  by  Wylie 
Stewart  of  the  Scripps-Howard 
Newspapers. 

Conway  Craig,  publLsher  of  the 
Corpus  Christi  Caller-Times,  and 
Mrs.  Craig  entertained  at  lunch¬ 
eon-golf  for  the  men  and  lunch¬ 
eon-style  show  for  the  women. 

■ 

WSJ  Bureau  Chief 

Winston  C.  Fournier  has  been 
named  chief  of  the  Wall  Street 
Journal's  St.  I^ouis  bureau.  For 
the  past  three  years  Mr.  Fournier 
has  been  on  the  Journal’s  South¬ 
west  edition  staff  as  reporter  and 
copy  editor,  and  previously  worked 
in  the  New  York  and  Chicago 
offices. 

■ 

Water  Jubilee 

Tulelake.  Calif. — ^The  Tulelake 
Reporter  plans  a  Water  Jubilee 
Edition  to  run  up  to  24  pages  for 
its  Sept.  3  issue.  The  edition  will 
be  devoted  to  the  story  of  bringing 
pure  water  to  Tulelake. 
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'  Mcoiy  Editors 
,  Spiked  Stories 
On  Kinsey  Book 

Many  editors  around  the  coun- 
1  try  refrained  from  publishing  news 
;  stories  of  the  Kinsey  book  on  fe¬ 
male  sex  behavior  last  week.  The 
principal  reason  given  to  readers, 
by  those  who  ran  editorials  or 
editor’s  notes,  was  that  too  much 
of  the  material  was  offensive  to 
womanhood  and  harmful  to  the 
morals  of  youth. 

.Several  editors  explained  that  it 
was  a  .science  story,  in  some  re¬ 
spects.  but  the  experts  writing  it 
had  failed  to  handle  it  in  a  man¬ 
ner  suitable  for  general  reading 
in  the  home. 

Readers  who  had  a  genuine  in¬ 
terest  in  the  subject  and  those  who 
cared  to  have  their  children  fa¬ 
miliarize  themselves  with  it  could 
buy  the  842-page  book  or  get  it 
in  the  libraries,  a  few  newspapers 
stated. 

The  Sturgis  (Mich.)  Journal 
ran  a  small  promotion  piece  in 
advance  of  the  date  for  starting 
a  five-article  series,  but  reneged 
after  the  editor  reviewed  the  copy. 
The  Journal  announced  its  change 
of  decision,  saying  it  “did  not  care 
to  accept  the  responsibility  for  pro¬ 
miscuous  publication.” 

The  Raleigh  (N.  C.)  Times  set 
up  the  type,  then  decided  not  to 
run  it,  but  offered  galley  proofs 
free  of  charge  to  any  reader  send¬ 
ing  a  stamped,  addressed  envelope. 

The  Russian  H-bomb  story  drew 
a  180-point  paving  block  banner 
on  the  Los  Angeles  (Calif.)  Ex¬ 
aminer;  the  Kinsey  report  was  told 
in  a  60-point  line. 

Only  the  tabloid  Daily  News 
gave  Philadelphians  the  Kinsey  re¬ 
view  in  detail.  The  Bulletin  ex¬ 
plained  absence  of  the  story,  say¬ 
ing  an  adequate  summary  would 
give  unnecessary  offense,  a  cen¬ 
sored  account  would  be  dishonest 
reporting.  The  Inquirer  gave  it 
a  brief  book  review  in  the  book 
section. 

■ 

Personal  Delivery 
After  Wires  Are  Cut 

Indianapolis — Eugene  C.  (lep) 
Cadou,  Indiana  chief  of  the  Inter¬ 
national  News  Service,  was  salut¬ 
ed  by  the  Indianapolis  News  and 
Muncie  Press  last  week  as  a  news¬ 
man  “who  believes  in  that  word 
‘service.’  ” 

Both  newspapers  ran  Page  One 
boxes  recounting  how  Mr.  Cadou 
helped  make  it  passible  for  the 
Muncie  Prc.ss  to  publish  on  Aug. 
II  when  telephone  company 
strikers  cut  the  teletype  cable. 

Mr.  Cadou  got  out  of  bed  at 
4:30  a.m.,  went  downtown  to  the 
INS  office  and  gathered  up  copies 
of  the  morning  files.  Then  he 
drove  the  60  miles  to  Muncie  and 
strived  at  7  a.m.,  just  as  the  edi¬ 
torial  staff  was  reporting  for  work. 


O' Mai  a.  6r  Oimsbee 
Add  Oregon  Journal 

Portland,  Ore.  —  Selection  of 
O’Mara  &  Ormsbee,  Inc.,  as  na¬ 
tional  advertising  representative 
has  been  announced  by  the  Ore¬ 
gon  Journal’s  publisher,  William 
W.  Knight.  The  appointment  is 
effective  Sept.  1. 

Harry  C.  McLain,  Journal  ad¬ 
vertising  director,  is  coordinating 
the  program  of  changing  the 
paper’s  representatives.  Reynolds- 
Fitzgerald  Company  has  been  in 
charge  of  Journal  national  repre¬ 
sentation  for  several  years. 

Charles  Hoeier  Dies; 
Aurora  Publisher 

Aurora,  111. — Charles  W. 
Hoefer,  62,  retired  publisher  and 
general  manager  of  the  Aurora 
Beacon-News,  died  Aug.  24.  Mr, 
Hoefer  began  his  newspaper  ca- 1 
reer  as  a  delivery  boy  for  the  old  i 
Joliet  (111.)  News,  now  the  Her-^ 
ald-News.  Later  he  joined  the , 
advertising  staff  of  the  Aurora ' 
Beacon-News. 

Mr.  Hoefer,  who  retired  Dec. ' 
31,  1951,  served  as  publisher  of 
the  paper  for  26  years  during 
which  he  also  was  a  director  and 
vicepresident  of  Copley  Press.  Inc.  j 

Active  in  civic  affairs,  he  was  j 
one  of  the  promoters  of  the  Fox  1 
River  Valley  Park  District  and ; 
Driveway.  In  1949  and  1950  he, 
headed  Illinois  Daily  Newspaper  I 
Markets,  Inc.  ' 

He  is  survived  by  his  wife, 
Ethel;  two  sons,  Charles  W.  Jr.  j 
of  Chicago,  and  Warren  W.  of 
Cheyenne,  Wyo.;  and  two  sisters, 
Mrs.  Vernon  Armstrong  and  Mrs. 
Harold  Burns. 

'  I 

Walter  H.  Ward,  76,  former  ^ 
circulation  manager  of  the  old  | 
Scranton  (Pa.)  Sun,  the  Syracuse^ 
(N.  Y.)  Journal  and  the  Louis¬ 
ville  (Ky.)  Courier-Journal,  Aug. 


Mrs.  Rubye  Flanders,  60,  | 
editor  of  the  Soperton  (Ga.)  j 
News,  Aug.  17.  ; 

*  •  *  i 

Charles  I.  Finigan,  68,  former 
circulation  manager  of  the  Mont- 
gomerx  (Ala.)  Advertiser,  Aug. 
18. 

*  *  * 

James  W.  Little,  Jr.,  45,  copy 
editor  of  the  Atlanta  (Ga.)  Jour¬ 
nal,  Aug.  24. 

*  «  * 

Richard  Joseph  Sheridan,  45, 
senior  city  hall  reporter  of  the 
Toronto  (Ont.)  Globe  and  Mail, 
Aug.  23. 

*  *  * 

Merwyn  L.  Aultman,  67,  edi¬ 
torial  writer  for  the  Providence 
(R.  1.)  Journal-Bulletin  for  the 
past  27  years,  Aug.  22. 
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School  Supplement  New  Weekly  Paper 

Atlanta,  Ga.  —  A  Back-to-  Bruce,  Miss. — ^This  community 
School  supplement  was  included  in  has  a  new  weekly  newspaper,  the 
the  Sunday  edition  of  the  Atlanta  Calhoun  County  Journal,  which  is 
Journal  and  Constitution  on  Aug.  being  published  in  an  air-condi- 
16.  tioned  plant.  Sellers  Denley,  for- 

There  were  16  pages,  including  mer  member  of  the  Mississippi 
(1,838)  inches  of  retail  advertis-  legislature,  is  editor  and  pub- 
ing.  lisher. 


R.4TES — ronsecutive  insertions — 

3  line  minimum. 

SITL  ATIOXS  W.ANTED  ALL  OTHER  t  L^VSSIFICATIONS 

InHertions  Line  Kate  Insertions  Line  Rate 

1  S.65  I  $1.10 

‘i  .55  -i  1.00 

3  .50  :<  .05 

I  .45  I  .90 

Situations  Wanted  .\ds  PcU-able  Inquire  for  and  52  time  rales, 
in  advance.  Add  16c  lor  box  Chanre  Order*  Accepted, 
service. 

.Add  1.5e  for  B<»x  Service 

-ADA  KKTISING  .AGENTIES  chars'e<i  at  our  National  Classified  rate 
I' ss  commission.  (Inquire  for  rates.) 

Count  .30  units  per  line  (add  1  line  for  Box  information).  No 
abl>reviations.  Replies  mailed  daily.  Box  holders’  identities  held  in 
strictest  confidence.  Deadline  Wednesda.v  at  2  P.M.  (After  last  Mail). 
EDITOR  &  PUBLISHER  reserves  the  riirht  to  (Hiit  all  copy. 


Editor  &  Pubiislior  Classified  Dept. 
Times  Tower,  New  York  3$i  N.  Y*  .  BRyont  9-3052 


ANNOUNCEMENTS 
Publications  for  Sale 


ANNOUNCEMENTS 
_ Newspaper  Brokers 

•  •WIDE  selection  of  (aiifornia  and 
Arizona  weeklies.  50  years’  experience 
in  satisfying  buyers  in  Western  news¬ 
paper  properties. 

J.  R.  GAIIBERT 

3937  Orange  Riverside.  California 
'"confidential  INFORM.VTION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  California 
FOR  31  YE.ARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and  seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 
MlD-WTiST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  City.  low(> 
MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ , 

Sales.  .Appraisals,  Management  Consult¬ 
ants.  NEWSPAPER  SERVICE  CO. 
610  Georgia  Bank  Bldg.,  Atlanta,  Ga. 
JOSEPH  ANTHONY  SNYDER 
Newspaper  Broker 

_ Venice.  California _ ^ 

irir  PKRSON.AL  Service  backed  by  30 
years’  experience  in  the  West.  A.  W. 
Slypes  &  Co..  62.->  Market  Street,  San 


CALIFORNIA 

NEWSPAPERS 


WEEKLY  — Huh  poultry  and  fruit 
area  near  scenic  mountains  of  south¬ 
ern  California:  $7  to  $8  million  an¬ 
nual  crop;  population  15,000;  gross 
$40,000.  Price  $45,000  including 
real  estate  and  building;  $15,000 
down ;  balance  $350  month  includ¬ 
ing  interest. 

TWO  WEEKLIES  printed  in  same 
plant;  towns  13  miles  apart;  gross 
$32,400;  net  $15,000.  Price  $24,- 
000;  one-half  dow-n;  balance  $150 
month  including  interest. 

WEEKLY  —  County  seat;  plant  cost 
$30,000;  full  price  $20,000;  one- 
half  down;  balance  $100  month  in¬ 
cluding  interest. 


WEEKLY' — Southern  California  resort 
and  agricultural  area;  gross  $21,000; 
net  $4,900.  Price  $20,000.  Terms. 


TWO  WEEKLIES  including  well- 
equipped  job  plant;  small  tow-n  near 
San  Francisco  Bay.  Printing  two 
monthly  publications  on  contract  at 
$1,700.'  Industrial  area.  Great  po¬ 
tential.  Price  $60,600.  $17,()00 

down:  balance  $450  month  including 
5*0!  interest. 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
O.  Box  527.  San  Fernando.  Calif. 


EEKLY'  —  Heart  of  Northern  Cali¬ 
fornia  lumber  industry;  million  dol¬ 
lar  month  payroll;  4500  population; 
Gros.s  $20,000.  Price  .$16,000.  $4,- 
500  down:  balance  $100  month  in¬ 
cluding  5'c  interest. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
35  vears  in  new-spaper  w-ork 
A.  S.  VAN  BENTHCYSEN 

446  Ocean  Ave. _ Brooklyn.  N.  Y. 

APPRAISALS  .ANYWHERE  FOR^ 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement.  Purchases.  Refinancing, 
.Alortgage  Loans.  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  Y'ork  7,  N.  Y. 


S.M.ALL  D.AILY — Northern  California 
highway  town  in  agricultural,  fruit 
and  lumber  area.  Circulation  1450. 
Gross  $50,000.  Price  $45,000.  $20,- 
000  down;  balance  $300  month  in¬ 
cluding  5^  interest. 


New-spaper  Plant  Specialists' 


ALSO  other  Calitornla 
Dailies  an(d  Weeklies 


Publicatiuns  for  Sale 


MIDWEST  DAILIES  and  WEEKLIES 
Buy  or  Sell.  Te<ll  us  your  needs  in 
detail.  Bailey  -  Krehbiel  New-gpaper 
Service,  Box  88,  Norton.  Kansas. 
DAILY,  located  in  Northern  Southeaif. 
grossing  $80,000.  Down  payment  of 
$30,000  required  on  majority  interest. 
Fine  potential.  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 


LET  ME  KNOW  what  you  want 
and  I  will  try  to  get  it  for  you. 


CARL  BARKOW 

P.  U.  Box  683  Banning.  California 


ANNOUNCEMENTS  , 

Publicattons  For  Sale  , 

OPPORTUNITY  for  taking  offer  week- 1 

ly  newspaper  in  Eastern  South  by  pay- 1 
ing  $45  monthly  rent  and  yearly  inter¬ 
est  on  stock  valued  at  $6,000.  Write  I 
Broker,  Box  3400.  care  Editor  &  Puh-  i 

Usher. _ 

ASK  EX>R  our  Free  Bulletin  of  excel¬ 
lent  buys  in  the  eleven  western  states. 
Jack  L.  Stoll  &  Associates,  4958  Mel- 
rose  Ave,,  Los  Angeles  29.  California. 
FOR  SALE — Controlling  interest  two 
weekly  papers,  one  is  an  old  farm 
weekly,  other  is  covering  large  city 
areas.  Owner  has  good  reason  for  sell¬ 
ing.  Both  considered  large  weeklies. 
First  six  months  grossed  $78,000  plus. 

Box  3554.  Editor  A  Publisher. _ 

SOUTHERN  DAILY.  About  $400,000 
cash  down,  balance  possibly  long 
terms.  Box  3523.  Editor  &  Publisher. 


Business  Opportunities 

PRINTING  PLANT 
FOR  SALE 

IN  fastest  growing  city  of  Florida,  I 
center  of  prosperous  West  Coast.  Op- 1 
portunity  to  enjoy  unusual  profits  in  I 
city  and  area  with  “ceiling  unlimited.’’  ' 

OWNER  desires  business  retirement  I 
after  20  years :  maximum  possible  | 
good  will,  reputation,  confidence.  75%  I 
orders  unsolicited  and  by  phone  and 
mail  without  asking  price  quotation. 
Business  ripe  for  unusual  expansion  | 
based  on  future  demand  and  prosperity  | 
city.  Now  turning  away  work.  Also 
time  ripe  to  install  ort'set  which,  like ' 
present  business  can  completely  dom¬ 
inate  market.  One  or  more  stationery . 
store  connections  available.  ! 

THIS  IS,  conservatively,  most  at¬ 
tractive  printing  opportunity  entire 
state  if  you  want  prosperous,  growing 
business  with  unusual  profits  in  va¬ 
cation  surroundings  under  Florida  sun¬ 
shine.  Annual  gross  volume  exceeds 
asking  price  which  is  $140,000.  No 
brokers.  For  particulars,  write  Box 
3109,  Editor  &  Publisher. 

QUICK  sale  for  cash,  control  (55%) 
of  10,000  circulation  old  Southern 
daily.  Growth  opportunity  for  vigorous 
management.  Wire  Box  3438,  Editor! 
&  Publisher.  | 


Periodical  Publications 


Your  finger  is  on  the  “pulse” 

with  a  subscription  to 
EDITOR  &  PUBLISHER 

$6.50  per  year. 

Write  GMCB,  Editor  i  Publisher 

NEWSPAPER  SERVICES  ' 

Job  Prinring _  | 


WEEKLIES 


COMPOSITION 

AND 

PRESS  TIME 
AVAILABLE 

If  your  job 
calls  for  specialists 

Write  for  Details 

B&B  PRESS 
1-3  Wall  Street 
Passaic  New  Jersey 

Phone  PRescott  7-0633 


Printing  Promotion _ 

KEEP  PRESSES  ROLLING  longer 
hours  more  profitably  with  Printers’ 
Business  Builder  campaigns.  Terrific 
sales  impact  I  Finkle  Advertising,  Box 
3215,  Olympic  Station,  Beverly  Hills, 
California. 


NEWSPAPER  SERVICES 
Syndicates— Features 

“WORD-O-ORAM”  (1  column  by 
3^")  a  fascinating,  educational  word- 
pusxle  with  that  all-important  reader- 
appeal.  A  successful  weekly  feature 
for  more  than  3  years,  it  is  now  being 
offered  as  a  daily  release.  Mats  avail¬ 
able.  For  samples  and  rates,  write 
John  T.  Griffiths,  57  Haig  Ave.,  See- 
konk,  Massachusetts. 


Press  Engineers 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  EREC’TORS 
Dismantling — Moving — Erecting 
—  Service  Nationwide  — 

★  Trucking  Service  ★ 

W'hite  Freightliner  with  35'  semi-van 
White  Mustang  with  32'  semi-fiat  bed 
—  Insurance  Coverage  Complete  — 

11164  Saticoy  St.,  Sun  Valley,  Calif. 
iRlpIar  5-0610 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO.,  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
STillwell  6-0098-0099 

'  NATIONAL  PRINTING 

EQUIPMENT  CO. 
Specializing  in  Weekly 
Newspaper  Presses 
.Automatic  hand-fed  cylinders 
Duplex  and  Goss  Web  Presses 
24  HOUR  SERVICE 
Ridgewood,  New  Jersey.  Phone  6-4252 

MASON-MOORE~TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  East  4th  Street,  New  York  3,  N.  Y. 
Phone  SPring  7-1740 


DISMANTLED  -  MOVED  -  ERECTED 
Service — Maintenance — Repairs 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Weibs 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 

Phone  Rutherford  2-3744 
OUR  PHONE  ANSWERS  24  HOURS 
A  DAY 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance.  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 
_ Composing  Room _ 

LINOTYPES  and  Intertypes,  Models 
5,  8,  14,  26,  Intertypes  B— C — OSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania. 


_ Electrotype _ 

FOR  S.VLE;  Ostrander  Seymour  style 
B  Roughing  or  Planing  Machine,  bed 
size  24  X  36;  Wesel  heavy  duty  Mat 
Roller.  Thomas  W.  Hall  Company, 
Inc.,  Stamford,  Connecticut. 


Office  Equipment 


Remington  Rand  Billing  Machine 
MODEL  685,  No.  Y-170447.  Motor 
EA-117528,  three  registers,  24  inch 
carriage.  Four  years  old,  in  perfect 
running  order.  Complete  with  base, 
$1,350.00. 

R.  J.  HUMMEL 

CALL-CHRONICLE  NEWSPAPERS 
Allentown,  Pennsylvania 


MACHINERY  and  SUPPLIES 
Mail  Room 

COMPLETE  Mailing  and  Addreiaing 
set-ups.  Addressographa,  Graphotypea, 
Cabinets,  Trays,  Plates,  Frames — all 
models.  Very  reasonable  prices.  Equip¬ 
ment  gnaranteed.  Write  for  our  bro¬ 
chure.  Dealer,  Box  3302,  Editor  A 

Publisher. _ 

SPEEDAUMAILER— D  1211  with  2 
H.P.,  230  V.,  D.C.  Motor,  with  vacuum 
plant.  Purchasing  Department,  The 
Milwaukee  Journal,  Milwaukee,  Wife. 


Press  Room 


7-UNIT  GOSS  PRESS 
FOR  SALE 

WEB  $1357,  Arch-type  units, 

2  double  folders,  substruc¬ 
tures,  23-9/16"  cutoff,  Cline 
3-roll  reels  and  pasters  with 
floating  roller  tension.  Full 
complement  of  rollars.  Pair 
D.O.  125/10  H.P.  motors  with 
controllers.  Write  or  call 

HEARST  NEWSPAPERS 
Room  227,  959  Eighth  Avenue 
New  York  19,  N.  Y. 


PAPER  roll  arms  for  use  on  Unit 
Type  presses  coming  out  of  large  city 
newspapers  so  paper  rolls  can  be  on 
each  end  of  press.  This  will  allow  a 
one-floor  operation.  Can  be  used  on 
any  make  Units.  Write  for  details. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


NEWSPAiPER  PRESSES 

Stereotype  Machinery 

JOHN  GRIFFITHS  CO.,  INC. 

11  West  42nd  St.,  New  York  36.  N.Y. 


40-H.P.  AC  motor  press  drive  full 
automatic  complete  with  all  push  but¬ 
tons. 

GEORGE  C.  OXFORD 
Box  903 _ Boise.  Idaho 

FOR  SALE — 32-page  Hoe  Quad,  with 
double  folder  and  A.C.  motor  drive, 
22^"  sheet  cut.  Dealer,  Box  34i29.  I 
Editor  &  Publisher. _  j 


DUPLEX 

Metropolitan  Press 

THREE  UNITS 
48  pages  collect  24  straight 
A.C.  Motor  and  Controls — 23-9/16" 
Cut-off 

May  be  seen  in  daily  operation. 

RICHARDSON-SOVDE  CO.,  INC. 
503-5  Fourth  Avenue  South 
Minneapolis  15,  Minnesota 
BR  1115 


FOR  SALE — Model  AB  Duplex.  Com¬ 
plete  set  chases,  rollers,  blankets,  etc.  j 
Available  immediately.  Write,  wire  or  | 
phone  for  price  information.  1 

JONES  GRAPHIC  PRODUCTS  CO.  I 
320  Broadway,  BE.,  i 

Albuquerque,  New  Mexico 
Phone  7-1405 


48  PAGE  modern  Hoe  newspaper  I 
press,  23-9/16"  cutoff.  Two  Super 
Speed  double  folders.  Modern  high 
speed  stereotype  equipment.  Will  sell 
in  multiples  of  8  page  units.  Disman¬ 
tled  and  ready  for  Immediate  shipment.  | 
Inspection  invited.  Broker.  Box  3200,  ' 
Editor  &  Publisher. _ I 

GOSS  I>ouhle  unit  16  page  Cox-O-Type 
press,  excellent  condition,  age  16  years. 
To  be  replaced  by  larger  press.  Box 
3304,  Editor  &  Publisher. 


HOE  7-Unit  Arched  model  press.  21 
cut-off.  Some  units  only  3  years  old. 

GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise,  Idaho 


MACHINERY  and  SUPPLIES 
Press  Room 


•  • 

8  PAGE  DUPLEX  FLATBED 

Model  .4jB — 2  way  printer — AC 
Complete  Set  Chases.  Rollers,  Blankets. 
Located  Syracuse,  N.  Y. 

Available  Immediately. 


20  PAGE 
DUPLEX  TUBULAR 

1  to  1  Model  .\C  2  Motor  Drive. 
Complete  stereo — Available  August. 
Located  Sarnia  (Ontario)  Observer. 


3  UNIT  HOE 

PRESS — NO.  2148 
Z  Type  Units — Double  Folder — 22)1’’. 
Steel  Cylinders — Roller  Bearings. 

On  Substructure  with  3  arm  Reels. 
Out  of  Nesv  York  (N.  Y.)  Times. 

•  • 

4  DECK  GOSS 

Single  width  23-9/16"— ‘DC. 

Complete  stereotype. 

Located  Cleveland,  Ohio. 

•  • 

4  UNIT  SCOTT 

PRESS— tNO.  3490 
Multi-unit  4  folders— 23)1". 

On  Substructure,  or  floor  fed. 

2  motor  drives — 3  conveyors. 

Located  Dallas,  Texas. 

Available  immediately. 

•  • 

4  UNIT  HOE 

PRESS — NO.  2283 
Steel  Cylinders — Roller  Bearings — 
23J9/16". 

On  Substructure  with  Cline  Reels. 
Double  folder — Balloon  formers. 

Out  of  Cleveland  (Ohio)  News 

•  • 

4  UNIT  HOE 

PRESS — NO.  2804 
Vertical  Type  Units — 22)1"  cut-off. 
Double  Former— Single  Polder  and 
Conveyor. 

Steel  Cylinder — Roller  Bearings — AC. 

3  Arm  Reels.  Tensions  and  Pasters. 
Located  at  Philadelphia  (Pa.)  Record. 


6  UNIT  HOE 

PRESS— INO.  2550-2551 
.Steel  Cylinders,  roller  bearings. 
Extra  color  cylinder,  2111", 

Double  folders  and  conveyors, 

■VC  Drives  and  complete  Stereo. 
Located  Harrisburg  (Pa.)  Patriot-News 

•  • 

BEN  SHULMAN  ASSOCIATES 
500  Fifth  Ave.,  New  York  36 
BRyant  9-1132 

•  • 


24  P.VGE  Hoe  newspaper  press,  stereo* 
type  equipment,  23-9/16"  cutoff.  Hig- 
speed  folders.  Immediate  shipment. 
Additional  units  available.  Broker, 
Box  3201,  Editor  &  Publisher. _ 

Used  Presses 

★  SINCE  newspapers  constantly  »r* 

replacing  presses  with  new  GOw 
units,  we  usually  have  a  list  of  good 
used  presses  available  or  which  rozv 
be  available  soon,  for  newspapers  o! 
all  sizes.  . 

★  GOSS  engineers  can  adapt  snen 
equipment  to  your  specific  needi. 

★  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO.  . 

1535  S.  Paulina  St.  Chicago,  Illiao'* 
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MACHINERY  and  SUPPLIES  I 


Press  Room  i 


GOSS  24-PAOE  3  deck  two  plate  wide 
press.  AC  drive.  Quarter-folder.  Stereo¬ 
type  equipment. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


FOR  S.A.LE:  Equipment  for  small  pho¬ 
toengraving  shop.  Best  offer.  For  de¬ 
tails  write  Charles  J.  McDermott.  Liv¬ 
ingston  Street,  Tewksbury,  Massachu¬ 
setts,  Telephone  Lowell  2-1040. 


FOR  SALE — 56  pony  auto  plate  chases. 
12-em  column,  3-4-5-6  pt. 
column  rule.  Cut  off  23  9/16. 

Will  sell  all  or  any  part. 
Reasonable.  Write 
Leo  J.  Carle,  Erie  Dispatch 
Erie,  Pennsylvania 

_ VVanted  to  Buy _ 

XEW'SP.VPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COilPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


50,  60  OR  75  H.P.  AC  motor  press 
drive, 

GEORGE  C.  OXFORD 

Box  903 _ Boise,  Idaho 

TRANSMITTERS — reperforators,  two 
six-unit  code,  reperforators  to  be  non¬ 
typing,  for  TTS,  Free  Press,  Burling- 
ton,  Vermont. _ 

WANTED  TO  BUY:  Teletypesetter 
Perforator.  Preferaibly  not  over  18 
months  old.  Will  pay  cash.  Write 
Robert  H.  Beck,  The  Roswell  Daily 

Record,  Boswell,  New  Mexico. _ ^ 

WANTED:  Used  Addressograph.  Must 
be  in  good  mechanical  condition. 
Brownsville  Telegraph,  Brownsville, 

Pennsylvania. _ 

FONT  Linotype  mats  8  triangle  424, 
No.  1  Excelsior  w/B.F.  No.  2.  Herald, 

Ssnford,  North  Carolina. _ 

W'ANTED:  DIRECT  PRESSURE 
mat  molding  press. 

Box  3534,  Editor  &  Publisher 
USED — Immediately  —  Eastern  Penn¬ 
sylvania  vicinity.  6  column  gas  casting 
box,  trim  saw,  small  galley  proof  press, 
hand  type  snd  cabinets,  linotype  mag- 
»ines  and  mats.  Box  3538,  Editor  & 
Publisher.  1 

—  ==  I 

HELP  WANTED _ | 

Administrative 

INSPIRING  leader  to  head  all  busi¬ 
ness  and  mechanical  departments  of 
growing  dally  in  10,000  class  in  south¬ 
east  wanted  by  non-resident  (experi¬ 
enced  newspaperman)  owner.  Straight 
salary  or  salary  and  incentive.  Opnor- 
tunity  for  eventual  part  ownership. 
References  will  not  be  contacted  until 
•grewble  but  include  them  with  full 
details  of  experience,  etc.  Box  3440, 
Editor  &  Publisher. _ 

OFFICE-BUSINESS  MANAGER 

auditor,  payroll,  full  charge  of  finan¬ 
cial  snd  credit  departments.  Give 
background  in  detail  and  state  salary 
desired.  11,000  ABC  afternoon  daily 
in  growing  community  of  30,000.  38 

Miles  from  Philadelphia.  Times-Jour- 
®»1,  Vineland,  New  Jersey. 

?V,®^^^8HER  to  direct  expansion  of 
building  and  staff  of  profitable  sonth- 
bsitern  daily  whose  9R50,000-plus 
Poss  has  been  held  down  by  existing 
limitations.  Stock  available  on  attrac- 
iive  terms  after  12  months  proof  new- 
is  competent  and  wishes  to  es- 
bsblish  himself  permanently.  Airmail 
complete  information  to  Box  3439, 
Editor  &  Publisher. _ 

PTT.f^'BI'ISHEB’S  ASSISTANT 
^.i-BLISHER  of  trade  paper  and  syn- 
oics^d  direct  mail  will  have  opening 
October  for  man  in  early  30’s  with 
?*'*paund  of  promotions  in  advertis- 
*gcnciee.  Send  samples  of  work 
*iin  complete  chronology  of  employ¬ 
ment  and  earnings.  Box  3535,  Editor 
«  Publisher. 


HELP  WANTED 


Chmlstloa  1 


6,000  DAILY  needs  experienced  young 
man  to  train  as  circulation  manager. 
Rock  Springs  Newspapers,  Rock 
Springs,  Wyoming. 


ASSISTANT 

CIRCULATION 

MANAGER 


OUTSTANDING  OPPORTUNITY  for 
Circulation  Man  with  proven  back¬ 
ground,  on  a  competitive  Chart  Area 
SR  daily,  in  city  of  over  100,000.  Thia 
person  must  have  managerial  ability 
and  not  be  afraid  of  hard  work.  Give 
complete  resume  of  your  experience 
when  applying  and  state  aalary  expect¬ 
ed.  Replies  confidential.  Salary  open. 
Box  3347,  Editor  &  Publisher. 


CIROULATION  MANAGER  wanted 
for  large  midwest  daily  in  city  of  al¬ 
most  100,000  population.  Present 
mansger  retiring.  This  is  an  excellent 
opiportunity  for  an  experienced  circu¬ 
lation  man.  Must  know  how  to  secure 
circulation  in  large  area.  Highly  com¬ 
petitive.  Mid-westerner  preferred.  Ad¬ 
dress  Box  3353,  Editor  k  Publisher. 


MAIL  SUBSCRIPTION  MANAGER 

The  Oklahoman  k  Times  need*  a  young 
man  with  several  years  experience  in 
mail  promotion  to  manage  its  mail 
subscription  department.  This  is  an 
excellent  opportunity  for  right  man. 
Write  giving  work  history  to  room  205 
Oklahoman  ft  Times  Building,  Oklaho¬ 
ma  Ckj,  Oklahoma. 

OIBOULATION  MAN  to  lay  out  car 
and  home  delivery  routes  on  cenaoli- 
deted  morning  and  evening  newspa¬ 
per  now  published  as  an  evening  pi^eT.  j 
Write  exerience  snd  salary  desired. 
Box  3442,  Editor  ft  Publisher. 


EXPERIENCED 

CIRCULATION 

MANAGER 

WANTED  immediately  for 
Southern  Daily.  We  want  a 
man  who  is  aggressive  and 
with  the  know-how  to  build 
sound  circulation.  This  is  an 
excellent  opportunity  for  the 
right  man.  Write  giving  com¬ 
plete  information. 

Manager 

THE  DAILY  ADVERTISER 

LAFAYETTE,  LOUISIANA 


CITY  DISTRICT  MAN.XGER 

MORNING  AND  SUNDAY  PAPER  lo¬ 
cated  in  Middle  West  city  of  over 
1.50.000.  An  experienced  man  who  un¬ 
derstands  boys  snd  ha*  proven  that 
he  ran  increase  rircnlation,  handle  col¬ 
lections  efficiently  and  give  excellent 
service.  We  believe  the  pay  is  above 
average  and  there  is  a  monthly  bonus 
plan,  five  day  week,  hospitalization  and 
insurance  plan,  pension  plan.  If  yon 
ran  convince  ii*  that  yon  are  the  right 
man  there  is  opportunity  for  advance¬ 
ment.  Write  Box  3504,  Editor  ft  Pub¬ 
lisher,  giving  age,  experience  and  ref- 
erenres. _ 

CREW  MANAGER 

EXPERIENCED,  to  take  full  charge  of 
outside  subscription  sales  crew  for 
Nassau's  only  daily  and  fastest  grow¬ 
ing  newspaper.  Permanent  position. 
Must  have  car.  Salary,  override— car 
allowance.  R.  Hepp,  Newsday,  64r 
Main  Street.  Hempstead.  Long  Igland. 

.AGGRESSIVE  YOUNG  MAN  wanted 
as  circulation  manager.  Willows  Daily 
Journal,  Willows,  California. 


HELP  WANTED 


Circulation  i 


THRIVING  WEEKLY,  about  to  go 
daily,  in  Nation’s  fastest  growing 
Community,  Chart  Area  2  wants  t(w- 
notch  Circniation  Mansger  to  build 
Little  Merchant’s  organization.  Must 
be  proven,  home  delivery  executive. 
Minimum  8  years’  experience,  under 
45  years  old,  looking  for  unusual  op¬ 
portunity  with  newspaper  chain.  Write 
all,  first  letter,  including  salary  re¬ 
quirements.  Box  3502,  Editor  ft  Pub¬ 
lisher. 


Classified  Adre 


A  SWELL  OPPORTUNITY  for  depart¬ 
ment  manager  or  supervisor — or  for  51 
sales  person  ready  to  move  up.  One 
with  sonnd  background  and  proven 
gales  aibility.  This  is  a  thriving  classi¬ 
fied  department  of  an  important  East¬ 
ern  Daily  (within  100  miles  of  New 
York)  5  day  week.  Good  starting  sal¬ 
ary  and  bonus.  P.O.  Box  42,  Planet¬ 
arium  Station,  New  York  24,  N.  Y. 


TELEPHONE  ROOM  SUPERVISOR 
AMBITIOUS  woman  to  take  complete 
charge.  Mast  have  good  knowledge  of 
sales  and  training  the  selling  efforts  of 
others.  Midwest  metropolitan  daily; 
strong  competitive  market,  good  earn¬ 
ings  snd  bright  future.  First  letter 
mnst  contain  complete  information  in¬ 
cluding  salary  requirement.  Write  Box 
3305,  Editor  ft  Pnblisher. 


CLASSIFIED  MANAGER  for  11,000 
circulation  daily.  Excellent  opportuni¬ 
ty  for  classified  salesman  desiring  ad¬ 
vancement.  Write,  call  or  wire,  adver¬ 
tising  mansger.  The  Daily  Plainsman, 

Huron,  South  Dakota. _ 

MAN  OR  WiQMAN  as  classified  sales¬ 
man.  Good  paper.  Good  town.  Oppor¬ 
tunity.  Write  It.  C.  Dix,  The  Evening 
Record.  Ravenna.  Ohio. 

Diaplay  AdvertlsiHg 

.\D  MANAGER — 'Semi-weekly  in  fast 
growing  city  of  12,000,  fine  opportuni¬ 
ty.  Straight  salary,  vacation.  South¬ 
erner  preferred.  Give  references  — 
only  well  experienced  need  apply. 
Open  now.  Times-Free  Press,  Carroll¬ 
ton^^ _ 

.ADVEIRTISING  Display  man  with  lay¬ 
out  ability  wanted  on  6-day  daily  with¬ 
in  next  30  days.  State  experienee, 
salary,  age,  references,  snd  marital 
ststug.  Neosho  (Missouri)  Daily  Newt. 
ADVERTISING  MANAGER  -  SALES 
MAN,  under  35,  who  knows  business 
thoroughly,  can  direct  others.  Salary 
and  'bonus.  Ideal  living  conditions. 
Write  Lockwood  Phillips,  publisher, 
•ADC  national  award  winning  semi¬ 
weekly  Carteret  County  News-Times, 
Morehead  City,  North  Carolina. 
■AGGRESSIVE  combined  Georgia  dai¬ 
lies  desire  services  of  ambitions  and 
experienced  advertising  salesman. 
Should  be  able  to  make  presentable 
layout  and  write  copy.  Write  full  par¬ 
ticulars  to  Retail  Advertising  Manager, 
Ledger-Enquirer  Newspapers,  (jolum- 

bus,  Georgia. _ 

EXPERIENCED  MAN  to  be  manager 
of  onr  advertising  department  on  email 
southern  daily  in  college  town.  Gener¬ 
ous  commission.  Needs  car.  Write  ex¬ 
perience  to  Box  3309,  Editor  ft  Pub¬ 
lisher^ _ 

DISPLAY  ADVERTISING  Salesman 
for  semi-weekly,  8,500  circniation,  20 
miles  north  of  Miami.  Larger  snd 
more  demanding  operation  than  moat 
small  dailies.  Permanent  position  with 
opportunity  for  advancement  in  fast¬ 
growing  organisation.  Give  age,  ref¬ 
erences,  experienee,  salary  require¬ 
ment;  send  sample  layonta.  Write  Ad¬ 
vertising  Manager,  Sun-Tattler,  Holly 
wood,  Florida. _ 

ESTABLISHED  40  yeari^Need  ad¬ 
vertising  mansger  experienced  grocer¬ 
ies.  Handle  radio,  newspaper,  and  pro¬ 
motion.  Write  fully. 

SAAVYER  S’fOBES,  INC. 

Billings,  Montana 

WANTED  for  one  of  best  papers  in 
Midwest  young  experienced  advertis¬ 
ing  salesman.  Should  have  2  or  8 
years’  experienee  in  selling,  layout 
and  copy.  Prefer  man  trained  in  Mid¬ 
west,  Chart  Area  59.  Write  complete 
information,  referencei,  starting  salary 
expected,  etc.  All  req>Iies  held  itrictly 
confidential.  Box  3401,  Editor  ft  Pub- 
lither. 


HELP  WANTED 


enced,  with  copy  and  layout  ability,  to 
fill  vacancy  on  our  staff.  New  England 
newspaper.  Excellent  salary,  pins  bo¬ 
nus  and  profit-sharing.  5-day  week. 
Reply  all  details  with  strict  confidence 
to  Box  3539.  Editor  ft  Publisher. 


DISPLAY  ADVERTISING  SALh»- 
MAN,  for  six  day  afternoon,  23,000 
daily.  Must  have  experience.  Include 
all  details,  references,  pay  expected 
in  first  letter.  Write  Joe  D.  Smith, 

Daily  Town  Talk,  .Alexandria,  La.  _ 

THOROUGHLY  EXPERIENCED  ad¬ 
vertising  manager  to  work  and  direct 
high  linage,  promotional  daily  in  lo,» 
000  industrial  city.  Give  sals^  M- 
quirements  and  all  references.  W.  K. 
Hussman,  NEWS.  Camden,  Arkansas. 


YOUNG  PROMOTIO.X  MAX.  Agg«8- 
sive  Florida  newspaper  needs  hardhit¬ 
ting,  effective  young  promotion  man 
who  can  demonstrate  he  is  capable  ot 
becoming  a  key  executive.  Outline  pro¬ 
fessional  background  in  detail  first  let¬ 
ter.  Inquiries  held  *trictly  confidentiAl. 
Box  3420.  Editor  ft  Publisher. _ _ 


EXPERIENCED  Advertising  Sales¬ 
man  with  copy  and  layout  ability  for 
aggressive  combined  Georgia  daily  in 
fast  growing  community. 

VACATION,  insurance,  bonus,  etc. 
In  first  letter  give  background,  aalary 
desired  and  when  available  to  Joe 
Carter,  Advertising  Manager,  Newapa- 
per  Printing  Corp..  Anguata,  Georgia. 

WIE  HAVE  a  good  position  open  for 
an  advertising  man.  either  experienced 
or  one  who  wants  chance  to  get  more 
experience.  Twice-a-week  paper  ex¬ 
tra  good  business  area.  Give  complete 
details,  salary  wanted,  etc.  in  first  let¬ 
ter.  Republican  ft  Independent,  Hum¬ 
boldt,  Iowa.  _ 

Edkoftol 

afternoon  DAILY  in  Southern  city 
of  150,000  seeks  applicanti  now  for 
reportorisl  positions  expected  to  be 
op6n  lOon.  Would  purticulurly  liko 
applicationa,  from  hard-working  young 
men  and  women  who  have  two  to  five 
years’  experience  in  general  reporting 
and  who  would  be  willing  to  start  at 
360  or  365,  knowing  that  they  can 
advance  at  they  prove  ability.  Applica- 
tioQS  will  bo  troftted  confidoutiully  und 
kept  In  current  file.  Box  3306,  Editor 

ft  Publisher. _ _ _ 

ALERT  competent  rewrite  man  who 
knows  news  snd  can  handle  it  for  a 
fast-moving  metropolitan  afternoon 
city  deik.  Man  we  want  is  away  above 
average,  and  will  be  offered  above 
average  pay  to  atari  with  raisei  as  hit 
performance  justifies  them.  Chart 
Area  56.  Please  give  fullest  deUils 
of  experience,  education,  aalary  ra- 
quirementt  in  first  application.  Box 

3402,  Editor  ft  Poblisher. _ _ 

CONNECTICUT  afternoon  daily  needs 
capable,  experienced  girl  for  social, 
some  general  reporting.  Good  wage,  6- 
day  week,  numerous  benefits.  Small 
town  training.  New  England  connec¬ 
tions  preferred.  Box  3418,  Editor  ft 

Pnblisher. _ , 

EDITOR  for  afternoon,  Sunday  dally. 
Must  be  aggressive,  reliable,  loyal, 
have  imagination,  and  dig  for  local 
news,  able  to  take  full  charge.  Good 
oipportanity  if  you  like  livable,  small 
Western  city.  Write  full  details.  Daily 

News.  Lewistown,  Montana. _ 

MORNING  newspaper  with  circulation 
of  60,000  in  Middle  West  seeks  compe¬ 
tent  desk  man.  Must  come  for  per¬ 
sonal  interview.  Box  3417,  Editor  ft 

Publisher.  _ 

REIPOR'PER  for  general  newi  and 
sports.  Write  Managing  Editor,  Daily 

Globe,  Ironwood,  Michigan. _ 

TlDiTOU-WRITElt.  Highly  interesting 
lK>*ition  on  company  magazine  of  New 
Jersey  life  insurance  company.  Un¬ 
usually  pleasant  working  conditions. 
Friendly  personality,  writing  experi¬ 
ence.  initiative  and  ability  to  work 
under  own  direction  necessary.  For 
interview,  send  resume  of  backgronnd 
and  experience  to  300  Broadway,  New¬ 
ark  4.  New  Jersey.  Personnel. 


editor  (S  publisher  for  August  29.  1953 


HELP  WANTED 


Editorial 


SEEKING 

LARGER  OPPORTUNITIES? 

LEADING  national  business  magazine 
is  seeking  young  man  with  2  to  5 
years  daily  newspaper  industrial  beat, 
reporting-desk  experience  for  news  edi¬ 
torial  position.  Salary  commensurate  > 
with  experience  and  ability.  Excellent  j 
opportunities  for  growth.  Write  Box 
3403,  Editor  &  Publisher,  giving  full  | 
resume. _  I 

SPORTS  EDITOR  and  telegraph  edi-  i 
tor.  Immediate  opening.  Six  day  after¬ 
noon  Gannett  Newspaper.  Write  Fred 
Eaton,  managing  editor,  Ogdensburg 
Journal,  Ogdensburg,  New  York.  I 

EXPERIENCED  WOM  .VN  WRITER  to  ; 
assi-^t  with  women's  pages,  writing  of  ! 
society  and  feature  assignments  on  6  I 
day  northern  Ohio  evening  newspaper. ; 
Give  full  experience  and  qualifications  I 
in  letter  to  Box  3559.  Editor  &  Pub¬ 
lisher.  I 

- I 

EXTR.V  GOOD  POSITION  for  reporter! 
to  take  charge  of  news  on  our  twice-  j 
a-week  newspaper,  experienced  or  one 
who  wants  to  better  himself  with  more 
experience  in  twice-a-week  field.  Give  | 
complete  details,  salary,  etc.  in  first  ] 
letter.  Republican  &  Independent,  j 
Hnmiboldt,  Iowa. _  | 

GENERAL  REPORTER  on  small  city 
daily,  nice  clean  plant,  w-ell  equipped. 
Thomas  E.  West,  Herald,  Morris,  Ill. 

MANAGING  EDITOR  for  afternoon 
and  Sunday  daily  in  Chart  .Vrea  S3. 
Unusual  opportunity  for  right  man. 
Box  3530,  IMitor  &  Publisher. 

MAN.4.GING  EDITOR  on  progressive 
Michigan  daily  fully  modernly  equip¬ 
ped.  Give  newspaper  experience,  ref¬ 
erences  and  salaries  received.  Position 
is  permanent.  Box  3503,  Editor  & 
Publisher. _ 

managing  editor  position  open 
for  experienced,  ambitious  man  under 
50.  with  proven  executive  ability.  Good 
salary,  new  building,  modern  plant. 
An  old,  established  daily  newsp-aper  of 
18,500  ciiVulation  in  city  of  20,000. 
Former  editor  retired  after  43  years. 
Fort  Dodge  Messenger.  Fort  Dodge, 

Iowa. _ 

NEED  young  Midwest  reporter-photog¬ 
rapher  eager  to  newspaper.  Contact 
Gene  Thorne.  Managing  Editor,  Water- 
loo  (Iowa)  Courier. _ 

REPORTER — General  assignment  man,  j 
with  experience  for  progressive  six  | 
day  afternoon  23,000  circulation  daily.! 
Prefer  settled  people.  Include  all  de¬ 
tails,  references,  pay  expected  in  first 
letter  to:  Joe  D.  Smith,  Daily  Town 
Talk,  Alexandria,  Louisiana. _ 

W.ANTED — newsman  capable  of  han¬ 
dling  desk  on  afternoon  newspaper. 
Must  be  industriou.s  and  sober.  Apply 
The  Sun-Journal,  New  Bern,  N.  C. 
WANTED  reporter  with  at  least  one 
year’s  experience  for  Texas  daily,  pre¬ 
fer  unmarried  person.  Box  3548,  Edi- 
tor  &  Publisher.  _ 

WOMAN'S  PAGE  EDITOR  for  eastern 
farm  paper  to  replace  retiring  editor. 
Permanent  position;  good  opjiortunity 
for  advancement.  Give  details  of  expe- 
rience,  age,  references:  state  salary 
expected.  Box  3541,  Editor  &  Pub¬ 
lisher.  I 

YOUNG  REPORTER  wanted  for  fea-  1 
tures  and  general  assignments.  Prefer- 1 
ably  with  camera  experience.  .Vfter- 1 
noon  paper.  Chart  .-Vrea  SI.  .Tob  now 
open.  Box  3546,  Editor  &  Publisher.  | 

REPORTER  keenly  interested  and  well 
grounded  in  public  affairs  has  good  job 
waiting  on  afternoon  daily.  Experience 
in  covering  county  board,  school  board 
or  city  council  is  major  requirement, 
also  ability  to  write  concise,  meticu¬ 
lous  copy.  Starting  .salary  .$80-$85 
weekly,  liberal  merit  raises,  generous 
additional  benefits,  desirable  commu¬ 
nity.  Write  fully  to  Box  3560.  Editor 
&  Publisher. 

SOCI.4L  NEWS  (woman)  opportunity 
on  Sunday  staff  in  York,  Pennsylvania. 
Journalism  graduate  with  previous  ex¬ 
perience  preferred.  State  age,  educa¬ 
tion,  work  reward  and  references  in 
confidence.  Mr.  Slabach,  Sunday  News, 
8  W.  King  St..  Lancaster.  Pa. 


HELP  WANTED 


Phot 


PICTURE  STORIES  WANTED 
All  Subjects.  50%  royalties.  Interna¬ 
tional  resales.  Contact  P.  I.  P.,  305  E. 
75  St.,  New  York  21.  N.  Y. 

Promotion — Public  Relations 

aALES  PRESENTATIONS  — We  have 
an  opening  for  someone  who  can  write 
retail  and  national  advertising  present¬ 
ations.  You  may  be  on  a  smaller  daily 
and  want  to  move  on  to  one  of  the  na¬ 
tion’s  largest,  where  you’ll  have  more 
facilities  and  a  larger  staff  with  which 
to  work.  You  may  be  a  salesman  who 
knows  how  to  sell  with  the  printed 
word — in  sales  presentations.  'Tell  us 
about  yourself  in  full  detail,  including 
salary.  Chart  Area  #2.  Box  3419, 
Editor  &  Publisher. 


SALESMAN 

WELL-KNOWN  company  can  nse  an¬ 
other  salesman  who  is  acquainted  with 
daily  newspaper  editors,  doing  service 
contact  work.  Give  experience  and 
salary  desired.  Box  3323,  Editor  A 
Publisher. 

_ Mechanical _ 

OPENING  for  stripper-printer  and 
router-etcher.  Union  or  eligible,  37% 
hour  week.  Day  scale  $111.68,  night 
scale  $119.33.  Write,  A.  E.  Rosene, 
Production  Manager,  St.  Paul  Diipatch- 
Pioneer  Press,  St.  Paul,  Minnesota. 

COMPOSITOR  OR  COMBINATION 
Mi.4N  to  work  for  6  day  afternoon 
newspaper.  Ideal  working  conditions. 
Good  wages.  Other  benefits.  Write  to 
Box  3505,  Editor  &  Publisher. 
LINOTYPE  MACHINIST — Capable^f 
full  maintenance  seven  Linotypes,  Lud¬ 
low,  Elrod  in  South  Florida  plant. 
Must  be  experienced  on  Mixer,  Quad- 
der.  Teletypesetter.  Write  full  partic¬ 
ulars  of  experience  including  referenc¬ 
es  to  Box  3500,  Editor  &  Publisher. 
MiE  OH  A  N ICAL  ENGINEER  with  some 
training  in  electricity  for  newspaper 
work :  press  engineering  experience 
desirable.  Permanent  with  chance  for 
advancement.  Give  age,  education,  ex¬ 
perience  and  salary  requirements.  Ap¬ 
plication  confidential.  Box  3501,  Edi¬ 
tor  &  Publisher. 


—  I  WANTED  AT  ONCE 


.4.  DAY  combination  floor 
and  machine  man.  Will  assist 
in  finding  housing  in  good 
location  at  reasonable  rent. 
Give  full  information  in  first 
letter.  Our  Composing  Room 
personnel  members  of  I’ll'. 
Write  John  P.  Eck.  Day 
Foreman,  Clarksburg  Publish¬ 
ing  Co.,  Clarksburg.  West 
Virginia. 


PRESSMAN-STEREO,  for  Duplex  flat¬ 
bed.  Contact  Willows  Daily  Journal, 
Willows,  California. 

_ INSTRUCTION _ 

_ Classified  Advertking _ 

Here’s  How  YOUR  Small  Paper 

Can  Develop  Its  04VN 

Classified  Manager  ...  j 

DOES  lack  of  a  trained  Manager  ; 
stymie  Classified  Advertising  growth  ' 
for  your  paper?  Then  do  this; 

SELECT  an  alert,  intelligent  man  or 
woman  and  enroll  him  in  the  Howard 
Parish  Course  in  Classified  .4dvertis- 
ing. 

THIS  correspondence  course  pro¬ 
vides  thorough  instruction  in  every¬ 
thing  from  Want  Ad  fundamentals  to 
the  mechanics  of  running  a  small-paper 
Classified  section.  Fee  of  $44  covers 
basic  course:  $4  more  pays  for  in¬ 
struction  on  departmental  operations. 
Course  starts  September  1. 

Write  for  fuill  details  today.  Specify 
Brochure  B,  Please  I 

HOWARD  PARISH 
School  of  Classified  Advertising 
2900  N.W.  79th  St.  Miami  47,  Fla. 


HELP  WANTED 


Mechanical  I 


WANTED:  Combination  Stereotyper- 
Pressman  for  6  day  afternoon  daily. 
Have  32  page  Hoe  Simplex  Press.  Cir¬ 
culation  9,000.  City  17,000.  State 
University.  Write  or  phone  Sam  E. 
Gearhart,  TIMES,  Fayetteville,  Ark. 

WRITERS  SERVICES 
Literary  Agency 

WRITERS  I  —  TV  MINDED?  You  do 
not  have  to  be  a  television  writer  to 
write  for  TV.  Outline,  plot,  or  synopsis 
will  suffice.  Write  for  terms — TODAY! 
Mead  Agency,  419 — 4th  Avenue,  New 
York  16,  New  York. 

SITUATIONS  WANTED 
Administrative 

SUCCESSBRJL  operator  oi  small  daily 
wants  to  progress  to  larger  paper. 
Would  run  non-metropolitan  newspaper 
for  salary  and  per  cent  of  profit  or 
would  take  business  manager,  person¬ 
nel  manager,  or  publisher’s  assistant  ! 
job  in  100,000  and  up  field.  Box  3315, 

Editor  Sc  Publisher. _ 

PUBLISHER,  Southeast:  Need  to 
strengthen  executive  staff?  Smart 
young  (37)  manager  pigeonholed  in 
small  unit  of  scattered  chain  seeks 
broader  opportunity.  Wide  experience 
all  phases.  Box  3409,  Editor  Sc  Pub- 

liCi*  ' _ 

‘YOUNG  PUBLISHER  with  experience 
also  as  reporter,  editor,  sales  manager, 
advertising  manager,  U.P.  bureau  chief 
SEEKS  NEW  JOB  ABROAD  OR  AT 
HOME,  administrative,  public  rela¬ 
tions,  sales  representative,  news.  $10,- 
000  minimum.  Contact  Don  Johnson, 
1241  Olive  Road,  Homewood,  Illinois. 

Artists — Cartoonlstg 

POLITICAL  CARTOONIST 
NOW  with  International  Press  Service, 
Washington,  D.  C.,  creating  po'Iiticat 
cartoons  which  appear  regularly  on 
editorial  and  front  pages  of  newspa-  , 
pers  in  50  countries.  Cartoons  have 
appeared  in  national  magazine  and 
newspapers.  Will  send  samples.  Vet, 
31.  Prefer  Chart  Areas  JPl  or  $2,  but  I 
will  go  anywhere.  Box  3509,  Editor  & 
Publisher. 

Circulation 


SITUATIONS  WANTED 


Circulation 


WEEKLY  Newspaper  circulation  rec¬ 
ords  maintained  to  ABC  standard  k; 
expert  with  25  years’  experience.  Fsn 
time  basis.  Opening  for  one  more  pi¬ 
per  in  Metropolitan  New  York  Ares. 
References.  Box  3430,  Editor  &  Pit)- 
lisher. 

_ Correspondents _ 

EXPERIENCED  REPORTER,  magi- 
sine,  newspaper,  planning  Fall  trip  to 
Europe,  seeks  news,  feature  assign¬ 
ments  anywhere  on  Continent.  Can  tar¬ 
nish  pictures.  Box  3415,  Editor  i 
Publisher. 

NEW  ENGLAND 

.4MBITIOUS  young  reporter  on  top 
Boston  newspaper  seeks  news,  feature, 
or  special  assignments.  Experienced 
in  politics,  sports.  Box  3551,  Editor 
&  Publisher. 

_ Display  Advertising _ 

.ADVERTISING  DIRECTOR  with  rec¬ 
ord  of  increases  all  departments  seek) 
position  on  daily  15-30,000  circulation. 
45,  married.  Best  of  references.  Stile 
salary.  Box  3520,  Editor  &  Publisher. 

ADVERTISING  EXECUTIVE,  17 
years  in  present  connection  with  large 
newspaper,  wants  change  to  advertii- 
in^  manager  good  small  daily.  South  or 
Midwest  preferred.  Twenty-five  yesrt' 
experience  local,  national,  classified, 
editorial.  Age  46,  nvarried,  two  chil¬ 
dren.  Industrious,  sober,  good  leader, 
excellent  references.  Write  Box  3525, 

Editor  &  Publisher. _ 

ADVERTISING  MANAGER  or  Nud- 
ber  1  man.  20  years  national  and  re¬ 
tail.  Excellent  references  and  record. 
Married,  43.  Permanent.  Box  3532, 
Editor  &  Publisher. _ 

”  UNUSUALLY  ALERT  adver¬ 
tising  salesman  all  elassifiea- 
tions.  Promotion  minded,  self 
starter.  Excellent  public  rela¬ 
tions.  A  leader  with  proven 
managerial  ability.  Want  to 
locate  in  75,000  to  150,000 
market  where  production  will 
assure  permanent  future. 
Box  3514,  Editor  &  Publisher. 

Edttoiial 


GIRCUL.4TION  MANAGER  —  Thor-  SPORTS  MY  LINE.  Sport*  Editor 
oujchly  experi-enced  AliLi  phases  circu*  small  daily  ('6,000)  four  years  desirsi 
lation,  carrier  to  Circulation  Manager;  change  of  scenery.  Also  some  experi- 
South,  Central  States,  Midwest — ^Morn-  ence  on  wire,  photography  and  generil 
ing.  Evening,  Sunday  operations —  reporting.  Veteran  27,  B.A.  1948.  Box 

50.000  to  200,000.  Now  assistant  Cir-  3225,  Editor  &  Publisher. _ 

culation  Manager,  qualified  for  top  po-  AVAILABLE  JAN.  1.  for  medium  dsi- 
s.Gon,  any  area.  Dependable  capable,  ,  iip. 

good  education  Age  38  Excel  ent  ref-  military  corre«pondent,  Amer- 

nn  3253 **Fditor ^  Pub  Consul  now  heading  U8IS  in  suh- 

que.st  Write  Box  32;>3,  Editor  &  Pub-  7  indudiai 

iiMier. - ^ years  cable  editor  Washingtes 

CIRCULATION  MANAGER,  21  years  |  2)4  years  newsmagazine;  5  yssri 

experience  all  phases  circulation  and  1  including  3  years  sea  oommsod; 

promotion  highly  coinpetitive  morning,  |  5  y^,,,  u.S.  Foreign  Service;  resip¬ 


evening  and  Sunday  fields.  Sound  pro¬ 
duction  record.  Qualified  assume  full 


ing  whenever  right  job  offered;  BA. 
in  Journalism;  age  38,  USNR;  Deno- 


responsibinty  entire  o^ration  25  000  ,  minimum.*  Box  8331, 

to  100,000.  -Age  41.  Excellent  refer-*  irHitne  4  PnEtisber 

ences.  Now  employed  but  desire  Editor  Sc  Publisher, _ 

change.  Prefer  Chart  Area  3,  4,  5,  9.]  (XkPYREADER-REPORTER.  Vet,  27, 
Full  detailed  letter  and  photo  if  de-  1  with  5  years'  experience,  2  on  deik, 
sired.  Box  3515,  Editor  &  Publisher,  seeks  copyreading  spot  on  large  dsilf- 

I  Box  3313,  Editor  Sc  Publisher. 
EMPLOYED  CIRCULATION  MANAG- |  /yiVQCTOTTiB 

ER  has  devoted  all  working  years  (19)  *  C^T  CONSCIOUS 

to  furthering  career  in  circulation 

work.  Relocations  from  5,000  to  over*  ’Mr a V^mvO^FTATTOR* 

100,000,  morning,  evening  and  Sunday  MANAGING  EDITOR 

newspapers  were  made  to  gain  experi-  knows  production,  business  • 

eneo  in  all  phases.  Esi>ecially  enjoy  National  award  winnerl  Now  with  met 
promotion  and  competition.  Now  37  1  ropolitan  daily,  wants  return  to  flrii 
years  obi,  good  education,  valua*ble '  love,  the  small  town  newspaper, 
background  and  best  of  references.  TWENTY  YEARS’  lEXPERIENCE 
Seeking  progressive  publisher  and  de-  |  gg  reporter,  editorialist,  news  editor 
sirable  community  for  permanent  home.  I  gnj  managing  editor.  Worked  v*7 
Prefer  Chart  .Area  »6,  but  will  go  through  school  ns  printer-operator, 
where  opportunity  is  beat.  Box  3544,1  Family  man,  age  39.  Box  3321,  Editor 
Editor  &  Publisher.  ‘  -  •"  ■ 


&  Publisher. 


ROAD  MAN  on  one  of  South  s  largest  LOOKING  FOR  a  chance  to  get  report- 
newspapers  wishes  circulation  manag-  editorial  experience.  Colloi* 

er’s  job  on  smaller  newspaper.  Fa-  -^gd  A.B.,  advertising  and  pnblishinr 
miliar  with  all  phases  circulation  work,  background.  Vet,  25,  single,  go  any 
Fifteen  years’  experience.  Box  3ol9,  332#  Editor  Sc  Publisher 

Kditor  &  Publisher. - - - - ^ 

YOUNG  ambitious  circulation  man,  NEW3-OITY  EDITOR,  37,  ^ 

fully  versed  on  ABC,  Little  Merchant,  change  back  South,  nine  years  expe^ 
and  mail.  Now  on  small  daily  12,000  ence.  Past  and  accurate  copy 
Chart  Area  S9.  Desire  job  wifih  chal-  the  inch.  All  makeup.  Features  SB« 
lenge  to  prove  ability.  Box  3542,  Edi-  pictur*  idea*.  Box  -OOia,  Editor  ■ 
tor  ft  Publisher.  Publisher. 
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SITUATIONS  WANTED 


PKIZE-WIITNING  Editor-Photofrapher 
holding  22  bonori  wants  editorial  or 
public  relations  position  offering  wider 
range  for  proven  creative  ability.  17 
years  experience  on  dailies  and  week- 
lies.  Box  3314,  Editor  &  Publisher. 
REPORTER,  Now  employed  on  general 
sssignment,  beat,  also  sports  editor, 
staff  photographer,  connty  seat  daily 
in  Chart  Area  SIO.  However,  native 
New  Yorker  interested  in  Chart  Area 
£2,  anywhere,  on  news  beat,  general 
assignment,  no  sports.  Single,  23, 
Army  no  problem.  B.S.S.  '50.  Will 
have  a  year’s  experience  when  avail-  i 
able  on  30  days  notice  after  August  , 
20.  Box  3319,  Editor  &  Publisher.  ■ 

I  CAN  produce  winners  for  any  sports  i 
editor.  Thoroughbred  racing  back- 1 
ground  22  years;  some  writing.  Daily,  • 
syndicate.  Now  employed.  Box  3350. 
Editor  &  Publiaher. _ 

ASSISTANT  to  Editor  —  Administra- 1 
tive,  editorial,  classified,  research  ex¬ 
perience.  Newspaper,  House  organ,  TV 
and  Radio.  B.A.  Initiative.  Will  relo¬ 
cate.  Age  27,  mature.  Box  3436,  Edi- 
tor  &  Publisher. _ 

AVAILABLiE  NOW  —  Former  roorts 
editor.  University  of  Michigan  Daily. 
Will  travel  anywhere  for  right  Job. 
SDX.  25,  married,  car.  Prefer  sports, 
athletic  publicity.  M.  J.  Lewin,  13048 
Blsndford  Rd.,  Cleveland  21,  Ohio. 
lYanhoe  1-4885. _ 

ASSOCIATE  EDITOR.  34,  of  Midwest 
farm  publication  desires  position  offer¬ 
ing  opportunity  for  further  advance¬ 
ment  in  editorial  or  production  fields. 
Currently  handling  planning  of  content 
and  supervising  staff  of  150,000  circu- 
Istion  farm  monthly.  Can  handle  cam¬ 
era,  do  layout,  and  understand  adver¬ 
tising  contracts  or  schedules.  Back¬ 
ground  includes  experience  naanaging 
weekly  newspaper,  BJ  from  University 
of  Missouri  School  of  Journalism  In 
IMl,  3  years  in  Air  Force  combat 
camera  unit.  Married,  two  small  sons. 
Will  consider  any  location,  but  prefer 
a  coastal  area.  Box  3411,  Editor  k 
Publisher. 

COMBINATION  NEWIS,  ad  and  photo 
man,  3  years’  experience:  seeks  top 
weekly  position  or  public  relations 
lob  in  industry.  Chart  Area  12,  1  or 
2.  Vet,  Married,  28,  BA  degree.  Box 

3431,  Editor  A  Publisher. _ , 

EDITOR  Prise-winning  Eastern  week¬ 
ly,  daily  back^ound.  B.A.  Journalism, 
38,  family.  Top  editorials.  Resume 
on  request.  Box  3421,  Editor  k  Pub¬ 
lisher. 

EDITOR-Ad  Man  on  weekly  2  years, 
seek  post  on  large  weekly  or  daily. 
23,  single,  draft  exempt,  college  grad. 
Available  immediately,  what  have  yont 

Box  3404,  Editor  k  Publisher. _ , 

EMPLOYED  NOW  as  city  hall,  labor 
reporter,  17,000  circulation  daily,  two 
years.  Some  editorial  writing,  makeup, 
desk.  Former  sports  editor.  Married, 
veteran,  25,  BJ,  BA.  Missouri.  Seeks 
writing  or  desk  job  larger  daily.  Pre¬ 
fer  Midwest,  East.  Box  3412,  Editor 
A  Publisher. _ 

NEWS  EHHTOB 

STRANDED  by  newspaper  collapse. 
Trained  6  years  in  reporting,  editing, 
presenting  local  news  primarily.  Mar¬ 
ried,  30,  available  immediately.  Box 
3423,  Editor  k  Publisher. 

PAST:  I’ve  been  maisaging  editor,  edi¬ 
torial  writer,  war  correspondent, 
UN  analyst,  book  reviewer,  commen¬ 
tary  writer,  etc.,  with  first-hand 
knowledge  of  the  newspaper,  news 
agency,  and  radio  fields. 

PRESENT:  I’m  looking  for  a  perma¬ 
nent,  challenging  job,  preferably  not 
in  a  big  city. 

FUTURE;  That’s  up  to  yon.  Box  3410, 

_ Editor  k  Publisher. 

SMALL  CITY  REPORTER,  2  years 
general,  police,  local,  county  govern- 
mentis,  courts,  features,  J-grad,  single, 
available  now.  Chart  Area  2,  3,  6. 
Box  3422.  Editor  A  Publisher. 

SPORTS  or  general  assignment  re¬ 
porter — experience  on  10,000  clrcula- 
tion  daily  —  J-school,  vet,  26,  car. 
Chart  Areas  1  and  2.  Box  3432,  Edi- 
l»r  4k  Publisher. 


REPORTER-PHOTOGRAPHER,  4 
years,  3  on  dailies,  8,000  to  130,000; 
state  editor,  all  beats,  desks;  any¬ 
where.  Oar.  Single  vet,  27,  J-grad. 
Wire,  call,  write  John  W.  Magee,  Idaho 
Daily  Statesman,  Boise,  Idaho. 

REPORTER,  Writer.  Inject  verve, 
acumen,  humor  into  work.  2yi  years’ 
experience.  Young,  vet,  BA,  Phi  Beta 
Kapipa.  Box  3435,  Editor  4k  Publisher. 

SPORTS  editor-writer,  6  years,  left 
dangling  by  fold-up.  Prise  winning 
copy,  appealing  layout  and  can  double 
on  desk.  Go  anywhere  for  key  post.  | 
30,  family,  BA,  Marine  vet.  Need  sub-  I 
stantial  salary.  Box  3414,  Editor  k  : 

Publisher. _  j 

SPORTS  REPORTER — Editor.  5  years  ! 
daily  experience;  makeup,  layout,  etc.  i 
Available  immediately  for  good  future. 
Age  29,  married,  vet.  Box  3433,  Editor 
4k  Publisher. _  I 

WIRE  EDITOR  southern  daily  wants  ! 
job  as  reporter  or  on  de«k  for  big  or  i 
small  paper.  Chart  Areas  1,  2.  Was 
June  journalism  grad,  college  editor;  I 
4  years  New  York  City  daily,  draft 
deferred.  Box  3425,  Editor  4k  Pub- 1 
Usher. 


ALERT  young  draft-free  reporter, 
capable,  articulate,  .seeks 
NEWS  JOB  WITH  EUROPEAN 
FUTURE. 

Topflight  experience,  references. 
B.AGBR  to  learn.  Fluent  French,  Spa¬ 
nish,  passable  German.  Good  back¬ 
ground  World  History,  Economics. 
Now  employed  large  Chart  Area  *2 
afternoon  daily.  Box  3537,  Editor  4k 
Publisher. 

Creative  Writer-Editor 
Has  Solid  Experience  To  Sell 

*  Public  Relations  *  General 

*  .Advertising  •  Retail 

*  Research  Articles  *  Industrial 

*  Program  Planning  *  fldurational 

For  her  resume,  write  Box  3549, 

_ Editor  4k  Publisher. _ 

DE9KMAN — 30,  4  years  important 

eastern  city  seeks  spot  in  East,  Middle 
West:  Available  Now;  $90.  Box  3553, 
Editor  k  Publisher. 

EDITOR -WEEKLIES 

SEEKS  post  on  weekly.  Chart  .Areas  2, 
1 ;  tabloid,  standard ;  smart  make-up, 
tight  copy;  full  knowledge  govern¬ 
ment,  labor,  religion;  features,  inter¬ 
views;  free  October  1.  State  salary. 
Vet.  43.  B.A.,  family  man.  Box  3516. 
Editor  4k  Publisher. 

EDI’TOR  WHO  CAN 

MAKE  PAGES  TALK 

EXPERIENCED  industrial  editor,  la¬ 
bor  reporter,  writer,  layout  man,  pho¬ 
tographer — sjiecializes  in  picture  story 
production — age  26 — wants  creative 
writing  or  picture  story  work.  Box 

3.526.  Editor  4k  Publisher. 

EDITOR’S  MEMO 

EIGHT  YEARS  editorial  writer  large 
Eastern  daily.  Nine  pnevious  news 
experience.  Thirty-eight,  family.  Euro¬ 
pean  travel.  Foreign  affairs,  American 
history  specialist.  Best  references.  Box 

3.527.  Editor  4k  Publiaher. 

'  EDITOR  REPORTER 

YOUNG  Editor,  editorialist,  feature 
writer,  personal  touch;  experience 
small  daily  and  foreign  correspondence, 
9  years’  experience,  seeks  editorship 
or  reporter  job  daily  or  magazine. 
Energetic,  highly  recommended.  Age 
31.  go  anywhere.  Box  3556,  Editor  4k 
I  Publisher. 

,  ‘exFeRIENCED  reporter.  Sports 
i  Editor  seeks  jnb  on  small,  medium 
I  daily.  Available  now.  Box  3518,  Edi- 

I  tor  &  Publisher. _ 

I  WANT  TO  return  to  my  native  Chart 
.Area  52,  preferably  Pennsylvania, 
Have  just  completed  a  140  page  spe¬ 
cial  edition  with  distinction  for  my 
jiresent  Middlewest  publishers.  Al- 
thon|[h  sports  desk  is  my  forte  will 
consider  general  reporting  as  am  on 
the  way  up.  Experienced  in  layout 
camera  and  dark  room.  Available  at 
I  once.  Box  3522,  Editor  4k  Publisher. 


J-GRAD,  married,  27,  trained  for  Pub¬ 
lic  Relations,  worked  as  reporter, 
photographer,  wire  editor,  technical 
editor.  Seeks  news,  employee  publica¬ 
tion  or  Public  Relations  job.  Good  ref- 
erences.  Box  14,  Munroe  Falls.  Ohio. 

JOURNALIST  with  12  years’  experi¬ 
ence  as  night  editor  reporter  and  ad¬ 
vertising,  is  able  to  write  and  speak 
in  six  languages.  Born  in  Sweden,  mar¬ 
ried,  age  30,  desires  good  opportunity 
on  a  newspaper  or  trade  journal.  Will 
settle  anywhere.  Box  3531,  Editor  4k 
Publisher. 

■M.AN.AGlNft  Editor — aircraft  house 
organ  (12  years),  village  weekly  (5 
years),  seeks  opportunity  Chart  Areas 
4,  5  or  9,  as  editor-manager  large 
weekly.  Best  references.  Box  3557, 
Editor  k  Publisher. 

M.ATl’RE  editor,  20  years'  experience 
news/magazine  field  seeks  position  as 
publisher’s  or  Managing  Editor’s  as¬ 
sistant  in  quality  bracket.  Seasoned 
in  reporting,  features,  re-write,  lay¬ 
out  ;  some  promotion  and  public  rela¬ 
tions.  Former  editor  250,000  slick  and  j 
byline  background  other  periodicals. 
No  trade  experience.  Box  3552,  Editor 
4k  Publisher. 

NEW  ENGLAND 
EDITORS  AND  PUlBLIiSHERS 
Young  versatile  writer,  married  veter¬ 
an,  wants  to  return  New  England  to 
settle.  Hard  worker  seeks  energetic  pa¬ 
per.  Diverse  background.  BS,  5  years 
high  college  grades.  Proven  success  in 
all  endeavors.  Best  vocational  and 
character  references.  Will  cut  present 
’’Big  City”  salary  for  right  location 
and  position.  Box  3506,  Editor  4k  Pub¬ 
lisher. 

NEWS  or  sport  job  on  10-25,000  daily 
by  ex-sports  editor,  single,  2-4,  vet, 

3  years  work,  college.  Box  3550,  Edi¬ 
tor  4k  Publisher. 

NEWS-FEA’TURE  “WRITER  seeks 
tough  job  in  growing  area.  S'/i  years 
newspapers,  government.  lU  grad.  Re¬ 
quest  biography.  Box  3511,  Editor  4k 
Publisher. 

NEWSM.AN:  Skill  and  interest  in  hu¬ 
man  problems.  6  years’  experience  dai¬ 
ly  reporter,  photographer,  magazine 
editor,  features.  In  West.  Box  3533, 

Editor  k  Publisher. _ 

REPORTER,  two  years’  experience,  all 
beats.  J-grad,  can  use  camera.  Single, 
25.  vet.  Prefer  Chart  -Area  6.  Box 
3.536.  Editor  4k  Publisher. 
REPORTER-FE.ATURE  WRITER,  27. 
Excellent  new.spaper  background.  Good 
publicity  man.  Job  desired  in  Chart 
Area  S'Z.  Box  3512,  Editor  k  Pub-  1 
lisher, _ 

SPORTS  EDITOR  and  page  one  humor 
and  satire  columnist,  guaranteed  cir¬ 
culation  builder  and  readership  getter, 
urgently  desires  position  Chart  -Area 
510.  Doctor  suggests  warm  climate  for 
hay  fever.  20  j-ears’  experience  all 
phases  newspapering.  Several  years’ 
experience  editor  Pacific  Coast  wire 
service.  Fast,  clean  copy,  good  photog¬ 
rapher.  Presently  w-orking  northern  1 
city  21.000  population.  Would  con¬ 
sider  weekly  wanting  good  solid  man  ■ 
with  ideas.  Box  3545,  Editor  k  Pub- 

lisher^;_ _ ' 

SPORTS  EDI’TOR,  mature,  5  years’  I 
exjifrience  all  phases,  college  grad,  ' 
family.  Wants  job  with  future.  Box 
3517,  Editor  4k  Publisher.  _  . 

WOMEN’!?  EDITOR  and  reporter,  sev¬ 
en  years  New  York  City  morning  daily,  | 
twii  years  general  news  small  city  ; 
daily,  expert  on  food,  fashions,  home  ' 
furnishings,  child  care,  desires  chal¬ 
lenging  position.  Chart  .Areas  9,  10, 
11  or  12.  Box  3521,  Editor  &  Pub¬ 
lish 

TV  FUGITIVE,  News  oilitor.  36.  15, 
years’  experience  writing,  rewriting, 
editing  radio  news.  IX-sires  change 
from  slumping  niediiim.  Present  sal-  , 
ary  $.5,800.  Chart  .Areas  It,  12.  Box 
3513,  Editor  4k  Pabliilier. 

YOUNG  REPORTER,  M.A.,  vet.'some  : 
exjierience,  seeks  beginner’s  spot  on  1 
daily,  weekly  anywhere.  Box  3528. 

Editor  4k  Publisher. _ | 

A'OUNG  AA'Oil.AN  wants  position  on  ; 
California  weekly  or  small  daily.  Five  I 
years  on  Midwest  county  sent  weekly  ' 
from  office  to  reporting,  editing  and  ' 
ads.  Phone  V'alencia  6-3417.  Helen  , 
Hinson.  1566  Church.  .Apt.  2,  San  i 
Francisco  14.  California.  ! 


YOUNG  WOM.AN,  26,  .M..A.  literature, 
teaching  background,  desires  publish¬ 
ing  work  in  Philadelphia  area.  Box 
3508,  Editor  4k  Publisher. 

Promotion — Public  Relattona 

A FRICAN  AFFAIRS  specialist  seeks 
solid  spot  with  U.S.  Firm  with  African 
interests.  Request  biography.  Box 

3510,  Editor  4k  Publisher.  _ 

PUBLIC  RELATIONS  ASSISTANT. 
Experienced  in  house  organ,  news  re¬ 
leases,  pataiphlets,  speeches.  Veteran, 
26,  offers  top  potential  to  industrial 
firm.  B.A.  English.  M.S.  Journalism. 
Chart  Area  52,  1.  Box  3555,  Editor  k 
Publisher. 

PUBLIC  RELATIONS 
ASSISTANT 

SUCCESSFUL  writer-editor  now  em¬ 
ployed  in  public  relations  seeks  indus¬ 
try,  agency  or  house  organ  position. 
■Two  years  dailies;  5  years  public  re¬ 
lations.  Vet,  28,  married,  college,  top 
references.  Box  3558,  Editor  4k  Pub¬ 
lisher; _ _ 

PUBLIC  BEL.ATIONS,  industrial  or 
trade  publication  post  sought  by  versa¬ 
tile  newspaperman,  27,  A.B.,  vet.  5 
years  in  dailies,  weekly.  Know  all  lo¬ 
cal-county  beats  and  desk  duties,  fea¬ 
tures,  Fairchild,  other  departments. 
Want  Chart  -Area  2  spot.  Box  3543, 
Editor  &  Publisher, _ 

PUBLIOITY-Press  Relations  Manager, 
currently  employed,  33,  college,  mar¬ 
ried.  5  years  industrial,  institutional 
Public  Relations  fields,  also  newspa¬ 
per,  magazine  experience.  Seeks  spot 
with  company  or  public  relations  coun- 
.vel  in  Chart  Area  52.  Box  3524,  Edi- 
tor  k  Publisher. 


MECHANICAL  SUPERINTENDENT 
or  Production  Manager  employed,  wants 
a  change,  experienced  all  mechanical 
departments,  and  business  of  publish¬ 
ing  a  newspaper.  Interested  only  in 
permanent  position.  Write  for  qualifi¬ 
cations  and  references.  Box  32’39,  Edi¬ 
tor  k  Publisher. 

COMPOSING  BOOM  FOREMAN 
OR  Production  Manager  with  extensive 
pest  experience  all  phasei  mechanical 
operation,  practical  and  exeentive,  de- 
sirea  permanent  connection  where  ahil- 
ity  to  aasnme  full  revoneibility  on 
eoste,  labor  relationa,  training  new 
personnel  and  co-operation  it  deaired. 
Available  for  interview  September 
9-15.  Complete  deta  on  requeit.  Box 

3820,  Editor  4k  Pnbliaher. _ _ 

EXPERIENCED  NEWSPAPER  atraight 
matter  LINOTYPE  OPERATOR  seeks 
permanent  job  in  New  York  state  or 
nearby.  Snocessfnl  working  manager 
small  daily,  weekly  and  job  shop  plant 
for  years.  A-1  references  respecting 
business,  staff  teamwork  and  communi¬ 
ty  participation.  ITU  member.  Would 
appreciate  interview.  Box  3407,  Editor 
4k  Publisher,  _ 

States  covered  by 
CHART  AREA 
Numbers  that  appear  in 
EDITOR  k  PUBLISHER 
Classified  Ads 

51.  — Maine,  New  Hampshire, 

Vermont,  Massachusetts, 
Rhode  Island. 

52.  — New  York,  Connecticut, 

New  Jersey,  Pennsylva¬ 
nia,  Maryland,  Washing¬ 
ton  D.C.,  Delaware. 

53.  — W.  Virginia,  Virginia, 

North  Carolina. 

54.  Georgia.  South  Carolina, 
Florida. 

55.  — Mississippi,  Alabama, 

Tennessee,  Kentucky. 

56.  — Michigan.  Ohio,  Indiana, 

Illinois. 

57.  — Wisconsin,  Minnesota, 

North  DakoU,  S  o  n  t  h 
Dakota. 

58.  — Iowa,  Missouri,  Nebraska, 

Kansas. 

59.  — 'Arkansas.  Lonislana.  Ok¬ 

lahoma,  Texas. 

510.  — Colorado,  New  Mexico, 

Arisons,  Utah. 

51 1.  — Montana.  Wyoming,  Ida¬ 

ho,  Washington,  Oregon. 

512.  — California,  Nevada. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

This  “organ  of  the  monopolists” 
(which  we  are  called  in  a  new 
book)  wants  to  tell  you  about 
“Stop  the  Press!”  which  you  may 
hear  about  in  the  future.  We  just 
want  to  save  you  the  time  of  read¬ 
ing  it.  It  isn't  worth  it. 

“Stop  the  Press!”  was  written 
by  George  Marion,  once  with  the 
.Vew  VorA:  Daily  Mirror  and  later 
with  the  Daily  Worker,  who  alleg¬ 
edly  published  it  himself  as  Fair- 
play  Publishers,  165  Broadway, 
New  York.  On  the  cover  the 
book  is  touted:  “It  is  rather  a 
searching  study  of  the  meaning  of 
the  press,  and  the  causes  of  its 
bias,  prejudice,  distortion  and  mis- 
repre.sentation.” 

But  in  his  own  words  in  the 
book,  Mr.  Marion  says  he  does  not 
claim  “for  this  book  that  it  is  a 
scientific  study.”  He  goes  on  to 
say;  “I  have  undertaken  this 
study  in  order  to  establish  that 
the  press  sins  not  ju.st  habitually 
but  systematically;  i.e.,  that  its 
faults  do  not  merely  happen  to  fall 
into  a  pattern,  do  not  accidentally 
recur,  but  must  fall  into  a  pattern, 
must  recur,  because  they  obey 
laws  ,  ,  .  In  sum,  I  wish  to  show 
that  it  is  the  very  function  of  the 
press  in  our  society  to  mislead  its 
readers,  misrepresent  the  general 
state  and  pattern  of  human  affairs, 
and  inculcate  ignorance  under  the 
pretense  of  conveying  informa¬ 
tion.” 

We  think  you  get  the  general 
idea.  We  wouldn’t  bore  you  with 
more  of  it  except  that  the  Daily 
Worker  gave  it  three-quarters  of 
a  page  review  which  indicates  to 
us  the  book  will  be  quoted  in  the 
future  whenever  anyone  tackles 
the  subject  “monopoly  press.” 

Mr.  Marion  is  the  author  of 
a  pamphlet  “Freedom  of  the 
Press”  which  Valerian  A.  Zorin, 
Soviet  delegate  to  the  UN,  quoted 
back  in  1947  attacking  the  U.  S. 
press.  This  one  may  be  quoted 
too. 

«  *  * 

Howard  Fast  wrote  an  intro¬ 
duction  for  the  book  which  calls 
It  a  “tale  of  a  press  rigidly  con¬ 
trolled.  more  ruthlessly  directed 
against  the  welfare  of  the  people 
than  any  other  in  all  the  world.” 

Pa^t  of  Mr.  Marion’s  complaint 
is  that  he  couldn’t  get  anybody  to 
publish  his  book  .so  he  organized 
his  own  company  and  printed  it 
himself.  He  doesn’t  mention  who 
paid  for  it,  but  he  denies  this  is 
“freedom  of  the  press.”  Mrs. 
Eleanor  Roosevelt  apparently  told 
him  that  the  fact  he  had  his  book 
printed  was  indication  there  is 
freedom.  He  replies:  “Does  she 
think  there  “was  freedom  of  the 
press  just  because  no  law  prevent¬ 
ed  me  from  writing  such  a  pam¬ 
phlet?  What  if  after  1  had  writ¬ 
ten  it,  I  found  that  all  the  presses 


and  distribution  -  machinery  were 
controlled  by  a  handful  of  pub¬ 
lishers  who  were  controlled  by  a 
handful  of  bankers  and  that  be¬ 
tween  them  they  would  not  let 
my  pamphlet  circulate?” 

But  Mr.  Marion’s  pamphlet  and 
book  were  printed,  he  didn’t  find 
the  presses  controlled,  and  we  got 
a  copy,  so  it  can  circulate.  What 
.sticks  in  Mr.  Marion’s  craw  is  that 
he  wants  someone  to  hand  him  a 
New  York  Times  plant  on  a  silver 
platter  and  he  wants  his  books  dis¬ 
played  on  every  newsstand. 

He  can’t  understand  why  after 
putting  words  on  paper  and  into 
type  everyone  isn’t  eager  to  dis¬ 
tribute  his  product  to  a  suppo.sed- 
ly  breathless  America  waiting  to 
read  his  deathless  prose.  He 
doesn’t  understand  that  quality  of 
a  product  or  of  a  book  has  some¬ 
thing  to  do  with  whether  it  is  pro¬ 
duced  and  distributed  and  sold. 


fact,  money  sometimes  can’t  buy 
a  single  roll  of  newsprint.  And 
certainly  it  can  never  buy  such 
quantities  as  to  challenge  the  en¬ 
trenched  interests.  Like  the  Times, 
the  newspaper  chains  and  other 
large  consumers  have  their  own 
forests  and  control  the  output  of 
numerous  mills.  The  worker,  or 
group  of  workers,  who  might  con¬ 
template  large-scale  publishing, 
would  therefore  have  to  begin  by 
sending  out  exploration  parties  to 
locate  untapped  pulp  wood  reserves 
on  the  scale  of  the  wilderness  em¬ 
pire  ruled  by  the  Times.  And  if 
he  found  what  he  wanted,  he 
might  discover  the  Canadian  and 
United  States  governments  un¬ 
willing  to  give  him  privileges  com¬ 
parable  to  those  granted  to  the 
New  York  Times.” 

And  his  tongue  wasn’t  even  in 
his  cheek! 


IN  SPOTS  the  book  is  cleverly 
written.  For  instance,  woven  into 
this  alleged  “study”  of  the  press 
are  comments  such  as  these: 

“But  1  am  sure  that  billions  of 
dollars  are  being  stolen  today 
*  *  *  undercover  of  that  ma.ster  fraud 

Mr.  Marion’s  main  complaint  called  the  ‘defense’  program.  I 


against  newspapers  is  money. 

He  takes  a  lot  of  space  to  detail 
what  it  would  cost  to  duplicate 
the  plant  of  the  New  York  Times 
or  the  New  York  News  (he  would 
pick  two  of  the  largest)  and  la¬ 
ments  that  he,  or  you  or  1  can¬ 
not  have  one  to  play  with.  Fol¬ 
lowing  the  “Lords  of  the  Pre.ss” 
theme  he  contends  that  all  news¬ 
paper  publishers  are  multi-million¬ 
aires  who  operate  in  collusion  to 
manufacture  news  and  keep  every¬ 
one  else  out  of  the  business.  He 
writes:  “Under  the  system  of  pri¬ 
vate  ownership  of  a  press  oper¬ 
ated  as  a  business  and  for  profit, 
the  press-system  of  the  United 
States,  euphemistically  known  as 
the  ‘free  press,’  is  the  most  pow¬ 
erful.  concentrated  —  and  danger¬ 
ous  —  monopoly,  this  world  has 
ever  known.  An  industrial  mon¬ 
opoly  to  match  the  greatest  of  in¬ 
dustrial  monopolies.  But  beyond 
that,  an  all  but  absolute  monopoly 
of  the  American  mind!” 

The  book  is  based  on  one  won¬ 
drous  and  collosal  assumption  as¬ 
serted  without  any  proof:  that  the 
publishers  of  America  are  intent 
on  controlling  the  news,  manufac¬ 
turing  the  news,  distorting  the 
news,  misrepresenting  the  news, 
and  they  do  it  all  in  the  name 
of  profit.  After  that  assumption 
the  rest  is  easy — just  take  it  from 
there. 

To  bolster  his  assertion  of  fi¬ 
nancial  control  and  monopoly,  the 
author  makes  such  statements  as 
this; 

“If  you  don’t  own  your  own 
vast  forests,  it  very  often  hap¬ 
pens  that  you  can’t  obtain  news¬ 
print  in  the  open  market  and  you 
buy  't  on  the  black  market  at  two 
to  three  times  the  legitimate  price 
— a  difference  sufficient  to  put  you 
out  of  business.  As  a  matter  of 


do  not  doubt  that  every  attempt 
to  expose  the  thefts  and  identify 
the  thieves  will  continue  to  be 
met  with  the  retort  that  the  ac¬ 
cuser  is  a  ‘Soviet  agent,’  ‘un-Amer¬ 
ican,’  ‘Communist,’  ‘spy’  and 
‘traitor.’  ”... 

“They  are  monstrous  frauds 
made  possible  by  a  still  more  mon¬ 
strous  fraud:  the  ‘security’  hoax; 
the  artificial  war-scare;  the 
trumped  up  Russian  and  Com¬ 
munist  ‘menace’  because  of  which 
we  are  now  invited  to  live  in  a 
state  of  permanent  siege.”  .  .  . 

“Even  the  elementary  fact  that 
February  19th  precedes  February 
20th — and  that  there  is  no  day  be¬ 
tween— is  no  longer  a  fact  in  to¬ 
day’s  lawless  lynch-mood.”  .  .  . 

“More:  the  Department  of  Jus¬ 
tice  has  openly  begun  the  prepa¬ 
ration  of  concentration  camps — 
‘detention  camps’  —  for  the  an¬ 
nounced  purpose  of  confining 
thousands  of  persons  who  shall 
not  have  been  convicted  of — or 
even  tried  for — espionage  or  trea- 


E  &  P  CALENDAR 

Aug.  30-Sept  1 — New  York 
State  Society  of  Newspaper 
Editors,  Fall  meeting,  Cornell 
University,  Ithaca,  N.  Y. 

Aug.  31-Sept.  2 — New  Eng¬ 
land  Association  of  Circulation 
Managers,  Summer  meeting, 
Hotel  Griswold,  New  London 
(Groton)  Conn. 

Sept.  11-13 — ^Wyoming  Press 
Association,  annual  Summer 
meeting,  Sheridan,  Wyo. 

Sept.  13-18 — National  Photo 
Conference,  sponsored  by  Na¬ 
tional  Newspaper  Photograph¬ 
ers’  Association,  George  East¬ 
man  House,  Rochester,  N.  Y. 

Sept  14-17  —  International 
Stereotypers  Union,  annual  con¬ 
vention,  Birmingham,  Ala. 

Sept  14-15 — ^New  England 
Associated  Press  News  Execu¬ 
tives  Association,  annual  meet¬ 
ing,  Avon  Old  Farms,  Conn. 

Sept.  18-19  —  Advertising 
Federation  of  America,  Tth 
district,  Nashville,  Tenn. 

Sept.  19 —  Texas  Press  As¬ 
sociation,  meeting.  Ad-Meet, 
Hotel  Texas,  Fort  Worth,  Tex. 

Sept  20-22 — ^New  York  State 
Publishers  Association,  annual 
meeting,  Whiteface  Inn,  Lake 
Placid,  N.  Y. 

Sept  20-21 — Midwest  News¬ 
paper  Advertising  Executives’ 
Association,  Fall  meeting.  Hotel 
President,  Kansas  City,  Mo. 

Sept.  20-23 — Pacific  Council. 
American  Association  of  Ad¬ 
vertising  Agencies,  annual  con¬ 
vention,  Victoria.  B.  C. 

•son  or  any  offense  whatsoever. 
They  shall  have  been  seized  and 
indefinitely — perhaps  permanently! 
— held,  bwause  .someone  or  some 
committee  has  affixed  a  label  to 
their  name  on  some  secret  list — 
the  label  of  ‘security  risk.’  Dun¬ 
geon  for  the  dissenter;  that  is  the 
threat.  Free  speech  —  behind 
barbed  wire.”  .  .  . 

That  will  give  you  an  idea  of 
the  content  of  the  book  called 
“Stop  the  Pre.ss!”  Want  to  read 
it? 


nm  KflODfR 

Me^otiatot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

Barr  Building  . .  .  Wash  ingion,  D.  C. 
Lincoln  Building  .  . .  Ncir  York  N,  Y. 
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of  your  mixed  composition 
Simplified  Model  35  and  36  LINOTYPES 
handle  big  mixed  display 
faster,  easier,  more  economically! 


No  other  machine  equals  the  main  magazine  typo¬ 
graphic  range  of  the  Mixer  Model  35  Linotype.  This 
unmatched  extra  capacity  plus  mechanical  simplicity 
make  the  tough  jobs  easy  — really  keep  the  bugs  out  of 
all  your  complicated  display. 

Right  from  the  main  keyboard  of  the  Model  35  you  can 
set  full-size  36  point  and  condensed  faces  as  large  as 
48  point.  Exclusive  Linotype  features  like  these  make  it 
easy  and  economical: 

Electromatic  Safety  System  — prevents  shifting  until 
every  single  matrix  has  returned  to  the  magazine— a 
oositive  safety,  nat  just  an  indicator. 

One-Turn  Shift— one  turn,  1.5  seconds  from  one  maga¬ 
zine  to  the  next;  4.5  seconds  from  top  to  bottom  makes 
this  the  fastest  shift  in  the  world! 

^eather-Touch  Mixing  Control  — easy  mixing  of  maxi¬ 
mum  size  matrices  without  mechanical  interference. 

Two  Stationary  Distributor  Boxes— no  tricky,  acrobatic 
mechanism  ta  get  out  of  order— faster,  less  complicated 
distribution  of  all  matrix  sizes. 


The  Model  36  Linotype,  companion  machine  to  the 
Model  35,  has  four  wide  auxiliary  magazines  to  expand 
the  range  to  60-point  condensed  — makes  keyboarding 
mixed  display  even  more  profitable.  See  your  Linotype 
Production  Engineer  for  full  details  on  all  the  Linotype 
profit-making  features. 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 


Agencies; 

New  York,  Boston,  Chicago,  Dallas, 
Atlanta,  Cleveland,  Son  Francisco, 
Los  Angeles 

In  Canada: 

Canadian  Linotype,  Limited, 

Toronto 

Set  in  Unotype  Spartan  and  0«donl  famitie$ 


put  it  in 
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There  are  no  blues 
on  Beale  Street  •  •  • 

(but  CAPS  keeps  things  really  humming) 


The  only  blues  you  hear  sung  today 
on  Beale  Street — or  in  metropoli¬ 
tan  Memphis— are  those  composed  by 
famous  Memphian,  W.  C.  Handy. 

There’s  a  mighty  good  reason,  too. 
For  we’re  eating  “high  on  the  hog’’ 
down  in  our  part  of  Dixie.  Shelby 
County . . .  with  Memphis — the  Capital 
City  of  the  Mid-South  Empire— its 
county  seat .  .  .  will  consume  well  over 
one  hundred  million  dollars  of  food 
products  in  1953. 

That’s  a  lot  of  groceries  . .  .  and 
projecting  that  total  retail  food  figure 
into  the  Memphis  trading  area,  it  will 


approach  four  hundred  million  dollars! 

And  where  does  CAPS— the  Com¬ 
mercial  Appeal  and  Press-Scimitar  fig- 
lure  in  this  flood  of  food  figures? 

Well,  CAPS  offer  dominating  circu¬ 
lation  among  the  trading  radius  families 
at  a  voluntary  combination  rate  that 
makes  the  advertising  columns  of  The 
Commercial  Appeal  and  Press-Scimitar 
an  outstanding  buy.  88%  of  our  general 
advertisers  recognize  that  if  you  want 
to  sell  Memphis — and  the  growing 
Memphis  market — you  put  it  in  CAPS! 

Two  fine  dailies  and  The  South’s 
Greatest  Sunday  Newspaper. 


Commercial  Appeal  —  Press -Scimitar 
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SCRIPPSHOWARD  NEWSPAPERS 


NEW  YORK.  WorU-Tcfcgrom  t  Tin  Sun  COLUMBUS . Ciliinn 

aEVElAND . Press  ONCmNATI . Foil 


PITTSBURGH . Press  KENTUCKY . Foil 

SAN  FRANQSCO  ......  News  CoWngfon  udilion,  Cincinnati  Foil 

INDIANAPOLIS . Times  KNOXVILLE . News-Senlinef 


DENVER . Keckf  Mln.Nawi  EVANSVIUE . Press 

BIRMINGHAM  ....  Fotl-Harold  HOUSTON . Press 

MEMPHIS . Press-Seifflitor  FORT  WORTH . Pres. 

MEMPHIS.  .  .  .Commercio/ Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . News  EL  PASO . Huraid-Foi' 


0«n*ral  AdvprHiissg  Daportmasit.  330  Park  Avanua,  Na«r  Tarfc  City 


Chicaga  San  FraneUca  DatraM  Cincinnati  Phllariaighia  DaWai- 


